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Comparing Like with Like

I must admit that I am not a big fan of
reading articles on Websites. I do try
now and again, but in general, I enjoy

- -u.».v..n.,‘"_‘w pratty

reading the printed word far more and ; W\“ﬂ;l
seem to digest the information much o 3 ' u

more easily. This is why I have never, e m:m:m e

until now, bothered to visit your - S

iBulletin. Your brief outline of a survey

on the entrepreneurial spirit of S BT

Hong Kong intrigued me, however, and

led me to visit your onlineversion. First ~ #w/E&R - EATAEEFHE LXE - &
of all, I must say I was very impressed at ?Xifﬁﬁ‘% MbeFE T BREREEER

how well designed and easy it was to CUAFESRNEHRES - ERMALL
use, and surprised by the amount of Zﬁﬁﬁi—éﬁﬁ%ﬁ%:ﬁm GIEATD
supplementary data you include to BEE - ST —RENEABIZISZISHN
accompany some stories. Whichbrings ~ AR HE - < HREEE - R3IHA
me to the point at hand. I discovered BENNEE - 558 BB BETNS
% that the survey went on to say that most ~ EWRERATHE - SREE - BRE TR
A of the businesses being set up by A% - B K‘%Yﬁ%mﬁ?ﬁﬁﬁ*ﬁr :
am women, were actually little restaurants BREY S AEE - MRZIANRE - 3

or boutiques. Given the lower start-up ~ HRZHAIFZHRNDAERIFLE - &
costs north of the boundary, especially ~ PURNEIFRAEE - B LEFEE &

*% rents, [ feel the survey is not comparing ~ #RESHILMMIELLBA R AL - HER
Got something to say? Then make your voice K : o : 5 o S R
1o I & D AETEAESD L g A
heaed th B abetic -Seroeus | Hters fo: like with like. I would be interested to WAB R T RSB R LR - AIEE
The Bulletin, HKGCC, 22/F, United Centre, learn how businesses outside of these B BRRMEBIR) EMADRETS
95 Queensway. Or email, bulletin@chamber.org.hk : 3 | e <
B eutiemtonis pUbk fe Pl sdceivt two categories compared, which would — #98IF &AM mE R
a free HKGCC mouse pad with built-in calculator. depict a more accurate picture of the
AR BEE? (IMAT) BEEEE- . . . e
; entrepreneurial spirit in these two EliSjon &1Gro0m =61
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Chairman’s desk
ERHZzs

David Eldon X@&%

Chief Executive Donald Tsang recently said he would move forward with
long-delayed plans to build a new Legislative Council and government office
building on the former Tamar Basin site. The idea was first raised in 1997,
but put on hold two years ago because of our large fiscal deficits. The plan is
to finance the $6 billion project by selling off Government Headquarters in
Lower Albert Road and the Murray Building on Garden Road. But, before
going ahead, there are some important questions to be asked about whether
this is the best place for government, and the best use of this prime
harbour-front real estate.

The first question is whether the government and Legco need, and can afford,
new facilities. The buildings are, indeed, old and inefficient. The Central
Government Office Building and Murray Building are certainly prime
locations, and undoubtedly would raise a lot of money at auction. So, let’s
put a tick next to this item.

The second question is whether the government needs to be located in prime
Central office space at all, or whether another location would be more suitable,
and more economical. Here, the arguments are more complex. The USA and
Australia, to name but two countries, have maintained their political seats away
from the business and financial districts. Malaysia moved its offices out of
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Kuala Lumpur without any detrimental effect to the economy, and Korea is
considering relocating out of Seoul. We could do so as well. Revitalizing one
of our older districts in Kowloon, for example, would not only provide a less
expensive alternative, but also give a badly needed boost to neighbourhoods
in need of attention, or consider the New Territories depending on the
amount of space required. Where we want to locate our government needs to
be discussed in more detail, with options and cost-benefit analysis to help
shape our thinking.

Third, do most of our government offices need to be in the same place? From
a security perspective, this in today’s environment seems unwise, at a time
when we have an opportunity to consider such issues. Notwithstanding the
dangers of terrorist attacks (which, thankfully, seem to be less likely in Hong
Kong), we also need to consider other dangers. As we learned during SARS —
when entire floors and even whole buildings came under quarantine —
putting all your eggs in one basket may be more convenient than wise, and we
are aware that many business leaders around the world are beginning to
consider such issues.

Some departments need to be close to each other for operational or efficiency
reasons, or to provide easy access by the public. The Judiciary, various
licensing registration agencies and other services need to be convenient to get
to; others do not. Why not have housing officials in Mong Kok, highways
workers in Kwun Tung, and departments handling the environment in Tung
Chung? ’'m not suggesting these should be the locations, but encouraging
government to think broadly about such issues. Clearly, there is a case to be
made against a single large complex housing both the legislative and
administrative branches.

Finally, there is the Tamar site itself, one of only three large pieces of
waterfront land remaining undeveloped. Hong Kong is blessed with what
once was one of the most beautiful harbours in the world. Through poor
planning, we’ve lost sight (sometimes quite literally) of its potential. Since our
harbour is acknowledged by many to be such a rare and special resource, so
important to the future quality of living in our city, we should think very
carefully about what we do with these few remaining open areas. Tamar, West
Kowloon and the former Kai Tak airport have the potential to change the way
we think about the harbour, the way we look at nature and the way visitors
perceive us. Let’s be sure we get it right. B

David Eldon is Chairman of the Hong Kong General Chamber of Commerce.
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Legco viewpoint

MGAERE

Jeffrey Lam #kigss

Recently, Mickey Mouse logos have started appearing in Hong Kong and
created a light-hearted, holiday mood in the city. After roughly six years’
preparation and construction work, Hong Kong Disneyland will celebrate its
grand opening on September 12. All of us living in Hong Kong are delighted
about this exciting development. I believe that Disneyland will bring new
energy to Hong Kong by creating job opportunities and boosting the economy,
especially in the tourism and retail sectors.

Hong Kong Disneyland’s four-week rehearsal to fine-tune its operations began
last month, and I had the opportunity to visit the park on one of the rehearsal
days. I experienced old American life at “Main Street, U.S.A.,” explored the
mysteries and excitement of “Adventureland,” took photos with classic Disney
characters in the “Sleeping Beauty Castle” and “Fantasy Gardens” of
“Fantasyland,” and ventured into outer space in “Tomorrowland.” Everyone —
kids and adults alike — that I saw in Disneyland were smiling and happy. It
seems they enjoyed Disneyland so much that they temporarily forget about
their worries.
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Hong Kong residents are not the only people keen to experience the wonders in
Disneyland, many Mainlanders coming here for shopping may also add
Disneyland into their list of “must-visit” tourist attractions. The Individual
Visit Scheme has allowed more and more residents from Mainland provinces
and cities to visit Hong Kong. Given the lure of Disneyland, visitor arrivals

are set to reach new records for the coming peak tourist seasons during the
Mid-Autumn Festival and National Day “Golden Week.”

The continually growing number of Mainlanders visiting Hong Kong has had a
positive effect on the economy. Hotels, shops and restaurants are all benefiting
from the influx, and easing unemployment by employing more staff.

Nevertheless, I am concerned about the overloaded boundary crossings. This
year on May 1, the first day of Labour Day “Golden Week,” about 305,000
visitors entered Hong Kong through the Lo Wu checkpoint. Currently, the Lok
Ma Chau control point, which handles over 110,000 people daily, has reached
its capacity. A surge of Mainlanders hoping to visit Disneyland during the
coming National Day “Golden Week” is expected to put further strain on the
cross-border facilities. Therefore, it is vital that the bottlenecks at land
boundary checkpoints are handled carefully to avoid any problems, especially
customs clearing procedures.

The government has urged Mainland visitors to use the Lo Wu checkpoint
where there are more counters, and that they avoid the arrival peak hours
between 8-10 a.m. Once the Hong Kong-Shenzhen Western Corridor,
Hong Kong’s fifth land boundary crossing, opens next year, existing
cross-boundary bottlenecks are expected to ease. The opening of KCRC’s
Sheung Shui to Lok Ma Chau Spur Line in 2007 will also ease congestion.

However, as cross-border traffic continues to grow rapidly, I think the
Mainland and Hong Kong governments should work harder to explore ways to
implement a “co-location customs clearance system” at all control points to
expedite clearance procedures. They should also make better use of the
facilities at Sha Tau Kok and Man Kam To checkpoints by expanding
connecting road networks, add immigration counters, and study the feasibility
of 24-hour passenger clearance operations to relieve the pressure. All these
efforts will reduce delays for visitors crossing the border.

To enrich visitors’ experience to Hong Kong, everyone should do their part to
be hospitable, friendly and helpful to visitors. With a friendly smile and a warm
greeting, we can make Hong Kong “A City of Smiles” and make our visitors feel
welcome. Are you willing to help? B

If you have any views or comments, please send them to me directly at,
jefflam@fowind.com.hk, or visit my Website at www.jeffreykflam.com

Jeffrey Lam is the Chamber’s Legco Representative.
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CEO comments
Mz R

Dr Eden Woon £ &8+
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Summer is usually a quiet time in Hong Kong, but the Chamber wants to
highlight for you a number of activities in July and August related to China
which served to help our members do business.

1. China Textile Issue — The sanction steps taken by the USA and EU when
they became unhappy with the fast growth of Chinese textile imports, once the
quota system was eliminated in January of this year, created a crisis for many
of our textile manufacturer and exporter members. The Chamber asked the
Ministry of Commerce officials to come and explain the emergency measures
put in place after the EU and China reached agreement on a “ceiling” of
growth, and also asked EU officials to come and hear the members voice their
complaints about the irrational implementation of that agreement. We then
wrote to the Ministry of Commerce on a more equitable distribution of EU
“quotas” for 2006, and we have provided input to Beijing on our concerns
regarding the negotiations with the US on its textile restrictions. This is a very
difficult issue, so the Chamber must continue to try to work on a satisfactory
resolution for our members.

2. China Business Problem-Solving — In July, the Chamber was in Chengdu
to meet with 18 business associations from the Pan-Pearl River Delta to discuss
how we can help each other with business problems and development. We also
took over the secretariat role of the Joint Business Liaison Committee
consisting of the four major local chambers and the China Council for the
Promotion of International Trade. Both of these connections give us the
ability to help members with specific business problems in China. SMEs
especially can use these connections to try to solve the many problems which
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can arise inside China. Finally, our China economist continues to receive calls
daily on these problems, and we welcome our members to use her expertise.

3. China Business Development - I traveled to northern Jiangsu in August to
visit Xuzhou, Lianyungang, Huaian, and Yangzhou, making contacts with enterprises
and mayors to obtain for our members opportunities to develop business there.
Members can check on our Website for a report of that visit, and if interested in
exploring that less-developed area of Jiangsu, contact the Chamber China economist.
In late August, we held in Shenzhen our second cooperation with China Entrepreneurs
Forum, which brings together some of the top private entrepreneurs in China.

Looking ahead, in September, we have the PRD Conference at the end of the
month and meetings with several provincial leaders at the Xiamen Investment Fair
— whose theme this year revolves around Chinese investments “going out” at the
beginning of the month. And in late September, our Chairman leads a high-level
business delegation from the Hong Kong business community to pay calls on
ministers and a state leader in Beijing.

The purpose of all these activities and connections, of course, is to help our
members with China problems. So if you have a China problem, call us! B

Dr Eden Woon is CEO of the Hong Kong General Chamber of Commerce.
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BULLETIN: Construction of the park seems to
have gone very smoothly. Did you have any
worrying moments along the way?

DON ROBINSON: I don’t think so. As you
go through construction there are always the
unknown elements in building a theme park
in a different part of the world. But I think
the contractors, the different construction
companies and general contractors did a
great job delivering the kind of quality and
theming that Disney is known for. Because
we build parks based on story lines, it is a lot
different from building a high-rise
skyscraper, so obviously there was a learning

curve, but overall I think they did a great job.

B: How does the park compare with other
Disneyland parks in terms of attractions,
technology and special features?

DR: The good thing about this park is that it is
very much one of our classic Disney Magic
Kingdoms that entertains people from all over
the world. The fun thing about this park is
how you can take brands and different names
of attractions, and use new technologies, new
special effects, new building materials, and
kind of adapt those to both Hong Kong and
Chinese culture by telling the stories with new
technologies and techniques. You may have an
attraction like space mountain, for instance,
which is appearing in a lot of our parks, but by
building it again with the music effects and all
the laser effects, and so forth, we have really
been able to make it a different experience
than you would have in the other parks.
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Disney Opens the Gates
= B EXEi5

It's hard to believe that six years have passed since

the Hong Kong Government and Disney signed an
agreement to build Hong Kong Disneyland. Before the
park gates swung open this month, The Bulletin’s Editor
Malcolm Ainsworth caught up with Hong Kong
Disneyland’s Group Managing Director Don Robinson
(right) to find out what it takes to build and run

a “Magic Kingdom.” Following are excerpts from

that interview.
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B: But still quintessentially Disney?

DR: The bottom line is everyone loves Disney
parksbecause there is an opportunity for
families to spend time together, and kids love
the experience, the attractions, the characters
and stories. It is just every time that you get to
do it, you get to top the last time, because
things like Tomorrow Land in our park is very
different than all of the other parks.

B: I understand yow’ve also incorporated some
unique technologies and designs into the park?

DR: We have Fast Pass, which we have
already rolled out in our domestic parks.

This is a virtual queuing system where you
get a reservation so you can avoid the long
lines on our most popular attractions. For
our restaurants and food & beverage outlets,
we have tailored them to this market.
Photography is also something that we have
taken into careful consideration because
people in this part of the world love taking
photos. So we have for the first time built a
park that is specially tailored for people to
take photos around the beautiful settings,
environment and characters.



Business as Usual for Hoteliers

Mark Lettenbichler, Chairman of the Hong Kong Hotels Association,

expects an increase in travel for the leisure market into Hong Kong The first year after opening you start to learn
with the opening of Disneyland. Although Hong Kong is primarily a from experience how you can adjust and
business environment, many hotels currently offer or are in the tweak the park to be more user friendly.
process of increasing their services for families.

B: And you will use this information to

“A lot of Hong Kong hotels have in-house events, facilities, children’s determine how you expand?

menus and so on to accommodate children, so this segment is well

taken care of,” he said. DR: One of the first things that we will do
after opening is expand. We will start to

The incremental business from the Disney appeal will raise already high know the things that are more popular, and

occupancy rates for both the business and leisure market, because be able to expand attractions to give people

business travellers may decide to bring their families here for a visit. more of the kind of things that they are

interested in. It could be they may want

He doesn’t expect hotel room rates to change much, and they will another thrill attraction, or it could be they
continue to reflect the market prices in the region, apart from some want another air-conditioned attraction!
key business months, which Hong Kong has always had. That is the fun thing aboutafter opening;

you start to get real facts and real

information so you can really start making
some good decisions about operations.
B: What challenges are you expecting in
running the park, such as dealing with the heat ~ B: Do you have any timetable for expansion?
and humidity, language, culture, etc?

DR: The park opens September 12 and our
DR: When you are opening a new park, there first attraction for expansion is already under

are always the unknown elements that you construction. This will open approximately in
are always going to end up with. Obviously July, and that is an attraction called Autopia,
we are going to have a lot of different people which gives children the opportunity to drive
from Asia, and we have to make sure that cars themed as if you are on a different planet.
they all interact and all enjoy the park. For We are also working with the government on
the climate, it gets very hot here and it rainsa  additional expansion attractions, which will
lot, that is a challenge, but beyond that we come out within the next year or two after
also have to make sure we provide the that, so we are very excited that the park can
entertainment that kids and families want. expand quickly.

Kids of all ages
have fun on
Buzz Lightyear
Astro Blasters.
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B: How has it been working with government
as a partner?

DR: The government is very excited about
opening up and giving the tourism industry
here a huge boost. Obviously we are also
excited because for the Disney brand it is our
first big presence in Hong Kong and China.

B: How have you gone on hiring and
training staff?

DR: We are now fully staffed, and going
through various segments of training. We
have 5,000 cast members onboard now —
99% are Hong Kong people — and the
enthusiasm, excitement and pride of being
part of something that is going to make such
a significant difference to Hong Kong is very
evident. So when you go out there, you will
see a very energetic and enthusiastic group of
cast members that regardless of which park
you go to around the world, they will make
people feel they are at a Disney park.

B: How are you going to control the crowds
during the first few months after opening?

DR: We will sell the number of tickets that
the park can support. The park will only have
a certain capacity, which is 30,000, that we
will maintain to protect the guest experience.
Obviously public holidays and weekends are
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Pluto strikes a pose with visitors.
. ARERBEAR -
going to be the most popular, so I would

encourage people to book tickets early. I'd
like to say that we are open for the rest of our
lives, so people will have lots of time to visit.

We have a lot of plans to work with the
government on how the logistics will work,
and once we are sold out, we will be informing
people through many different public systems
— highways, MTR stations, etc — that unless
you have a ticket, please don’t come to the
park. We really do want people to plan if they 2
are coming to the park, and the more they can
plan the better off everyone will be. I don’t
want someone to go out there and feel
disappointed; that doesn’t help anyone.

B: After the initial Hong Kong rush has calmed
down, who do you expect will be the main
visitors to the park?
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DR: We still expect a market mix of about
one-third Hong Kong, one-third from
Mainland China and one-third from other
Asian countries. I think that might change to
a different ratio as we burn off the new halo
effect among the Hong Kong people, but
think that will stabilize, both in terms of the
mix and also the capacity as we expand.

B: Are you going to offer annual passes?

DR: Passes are something that we are not going
to be offering at the beginning. If guest
numbers stabilize, we will probably look at it
again, but annual passes have certain
restrictions. We also have to ensure that people

can enjoy the park whenever they want to, so

we don’t want to restrict them from coming on
the days that they want to visit because the park
is full. We will have to see how that pans out.

B: You are also offering MICE options at the
park, how will you juggle guests coming
through the gates and MICE visitors?

DR: The general priority of the park is for
people who buy tickets. There are options for
after hours — for instance it is easy for someone
to book the park for an extra three hours after
we close. We have a number of options for
incentive groups, such as the Hong Kong
Disney Hotel and Convention Center.
Moreover, we are an entertainment company so
we can custom make events for clients, or take
ready-made options off the shelf.

B: Will these be sold through travel agents or
Disney directly?

DR: In a lot of cases, travel
agents will be helping us to deal
with group sales, but we have
our own department to handle
MICE packages. The fun thing
about Disney is that it really
does open up a whole new world
of options for corporate events,
because there are not that many
options for large venues other
than four walls. So when you
think of the size of the park, you
can really think out of the box at
how you do an event. B

Disney Adds New Dimension to
MICE Market

Ronnie Ho, Chairman of the Travel Industry
Council of Hong Kong, says that as the
strongest family attraction in the region
and the Mainland, Hong Kong Disneyland
adds a new dimension to the family
holiday market here.

Some travel agents have already designed new packages to
accommodate the expected demand from their source markets.
The real Disney opportunities for travel agents, however, are for
agents who are equipped with the skill and professionalism to
capitalize on the infrastructure of the theme park. “The excellent
hardware will facilitate corporate events, especially incentive
entertainment programs which are an essential part of our
thriving MICE [meeting, incentive, conferences and exhibition]
business,” he said.

Amongst the 1,400 or so travel agents in Hong Kong, their
expectations on Disney opportunities have been somewhat
ambivalent. Those travel agents with proven representation of
different geographic source markets and who are willing to offer
a financial pledge to Disney have already signed wholesale
contracts which enable them to secure certain numbers of
discounted admission tickets on a daily basis, says Mr Ho.

Obviously, not all travel agents can sign up with Disney, and he
feels some travel agents are being unrealistic - especially if they
didn’t want to commit themselves to a contract - for not seeing
this. The majority of agents will now have to work on a case by
case arrangement, and many of them had tried making a lot of
noise for being excluded from the scheme.

“A lot of these complaints were irrational, because many of them
did not really understand or were reluctant to try and understand
Disney’s policies,” he said. “I think members of the travel industry
should change their mindset in order to identify what are the real
business opportunities.”

Smaller agents, in
particular, yearned for
the right to sell tickets to
local citizens, but in
reality, it was far more
A feasible and convenient
= for locals to be able to
buy tickets from MTR
stations or online than to

approach travel agents
individually, he added.

Guests snap The Seven Dwarfs during Disney on Parade.
A SRR R AR BN o
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Your partner for export trade

+ Credit insurance
= Business credit report
~ Debt collection services
coface? * @rating Line

Founded in 1946, Coface is a world leader of credit insurance and credit management services.
Coface has a presence in 91 countries and is rated AA by Fitch and Aa3 by Moody’s

enquiy: 2585 9188 |

F !
8/F Sunning Plaza, 10 Hysan Avenue, Causeway Bay, Hong Kong VQ‘@
Website: www.coface.comhk  E-mail : coface@coface.com.hk b
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Hong Kong Family Fun
RERDE RETE

Clara Chong, Executive Director of the Hong Kong
Tourism Board, is looking forward to the
international exposure that Disneyland will bring as
Hong Kong comes under the international media spotlight.

“This is a great opportunity for us to revitalise the

Hong Kong tourism product and at the same time bring out
many other hidden treasures that people are not aware of,”
she explained. “2006 is ‘Discover Hong Kong Year', and we
want to leverage on this to launch a global marketing
campaign to show that Hong Kong is much more than
shopping and dining. We have walking trails, country parks,
family attractions ... so we will bring out this whole new
dimension of a lesser-known side of Hong Kong.”

Part of these efforts will be to boost Hong Kong’s appeal
as a family destination, along with meetings, incentives,
conventions and exhibitions (MICE) with the opening of
AsiaWorld-Expo at the airport at the end of this year and
Disneyland's own convention options.
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Ms Chong said she expects

visitor arrivals to Hong Kong to reach

23.41 million this year, which will jump to
27.14 million by the end of 2006. “This very

significant growth will be due not only to

Disney, but also to efforts to capitalise on the diverse

range of new products coming on stream,” she said.

Mainland arrivals will make up the bulk of those
numbers, but she said HKTB is “very determined to
keep a balanced portfolio of market arrivals, as no
one wants to put all their eggs in one basket.”

2006 will be an important year for Hong Kong’s
tourism industry, because unique attractions will
come on stream and existing ones will be enhanced.
A big selling point will be Ngong Ping 360, which will
capitalise on the Wisdom Path, the Big Buddha, as
well as Po Lin Monastery, culture and history of
Ngong Ping. Hong Kong Wetland Park will be a brand
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HKTB has produced a 60-page “Hong Kong
Family Fun Guide” full of suggestions and
tips on what to see and do, as well as
suggested itineraries for kids of all ages.
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new green product and the airport site will soon
offer a new tourism infrastructure SkyCity, which
comprises the AsiaWorld-Expo, SkyPlaza, SkyPier, a
9-hole golf course and a new hotel. The Symphony
of Lights will be expanded to both sides of the
harbour, and The Peak Tower will also undergo a
facelift, she said.

To accommodate the anticipated boom in arrivals, Ms
Chong said HKTB will balance its promotions and an
expanded programme of Mega Events featuring more
local traditions will provide an enriched year-round
calendar of attractions.

“This is a completely new phase we are entering
into. The growth of the hotel rooms is phenomenal.
At present, there are 108 hotels with close to
41,583 rooms. By 2006, the number of hotel rooms
will have increased by about one-third to over
53,152,” she said.
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HKTB data show that 36% of overnight vacation arrivals
are families. Yet of these, only 24% actually bring their
children with them, which offers huge growth potential.
As a key business destination, Ms Chong is working to
tempt business travellers to bring their families, or return
with them after a business trip for a family holiday.

“Businesspeople and families tend to spend more and
stay longer, and that is why it makes good sense to focus
on these two groups,” she said.
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Conventional wisdom among macroeconomists has
long held that a sustained increase in the price of oil
is much more damaging to economic growth
prospects than a sharp spike that then falls back to
trend levels. Oil flows through the economy like, well,
oil. It fuels power plants and automobiles, trucking
and airlines and is a largely irreplaceable lubricant.

Three times in the past 35 years, oil markets shocked
the world into recession. We are now in the fourth
such shock, but the outcome looks very different.
Some 18 months ago, when oil was around US$25

a barrel, a joint study by the OECD, IMF and
International Energy Agéncy estimated that a
sustained US$10 rise in oil prices would reduce
OECD growth by 0.4% in each of the first two years,
and add about one-half percent to inflation.

Instead, prices doubled, and there is little evidence
of change as yet. Of course, not all countries would
feel the same impact. Hong Kong has a relatively
low oil-to-GDP ratio, and a strong ability to absorb

higher prices. For developing countries in Asia — |
including China — the slowdown was forecast to

reduced expected GDP growth by 0.8%, while

poorer economies would lose as much as 1.6%.

India, which uses nearly three times as much oil

per unit of GDP as do developed economies, was

expected to get hit the worst.

Demanding growth

The first chart shows the correlation between
slowing economic growth and reduced demand for
oil, using the U.S. and Japan as examples. The
second shows a very different situation: slower
growth in China in 2001-04 was accompanied by
faster growth in demand for oil, while in Hong Kong
economic restructuring curbed demand even
though growth remained the same in the two periods.

The third chart shows China’s demand for oil
outstripping that of Japan. But, in the next two
graphs, we can see that Japan’s economic growth
since 1985 has not required a similar rise in oil
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consumption, whereas China’s expansion has. In
fact, China’s petroleum consumption doubled in the
last 10 years, to 6.5 million barrels a day in 2004. To
put it another way, in 1990 China consumed

13.5% as much oil as the U.S. Next year, the figure is
expected to approach 35%. With China already
comprising one-third of all new oil demand in the
world, and little prospect of rapid increases in
energy efficiency or slower demand in the next few
years, it would appear that prices will remain above
$40 a barrel for some time to come.

Not so shocking

The scenario we areliving through was not modelled,
but if it had been the result would likely have been a
deep recession this year that would last through 2006.
Yet, 11 of 26 OECD countries grew faster in the first or
second quarter of 2005 (depending on the latest data)
than in the previous reporting period. Moreover, in
only two economies — Mexico and Turkey — have
consumer prices increased by more than 4% year-on-
year, and unemployment is holding steady. This is not
the expected reaction, and certainly not what
happened in 1973, 1979 or 1991.

Perhaps the saviour is the sophistication of financial
markets. Hedge funds and household credit are much
more developed than in previous periods of high
energy prices, allowing flexibility at least for now.
China’s supply of goods to the world must also be
considered a positive factor in holding down inflation.
That can only continue for a limited time, as the
production facilities that moved into China over the
past decade or more are generally less energy efficient
than previous factories in more devefoped economies.

Hong Kong has a strong ability to pass on costs, and a
low oil-to-GDP dependency ratio. While we may not
feel the effects directly, the slowdown in our main
markets is likely to begin to pinch in the coming year. B
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David O’Rear is the Chamber’s Chief Economist.
He can be reached at david@chamber.org.hk
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President, National Bank of Hungary

Chief of Staff, Committee of Budget, Taxes and Finances of the
Hungarian Parliament :

Faculty of Harvard University & The City University of New York
(Baruch)

» Baruch's part-time MBA is ranked 12th out 300 programs in the US -
US News & World Report

D The University has produced 11 Nobel Prize winners amongst its
distinguished alumni who are holding influential positions in the US
government and multinationals

P Baruchis rated No. 1 in the country for advanced degree holders who
pass the AICPA Exam

P More CEOs and top executives in America graduated with first degrees
from The City University of New York than any other degree - granting
institutions in the nation - Standard & Poors

v

CFA curriculum is approved and integrated in the EMSF program

v

Graduates of the HK Executive programs are mainly senior executives
from multinationals and major corporations and successful
entrepreneurs

P The Executive MSc program is 1-year program which requires students
to complete 10 graduate courses

D All courses are lectured by overseas faculty from Baruch - City
University of New York who have strong links with Wall Street, World
Bank and multinationals

Corporate scholarships for HKGCC member companies & professionals

For detailed information, please contact The City University of New York - Hong Kong Campus
( Reg N0.261206 )

www.baruchnyhk.org

Tel: 2116-8633 Fax: 3579-2318 E-mail: contact@baruchnyhk.org
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Managing Renminbi Exchange Rate Risks
5L A R B R A P E T

By Ruby Zhu %#
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The recent reform of the renminbi exchange rate
regime, linking it to a basket of currencies, now
lets the renminbi exchange rate move daily. Before
the adjustment, if your business was hinged to the
US dollar, you did not need to worry too much
about foreign exchange risks. However, those
fixed-forex-rate days are now gone. Enterprises
doing business in the Mainland now have to
sharpen their exchange-rate risk skills. Fortunately,
the renminbi exchange rate adjustment will be slow
and relatively stable, giving businesses ample time
to adapt to the changes.

As we all know, the renminbi non-deliverable forward
(NDF) market has existed in Hong Kong for some
time, but has seen little activity outside speculative
trading by large financial institutions. Due to the past
yuan-greenback pegging policy, the Mainland’s
forward foreign exchange market was quiet and only a
few banks were allowed to trade. Having weighted the
situation, the Central Bank launched a series of
measures immediately after the abolition of the dollar
peg to stimulate the foreign exchange market.

The Central Bank introduced this new series of
measures to boost the forex market and help
enterprises adapt to the new floating exchange rate
system. Firstly, the Central Bank raised enterprises’
forex account spot exchange rates under the current
account from the present 30-50% to 50-80%. This
gives enterprises greater room to manoeuvre their
foreign exchange funds and provides the foundation
for manipulating derivatives to hedge against
exchange rate risks.

In addition, the Central Bank said it will allow more
qualified banks to provide forward exchange
settlement and sales business and swap transactions
between the renminbi and foreign currencies for
their clients. Basically, all banks currently providing
forex services are eligible to apply for the new
services. As such, Hong Kong banks with branches
in the Mainland are expected to offer the new
services. In fact, interbank forex transactions have
been very active recently, which provides a
foundation for banks to provide renminbi forward |
exchange settlements and sales services to
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customers. Moreover, the Central Bank has allowed
the establishment of money broker companies (can
be wholly foreign-owned) to boost the foreign
exchange market. These brokers can participate in
domestic and foreign money markets, forex markets,
bond and derivative markets.

Since the renminbi is still not freely convertible, it
will take time to develop a yuan-specific foreign
exchange futures market in the Mainland. Although
only renminbi forward exchange settlements and
sales services are offered inside China, enterprises
can use this as a means to manage the risks arising
from the floating exchange rates. Regardless of the
renminbi NDF market in Hong Kong, banks here
cannot provide renminbi forward exchange
settlements or sales services, as they are still not
allowed to conduct renminbi settlements. It is
expected that Hong Kong banks will be able to
conduct renminbi forward exchange services here in
the near future when the renminbi business has been
expanded here.
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Now that the Mainland banks can provide renminbi
forward exchange settlements and sales services,
Hong Kong companies should try to understand
these financial management tools. However, only
enterprises with genuine external trade backgrounds
are allowed to use such services — currency
speculators are barred.

Hong Kong’s NDF market will gradually converge
with China’s renminbi forward foreign exchange
market. Meanwhile, the renminbi is expected to
slowly appreciate further. As such, we need to
consider whether hedging outweighs the risks of
exchange rate movements. Nevertheless, as the
renminbi exchange rate movements are expected
grow wider over the long run, sooner or later
enterprises will need to get a firm grasp of exchange
rate risks. B

Ruby Zhu is the Chamber’s China Economist.
She can be reached at ruby@chamber.org.hk
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Survey Finds Members Rate Chamber
EEHAERMA B EREENMEZEL

Business information,
opportunities and representation
rank as the top-three most valued
services among HKGCC members,
the Chamber’s latest Membership
Survey shows

FERIERNEEAERT  BZEEAA
FEBRBD  BEEN EHERENKRT
HARAME -

Most valued services

Hong Kong General Chamber of Commerce
members rate business information as the most
valued service provided by the Chamber, a recent
survey of Chamber members shows, followed by
business opportunities & networking in second
place, and representation/lobbying/policy ranking
third. The three most welcomed information
services are The Bulletin at 71%, Hong Kong
economic analyses and business survey at 43%, and
the Chamber Website at 39%.

Members also ranked Chamber programmes highly.
The Distinguished Speaker Series of luncheons was
rated as the most attractive of all Chamber
programmes, with 52% of respondents saying that
they enjoyed the events. Some 47% of members said
that they valued the seminars/conferences organized
by the Chamber, followed by training courses at 33%.

On Business opportunities/networking, 44% of
respondents said that Chamber missions to the
Mainland are their preferred platform for business
opportunities and networking. This was followed by

the Chamber’s trade inquiry services at 36%, and trade
and investment workshops/briefing meetings at 32%.

Based on respondents’ feedback regarding “the most
dissatisfied” aspect of the Chamber, overuse of fax,
post and email was the biggest concern.

“This is something that we are looking into,”
Chamber CEO Dr Eden Woon said. “We are in the
process of seeing if we can be more selective and
prudent in the type of information that we
communicate to members without causing any
shortfall in the type of information that they are
interested in receiving. We sometimes actually
receive complaints from some members who do not
get some information from us. Therefore, we must
target our membership better in terms of notification.”

Overall ranking remains high

Members gave Chamber events, computer/Internet
applications, CO services, leadership in the business
community, professionalism and service attitude of
the Secretariat the highest rating of 99%. Other
aspects of Chamber services also received extremely
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Business Information Highly

high marks from members. Comments/responses/
policy positions on business issues was rated at 98%,
while relevance and timeliness of programs, as well
as communication with members, both received an
approval rating of 97%.

On Chamber committees, more members were
satisfied with the General Committee’s leadership
(98%) followed by the General Committee’s
relationship with members (95%), and then
Secretariat support to committees (94%).

The Chamber continues to rank highly among all
business associations in Hong Kong. Some 74% of
respondents ranked the Chamber above average,
either the best or in the upper quarter among other
local business associations.

Representation

With regards to the Chamber’s role in representation/
lobbying/policy, members were most satisfied with
its voice in the media (96%), followed by its role in
constitutional development in Hong Kong (94%),
and the Chamber’s representation of members in
Legco (89%).

Chamber’s image
As for the Chamber’simage, 41% of respondents
viewed it as conservative, 24% progressive and 23%
modern. Some 58% of members believe that the
Chamber should be more progressive.

Chamber services that members value most
FRAREEBARENEBRERE
63.41%

57.19%
49.63%
Desfis 44.81%
36.23%

Business Opportunities/Networking
EHMEY ARG

Trade Documentation Services
AR

Camaraderie

One area where respondents said that the Chamber
could do better was in strengthening its sense of
belonging and fellowship.

“Members also raised this issue in our survey two
years ago,” Dr Woon said. “As a result, we initiated a
number of leisure and social events, including the
Chamber’s Dinner Club, regular golf outings,
monthly happy hour, Christmas Cocktail,

member lunch chats, and more events with the
Women Executives Club and SME Night, in
addition to regular cocktails hosted by different
committees within the Chamber.”

“Even though we now run a wide range of such
events, it appears that more needs to be done. So we
now have to carefully examine how we can provide
them with the types of ‘soft functions’ that they
want so that we can strengthen our fellowship and
sense of belonging amongst members.”

Looking ahead

The survey provided valuable data on what services
members appreciate, as well as what areas need
improvement. “We are grateful the hard work that
the Chamber has put in over the last two years has
been appreciated by our members,” Dr Woon said.
“Over the last two years, we have taken the results of
our 2003 survey and tried to implement members’
suggestions to better serve them, and we will do the

same with the results of this survey.” B
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Distinguished Speakers Series Luncheons
HERRRAURIFRE

2 Chamber Seminars/Conferences
AEHE B

Training Courses

47%
33%

HHlRE

4 Roundtable Sandwich Luncheons at Chamber Theatre
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Meetings with HKSAR's Principal Officials and

General Committee Members
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22%

Annual Business Summit
BEWEBIEEH

7 SME Night
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Consuls General Cocktails
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Hotel Subscription Luncheons
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Cross border sourcing and production:

Three best practices to manage your factories
BERrBERLEE

It takes six factories to make a shirt, and a hundred to

make an automobile, so supply chain partners must
work together flawlessly to satisfy end-customers. A
single supplier error means your factory, in China,
Taiwan or Indonesia could send a bad shipment. If

that makes the end-customer cancel a product launch,

the cost could spiral to US$10 million or more. So
here are some ideas for a ‘zero defects’ supply chain.

Get the best possible communications. That means a
web portal through which you and your partners can
see exactly where the shipments and the transactions
are, from purchase order to end-customer billing.

To guarantee your customers get what they need,
lay down the law to your suppliers. Do supplier

score-carding, once a month, or better still, real-time.

But that’s not enough — you need an early warning of
supply disruptions. Start with ASNs, then get your
suppliers to give you a heads-up when they receive
raw materials, when they start production, and
especially when they have a production problem.
Copy your orders to the companies that provide raw
materials or sub-assemblies. Aim to automate the
system so any supply glitch gets flagged.

How far can you push your suppliers? The answer: as
far as it takes. Every supply chain partner must help
satisfy the end-customer and if that means
monitoring every step from raw materials to final
shipment, then just do it. Every company, including
the raw materials supplier, will benefit from
teamwork and having web visibility to ensure it is
playing its part.

According to the Aberdeen Group: “Taken to the
extreme, control theory can be applied to treat the
entire supply chain as a closed-loop control system.”
Idealistic? You bet, but that is what it takes to be a
leader in global trade. B
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Robert Lin is Vice President (BD) for TradeCard's Asia/
Pacific Region operations. He can be reached at
rlin@tradecard.com
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The Hong Kong Business Coalition on the
Environment (BCE) is undertaking a series of
programmes to support implementation of the
BCE Clean Air Charter. The programme was
initiated and is being coordinated by the Chamber.

Dr WK Chan, Senior Director for Business
Policy at HKGCC said the Charter has already
been signed by many members of the BCE, as
well as Chamber Chairman David Eldon, along
with a number of Chamber members.

“We are now going out to the broader
membership and really hope that all businesses
can sign to the Charter and implement as many
of the guidelines we list as possible,” he
explained. “Moreover, we are also planning to
hold a “Clean Air Day” at the end of November
to really kick start this very meaningful drive and
get the general public involved. After all, air
pollution is everyone’s business.”

The Charter lists six key areas in which
businesses can make a different to reduce air
pollution, such as monitoring emissions,
publishing types of fuel and emissions, adopting
energy-efficient measures, as well as identifying
what measures businesses can take on days when
air pollution is high.

Dr Chansays he is also working on a number of
highly practical activities that give people who have
the will to contribute to cleaning the air the way.

The Bulletin T#H A F] SEP 2005 | Special Reports S EH &

de practical,
hands-on type of activities and help, which is

“It is very important

why we will arrange outreach programmes,

community campaigns, and research, all of
which will climax in an annual Community
Clean Air Day in cooperation with green groups,
the general community and government.” B

To download your Clean Air Charter, and other details

about how you can contribute to the quality of air we
all breathe, visit www.chamber.org.hk/cleanaircharter
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Joseph Chan, CEO of AsiaPay, says
that his company provides an
affordable option to businesses that
need to conduct online transactions.
BB THEERKRRT  BRERU—@
BT RMEVE £ R B RER -

I had a great idea for starting a little business last
year. I also had the skills, the savvy and a service
which — although wouldn’t make me a millionaire —
had the potential to double my current income. I
searched for possible competition, but nothing
seemed to be a real threat. I had found a niche, and
had the ability to fill it.

The only snag was that I needed an online payment
. system, one that wouldn’t charge me more for using
their service than I earned, and one that people
| would have enough trust in to use without a second
' thought. As banks, “total service solution providers,”
consultants and vendors’ quotations made any hope
of my plans getting off the ground heavier with each
visit, [ finally gave up on the idea.

Established: 2000
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By EK Mai = &

AsiaPay, originally an Asian PayPal wannabe, also
spotted a niche created by other budding
entrepreneurs like me. They set up a digital
payment service that is convenient and secure, and
affordable enough to be used by everyone from a
small corner florist to a virtual storeowner
operating out of their bedroom.

Joseph Chan, CEO of AsiaPay, explains that his
company provides an affordable option to
businesses that need to conduct transactions, such
as buying cinema tickets, flowers, music, etc, either
at high-street stores or online.

“The difference with us and the banks is that banks
can offer a similar service, but you have to follow
their systems, which can be quite rigid with
relatively limited choices of the types of cards
accepted and the inflexibility to customize its
functions,” he explained. “Banks are also
somewhat more conservative about handling
SMEs’ accounts because they may be concerned
about risks, instability, relatively lower sales
volumes or one reason or another. Moreover, they
seldom provide technical support, so SMEs are
basically on their own.”

Because the very nature of online shopping gives
people the ability to buy products or services from
around the world, transactions can take place in a
multitude of currencies, using various credit or
debit cards. Moreover, the different types of
payment schemes that people prefer using can be
as diverse as their ethnicities.

AsiaPay Filling Niches
Bk SR B ET T BBR 5 Th 45

Mr Chan says AsiaPay’s PayDollar system can
accept various currencies and cards, and with
multi-lingual payment interfaces. “For example, a
cosmetics outlet which uses AsiaPay wanted to be
able to process purchases with as many as five
different types of credit/debit cards in three
currencies for local and international markets, and
we were able to do that for them,” he explained.
“Online payment systems such as PayPal can also
be accepted with our system, so merchants don’t
need to set up one system for credit cards then set
up another system for PayPal or whatever. In a
nutshell, merchants had to have different platforms
for different types of payment. Now they are all
under one system which saves set-up costs and
running overheads.”

The basic set-up fee for PayDollar starts at
HK$2,000, followed by a monthly service fee of
between HK$240 to HK$330, plus a transaction
processing fee of 3.5% to 4.0%, which includes
credit card companies’ cut.

Security

Depending on who you talk to, online security
issues are either grossly over exaggerated or a major
issue. Mr Chan said AsiaPay has to adhere to Visa
and Mastercard’s stringent security measures, so all
the checks and locks are securely in place to
prevent unauthorized access to encrypted
transaction data. Three Hong Kong banks and one
bank in Macau are also using the service “which
demonstrates our secure environment is meeting
the global market standard,” he said.
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Mr Chan is no stranger to bank security, having reader, salesgirls in department stores, for example,

worked for a number of banks himself before can connect wirelessly to the credit card clearing

deciding to follow his passion to deploy a financial system to make the sale. Although not a new

technology system in 2000. During the heady days technology, the cost of the mobile credit card

of the dot-com party, the original plan was to profit ~ readers used to be so expensive that they were

from the anticipated boom in online auctions and never really feasible. Now that the prices have

sales sites. However, the uptake was slower than tumbled, they are a practical alternative to the

expected, so the scope of services was expanded to stationary cash register.

include full payment services across Asia for online

and wireless transactions. In Hong Kong, where shop rentals are often
hundreds of dollars per square foot, space freed up

Having ridden out the miserable start to the new from cash register islands translates into more space

millennium, the SARS outbreak ironically was to display merchandise and thus more sales.

good for his business as more people looked to

minimize their contact with others by selling and “We don’t see this type of service springing up in

buying online. stores overnight, because merchants are used to
cash registers and it is not a case of life or death for

No more queues them if they don’t implement it,” Mr Chan said.

Another solution he is working on is mobile “But if they consider the manpower they can save

payment stations. With a handheld credit card and also the extra floor space they can free up, they

might consider it as a must-have service if rents
keep rising.” B
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Internet Banking an Increasing

Trend in Hong Kong
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‘ The pressure is on banks to
» j provide a secure connection for
J customers when attempting to move
banking transactions online for greater
efficiency. Besides recent reports on
fraudulent bank Websites, the
latest ACNielsen financial
services study further confirms
that the major barrier to the
growth of online banking is indeed
the concern about online security.

The study polled 1,015 adults aged between 18
and 54 in 2004 and 2005 via random telephone
interviews. First started in 1999, the ACNielsen

Financial Services Study is an annual study
gauging Hong Kong consumers’ attitude towards
the changing banking environment and their
receptiveness for the variety of banking products
and services offered by financial services institutions
in Hong Kong.
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Table (B%) 1

ternet Tenure of Regular Internet Users
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The study found that the majority of Hong Kong
people with Internet access are experienced Internet
users with at least three years’ of internet tenure
(Table 1). “As Internet banking started to prevail a
decade ago, it is not difficult to imagine that many
of the Internet users in Hong Kong are no strangers
to online banking, especially when convenience is a
concern among fast-paced Hong Kong people,”
Helen Lok, Executive Director, ACNielsen,

Hong Kong, explained.

As the latest ACNielsen Financial Services Study
reveals, the year on year findings presented an
increasing trend for both access to and actual usage
of Internet banking service since 2002. Currently
about one in five surveyed indicated that they have
access to Internet banking services and the majority
claimed to have used the service as well (Table 2).

Among all users, male consumers, educated, and in
their mid-twenties to thirties seemed to be the most
frequent users of Internet banking service. A major
increase of actual usage amongst those who have
access was also denoted in the latest study compared
with the previous rounds.

Opver half of online consumers pointed to “Privacy and
Security” as the top barrier for them to move their
banking activities online, the level of concern was
almost doubled compared with the previous study in
2003 (Table 3). They were equally concerned about
their personal information beingillegally accessed.

Table (B1%) 2

Access to and Usage of Intemet Banking Service
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Base: All those who are 18-54 ('000) B # : FiH518-545 A1 ('000) © 4,039 4,123 4,134 4,156
Denotes significantly higher/lower than 2003 at 95% confidence level [/ | #2003%F % &

The increasing number of cases about fraudulent
Websites and unauthorized institutions making use of
the Internet to solicit deposits from the public may be
major reasons. According to the Hong Kong Monetary
Authority’s (HKMA) Website, there were nine
suspected fraudulent Website alerts in just the first six
months of this year. Not surprisingly, 8% of people

Can't seem to see any
?
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Table (B%) 3

Barriers to Using Internet Banking Services
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The key concern for those who are unwilling to use online banking serices areprivacy and security issues. These
consumers believe thatpersonal information can be accessed and stolen. Fear of fake Websites is also a concern.
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Table (B%) 4

Online Purchases in the Past 12 Months
surveyed also quoted fake Websites as a concern — BFE12EA DR LBHIER

something that was not mentioned in the past years.

Online purchases are still rare among consumers as only 12% have bought something over the Intemet in the

H]ghly publicised incidents in the recent past are not past 12 months. Usage is skewed towards those with higher education and those in professional/managerial
. ) A . . positions. Low ticket items such as cinema tickets, books and clothing are more popular items purchased online.
helping consumer’s confidence in banking online. BEMMESBOARE - RB12%ARERTEBE12EABER LMY BRUSHEAL - TH/ER

ALEZ MIEMBRABRBYET  BARKE -

“The two-factor authentication requirement Those who have made a purchase 12
] ) R MRS N
mandated by the HKMA recently will help reinforce Cinema tickets o
L BEMR MPI $20-29K 33%
confidence among existing users. But for those who Books 57 (EAKAE20-20K
BEK Colleges 30%
are sitting on the fence, it may require greater effort “nlie B A
. . o WA L/EE
and lots of reassurance of security and privacy Concert tickets Aged 25-34 25%
. . _ RISEPIR 25345k
protection before they could finally start adapting to Grocery shopping in supermarket T
) ) o oroe AFERHAREERR
the lifestyle of online banking,” Ms Lok said. “This is Pyt
further evidenced by the less likelihood for existing Hediciyeits
28
non-users to consider moving their banking CcD/VCD
transactions online.” Travel insurance
SRR

Computer software

T
In fact, seven out of 10 non-users said they were not Those who have not made a purchase _ 88
KR EMEERE

interested in adopting the service partly due to the

. . . (Others each less than 1% are not shown ;25 5| Efh D 3 1%4312H)
concern about online security and privacy, and Base: 4,156,000 respondents ER 4156000625

partly due to the lack of knowledge of the service.

For those who would consider using it, they said room for further development for both online

they might give it a try with established banks only. banking and online shopping. The pressure is on the
service providers and monitoring authorities to

In general, consumers surveyed were satisfied with ~ ensure that we can conduct online businesses and

current Internet banking services and they were in activities in a secured space, with a peace of mind.” B

favour of using the service from established banks -

in particular.

Consistent with previous studies, consumers used
online banking services mostly for fund transfers
and account balance checking, followed by
payment of credit card/utilities bills. Increasingly,
more users are trading stocks online for greater

efficiency and convenience.

While online banking security is a major concern, the
survey found that consumers who were not encouraged
to adopt Internet banking services quoted the unfriendly
Webpage design and the speed as the reasons.

On the other hand, similar to online banking,
e-shopping is another dilemma for consumers who
like the convenience but struggle about its
reliability. In Hong Kong, online shopping is still
uncommon with only one in 10 people saying they
had purchased online in the past 12 months.

Then you are obviously not using HKGCC's

Cinema tickets and books are the two most
common items for online shopping. (Table 4)

“Hong Kong is an international city where
e-business has become increasingly important and

provides unparalleled efficiency to fast-paced Call 2823 1248 to find out how we can help you today.
Hong Kong people,” continued Ms Lok. “We see
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Luncheon with Shaukat Aziz,
Prime Minister of Pakistan

The Prime Minister of Pakistan, Shaukat
Aziz, spoke to the Hong Kong business

community at a HKGCC luncheon on
August 12 about the rising business

BEBREMEZFES
BEIMBMREHRANRAS - BEIHEQA
BMEZN8B12HEBREFREmER
BSEHNE - BHRAFEIERFEILR (£)
MGEE () BRLE R FAEERE - L
R ERAL o

opportunities for investors in his country.
The Chamber's Vice Chairmen Andrew
Brandler (left) and K K Yeung (right), are
seen here presenting Prime Minister Aziz
with a small memento to thank him for

his speech.

Americas

A delegation from the
National Committee on
U.S.-China Relations
visited the Chamber on
July 29. Chamber CEO
Dr Eden Woon met with
the visitors, who were
especially interested in
learning of any changes in
the business environment
here since the handover.

Asia/Africa

Engr Mustafa Bello, CEO
of the Nigerian Investment
Promotion Commission,
led a delegation to visit the
Chamber on July 20 to

brief members on business
and investment
opportunities in Nigeria.

V V Deshpande, Secretary
General, Maharashtra
Chamber of Commerce,
Industry & Agriculture,
India, paid a courtesy call
to the Chamber on July 25
to explain how his
organization can help
Chamber members do
business in India.

China

Chai Zhongda, Deputy
Secretary of Tianjin
Municipal Government, led

adelegation to the
Chamber on July 29 to
discuss plans for their
September promotion.

Weng Wenxiang,
President, China
Council for the
Promotion of
International Trade
Guangzhou Sub
Council, paid a courtesy
call to the Chamber on
August 8 to discuss the
Guangzhou Modern
Service Project
Exchanging Conference,
which will take place on
October 12-13.

Zhang Zhendong,
Director General of
Guangxi Investment
Promotion Agency,
called on the Chamber
on August 10 to discuss
plans for the 2005
Guangxi Economic and
Social Development
Achievements
Demonstration and
Investment Promotion
Conference, which took
place in Hong Kong on
August 26.

Yang Ping, Secretary of
ALXAdSociety,
Entrepreneur & Ecology
Association, visited the
Chamber on August 15
to discuss the Ecology
Protection Forum,
which will take place

in Hong Kong on
October 14-16.

A delegation from the
European Parliament
(Poland) visited the
Chamber on July 21 to
discuss business and
investment opportunities
in Hong Kong.

Jaromir Cernik, newly
appointed Director of
Czechinvest in

Hong Kong, met with
Chamber CEO Dr Eden
Woon on August 1 to
exchange ideas on
strengthening cooperation
between Czechinvest and
the Chamber.

A delegation from the
Swedish Parliament
visited the Chamber on
August 3. The visitors
were met by Chamber
Chief Economist



David O’Rear, who
discussed with the
delegation Hong Kong’s
role in China, especially the
Pearl River Delta.

Environment

The Council for Sustainable
Development held a
stakeholder forum on

July 28, at which
participants agreed on a
few key issues that should
be carried forward for the
next stage of public
engagement to formulate
the Council’s sustainable
development strategy.
These issues include air
pollution, population
policy and Pearl River Delta
transport and land use,
among other subjects.

The Environment
Committee met with
members of the Business
Coalition on the
Environment (BCE) on
July 29 for a brainstorming
session to generate ideas for
the “Clean Air Day,” a key
component of Project
CLEAN AIR. The Chamber
has also written to the
government’s Environment
Campaign Committee to
seek its support as a partner
of the project.

Shipping/Transport

Peter Waters, the consultant
commissioned by the
government to investigate
competition in the fuel
supply market, visited the
Chamber on August 3. At
the meeting,

it was agreed that the
Chamber would facilitate
his study by arranging
meetings with the Shipping/
Transport Committee. B
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Erik Christensen (photo) will be leaving

Hong Kong in September after 35 years here.
Mr Christensen has contributed immensely to
the Chamber, having served most recently as
Chairman of the Chamber's Shipping/Transport -
Committee, and also on the General Committee
and China Committee during his:years as a
Chamber member. We wish him every success
in his future endeavours. Sean Kelly, Managing
Director of Modern Terminals, will take over
from Mr Christensen the role of Chairman of the
Wpingﬁransport Committee.
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The 2005 Hong Kong Eco-Business Awards

got underway at a special launching

ceremony cum Wastewi$e Logo
Presentation at the Hong Kong

Convention and Exhibition Centre
on August 9.

The scheme recognizes businesses
for their outstanding performance
in environmental management

$

"Corporate consciousness is of the utmost
1 .. . importance to the sustainable development of
Hong Kong," says Mr Kwok.

BEH  [LERREEBHEEN
AHARRERER - |

through various awards categories, which this
year are Green SME Award, Green
Construction Contractor Award and Green
Property Management Awards (Private and
Public Housing).

“Since its establishment in 1999, the

Hong Kong Eco-Business Awards has helped
promote changes in the attitudes of the Hong
Kong business sector in terms of their
environmental awareness and social
responsibility,” said Keith Kwok, Permanent
Secretary for the Environment, Transport
and Works (Environment) at the ceremony.
“Nowadays, companies and organizations are
becoming more and more environmentally



and socially conscious in running their
businesses. This corporate consciousness is
of the utmost importance to the sustainable
development of Hong Kong.”

Joseph Lee, Chairman of the Environmental
Campaign Committee, said that given the
considerable number of SMEs in Hong Kong,
SME:s play a significant role in the promotion
of environmental protection. “This is why
we first introduced the Green SME Award
last year and we are glad to see that it has
gotten off to a good start amongst the SMEs,”
he said. “Based on our experience, we are
confident that we will be able to enlist more
SMEs to join this worthy cause.”

Dr Gail Kendall, Chairman of HKGCC’s
Environment Committee, also attended the
launching ceremony — HKGCC is one of the
joint organizers of the awards — at which the
Grand Awards winners of the 2004 Hong
Kong Eco-Business Awards, namely
Gammon Construction Limited and

CLP Power Hong Kong Limited, were invited
to share their experiences in environmental
management at the ceremony.

The Wastewi$e Logo, which commends

waste-reduction efforts of commercial arlda un Ch in 9 C eremon \1'{

industrial organizations and to promote ...
waste minimization and recycling in

businesses, was also presented at the ceremony. 4

All companies are encouraged to enter
the awards. The deadline for entries is
September 23. For more information,
visit http://www.ecc.org.hk/eco-b B
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Chamber Happy Hour at Pacific Bar
[ BRIk | £ Pacific Bar

Members chatted, networked and possibly even got a few business

leads atthe Chamber's Happy Hour at Pacific Bar on August 25.

General Committee members James Tien and Anthony Wu were

the official hosts for the evening. We are alternating our Happy e
Hour location monthly between Hong Kong Brew House and the v )
Conrad Hotel. For September we will be at Hong Kong Brew
House in LKE See you there! B

In Revie
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M Hong Kong
5817 9 B!
[ EREEH ¥ | £ Hong Kong

Brew House $17 + SR LER

\fgargk;e Chamber Happy Hour at in September
- NAE (8] SRR | 8217

This month, the Chamber will hold its Happy Hour at Hong Kong AP (et | BeRnEEs
Brew House in Lan Kwai Fong. Hong Kong Brew House £47F °

The Chamber Happy Hour takes place on the last Thursday of every o i L~ = s )
month and is an ideal way for members to network, catch up on the RER [RxBE| RAESARE—RANS

latest developments, or simply unwind after a long week. We will be 7> RERTRECRETE - #R A5 RENL SRR

alternating our Happy Hour location monthly between Hong Kong FREBMFER - [ERFL] _@iﬁ;}ﬁ)}’s H(?ng
Brew House and the Conrad Hotel. Happy Hour runs from 6-8 p.m. Kong Brew House#A & RE i /& 8217 - B &I [ R
and no registration is necessary, just walk in. See you there. tomEsR  BERERE H WMBMRAE 2!




BERERLEXE
HONG KONG ECO-BUSINESS AWARDS

2005

RERP/NRI SR

green sme award

IRRBRAE IR
green construction
contractor award

£)

ENVIRONMENTAL
CAMPAIGN COMMITTEE
RERBEDEIS

RRAYVEERR (RERQEEE)
green property management awards
(private and public housing)

A B
03 <A

Sponsor :

BENHEHE

Organisers :

R

b

&)
AW UT4

The Chinese General Chamber of Commerce

etd

RAREE

Environmental Protection Department

~OUIANG

Hong Kong
@ Productivity Council
FREENRAM

.
Ton pyn®

2

» o
WD coRS

Co-organisers :

b 34848

The Australian Chamber of Commerce in Hong Kong, The British Chamber of Commerce in Hong
Kong, Business Environment Council, The Chinese Manufacturers' Association of Hong Kong,
Consumer Council, Employers' Federation of Hong Kong, Federation of Hong Kong Machinery
and Metal Industries, Hong Kong & Kowloon Electrical Appliances Merchants Association Ltd.,
Hong Kong Apparel Society Limited, The Hong Kong Association of Property Management
Companies, Hong Kong Association of Textile Bleachers, Dyers, Printers and Finishers,
HK-BEAM Society, Hong Kong Chamber of Small and Medium Business Ltd.,
The Hong Kong Chinese Importers' & Exporters’ Association, The Hong Kong Construction
Association Ltd., Hong Kong Housing Authority, Hong Kong Housing Society, Hong Kong Institute
of Certified Public Accountants, The Hong Kong Institute of Housing, Hong Kong Retail Management
Association, Hong Kong Small & Medium Enterprises Development Association and
HongKong Smalland Medium Enterprises General Association

EREANDE BREADE BRBRNHE FETERAKSS HBEZEES-
EERIWES  TEMNIEEBSAT BAEHEIWT FBUANEEHES -
ERMXERARHE  HERRNBERXAE  FERRRZHS - FBPALEXDS
FERTEHAOBDE  HEREDT  FEREZEES  TERENHS  TEIHEAQE
EEEELELRE  THZEEEHS  BEPIOXEEHERBET I LRAS

Goal of the Awards

The Hong Kong Eco-Business Awards are designed to honour businesses
in Hong Kong that have demonstrated a commitment to environmental
management and to educate organisations regarding the benefits of
environmental management.

REAM
ERRROERBTHADMPLINETRREBNTELEN -
HERTEETRBRERNEE -

Activity ZBR#% Date B¥i

2005 Hong Kong E: Awards L i 9A
Ceremony cum WastewiSe Logo Presentation L

2005FE MR CRRMMAARAWRRNSRERA

Eco-Business Seminars

t, 2005
20058098

31 August, 2 & 6 September, 2005

RREEHIES 2005%F8H318 * 9A2K6R
Application Deadline 23 September, 2005

HPEAH 200598238

Preliminary Screening and Detailed Assessment Late-September - mid-December, 2005
R F TS 200598 T8 - 12844

Final Judging Mid-December, 2005 - January, 2006
R 20055 128 48 - 2006F 18

Awards Presentation March, 2006

pop2at ] 200638

Wastewi$e Scheme

BREARHD

Concurrent with the Hong Kong Eco-Business Awards Scheme is the Wastewi$e
Scheme. The Wastewi$e Scheme aims to commend and recognise waste reduction
efforts of commercial and industrial companies and to promote waste minimisation,
collection/recycling of recyclables and buying/manufacturing of recycled products.
BEERRO¥ER | RMFIEAKETNS —HERTEDE [HERETR] - A
EREFHANENRREREFRBERENOEE  REALEVE  WETEY
NWENRRBE  BEILESBEVENESR -

Wastewi$e Scheme Organisers :

B RL AT B AR

RAERAE ENVIRONMENTAL

CAMPAIGN COMMITTEE
Environmental Protection Department EESAABEAR

Hong Kong
Productivity Council
@ HALEENRAM
[EBRRIEFLRE | Rt HEBRE R E LR

REPLY SLIP [OJf§ (Please complete and return by fax to HKPC at 2788 5608. &% ' MMREELLEHIE#IF 2788 5608 - ) BU
Yes! Our company is interested in the 2005 Hong Kong Eco-Business Awards, please send us further information on:
AARHEBSMN005FBRRACER  FEFTEHEN

Green SME Award Green Construction Contractor Award Green Prggegné Mana?lement Awards (Private & Public Housing) Wastewi$e Scheme D Eco-Business Seminars (Free of charge)
=¥

RRPNLESR RRREFRBR RRIE RERDERR) REHE RREOEMHHE (RE)
Name #% % Organisation 4%
Address it

Contact Person B& A Position B4 - Fax No. 38 :

For further information, please visit the ECC's homepage at http://www.ecc.org.hk/eco-b or call the Eco-B hotline at 2788 5619.
MEFHANER  FELHESERBEDESSH T http/lwww.ecc.org.hkleco-b 5 2 27885619 MR ERX MR -

Tel No. &%

B
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Defining Innovation & Creativity
Rink|

=1

Time stands still for no man, not even for the
“Oscars” of the service industries. Starting this
year, two of Hong Kong’s most prestigious
business awards — The Hong Kong Awards for
Industry, and The Hong Kong Awards for
Services — have been consolidated into the new
“2005 Hong Kong Awards for Industries.” The
merger adds clout to the award scheme which
is now championed by the HKSAR Government.

HKGCC launched the Hong Kong Awards for
Services in 1997 to promote excellence in the
sector. Over the years, the judges have seen
some amazing entries from companies large
and small, new and old. Past winners have
included Towngas Avenue, Blue Cross
Insurance and even lesser-known businesses
like Ocean Empire Food Shop.

The Chamber is the organizer of the
“Innovation and Creativity” category of the
combined awards, a category that has never
been more important. “There is no doubt
that the key ingredient for being competitive

in a knowledge-based economy is
innovation and creativity,” Chamber CEO
Dr Eden Woon said.

Dr WK Chan (photo), Senior Director of
the Chamber’s Business Policy Division,
during a roundtable luncheon on August 5
explaining the selection criteria of 2005
Hong Kong Awards for Industries the awards,
said that all companies should use the
occasion to take stock of their operations. It
doesn’t matter if companies are small, but
“we are looking for the smart companies,” he
said. “Even if you decide not to enter, you
will have a clearer idea of your strengths and
weaknesses after undergoing your internal
assessment. That in itself is a valuable
exercise well worth the effort of doing.”

The closing date for entries was August 31,
and The Bulletin will publish the winners
following the awards ceremony in February
2006. For more details on the awards, visit
www.chamber.org.hk/inc B




“We are looking for the smart
companies,” says Dr Chan.
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Your China Economist
15 1Y o B 4R i B
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Most days, the Chamber’s China Economist Ruby Zhu can be found
with her nose buried in documents detailing the latest policy
amendments coming out of China. “Regulations in China are changing
very quickly so my job is to let members know what is happening as
soon as possible,” she says.

All members can take advantage of Ruby’s expertise. All it takes is a
phone call or email. Ruby will then try to answer immediately, or if
further research is required she will look into an issue in question and
reply to members as soon as possible.

Members can also come into the Chamber for a meeting with Ruby to
discuss certain issues. “For example, a trading company came in to see
me last month about the textile quotas. They wanted to understand the
current situation clearly, what the Mainland authorities are doing, and
what we expect will happen. Another member wanted to discuss ways
to minimise the impact of the renminbi revaluation on their business.”

Ruby also adds daily news and information updates from a Hong Kong
businessperson’s perspective to the Chamber’s China In Focus Webpage
(www.chamber.org.hk/info/china) which provides the latest news and
government regulations on doing business and investing on the Mainland.

If you have a China question, call Ruby at 2823-1278, or email
ruby@chamber.org.hk
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By Gerry Ma 513

Good Eatin

Tom Yum soup lovers

S =l of S

will love "Tomyam Pow." W

% (28] B2 T .

REFHIK? -
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Rice is the staple food for most families in
Hong Kong, followed by noodles and
congee, but bread is also very popular
here. Having a bun and milk, or toast and
coffee, is a common breakfast ritual for
many people. In fact, sandwiches are even
pushing aside the traditional rice, noodles
or congee lunchtime staples.

In the old days, local bakeries sold only
plain white loaves or the Hong Kong-style
“pineapple” and “cocktail” buns. Changing
tastes and marketing campaigns have led
to arise in European and Japanese style

bakeries, the latter usually being part of a

franchise targeting the public with

BreadTalk's "see thru" kitchen lets . .
customers watch the baking process. slightly sweet, soft dough and various

BASEEIE  BEEB—H=1- flavours. Their popularity has prompted
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many local bakeries to follow suit. European
bakeries tend to be perceived as “healthier”
with their unsweetened and natural types of
bread made with wholewheat flour and

: cereals. The best of these bakeries are usually
,, located in hotels and their freshly baked

¢ bread is never short of fans.

Now there is a new addition to the bakers’ mix,
one that looks likely to set a new trend among
bread lovers: BreadTalk. When I first saw the
store, I thought it was just a new bakery using
attractive packaging as a gimmick to attract
customers. After trying its breads, however, I
was amazed by their innovation and creativity,
factors which make it stand out in the crowded
Hong Kong bakery market.

Many of its bread rolls and buns accentuate
Southeast Asian flavours which are popular
here. For example, BreadTalk’s “Fire Floss”
bun is topped with their signature pork floss
flavoured with a spicy sauce imported from
Southeast Asia. They also have non-spicy
pork and chicken floss buns if you are
not a spicy snack fan. There is an

interesting story behind their
“Floss” buns. The story goes
that one morning in
Singapore, an old

"Curry Naan" is a northern Indian
bread baked with chicken curry
cooked in traditional spices.
ENE@t W ESHEROLNEHEY
HRARSY  BEWEH DK -

Bread to the West is what rice is to the East,
buitbread is becoming increasingly popular
in Hong Kong. Bread types and flavours can
be as diverse as cuisine — Chinese, Japanese,
Italian, Thai ... Southeast Asian — and just as
much fun to taste. Hong Kong, Japanese,
European and even Southeast Asian bakeries
are now tempting us with their creativity. If
you like Thai Tom Yum soup, how about
trying a “Tomyam Pow,” which could very
well make you fall in love with bread.

— Gerry Ma
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"Bak

Kwa

Delight" is a very
"Chinese" bun filled with
fragrant dried meat.
(%R RPERG T 2NEE  ARKES SO

woman accidentally dropped some pork floss
made according to the family’s secret recipe

onto some buttermilk. Without noticing it,
her old husband spread some on a slice of
bread and got a pleasant surprise. Since then,
the old couple always treat guests to this
delicious snack, which has since become
BreadTalk’s signature and best selling item.
During the first month after opening in
Hong Kong, BreadTalk sold between 700 to

Shop G69 Olympian City Phase |,
Tai Kok Tsui, Kowloon

NEE KR AIHR B E =2 G69 &
3168 2488
www.breadtalk.com
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) "Bibi & Baba" (The little

couple) — satay chicken in one

crescent and Malaysian
anchovies in the other.

Clashing flavours or a perfect
match? Give it a try to find out.

[Bibi & Baba| ' BB [NEE] -

—BRIBHA  S-BRENRA
- DRIBEIR 2R - RERAN

AR BRI -

W' "Malaysian Delight" - tasty
chicken chunks.
[BR@K
FIR o

 ERIREHA - SEE

The "Floss" family, "Fire Floss"
(bottom) and the gentler "Floss."
BERE  AERRABRMN (RE] -

HERERM [B%] -

800 “Floss” and “Fire Floss” buns daily, with
the record being 1,000 buns in a single day!

If you love the spicy hot and sour Thai soup
Tom Yum Goong, you mustn’t miss
“Tomyam Pow.” Of course there is no soup
inside the bun, but spicy Tom Yum Goong is
reflected in its appearance and taste.

The names of the different types of bread are
also as creative as their flavours. “Bibi & Baba”
(the little couple), for example, is shaped like
two crescents back to back and flavoured with
chicken satay in one and Malaysian anchovies
in the other. When I first tasted it, I thought
the two flavours contrasted sharply, but found
that the flavours gradually fused well. “Billy
Bundle” (spicy meat and shrimps) and
“Malaysian Delight” (Nonya chunks) are
other wonderful Southeast Asian surprises.

Less exotic flavours include Indian “Curry
Naan,” which is a northern Indian bread
baked with chicken curry cooked in
traditional spices. But just because BreadTalk
originated in Singapore don’t assume that it
offers only Southeast Asian flavours. For
example, their “Bak Kwa Delight” is very
“Chinese” with fragrant dried meat and
tastes extraordinary. If you prefer something
simpler, you should try “Moshi Mushroom”
which contains mushroom and chicken
chunks in a light puff pastry. Other
specialties include the slightly sweet “Mt
Fuji,” an icing-dusted crust. For a healthy
loaf, try “Sun Flower,” a European style loaf
baked with walnuts and sunflower seeds.

BreadTalk usually bakes between 40-50 types
of bread daily, and because it adds new
creations from time to time, the bakery has

P

over 100 choices of bread in its recipe book.
Its unique range of tastes attracts flocks of
customers who also enjoy watching bakers
work through windows in the open kitchen.
Bread is always freshly baked and
another batch isn’t made until

the ones on the shelves are
sold. During my one-hour
stay at the shop for this
article, I saw that various
breads usually sold out

Curry
chicken bun.
FRERRATER?
RARZWMEBRA - AR
SRR T B ?

within 10 minutes of coming
out from the oven. For the top
sellers such as “Fire Floss” and
“Floss,” the buns were

snapped up in less than five minutes.

Since BreadTalk first opened in Singapore in
2000, the franchise has expanded rapidly into
the Philippines, Malaysia, the Middle East,
China and the latest in Hong Kong, and now
has over 50 outlets at present. It entered the
Hong Kong market in July this year with its
first outlet in Olympian City Shopping Mall.
It already has a steady stream of customers
who live or work in the neighborhood, but on

e e T SR SR s i g ST e vl
|



Making "Fire Floss" buns.
[R5 ] RRESHERL

"Moshi Mushroom" with
mushrooms and chicken chunks.

[BE#ANE] SPRIRRE

holidays bread lovers from all
around Hong Kong descend on the
bakery to sample its breads. The
company is already planning to open
two more outlets by the end of this year,
one in Wanchai and the other in Taikoo
Shing. Derek Liu, a young Hong Kong
entrepreneur who successfully brought the
Watami Japanese restaurant chain to
Hong Kong, brought BreadTalk to the
HKSAR. Watami opened 12 outlets here
within a couple of years and created a new
vogue in Japanese dining in Hong Kong.
Given the success of Watami, BreadTalk
could well follow this trend. As more choices
and flavours than ever before are

"% h now available, eating bread

B

"Billy Bundle" — spicy meat
and shrimps.

SRR LY EMEFY

[Billy Bundle] + R 2RIA/NE

has never been so much fun.
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BreadTalk bakery is tidy, well
organized and clean. Bread
labels not only explain their
flavour, but also tell a little story
behind their creation.
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Freshly baked loaves are hot sellers.
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A The freshly baked "Hokkaido."
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P Passers-by watch the topping
process — even kids like to watch
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Baruch

The City University of New York

Executive MSc
[ Finance / Marketing |

a presrigions masler progran

Prof. Roger Mesznik
Ph.D. Columbia University

Consuitant, U.S.-U.S.S.R. Trade and Economic Council
Consultant, The World Bank

Faculty of Columbia University, New York University (Stern),
INSEAD in France and City University of New York (Baruch)

Prof. Dan Levin

Ph.D. University of Pennsylvania (Wharton)

Faculty of University of Pennsylvania (Wharton) and The City
University of New York (Baruch)

Prof. Viktoria Dalko

Ph.D. University of Pennsylvania (Wharton)

President, National Bank of Hungary

Chief of Staff, Committee of Budget, Taxes and Finances of the
Hungarian Parliament

Faculty of Harvard University & The City University of New York
(Baruch)

» Baruch's part-time MBA is ranked 12th out 300 programs in the US -
US News & World Report

P The University has produced 11 Nobel Prize winners amongst its
distinguished alumni who are holding influential positions in the US
government and multinationals

P Baruch is rated No. 1 in the country for advanced degree holders who
pass the AICPA Exam

P More CEOs and top executives in America graduated with first degrees
from The City University of New York than any other degree - granting
institutions in the nation - Standard & Poors

v

CFA curriculum is approved and integrated in the EMSF program

P Graduates of the HK Executive programs are mainly senior executives
from multinationals and major corporations and successful
entrepreneurs

P The Executive MSc program is 1-year program which requires students
to complete 10 graduate courses

P Allcourses are lectured by overseas faculty from Baruch - City
University of New York who have strong links with Wall Street, World
Bank and multinationals

Corporate scholarships for HKGCC member companies & professionals

For detailed information, please contact The City University of New York - Hong Kong Campus
( Reg N0.261206 )

www.baruchnyhk.org

Tel: 2116-8633 Fax: 3579-2318 E-mail: contact@baruchnyhk.org

¢t My AGSM MBA opened up a whole network of
professional contacts in Asia and enabled
me to get a great job in HK. "7

Georgina Moorfield, wea0a
Associate Director, UBS AG

Your AGSM MBA

Placed in the world's top 100 business schools for the
6th consecutive year. Financial Times (UK) o of wARSCLRERY
B nternational award-winning faculty

B Flexible course delivery

B |ntellectual depth and breadth

B Taught in Hong Kong

B Demonstrated career success and salary advancement
B Credit transfer available for professional qualifications

The AGSM 15 a School of
both The University of
Sydney and The Unwversity
of New South Wales

m [lanage your future

m Broaden your horizons

® Achigve your potential

Join the Associate Director, faculty and alumni at the next information evening, 7-8pm, Central
Conference Center, 4/F Wheelock House, 20 Pedder Street, Central. Reply Form — fax to 2588 1724
I will attend the information evening on 5 October 2005
I cannot attend, please send me a program brochure

Name Tel

Email
Address

AGSM HK Office Suite 2502 Office Tower, Convention Plaza, Wanchai, HK
T:2588 1725  E: contact@agsm.com.hk W www.agsm.edu.au

Wi a matw

far iegtvidus! smgieyers |

roduct Customer Solution |
~rice ~ Customer Cost
lace Convenience
~ romotion Communication

University of Canberra
Master of Marketing Communicat on a1

® Awarded as # # # % University by {Graduate Memagement Association of Australia

o 6 modules in total which could be completed in | year The fmodules include
Marketing C cation Strategy, [ di Campaigns anid
Internistianal Marketing Comnsunication, gic

* All madules are instrucied by the lectures of the Linwversity

RIEE

Entry requirement
Degree holders or equivalent with at least 2 years working experience
Students with lower qualifications could apply for the Postgraduate Diploma Course

Application and Enquiries : Please call at 81 08 3366

Financial support/subsidy for the above programme:
- 18-month interest-free installment plan by specific banks
- Non-mean tested loan

"z

Informatics is a corporate member
of the Hong Kong Institute of Marketing

S INFORMATIC

Leader In quallty lifelong learning services

E-mail : enquiry@informatics.edu.hk
Website : www.informatics.edu.hk
Tel: (TST/MK) 2721 6301 / 2782 0662

= isosor 2000 BRA LSS TN
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- Events

Training

15 SEP - 1 DEC

Training: Practical French for the
Workplace

(French supplemented by English)

21 SEP
Training: Project Management
. (Cantonese)

22 SEP
Training: Conflict Management for
Proactive Managers (Cantonese)

22 SEP

Training: Projecting a Modern
Corporate Image by Becoming a

. Polished Professional (Cantonese)

28 SEP
Training: Driving Profitability with
Strategic Sourcing (English)

28 SEP
Training: How to Write Winning
Proposals (Cantonese)

6 OCT
Training: Making Meetings Work —
the EVENTe™ Strategy (English)

Subscription Luncheons
13 SEP
Distinguished Speaker Series with

Senator George ] Mitchell, Chairman,
The Walt Disney Company, and
Chairman, DLA Piper Rudnick Gray
Cary LLP

16 SEP

Luncheon with The Hon Selina
Chow, Chairman of Hong Kong
Tourism Board — “2006 Discover
Hong Kong Year”

17 OCT

Joint Business Community Luncheon
with The Honourable Donald Tsang,
Chief Executive of the HKSAR

Conferences

23 - 24 SEP

The Fourth Pearl River Delta
Conference “Growth & Its
Consequences”
FNEHI=AMNEE
BREREAPE

Study Missions
21 - 22 SEP

Business Delegation to Beijing
(By invitation only)

20 - 26 OCT
Study Mission to Turkey and Greece

6 -11 NOV
Study Mission to Dubai and Iran

Committee Meetings
15 SEP

General Committee Meeting

20 SEP
Manpower Committee Meeting

21 SEP
Legal Committee Meeting

6 OCT
Economic Policy Committee Meeting

13 OCT
Chairman’s Committee Meeting

18 OCT
General Committee Meeting

18 OCT
Taxation Committee Meeting

26 OCT
Legal Committee Meeting

Online Bits
48 _E #r &N

www.chamber.org.hk/bulletin

21st Century Dating: The Way It Is
A recent survey on how dating works in
the 21st century turned up some
surprising data, and provides shy,
bashful Romeos with a perfect
opportunity to get a date. According to
Nielsen//NetRatings Online Dating
Survey, one in three Internet users now
use the Web to meet a potential dating
partner, and the Internet is the third
most popular method for getting a
date. Whilst traditional methods such
as meeting people through friends or at
pubs and clubs top the list of the most
popular choices for meeting potential
partners, more people are now logging

on to get a date. More>> at iBulletin

21 e _
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Most popular ways to get a date
BEROMNATHRSEHRE
Rank  Method % using this method
R A& MEHELLE
=1 Through friends A 7T 4A 53%
=1 Pubs / clubs JANE / {F 42T 53%

=3 Atwork T#& 33%
=3 Online personals / dating site / 33%

chat rooms / discussion boards
BLEBKR PR/
MERZE /5 mE

E.g. 53% of respondents would try meeting a potential
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