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heard in The Bulletin. Send your letters to:
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if your letter is published, you will receive
a free HKGCC mouse pad with built-in calculator.
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Convincing Doubters of Global Warming % &gt E R

Well done to The Bulletin for giving
substantial coverage in your November
issue to the message that Al Gore
conveys in his film “An Inconvenient
Truth” about global warming. I took my
family to see the film and found it very
worrying. Perhaps even more disturbing
is the array of headlines that have
resulted from the U.K's release of its
own study on global warming, “Stern
Review on the Economics of Climate
Change.” Oil companies, car makers and
others under fire for contributing to
global warming are dismissing the
report — and the film — as “misleading.”

Obviously companies and certain
countries that dismiss global warming
will never act if their self interests are at
stake. If theirbottom line starts to feel
the pinch, however, no doubt they will
sit up and take notice then. And I believe
that is where the average consumer can
make their voice heard. What if people
refused to buy products that were not
made in an environmentally friendly
way? Take that a step further, what if
people refused to buy goods or use
services from companies that didn’t
have a sustainable development
policy? Or even a step further,
what if people boycotted goods
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Darrell Wilson

from countries with a poor
environmental track record or those
who refuse to cooperate with global
initiatives? No doubt they would be
more than willing to change their
tune then.

Darrell Wilson
North Point
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You can't turn back the clock.
But you can wind it up again.

PRESEBRAS X EOR - B0 BUEEE DR
B TEIEA e

(Bonnie Prudden: 1914 -)

Chairman’s desk
EFZE

David Eldon X¥&%x

We often hear the phrase, “where did the last year go?” and it usually comes from
those who have been busy throughout the year. I am now hearing it again from
within the Chamber as we wind up 2006 on a high note. A year in which you, the
members of the Chamber, have continued to participate in our regular meetings and
seminars which provide you with ample opportunity to express your views and help
shape Chamber policy. A year in which we have continued to represent your views to
government. A year that has seen Chamber staff working harder than ever before.

For me, the development and launch of the Chamber-led Clean Air Charter was
the highlight. As was the case with CEPA some five years ago, the staff and
members of the Chamber saw a need, figured out an approach that makes sense to
business and to Hong Kong, and set about refining the ideas and building support.

We have much work to do to expand the number of companies committed to
minimizing their own impact on our environment. The 500 or so signatures we
got for the Charter since it was launched was not a figure that reflects well on the
business sector’s resolve to tackle the problem. But in a significant boost to our
campaign, particularly in raising awareness to new levels, Chief Executive, Mr
Donald Tsang, saw fit to sign the Charter in November on behalf of the
government. The subsequent reaction from the press and the public that was
generated from the publicity surrounding that event demonstrated the strength of
feeling in Hong Kong about our air, and clearly we need to get the word out more
emphatically; a subject we shall continue to address in 2007. This isn’t a one-shot
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deal: we have to breathe the air year in and year out, and that means we need to be
very serious about our personal, corporate and social responsibilities.

Competitiveness vs. “marginalisation” was a theme that came up repeatedly during the
year. As readers of this column will know, I consider Hong Kong to be one of the most
attractive places to do business in the world, and as such find it curious that some
people are worried about other economies doing the things that we used to do.
Production is the most obvious case in point: while we were busy turning our stock
market into a trillion US dollar machine for financing China’s current wave of
development, the manufacturing industry drifted across the border. During the
process of shifting our economy to a higher level of service orientation, we’'ve managed
to not only retain our position in the various competitiveness or economic freedom
leagues, but have done so while repeatedly setting new records for total employment.
don’t think we should be losing sleep over worry about the ability to do business here.

The third major issue this year involves labour, and unfortunately the “piecemeal”

approachadopted by pressure groups means that it isn’t being addressed in totality as a
broad policy issue area. Still we're getting on with it. The five-day work week is
increasingly becoming the norm, and that’s fine with me. What is particularly
satisfying is that it is happening because companies choose to do it, and not because of
an onerous law full of requirements and loop holes. The same approach is being tried
with the minimum wage, where two categories of workers (security guards and
cleaners) are to be the guinea pigs. I'm not sure that’s the best approach, but as long as
it remains voluntary, we don’t really have any reason to object. But, we need to watch
for the tendency to dream up new regulations for the purpose of solving problems that
we either don’t have or do not need to solve through the legislative process.

There are, as always, a couple of disappointments. One of these is the long delay in
introducing an anti-racial discrimination law. However, at last we now have a draft,
and at first glance it seems to be reasonable. What we need to do now is to get on with
passage and implementation. It astonishes me that this top-tier business and financial
city cannot come to grips with a very simple proposal: discrimination on the basis of
race is not to be tolerated. As I have said more than once, it isn’t rocket science.

The second disappointment is the rather shrill “discussion” of the pros and cons of
broadening the tax base via a goods and services tax. A sensible person should not
mind if others have firmly held convictions based on an understanding of the issue
at hand, but too much of the commentary seems to be by people who have not
actually grasped exactly what is being proposed.

One thing is certain for 2007: the controversial issues that arose this year won’t go
away. We have some tough decisions to make about what Hong Kong needs and
how to go about it. Chamber policy positions (which are presented on our
Website, www.chamber.org.hk) may not always be popular, but they will have two
distinct characteristics: they will be well thought out and articulated, and they will
reflect what you, our members, tell us is good for business and for Hong Kong.

As my quotation at the beginning of this article tells us, life goes on but we face the
new year with new energy and new resolve to continue to serve our members interests.

By the way, has your company signed the Clean Air Charter? &

David Eldon is Chairman of the Hong Kong General Chamber of Commerce.
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Following the release of the Chief Executive’s Policy Address, our Financial
Secretary Henry Tang last month started consultations on the Budget for the
coming fiscal year, with the Finance Committee of the Legislative Council
being the first party to be consulted. Mr Tang expects that by the end of
March next year, our fiscal reserves will have grown to $316.3 billion,
equivalent to 15 months’ government expenditure. Hopefully our reserves
will continue to grow, as that would mean our economy is also doing well,
and diminish the need to raise taxes or impose additional costs on business.

During the first half of this year, the Hong Kong economy picked up steam
steadily, with GDP growing at 6.6% — far above the previous 3.9% for eleven
quarters in a run. The growth is mainly attributable to the significant
increase in demand for financial, trading, and logistics services, as well as
tourist activities. In addition, as regional cooperation under CEPA and
Pan-Pearl River Delta integration has widened, the Mainland has become a
major driving force for Hong Kong’s economic growth.
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It is worth noting that exports to the Mainland account for 47% of our total
exports, and visitors from the Mainland make up 55% of the total visitors we
receive. Also, Mainland enterprises listed in Hong Kong account for over 40%
of our stock market capitalization, and transactions of their shares contribute
to 60% of our stock market turnover volume.

Hong Kong should grasp opportunities under CEPA, deepen cooperation with
the Mainland, and expand into the global market and emerging regions. It is
important that investors continue to choose to access the Mainland market
through Hong Kong. Last month, our Chief Executive Donald Tsang, and the
Secretary for Economic Development and Labour Stephen Ip, visited Europe
and Australia to promote Hong Kong’s strengths as a major international
business services hub in Asia, and in particular for China. I believe that going

national and international is the right direction for Hong Kong, which will
help to reinforce our role as an international financial and trading centre.

Mr Tang forecasts that the government’s fiscal reserves will rise to $316.3 billion
by the end of this financial year, and to $401.5 billion by March 2011 — a huge
sum albeit still below the $457.5 billion record as at the end of March 1998.

There are currently around 230,000 active companies in Hong Kong, among
which only 60,000 are required to pay profits tax, and 70% of those pay less
than $1 million. This shows that most small- and medium-sized enterprises in
Hong Kong are just getting by, because with profits being so lean, many pay
very little tax or not at all. Compounding their difficulties are a number of
uncertainties, such as high oil prices and the roller-coaster price of raw
materials, which dramatically impact their year-end earnings. On top of that,
the slowing U.S. economy, the potential rise in EU and Japanese interest rates,
and the movement of the renminbiexchange rate are additional factors that
also have to be factored into their plans.

Therefore, the government needs to ease SMEs’ dilemma by enhancing loan
schemes for businesses, for example, or improving the licensing system, etc,
while at the same time boosting the economy. This would expand SMEs
flexibility, raise their efficiency, and put them in a better position to take up
new opportunities and challenges. These initiatives could also attract offshore
companies to return and reinvest in Hong Kong. To help Hong Kong move
further up the value chain, I believe that the government also needs to think
about how it can facilitate various sectors to develop their own designs and
brands to help companies better compete internationally. ¥

If you have any views or comments, please send them to me directly at,
Jjefflam@fowind.com.hk, or visit my Website at www.jeffreykflam.com

Jeffrey Lam is the Chamber’s Legco Representative.
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& tableware e Ceramics & porcelain

e Christmas & holiday e Arts & crafts

¢ Garden & outdoor ® Stationery & paper

¢ Baby & children's products ® And more ...

To register and to learn more about the Fairs, visit www.chinasourcingfair.com/ctar

www.chinasourcingfair.com
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CEO comments
M Z R

Alex Fong 7 #&1t&

2007 marks not only the 10th anniversary of the establishment of the Hong Kong
Special Administrative Region, it is also a year in which several crucial public policy
initiatives will be debated and decided upon.

To celebrate the 10th anniversary of the HKSAR, we have chosen “Seeing into 2007:
Moving into the Second Decade” as the theme for the Chamber’s 13th Annual
Hong Kong Business Summit, which, for this year, will take place on December 14.

We have gone through incredible highs and lows in the past decade, from the Asian
Financial Crisis, to SARS, to more recently sustained economic growth. With our
economy registering an average robust growth of 6.5% over the past three years, and
the world economy a healthy 4%, hopes are high that this renewed vitality of the
HKSAR will continue to gain momentum well into its second decade. The Business
Summit provides an opportune occasion for our members to hear the government
and business sector’s predictions for the territory in the coming decade.

2007 will also be a crucial year for deciding in which direction we sail the HKSAR in
the coming years, because several major public policy initiatives affecting everyone
for the long term are being debated. Some of the most important of these include
the Goods and Services Tax (GST), Competition Law, Population Policy, Minimum
Wage, Financing for Healthcare, Environment and Air Pollution, whilst China’s 11th
Five-Year Plan is being implemented.

Many policy initiatives impacting Hong Kong will be discussed at our Business
Summit by government and business leaders. We are honoured that the HKSAR
Financial Secretary, the Honourable Henry Tang, has agreed to officially open the
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conference on December 14 with his talk on “Seeing into 2007: Hong Kong as an
International City.” In addition, our Chairman, David Eldon, will deliver the
keynote luncheon address on a topic that promises to provoke much debate,
“Dead City Running.”

Members will also learn the results of the Chamber’s Annual Business Prospects
Survey, which our Chief Economist David O’Rear conducts every year to gauge
how members view the coming year, and also find out what are the issues that they
worry will dampen their prospects.

In addition, two panels of distinguished speakers will examine Hong Kong’s
economic future in the regional & international context under the banner: “The
Future of Hong Kong as a Hub for the Flow of Goods, Services, People,
Information and Funds.”

The Business Summit is one of the “must-go” events of the Chamber, and I hope
to see you there.

May I take this opportunity to wish you and your family a healthy and prosperous
New Year. ¥

Alex Fong is CEO of the Hong Kong General Chamber of Commerce.
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Officers of the HKGCC, BCE and
international Chambers join the
Chief Executive on stage after
Mr Tsang signed the Clean Air
Charter on behalf of the HKSAR
Government.
THRESERAERREBRERN
¥E (EHEVNE) & NELEH
2 EAHRBRRABRERAMHEMN
RERELER -

Business for Clean Air

Do Hong Kong businesses give a damn about
air pollution? Judging by the response of the
Clean Air Charter, which encourages
companies to reduce their impact on the
environment, the answer to that question is no!

Just 500 signatories out of the city’s 300,000
firms have signed the Clean Air Charter.
Donald Tsang, Chief Executive of the HKSAR
Government, put his support behind the
initiative by signing the Charter at the
Business for Clean Air Conference on
November 27.

HKGCC Chairman David Eldon called the
response “pretty bad” in his speech at the
conference (see page 21), but is this because
businesses lack social responsibility? Are they
financially unable to clean up their act? Are
they unaware of what they can do? Or do they
have no interest in reducing air pollution?

In his address at the conference, Mr Tsang
played down the problem of air pollution by
proclaiming that with one of the highest life
expectancies in the world, Hong Kong has a
healthy environment.

“In the final analysis, the health of the people
is measured by how long they live, and this is
where it counts,” he said.

His comments surprised many, as obviously
many factors determine life expectancy, not least
the fact that people who are living longer now
didn’t grow up in the pollution that now shrouds
the city. The remarks were also at odds with medical
experts who have said poor air quality in the city
causes more than 1,600 premature deaths a year.

He also downplayed reports that senior
executives were fleeing Hong Kong because of
poor air quality.
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“While I am fully aware that we need to

improve our air quality, I also think we have
to keep the problem in perspective,”

Mr Tsang said. “While we have anecdotal
stories that some businessmen are quitting
Hong Kong, there is also ample evidence that
foreign talent and investment continue to
flow into our city in much greater numbers
than those who leave.”

However, this hasn’t stopped a major
investment bank from issuing an advisory in
November recommending that investors pull

out of its office property market.

Merrill Lynch said in a regional strategy
report entitled “A Very Particulate
Contamination,” that the worsening air
quality would likely drive businesses and
professionals away from Hong Kong and
toward Singapore.

mAEF HEEX

Speakers at the Business for Clean Air
Conference last month said that the time
to stop debating about air pollution has
arrived: the matter is now urgent, the

direction is clear, so let’s get on with it

FELREH [ARET HXEEX] &3 Hit
EREREE FLENBENRTRERRELE
o MEREERER  NREENHETREE
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The Chief Executive Signs Clean Air Charter
HKSAR Chief Executive Donald Tsang signed the Clean Air
Charter at the “Business for Clean Air” Conference on
November 27, a joint event of Project CLEAN AIR and
Action Blue Sky.

Around 500 organizations and companies have so far signed
the Clean Air Charter, a business sector-wide environmental
initiative being driven by Hong Kong General Chamber of
Commerce (HKGCC) and the Hong Kong Business Coalition
on the Environment (BCE) under Project CLEAN AIR.

To sign the Charter, visit www.cleanair.hk/eng/charter.htm
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1. GETTING STAR

The Clean Al Charter

A Business Guidebook

The Clean Air Charter:
A Business Guidebook Launched

HKGCC and BCE have launched "A Business Guidebook" which

provides practical guidan

ce on environmental friendly measures

that can be adopted for energy consumption, transport and

general manufacturing.

"The Guidebook gives ad

vice on useful steps to help businesses

implement clean air measures and report performance. We will

use the Clean Air Charter network to disseminate information
further and to enable businesses to learn from each other," said

Chamber CEO Alex Fong.

To download a copy of the guidebook, visit www.cleanair.hk/

A member of the audience said he, and
probably many other businesses, may want to
do something to reduce their contribution to
air pollution, but that he didn’t know how to
go about it. James Graham, Convenor of the
Business Coalition on the Environment, said
he agrees, which is why the Business for Clean
Air Guidebook has been launched. The book
gives very detailed, step-by-step instructions
of what and how any company can do to
reduce their impact on air pollution.

“I suppose some businesses out there think
that there is little they can do. They see the
issue as being simply too big for them to
make any meaningful contribution,” Mr
Eldon said. “They are wrong. The reality is
there are many things that we in the
businesses could do.”

Another member of the audience suggested
that factory owners can install a wind turbine
at their operations, and that his company
would conduct feasibility studies for free for
anyone interested.

Lam Kin-che, Chairman, Advisory Council
on the Environment, said such new ideas are
needed to make progress, and that it is vital
that mental blocks to solutions are removed.

“IT'have been working at the Advisory Council
on the Environment for 10 years. We have
debated, we have argued, we have discussed air
pollution for many years. Now is the time to
act. We not only have to take action, but we
have to take bold action and think out of the
box,” he told members during his talk. “We
have to look for actions which cross policy
bureaux and policies. While there are costs to
bear, if we do not take any action, there will be
a high cost to the society as well.”

For entrepreneurs in the environmental
solutions business, the PRD would seem to be
paved with gold with all the potential clients.
But as Andrew Brandler, CEO of CLP Power
pointed out, many companies operating on
very thin margins cannot afford to spend a
penny more than their competitors are by
upgrading to cleaner technology.

The idea of government subsidies to help
businesses become cleaner has often been
heard, and Mr Eldon said he is sympathetic
to the considerable expense that cleaning up
costs might impose on some Hong Kong-
owned factories.

“They have, after all, contributed much to
the growth of Hong Kong as well as to the
Mainland over the past three decades,” he
said. “However, they have also benefited
much from this growth. Consequently, I am
not convinced that using taxpayer money is
necessarily the best or the right way to help
them clean up their act.”

“The success of cleaning the air hinges not on
government-led incentives, but on an overall
attitude change within the business sector,” he
added. “An attitude change that will translate
into more companies seeing environmental
problems as a potential business
opportunities. Business opportunities that do
not require any government subsidies.” ¥&

To watch the conference, visit iBulletin at
www.chamber.org.hk/bulletin
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The Air That We Breathe
A EEEHERTREE

Last year we launched the Clean Air Charter.
Some say this initiative has done a pretty
good job of raising environmental awareness
amongst businesses. Attracting a pretty good
response of some 500 signatories. Resulting
in a pretty good sign up rate of almost 10
new signatures a week.

However, when you consider this is a joint
effort involving a coalition of international
chambers in Hong Kong. When you consider
that Hong Kong has more than 300,000
registered businesses. When you consider that
there are more than 70,000 Hong Kong-owned
factories in the Pearl River Delta. When you
consider that the business sector as a whole has
been one of the more vocal commentators
about Hong Kong’s poor air quality. When you
consider these and other facts, you realise
rather quickly that if we hope to make a real
difference, then this ‘pretty good’ response rate
to the Clean Air Charter is, in fact, pretty bad.

The big question is why? Why are not more
businesses signing up?

Certainly this lack of interest cannot be
because companies and the people who run

0
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A pg
Brungas

EX58.....

41 Blue Sky

HKGCC Chairman David Eldon told the
business community at the Clean Air
Conference that the time for talking
= <akout ait pollution problems is over. i,
““Following is an abridged version of
his speech.
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them are unaware that we have a problem. I
also find it hard to believe that businesses are
not signing up for the Clean Air Charter
because air pollution is some sort of new,
unknown subject to us all.

There has also been a considerable amount of
analysis related to the subject. According to
one report on the state of Hong Kong’s air:
“Some 1.5 to 2 million people are exposed to
unacceptable levels of sulphur dioxide and
nitrogen dioxide and about 3 million people
are exposed to high particulate levels. Many
people are exposed to unacceptable levels of
all three pollutants. These pollutants,
particularly when combined, can seriously
affect health, especially of those who are less
robust, such as the elderly, the very young
and those already suffering from illness.”

The source of this data is a government white
paper entitled ‘Pollution in Hong Kong — A
Time to Act. If this report or its figures do not
sound familiar, I am not surprised. You see the
paper was actually published way back in 1989.

Now, I am not trying to imply that nothing
has been done for the last 17 years because

Cover Story H @& F | 21
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Business Leaders Forum
BREMZER

In the early '90s the sulphur dioxide level in Hong Kong

decreased drastically as a result of government

requiring local power plants to use cleaner fuel. As a
result, the number of respiratory illnesses also
decreased significantly. If we go on thinking and
not doing things on a local part, we are going to

wake up one day and find that the health issue is a real one.

- Dr Edgar Cheng, Vice Chairman of the Council for

Sustainable Development
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We all need to start to think about practical measures that
we can adopt. If we don’t have some measures along
those lines, | think we are going to see increased
emissions and continued lack of improvement in the
air quality. | think we are going to have to bite the
bullet, grasp reality and realise that we all have to
come up with concrete measures.
— Andrew Brandler, Chief Executive Officer of the
CLP Holdings Ltd
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| had asthma when | was a kid. Fortunately | got rid of it,
but it came back last year. | started getting problems
breathing. In order to make anything happen, we have to
drive the air problem to ‘me.’ If we just look at it as
somebody else’s problem, we will still be talking
about it for the next 17 years.
— Daniel Cheng, Chairman of Group 26
(Environmental industries), Federation of Hong
Kong Industries
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that would simply not be true. What I am
trying to reinforce, however, is that it would
be simply unacceptable for us or for our
children to be looking back in another 17
years and still be JUST talking about the
appalling state of our environment.

So if air pollution isn’t a new problem. And if
it is something we are reminded of regularly,

what other reasons do companies have for not
being interested in helping make a difference?

One possibility is they see air pollution as
something that is more than Hong Kong’s
problem. And they are right. Certainly the
boundary separating us from the Mainland
does add a complicated political dimension.
One that I am inclined to leave to the Hong
Kong SAR Government to continue to
address. That said, whatever the governments
do, or do not do, the fact remains that
business has for a long time been both
regional and cross border. Business, therefore,
can play a major part — and it must.

I suppose the easiest thing we could do is
absolutely nothing. That’s right you heard me
correctly. We could do nothing — as inaction
is a form of action. We could continue to sit
around and talk about the problem. Talk
about how many Hong Kong-owned
factories in the PRD are not the only ones to
blame. We could sit and wait for
governments to act. To bring in new
regulations punishing polluters. In fact, the
Mainland government is already taking some
steps in this direction.

We could sit and do nothing and let
governments be forced into adopting — for
lack of a better cliche — the stick approach. In
the worst case, the industries causing the
most pollution might be shutdown. In the
best case, governments might use a lighter
stick and go with a more fiscal-based
approach. Imposing heavy financial penalties
on polluters for example.

Another thing we in the business community
could do — and this is a suggestion that has been
made before — we could establish an audit and
certification procedure for factories in the PRD,
owned by or with whom Hong Kong



companies do business. The certification does
not have to be legal. At least not yet anyway.

I know that businesses rarely welcome new
regulations. But if new rules are likely to
come anyway, there is something to be said
about being one step ahead. About
demonstrating that we are capable of self-
regulation. Of perhaps reducing the severity
of the incoming regulations.

We could even take such a self-regulation
initiative one step further and establish
guidelines for listed companies to conduct
environmental reporting. And to adopt
green procurement practices.

Something else we could do is work to make
Hong Kong the hub for technological
solutions to the environment. In other words,
use the market to solve the problem.

Another thing businesses in Hong Kong
could do — and this goes back to my original
topic of the Clean Air Charter — is to give
some institutional structure to this issue.

Instead of just a piece of paper, or a
statement of good intentions, the Clean Air
Charter can become the basis for a network
of environmentally caring businesses.
Imagine a more local version of the Global
Compact or the Equator Principles. And with
the same ramifications for companies that
sign up to the Charter but fail to live up to
their commitments.

Please do not think I am advocating the
creation of another bureaucracy. I would
never ever do such a thing! Rather what I am
suggesting is developing a Clean Air Charter
network to disseminate information further.
To ensure the community understands what
businesses are doing. But most importantly, to
enable companies to learn from each other.

Conclusion

I realise that the aforementioned ideas on
what businesses can do to help reduce air
pollution are — no pun intended — far from
exhaustive. They are however a place to start.
And they do require cooperation amongst
companies, and between businesses and
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The very wasteful routings of air traffic approach and
departure wastes an enormous amount of fuel. An
estimated 84,000 tones of fuel is wasted every year. It
is something that is simply an administrative thing to
change that. The governments are working on this,
but | suggest there is not enough urgency on
this. We as a company need Hong Kong to have
clean air. We depend so much on tourism, and the
whole economic development of the city.
— Tony Tyler, Chief Operating Officer,
Cathay Pacific Airways Limited
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This challenge that we have of clean air in Hong Kong is
not unique to any one organization. | think that unless all
businesses here get together, think together and act
together, we won'’t have the impact that is required
to clean up the air in Hong Kong.

— Peter Sullivan, Executive Director and
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(Watch the full discussion at www.chamber.org.hk/bulletin)
(N8R E s MR AR £ FEERF A ER + 78 B\ www.chamber.org.hk/bulletin =)

government. The Hong Kong General
Chamber of Commerce, for one, is ready to
take up this challenge.

I also believe that the success of this movement
hinges not on government-led incentives, but
on an overall attitude change within the
business sector. An attitude change that will
translate into more companies seeing
environmental problems as a potential business
opportunities. Business opportunities that do
not require any government subsidies. ¥&

To read the entire speech or watch a video
of the conference, visit iBulletin at
www.chamber.org.hk/bulletin
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Over the last eighteen years, the Hong Kong Convention
and Exhibition Centre has earned the respect and trust of
the trade exhibition organisers whose shows count for most
on the international scene. We are globally recognised for
best practice management and exceptional service.

Our customers understand the many benefits of locating
their exhibitions right in the city's business district. Their
votes regularly win award after award for us, and their
support is ample reason for our current 19,400 m2
expansion project.

But by far the best proof of our international reputation is
the way organisers bring their shows back — year after year.

The Hong Kong Convention and Exhibition Centre —
the proven choice in Hong Kong.

\/\’ N

FHERRHE PO
Hong Kong Convention and Exhibition Centre




Hong Kong’s economy expanded 6.8% in the July-

September quarter on a year-to-year basis, considerably
faster than the revised 5.5% rate recorded in Q-2, and in
line with expectations for a 6.5% full year performance.
The 3.5% quarter-to-quarter annualized increase was
the fastest since the immediate aftermath of SARS three
years ago. Trade, as usual, was the driving force, but
investment perked up even as private consumption
expenditure slowed.

In nominal terms, the economy grew 6.6% from a year
earlier, with the difference between nominal and real
growth being the 0.2% drop in the GDP deflator.
According to this broadest measure of price changes,
Hong Kong has experienced inflation just twice since
1999: in the third and fourth quarters of last year.

Q-3 leaders and laggards

In the domestic economy, private spending rose 4.4%
from a year ago, slower than the second quarter’s 5.1% rate.
Capital investment picked up much of the slack, rising 12.7%
on the strength of spending on equipment and software
(up 22%). Investment in buildings and construction,
however, declined 5.7%. Government consumption fell
1%, slightly slower than the 1.5% rate of Q-2.

The difference between imports and exports — nearly
all of which only pass through our port — provides the
crux of the Hong Kong economic growth story.
Goods exports rose 8.9%, nearly a third faster than in
April-June while sales of services overseas expanded
8.6%. On the import side, 8.5% more goods came
into the SAR (on a value-added basis) whereas
demand for non-resident services slowed from an
8.3% rise in Q-2 to just 5.5% in the third period.

Total two-way trade in both goods and services, one of
the more useful measures of the real driving force in
our economy, stepped up to 8.6% real year-on-year
growth, after a moderately disappointing 6.8% in the
second quarter. Goods alone rose 8.7% while services
were up 7.6%, both from July-September 2005.

Prospects for 2007

Opver three quarters, the economy is up 6.8%, the
same as the latest quarterly figure. After a booming
8% rise in the first three months, expansion slowed to
5.5% in April-June. Respectable growth in private
consumption (up 4.7% in January-September, as
compared to the same 2005 period) and a capital
investment nudge (up 8.4%) helped shore up growth
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in the face of a very slight slow down in the pace of
growth in trade.

The Chamber’s 6.5% real growth forecast for 2006
remains unchanged. The final quarter of the year
will likely be somewhat slower than the trend, given

the strong, 7.5% performance recorded in October-
L December last year. Inflation is also following the
il w expectation to approach 2.5% (on the consumer
price index) toward yearend.

For 2007, the signals are very mixed. Soaring U.S.
trade deficits, plummeting savings, sluggish wage

growth and fiscal irresponsibility suggest a show-
stopping recession should be expected early in the
new year. However, even as housing prices soften
(and with them, the ability to continue financing the
consumer explosion), investment and profits show
few signs that the party’s over.

Perhaps the most fascinating (for economists, at

least) aspect of a potential U.S. recession is how
China will react. Since the last consumer-led (i.e.,
typical) recession back in 1991, the Chinese
economy has changed dramatically. No one, in the
U.S., Beijing or Hong Kong can be certain how

China’s foreign-invested exporters will react to
softening demand in one of the key export
markets. In particular, there is great uncertainty
surrounding exporters’ ability to take market share
from other suppliers in Latin America, South-east

Asia or Europe.

If the U.S. goes into recession in 2007, Hong Kong’s
economy would as well. While we avoided a

‘Horwath

technical recession in 1990 (the economy expanded
0.6%), this one would likely result in a sharp slump
in trade, which always puts us into the red.
However, the U.S. Federal Reserve Board’s decision 20 Yeal’S OfExcellen ce
to hold interest rates steady for now suggest that .

there is a good prospect of avoiding out-right
contraction next year.

/A‘ .
Hence, the greatest likelihood — at this moment — is w s '_

for 4% real growth in GDP next year, slower than this «
5 /\ Horwath o
>

year but still in positive territory. Prices will continue 5 %
. -
|

to rise, by something on the order of 3-4%, but that
shouldn’t affect overall competitiveness much at all. Unique Alternative
In short, 2007 has some pitfalls to be watched, but

. ) www.horwath.com.hk
generally seems like being a reasonably good year. &

Horwath Hong Kong Group, 2001 Central Plaza, 18 Harbour Road, Wanchai, Hong Kong
Tel +852 2526 2191  Fax +852 2810 0502  horwath@horwath.com.hk
David O’Rear is the Chamber’s Chief Economist. Horwath refers to Horwath International Association, a Swiss verein. Each member of the Association is a separate and legal entity

He can be reached at david@chamber.org.hk

© 2006 Horwath Hong Kong Group
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Hong Kong Convention
& Exhibition Centre ...

www.thefleming.com.hk
41 Fleiming Road, Wanchai, Hong Kong
Tel: +852 3607 2288 Fax : +852 3607 2299
E-mail: sales@thefleming.com




INTERNATIONAL TRADE SHOWS
IN HONG KONG

R GLOBAL TRADE

With a global network and 40 years of experience in the exhibition business, the Hong Kong Trade
Development Council (HKTDC) is the largest fair organiser in Hong Kong.

The HKTDC fairs, with worldwide participation, are recognised as the most important fairs of their kind
in the Asia-Pacific region. Among them, seven are Asia’s largest in their categories: fashion, toys &
games, gifts, houseware, electronics, watches & clocks and lighting products.

Date Trade Fairs in Hong Kong

2007
Jan 8-11 HK Toys & Games Fair * |
HK International Stationery Fair
Jan 15-18 HK Fashion Week for Fall/Winter 2007 *
World Boutique, Hong Kong
Mar 6-10 HK International Jewellery Show * #
Mar 20-23 HK International Film & TV Market (FILMART) #
Apr 14-17 HK Electronics Fair (Spring Edition) *
International ICT Expo #
Apr 21-24 HK Houseware Fair *
Apr 28-May 1 HK Gifts & Premium Fair *
HK International Auto Parts Fair
HK International Printing & Packaging Fair
Jul 3-5 HK Licensing Show
Jul 3-6 Summer Sourcing Show for Gifts, Houseware & Toys
Jul 10-13 HK Fashion Week for Spring/Summer 2008 *
Aug 16-20 Food Expo
International Conference & Exhibition of the Modernization of
Chinese Medicine & Health Products
HK International Medical & Health Care Fair
Sep 5-9 HK Watch & Clock Fair *
Oct 13-16 HK Electronics Fair (Autumn Edition) *
electronicAsia * #
Oct 27-30 Eco Expo Asia - International Trade Fair on Environmental Protection
HK International Furniture Fair
HK International Building Materials & Construction Equipment Fair
Sports Source Asia
Oct 28-31 HK International Lighting Fair
HK International Hardware & Home Improvement Fair #
Nov 6-8 HK Optical Fair *

~ ufi # ﬁ HKTDC reserves the right to change the calendar without prior notice.

Ao edi
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Hong Kong Trade Development Council
3 Exhibitions Department
2 é % g E‘ % ﬁ Ej Unit 13, Expo Galleria, Hong Kong Convention & Exhibition Centre, 1 Expo Drive, Wanchai, Hong Kong
Hong Kong Trade Development Council Tel: (852) 2584-4333  Fax: (852) 2824-0026  E-mail: exhibitions@tdc.org.hk  Website: www.hktdcfairs.com
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Retail Revolution: A Look at M&As
In China’s Retail Industry

China is currently the fourth largest economy in the
world, according to figures from the World Bank,
surpassing the United Kingdom and firmly placed
behind the United States, Japan and Germany. With
the retail sector typically comprising nearly 40% of
the nation’s GDP, the retail segment is expected to
continue its growth streak in tandem with China’s
economic prosperity.

China’s retail segment is expected to grow between
12-13% in 2006 reaching RMB7.6 trillion (US$0.95
trillion). Domestic consumption is being fuelled by
influences such as a strong economy, a growing
middle class with increasing purchasing power and an
almost insatiable hunger for China’s consumerism.

This market has long attracted the interest of many
international retailers who have flocked to China
like bees to honey. According to the Ministry of
Commerce, China approved the establishment of
187 foreign-funded retail enterprises in 2005 alone,
which is six times the number approved in 2004.
Of the 187, 66% or 124 were solely foreign owned
enterprises.

The influx of international players with deeper
pockets has compelled domestic players to step up.
Retailers have been forced to engage in price wars in
order to gain consumer interest, with profit margins
taking a beating. Competition has been rough and
companies have been expanding at breakneck speed
in order to stay ahead.

French-based Carrefour, the world’s second largest
retailer and the top foreign retailer in China, saw 16
store openings in China alone last year. Thailand-
based Lotus has also indicated its interest in
expanding its operations in China. This behaviour is
also mirrored among domestic players with top
retailers, such as Suning Electrical Goods Chain Store
Group seeing 170 store openings and Beijing WuMart
opening 51 stores cross China in 2005 alone.

Competition has forced companies to seek
alternative means in order to grow quickly with the
aim of gaining market share. Many retailers have
chosen to explore inorganic growth via mergers or
focused and synergistic acquisitions in order to
accomplish this as it will be a mammoth task to
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grow primarily via traditional organic growth alone.
According to the figures of Mergermarket, China
saw RMB417.6 billion (US$52.2 billion) of Mergers
& Acquisitions (M&A) activity within its borders for
the year 2005, of which 3% or RMB11.1 billion
(US$1.4 billion) stemmed from the retail industry.
Ranked the sixth biggest in terms of 2005 revenue in
China, WuMart, paid a hefty RMB372 million
(US$46.5 million) for a 75% stake in MerryMart,
giving it immediate access to 10% of the
supermarket business in Beijing. China’s largest
electrical appliances chain store, Gome, announced
in July its purchase of China Paradise, its prime
competitor and the third largest electrical appliance
chain store in China in terms of 2005 revenue.

Carrefour has indicated that it may acquire at least
10 local retailers as part of its expansion plan in
China, although no specific targets or time frames
have been given. Best Buy, the largest consumer
electronics chain store in the United States,
acquired a 75% stake in China’s fourth largest home
appliance retailer, Jiangsu Five Star Appliance, in
May earlier this year and is reportedly seeking to
close a RMB800 million (US$100 million)
acquisition of Sanlian Commerce, a retailer in the
eastern province of Shandong.

The rationale behind this flurry of activity is pretty
simple: The more stores a retailer can open, the
better chance it has to leverage its mass scale to
squeeze prices lower and drive efficiencies in
purchasing, inventory management and distribution
— hence, its ability to survive and succeed.

Currently, China’s elite 100 companies dominate
10% of the total industry, with most retail outlets
still running as small family businesses using
household labour. This is expected to change as
retailers, faced with pressures to compete, grab
market share from China’s significant number of
fragmented and often inefficient retailers, resulting
in a more rational and consolidated landscape.
Compared to developed countries such as the

United States where 85% of its retail activities are
organized, China, with only 20% of the retail sector
in an organized format, provides many
opportunities for growth.

Given the current market trends, retailer strength
and prospects, we expect to see domestic player
Bailian and Gome and foreign retailer Wal-Mart and
Carrefour emerge as the market movers and shakers
over the next five years, clinching a majority of the
market share, and the remaining market share going
to comparatively smaller firms. This trend will be
similar to that in developed countries such as the
United States and Europe, where large retailers with
operations across various regions muscle their way
to higher profiles and have the ability to survive
market conditions.

Highs & Lows of M&A Growth

Mergers can be positive for the industry as
accelerated consolidation can help ease price
competition in a way that head-to-head competition
among retailers will be instantly eliminated and
pressure on companies will be eased. Acquisitions
can sometimes be the fastest way for a company to
make its mark in China. Many international retailers
now prefer to avoid the hassle and risks associated
with Greenfield investments, and instead opt to
make their market entry via acquisitions.

M&As also enable retailers to gain an immediate
presence in markets where it does not currently
operate or have a strong-hold. Given rising store
densities and rentals especially in tier one cities
such as Beijing and Shanghali, difficulties in landing
ideal locations for stores as well as possible
complications arising from permit approvals, M&A
is an attractive option in solving challenges
associated with location issues.

Benefits gained from scale of economies are an
undeniable attraction for retailers suffering from
depressed margins. An optimal operation scale can
help improve a company’s procurement volumes,
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In RMB Billions
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resulting in margin improvements, thereby boosting
its bargaining power with its suppliers.

Another reason for synergies includes the reduction
of overlapping overheads, support, IT and costs
related to distribution and logistics. This inevitably
leads to profit increases and higher returns for
shareholders. There is a rising concern that foreign
M&As may pose challenges to China’s industries
with potential damages to the development of
domestic enterprises, and may even pose threats to
national security.

Concerns range from the dilution or demise of
Chinese brands, the loss in drive for the retail
industry to innovate and the complete ultimate
control of by multinationals. Such proponents may
call for higher levels of government participation
and the need to introduce more legislation to govern
review and approval processes, which is typical in
other countries. For example the 1988 Exon-Florio
Amendment was enacted amid rising domestic
concerns about the growing amount of Japanese
investments in the United States. The amendment
authorizes the U.S. president to put a stop to any
foreign acquisition of a U.S. company by a foreign
investment that threatens national security based on
the recommendations of the Committee on Foreign
Investment in the United States (CFIUS).

China, in an attempt to address some of these issues,
is currently in the process of drafting anti-
monopoly legislation. The law is likely to introduce
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a standardized set of guidelines on competition
which will address issues on protectionism in China
and is unlikely to be a deterrent to companies
looking for Chinese targets.

Rapid growth in size alone will not be sufficient
in fending off rivals in the long term. Companies
will need to continue to seek ways to differentiate
themselves from the others in terms of product
offerings and service levels. Domestic companies
will need to invest heavily in developing their own
retail competencies in order to outperform
foreign competitors.

International retailers will probably never know
the Chinese market as well as the local
counterparts do and will need to make efforts to
even the ground. Companies that are unable to
engage in M&As should think about forming
alliances by combining customer base, integrating
suppliers, agents and consumers in order to best
manoeuvre the competitive climate. In preparation
for a boom in sales, day to day competitors Gome
and China Paradise formed a friendly alliance to
purchase stock in a period which coincides with
China’s Golden Week holiday last October. This
collaboration enabled both companies to pressure
suppliers into providing better prices, directly
lowering costs. &

Provided by Ernst & Young, Global Retail and
Consumer Products Report. For more information, visit
http://www.ey.com/global/content.nst/China_E/Home
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Upgrade to
World Class with Us

AsiaWorld-Expo is your ticket to Asia’s world class exhibitions and entertainment.
Offering modern convenience along with state-of-the-art facilities, we aim at
being the ultimate choice in hosting world class exhibitions and entertainment
events. Located at the heart of the Pearl River Delta in Hong Kong, AsiaWorld-Expo
is reachable by half of the world’s population within five hours’ flying time.

And that’s not all -
* Hong Kong’s biggest exhibition centre and purpose-built entertainment arena

e Offering over 70,000 square metres of rentable space
e Approximately 28 minutes’ train ride to and from the city on Airport Express

e Easy access to and from Mainland China and Macao

AsiaWorld-Expo. In a class of our own: World Class.

AsiaWorld-Expo Hong Kong International Airport Lantau Hong Kong
Tel: (852) 3606 8888 Fax: (852) 3606 8889 Email: info@asiaworld-expo.com www.asiaworld-expo.com
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Mainland’s Processmg Trade

Policy Change

Hong Kong enterprises operating in the processing
trade in the Mainland were caught off guard recently
by a new regulation which stipulated the abolition of
export VAT refunds for 258 types of products.

On September 14, the National Development &
Reform Commission, Ministry of Finance, Ministry
of Commerce, and General Administration of
Customs and State Administration of Taxation
jointly issued Circular No.139 on tax rebate rates
adjustments for certain exports items and the
expansion of the prohibited catalogue under the
export processing trade.

This new policy went into effect almost immediately,
leaving no time for the thousands of affected factories
to react. The chamber collected views from relevant
members, and held talks with the Hong Kong SAR
Government, other chambers and business
organizations on its impact.

“Members’ biggest worry was that with no grace
period to adjust, many were left with outstanding
orders, because the circular prohibited them

from importing the raw materials that they needed.

Some factories were facing closure as they could no
longer operate,” the Chamber’s CEO Alex Fong said.

HKGCC, in a joint letter to the Central Government,
co-signed by the chairmen of the four leading
chambers in Hong Kong, requested a transition period
before the implementation of this new policy. On
November 3, Circular No. 82 was issued temporarily
removing some of the items affecting Hong Kong’s
process trade enterprises.

Many companies are still concerned about the
Central Government’s restructuring of the processing
trade industry, and so the Chamber organized a
workshop on November 29 to update members on
the latest developments.

A request has also been made to the Central
Government’s Liaison Office in Hong Kong for the four
Chamber’s to update the relevant ministries on our
members’ reaction to circular No. 82, and more
importantly to discuss how to establish a communication
platform that allows the views of Hong Kong business
community to be channelled to the relevant authorities
before policy changes are announced. ¥&
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Members’ Worries

* Policy will significantly raise production costs.

- Some companies may need to transform the nature of their
business from “Processing Trade” to “lmport Material
Manufacturing” to maintain operations.

A grace period between the time of a policy announcement and its
effective date should be given to allow affected companies to adjust.
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More Information

Members needing more information or clarification of the VAT
refund measure can contact the Chamber’s Assistant Manager for
China Business, Wendy Lo, at 2823-1232, or email,
wendylo@chamber.org.hk.

The Catalogue of Products under the Prohibited Category in
Processing Trade (in Chinese), can be downloaded from MOFCOM’s
Web site, http://www.mofcom.gov.cn/aarticle/b/c/200611/
20061103621171.html
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Communication Business
Training English

Best-sellers
Email writing

Best-sellers
Presentations

Leadership Reports & proposals

Features Features
NLP 6 levels

MBTI Online management system

Ms. Amy Fernando

M’Armsfrong-HiHon

12A 211 Johnston Road, Wanchai. Hong Kong | Tel: 2590-6588
Hong Kong | Shenzhen | Shanghai | Beiiing
www.armstronghilton.com

Ms. Carmen Un
amy@armstronghilton.com | |carmen@armstronghilton.com

f Editing &
D Learmning Copywriting

Best-sellers Frequent requests
Anti-money laundering Marketing materials
Six-sigma Annual reports
Features Features
Web or server based solutions Quick turnaround
SCORM compliant Native English speakers

Dr. Mike Poole
mike@armstronghilton.com

Mr. Peter Day
pete@armstronghilton.com

Established for over 10 years, Armstrong-Hilton offers innovative
solutions to help leading organisations and individuals prevail in the
knowledge economy. Please visit our website or contact the staff named
above to find out more.
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How much is your business worth? Putting a
price on something that you have built up from
scratch, accounting for all the sweat, tears and joy
that you have invested in it over the years, may
seem near impossible.

Business valuation is, in fact, a relatively new discipline,
having first arrived on Wall Street around 25 years ago
when it entered the world of CPAs and those trained in
finance. As the base of knowledge expanded, business
valuation emerged as a consulting specialty.

American Appraisal, which celebrates its 110th
anniversary this year, was one of the pioneers in
building this important tool to add to its arsenal of
multi-discipline valuation services, and has become
one of the most trusted names in the complex world
of business valuations.

Patrick Y W Wu (above), President & Managing
Director of American Appraisal China Limited,
explained that the appraisal business became
increasingly complex with the dawn of the
knowledge economy, where a substantial part of a
business’ value is based on intangible assets.

Employing an accountable methodology to
putting a price on the seemingly “unpricable” has
been American Appraisal’s forte into new markets.

“If you look back, when we came to Hong Kong
30 years ago, there was a real need to provide
international standards to value machinery,
trademark registration, third-party value
exports, and so forth up to the present day
where business valuations are extremely
complex,” he explained.
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American Appraisal
EBFHE

The global convergence of accounting standards
has been some time coming as there has always
been the desire for the U.S. GAAP to establish as
much “common language” as possible with the
International Accounting Standards, which
Hong Kong adopted in January 2005. This
adoption has brought about a lot of accounting
reforms requiring independent valuation experts
to work in conjunction with accounting
evaluations.

The change has shifted part of American
Appraisal’s income from independent valuations
for transactions, to accounting driven. While this
has driven up income, it has also changed the
requirements of the skills sets of staff who now
have to be well versed in the knowledge economy.

“Now in the new economy, you have to look at the
entire business, including the income prospects of
the company’s underlying intangible assets and
financial assets,” Mr Wu said.

Finding and retaining staff with these skills is
not easy.

“You cannot just hire people that can meet our
requirements immediately. We would look for
someone in accounting with some finance
experience, and some business modelling. To be a
full-fledged business valuer, you need two to three
years of practical experience,” he said. “Together
with our other professional staff covering real
estate and plant, machinery & equipment,
American Appraisal is able to provide a one-stop
valuation service for clients who want to look at
the value of a target company from any angle.”

“American Appraisal is also an employee-owned
company. We believe this ownership is the only
way to guarantee quality, and to create a sense of
belonging and ownership among staff.”

Mainland opportunities

The rise of Mainland companies into the
international arena has created a whole new set of
opportunities, but with its challenges. Mr Wu
explained that state-owned enterprises (SOEs) are
very careful that they are not perceived to be
creating a loss of state assets, so in pricing their
assets, they tend to stick to cost of assets, regardless
of the age, or usefulness of those assets.

Mr Wu feels that it is increasingly common for
Chinese firms to make use of foreign capital for
their own development, but if they want to attract
foreign investors, they will have to make accounts
more in line with international standards, so that
people will see how they are spending their money.

Starting from January 1, 2007, public companies in
Mainland China will have to largely comply with
International Accounting Standards, a transition
that is creating a host of issues, but also additional
demand for appraisal services.

“I think there still will be a lot of business for firms
like us, as we can advise companies on joint ventures
or acquisitions,” Mr Wu said. “Then this 2007
compliance will also create additional demand for
accounting valuations, so on the whole, I would
anticipate a good year for us in 2007.”

Restrictions on foreign appraisal firms working in
China are still out there, but Mr Wu said he hopes the
industry will eventually open up so that international
firms can compete directly with domestic valuation
firms. China’s dilemma on the one hand is that it
must follow International Accounting Standards — the
whole world is moving to one standard — and on the
other hand they would like their own valuers to get
up to speed before they open the gate.

“There needs to be a balance. Eventually that will
happen, but it is very difficult to say when,” he said. ¥&
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“Business has been going very well for us,” beamed
Nicolas Borit, CEO of AsiaWorld Expo, Hong Kong’s
new purpose built exhibition venue which came
online in January this year. “We have had this year
around 40 exhibitions, many of them major
international events, which is pretty much unheard
of for a new exhibition facility.”

The booming global economy, and China being more
than ever the manufacturing plant of the world, plus
the pent-up demand from show organizers are a few
of the reasons behind its successful first year.

The Hong Kong Convention and Exhibition Centre
(HKCEC) has also been a hive of activity. Monica
Lee Muller, HKCEC Director of Business
Development, said the 2005/6 fiscal year has been
the most successful period in its 18-year history.

“HKCEC hosted 1,322 events, driving total
turnover up 11.7%. Revenue related to exhibitions
rose 12.7%, and revenue related to conventions
increased 51.2%,” she said.

When the government announced it would build
AWE, Mr Borit said there was a lot of opposition to
the project due to fears that Hong Kong didn’t have
sufficient demand to support another international
exhibition centre.

Those fears have, so far, proven to be unfounded. In
fact, AWE has not damaged existing shows, rather
enhanced them and reinforced Hong Kong’s
position as Asia’s top exhibition destination, he said.

“For example, in October, there were two
concurrent electronics shows, one by TDC and one
by Global Sources. We did a survey and found that
up to 70% of visitors did both shows,” Mr Borit
said. “Consequently, the TDC electronics show was
probably the most successful ever.”
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The Hong Kong International Stationery Fair

- an innovative and varied trade fair for sourcing stationery and office products in Hong Kong

The Hong Kong International Stationery Fair scheduled for
8 — 11 January 2007 is the perfect place to source innovative
and classic stationery and office products in Hong Kong. It
is a colourful and vibrant trade fair, which attracts visitors
from all over the world.

2

Nearly 15,000 visitors from
120 countries and regions
attended last year, illustrating

a high level of internationality.
Grand Hall &

W/ ifationery =
B Aranent

The show is the ideal platform
for buyers looking to find both
high-end and mass market
writing instruments, paper and L8
paper products, office
supplies, artists’ equipment,
educational systems and
children’s stationery and
school supplies. Nearly 250
exhibitors are expected to
participate this year from
countries and regions such as
the Chinese Mainland, France,

Germany, Hong Kong, India,
Indonesia, Japan, Korea,
Malaysia, Netherlands,
Singapore, Taiwan,
Thailand, UK and

the USA.

This year a Paper and
Printing Products Zone
has been organised with

companies exhibiting stationery items like envelopes, diaries,
organisers, labels, calendars, paper bags, gift boxes,
wrapping paper, greeting cards, and printing ink. Buyers
looking for creative and innovative printing methods canlook
no further as they will find new products with designs using
different printing techniques such as foil printing, laser screen

-

Gtationeryrair
Mezzanine 2

2 Smes

printing, hologram and pop-ups, on top of the traditional offset
and silk screen printing methods.

A second highlight is the Office Supplies Zone, which will
showcase office stationery products, including laminating

machines, binding machines,
whiteboards, bank note
counters, and paper
shredders, etc.
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A presentation
on the Asian colour
trends for the next season, by
Nippon Colour & Design
Research Institute, Japan, will
be staged at this year’s show
providing new ideas and a
great place to exchange
information with other
industry players. A seminar on
Intellectual Property Rights,
by law firm DLA Piper, will
also take place. Exhibitors
and visitors will have the opportunity to interact with the
speakers and ask questions during these two sessions.

To help buyers arrange meetings with suppliers during the
show, a list of exhibitors already registered is available on
the website http://hkstationeryfair.com.

The show is organised jointly by the Hong Kong Trade
Development Council and Messe Frankfurt.

»
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Stationery

The Hong Kong International Stationery Fair 2007 will be held in the state-of-
the-art Hong Kong Convention and Exhibition Centre from 8 - 11 January 2007.

(F!\\\n\“
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m rair Visitors to the show can register for a free admission badge from the official
web site. For more information, please visit http://hkstationeryfair.com or

e-mail stationery@hongkong.messefrankfurt.com.
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Sarah Benecke, Director of Global Sources, said the

electronics show is one of the fastest growing trade
shows in Asia, if not the world. The company’s two
largest China sourcing shows — electronics &
components, and gift & home products — used to take
place in Shanghai, because Hong Kong simply did not
have the space to accommodate them, she explained.

The decision to move to Hong Kong has proven to
be the right one.

“We had a spectacular start. In 2006 we had over
2,300 booths, and orders were of many magnitudes
higher. We brought in a lot of new buyers, and we
have had letters after letters from suppliers thanking
us because they have struck deals with some of the
biggest buying agents in the world,” she said.

“At the end of the day, Hong Kong is the better
place for buyers, because many are already coming
to Hong Kong frequently, many are already coming
to existing shows around the same time, and many
come through on their way to the Canton Fair.”

Besides new fairs being held in Hong Kong for the
first time — TDC launched five alone in 2006 — the
scale of shows have also been growing. Sheila Chan,
Marketing Communications Manager of TDC
Exhibitions, said: “We are facing increasing demand
for exhibition spaces, and many companies are on
our waiting lists”

Everyone that The Bulletin interviewed for this
article was adamant that Hong Kong has all the right
ingredients to become the undisputed “Trade Fair
Capital in Asia.” But to achieve that, Mr Borit feels
that players in the industry, rather than fighting
against each other for business, should be
promoting the city as “the” place to come for shows.

“People were moaning that it has created
unnecessary competition, but what has happened in
reality is just the opposite. I really hope that we have
demonstrated that we are not a threat, but
complementary to each other. We need to look at
the big picture, and pool our efforts to compete with
other big cities in the region, not among ourselves,”
he said. “Rather than looking at ourselves competing
for a piece of the pie in Hong Kong, we should be
working, with the government, to enlarge the pie.”

Ms Benecke at Global Sources agrees. “We would
love to do joint promotions. It is really sensible and
cost effective to do joint promotions and cooperate
with TDC, Kenfair, CMP and other organizers.”

To stay ahead of the competition, Hong Kong
should continue to build and expand on premium
brand exhibitions, says Ms Muller, and differentiate
itself both in hardware and software. “We must
offer a ‘total exhibition experience’ that is
unmatched by other Asian cities,” she said.

Funding from government to support professional
education and training for the industry would be
helpful, says Ms Muller, especially since the buoyant
labour market has made it difficult to find staff.
Also, industry players must maintain a cohesive
exhibition industry to upkeep high industry
standards and ethics.

“Unity of the entire exhibition industry including
logistic, hotels, airlines, contractors, venues and
organizers and other industry players is needed,”
she said. “Currently HKECIA, the association of
the industry in Hong Kong, is playing an
important role in bringing the industry together.
We would like to see more industry players,
including hotel owners and operators,
participating at the forum already established by
HKECIA and contribute to the betterment of the
exhibition industry in Hong Kong as a whole.”

Mr Borit said the benefits that exhibitions bring to
a city are sometimes overlooked. For every $1 trade
show buyers spend attending shows, they
contribute an estimated $4-$5 on transportation,
shopping, dining, etc., which all go to boosting the
local economy. Governments in Singapore,
Guangdong, and Shanghai are all keenly aware of
how exhibitions benefits on their economies, and
are supporting their exhibition industries by
helping to retain and bring in new exhibitions. Mr
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Without traveling to different supply centers in China, buyers
worldwide can meet thousands of suppliers from the country
by simply visiting the China Sourcing Fairs in Hong Kong
every April and October.

Organized by Global Sources, a NASDAQ-listed trade media
and exhibition company, the China Sourcing Fairs offer a
trading platform for buyers to meet new and competitive
suppliers in convenient Hong Kong. The Fairs comprise of
four specialized trade shows:

e China Sourcing Fair: Electronics & Components
(April 12-15, 2007)

e China Sourcing Fair: Fashion Accessories
(April 12-15, 2007)

e China Sourcing Fair: Underwear & Swimwear
(April 12-15, 2007; a new event co-located with China
Sourcing Fair: Fashion Accessories)

e China Sourcing Fair: Gifts & Home Products
(April 20-23, 2007)

Majority of exhibitors at these shows are manufacturers from
mainland China. They will be joined by suppliers from Hong
Kong, Taiwan and other supply centers in Asia. The shows
will be held at AsiaWorld-Expo, the buyer-friendly exhibition
venue located next to the airport.

Hot new electronics from China & Asia

With over 2,000 booths, the China Sourcing Fair: Electronics
& Components offers a good opportunity for buyers to see
and discover the technological expertise of China's
electronics product manufacturers.

Expanded pavilions for consumer electronics, in-car
electronics, telecom & accessories, electronic components
and more will fill eight huge exhibition halls. It's a lot to see,
but the products are organized in easy-to-find categories to
save buyers' time.

Meet new and competitive China suppliers at the

China Sourcing Fairs

in Hong Kong

@ With over 4,000 booths, the China
Sourcing Fair: Gifts & Home
= Products attracted a large crowd of
buyers from all over the world

i 9 Buyers of electronics products visit
the China Sourcing Fair: Electronics
& Components to check new
designs and meet new suppliers

Targeted events for fashion accessories, underwear
& swimwear

The China Sourcing Fair: Fashion Accessories is Asia's
largest specialized trade show for fashion accessories. At
the upcoming April Fair, suppliers will occupy over 800
booths to showcase theirlatest designs.

Following the huge success of the Underwear & Swimwear
pavilion at the previous October Fashion Accessories show,
Global Sources has created a targeted event for these
products in spring 2007. The China Sourcing Fair: Underwear
& Swimwear will feature hundreds of booths showcasing the
hottest underwear, swimwear and related products.

The Underwear & Swimwear show will be co-located with
the Fashion Accessories event. The combined shows will
maximize buyers' sourcing trips as they can see two
specialized events at the same time and venue.

More selections at the expanded Gifts & Home
Products show

The upcoming China Sourcing Fair: Gifts & Home Products
will again take up the entire 10 halls of the venue with over
4,000 booths. Suppliers from all over China, as well as those
from Asia's other key supply centres like Hong Kong, Taiwan,
Thailand, India, the Philippines and more will exhibit at the
Fair. Meanwhile, product pavilions for Garden & outdoor,
Stationery & paper, and Baby & children's products will be
expanded, with a significant growth in the number of exhibitors.

The China Sourcing Fairs are conveniently timed with other
trade shows in Hong Kong and nearby regions, saving buyers'
valuable time and costs. Since the shows' debut, tens of
thousands of buyers have already attended the show. Get
more show information to plan your visit to the Fairs! Register
at www.chinasourcingfair.com for free admission!
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Borit says the Hong Kong Government should also
play an important role in persuading show
organizers to establish themselves here.

With more competition on the horizon, including
competition for exhibitors, buyers and even skilled
employees, Ms Muller feels venues and exhibition
organizers will need to constantly add value to
their service.

HKCEC’s biggest challenge in 2007 and 2008, will be
growth, as the centre is almost fully booked during
the peak exhibition seasons, she said. But she is also
worried that competition from similar and like-
themed exhibitions will continue to lure buyers
from established events.

AWE, which hosted the ITU Telecom World 2006 in
early December, the largest show of its kind in the
world, and will host Asian Aerospace, Asia’s premier
aerospace event in September this year, has a
relatively busy calendar for 2007. Mr Borit says the
forecast is quite positive, even if China’s economy
begins to slow.

“The need to source cheap and good products will
always remain,” he said. “We have started quite well
and managed to secure some large-scale exhibitions
and conferences. Now that we have proven
ourselves, we really need to develop this business
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with the whole industry.
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AsiaWorld-Expo

The World's Choice in Asia

It's been an action packed year for Hong Kong's largest and newest exhibition
and events centre. With its combination of size, flexibility and an ideal location,
AsiaWorld-Expo has been an immediate hit with event organisers, exhibitors,
buyers and the general public.

AsiaWorld-Expo has hit the road running in its first year, racking up an
impressive calendar of international trade fairs, corporate conventions and
entertainment events.

Opened in late 2005, AsiaWorld-Expo has already attracted some of the giants
of the exhibition world, including the prestigious ITU Telecom World event which
was held away from Geneva for the first time in its 33-year history.

Other key events ranged from electronics, gifts, jewellery and watches to auto
parts and a variety of public shows. AsiaWorld-Expo has been embraced by
leading trade fair organisers including Global Sources, CMP Asia, Messe
Frankfurt (HK) Ltd, CIEC Exhibition Co (HK) Ltd, the Hong Kong Trade
Development Council and many more, to develop new events, or relocate and
grow existing fairs.

2007 looks set to be equally exciting as existing fairs build on their successful
first year at AsiaWorld-Expo, and new events, such as the major Asian
Aerospace event organised by Reed Exhibitions Ltd, relocate from Singapore
to make use of the venue's facilities and location.

Looking ahead, Chief Executive Officer of AsiaWorld-Expo Management Limited
Nicolas Borit says: "In our first year we have secured an impressive variety of
new events and demonstrated that AsiaWorld-Expo is a world-class venue
capable of attracting and hosting major international events. In the coming
year we aim to build on this success by continuing to offer the highest level of
facilities and services to existing and potential clients."

) £ AsiaViIorld-Eiqbo
AsiaWorld-Expo '
ENE RSB

Tel: (852) 3606 8888

U

AsiaWorld-Expo:

Location and connectivity

*Fully integrated with the Hong Kong
International Airport complex

* Seamless connectivity to all parts of HongKong

° Multi-modal transport links to China and the
rest of the world

* Hotels, Hong Kong Disneyland, SkyPlaza
complex®, 9-hole golf course* and Ngong
Ping 360

World-class exhibition and events facilities

*Hong Kong's largest exhibition and events
venue — 70,000 m? of rentable space

© 10 ground-level, column-free halls

° A purpose-built entertainment Arena with
13,500 seating capacity

* Convenient access and extra heavy-floor
loading

Value-adding services

* A variety of food and beverage outlets

* Fully-equipped Business Centre

* Luggage transfer from the airport and luggage
storage

* Professional Concierge Services and on-site
retail outlets

* Expected opening early 2007

Whatever your business is ...

Arts & Antiques ° Aviation e Auto Parts e
Beauty ¢ Building Materials & Construction
Equipment ¢ Electronics & Components e
Entertainment ¢ Environment ¢ Fashion
Accessories ® Furniture ¢ Gifts * Home
Products ¢ Jewellery ¢ Optical ¢ Pet & Aqua
Accessories  Printing & Packaging ° Tobacco ®
Watches...

... we have the location, the venue and
the people!

Email: info @ asiaworld-expo.com

Hong Kong International Airport, Lantau, Hong Kong

Fax: (852) 3606 8889
Website: www.asiaworld-expo.com
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Jan 07 - 10
Jan 08 - 11
Jan 08 - 11

Jan 09 - 12
Jan 15-18
Jan 15-18
Jan17-19
Feb 02 - 04
Feb 02 - 04
Feb 06 - 07
Feb 15- 19
Feb 26 - Mar 01
Mar 06 - 10
Mar 07 - 10
Mar 07 - 10
Mar 13- 15
Mar 14 - 16
Mar 14 - 16
Mar 20 - 23
Mar 28 - 30
Mar 28 - 30

Apr12-15
Apri2-15
Apr14-17
Apr 14 -17
Apr20-23
Apr21-24
Apr 28 - May 01
Apr 28 - May 01
Apr 28 - May 01
May 13- 16

May 13 - 16
Jun 01- 03
Jun 01-03
Jun 01-03
Jun 01-03
Jun 14 -17
Jun 21-24
Jun21-24
Jun 27 - 29
Jul 03 - 05
Jul 03 - 06
Jul10-13
Jul 18 - 24
Jul 27 - 31

Major Exhibitions in

The Hong Kong January International Jewellery & Watch Show
Hong Kong Toys & Games Fair 2007
Hong Kong International Stationery Fair 2007

Hong Kong Spring Fair

Hong Kong Fashion Week for Fall/Winter 2007

World Boutique, Hong Kong

Tobacco Asia Expo 2007

46th Valentine's Wedding Expo

6th Citi Homex 2007

ABACE 2007 - Association's Asian Business Aviation Conference & Exhibition

HKCEC Lunar New Year Carnival

2007 Hong Kong International Fur & Fashion Fair

Hong Kong International Jewellery Show 2007

Asia's Fashion Jewellery & Accessories Fair — March

Hong Kong Watch, Clock, Optical Parts & Accessories Fair

TOC2007 Asia - The Terminal Operations Conference and Exhibition

Interstoff Asia Spring 2007 International Textile Show

Decosit HKG

Hong Kong International Film & TV Market (FILMART) 2007

Materials, Manufacturing and Technology (an APLF Fair)

Fashion Access - Handbags, Travelware, Footwear, Leather Garments and
Fashion Accessories (an APLF Fair)

China Sourcing Fair: Electronics & Components

China Sourcing Fair: Fashion Accessories

Hong Kong Electronics Fair 2007 (Spring Edition)

International ICT Expo 2007

China Sourcing Fair: Gifts & Home Products

Hong Kong Houseware Fair 2007

Hong Kong Gifts & Premium Fair 2007

Hong Kong International Auto Parts Fair 2007

Hong Kong International Printing & Packaging Fair 2007

HOFEX 2007 - The 12th Asian International Exhibition of Hotel, Restaurant &
Foodservice Equipment, Supplies & Services

HOFEX 2007 - The 12th Asian International Exhibition of Food & Drink

47th Summer Wedding Expo

47th Summer Wedding Expo

47th Summer Wedding Expo

Health Care Expo 2007

The 21st International Travel Expo Hong Kong(ITE)

June Hong Kong Jewellery & Watch Fair

Asia's Fashion Jewellery & Accessories Fair — June

Natural Products Expo Asia 2007

Hong Kong Licensing Show 2007

Summer Sourcing Show for Gifts, Houseware & Toys 2007

Hong Kong Fashion Week for Spring/Summer 2008

Hong Kong Book Fair 2007

9th Ani-Com Hong Kong/4th Hong Kong Game Fair

AsiaWorld-Expo
HKCEC
HKCEC

AsiaWorld-Expo
HKCEC
HKCEC
AsiaWorld-Expo
HKCEC
HKCEC
AsiaWorld-Expo
HKCEC
HKCEC
HKCEC
AsiaWorld-Expo
AsiaWorld-Expo
HKCEC
HKCEC
HKCEC
HKCEC
HKCEC
HKCEC

AsiaWorld-Expo
AsiaWorld-Expo
HKCEC
HKCEC
AsiaWorld-Expo
HKCEC
HKCEC
AsiaWorld-Expo
AsiaWorld-Expo
HKCEC

HKCEC
HKCEC
HKCEC
HKCEC
HKCEC
HKCEC
AsiaWorld-Expo
AsiaWorld-Expo
HKCEC
HKCEC
HKCEC
HKCEC
HKCEC
HKCEC

Organizer

World Trade Fair Limited

HKTDC

HKTDC

Messe Frankfurt (HK) Ltd.

Kenfair International Limited

HKTDC

HKTDC

Lockwood Publications, Inc. (Asia)
Hongkong-Asia Exhibition (Holdings) Ltd.
Hongkong-Asia Exhibition (Holdings) Ltd.
National Business Aviation Association
Neway International Trade Fairs Limited
Hong Kong Fur Federation

HKTDC & Others

CMP Asia Ltd

Global Trade Promotions Ltd.

Informa Maritime & Transport

Messe Frankfurt (HK) Ltd.

Textirama vzw

HKTDC

Asia Pacific Leather Fair Ltd.

Asia Pacific Leather Fair Ltd.

Global Sources Exhibitions

Global Sources Exhibitions
HKTDC

HKTDC

Global Sources Exhibitions
HKTDC

HKTDC

HKTDC

HKTDC

Hong Kong Exhibition Services Ltd.

Hong Kong Exhibition Services Ltd.
Hongkong-Asia Exhibition (Holdings) Ltd.
Hongkong-Asia Exhibition (Holdings) Ltd.
Hongkong-Asia Exhibition (Holdings) Ltd.
Hongkong-Asia Exhibition (Holdings) Ltd.
TKS Exhibition Services Ltd

CMP Asia Ltd

CMP Asia Ltd

Penton Media Asia Ltd.

HKTDC

HKTDC

HKTDC

HKTDC

Tung Tak Enterprise Limited

In Express Expo Ltd.



Aug 16 - 20
Aug 16 - 20

Aug 16 - 20
Aug 24 - 26
Aug 24 - 26
Sep 03 - 06
Sep 05 - 09
Sep 24 -27
Sep 24 - 29

Oct11-14
Oct 13- 16

Oct 13- 16
Oct 19 - 22
Oct 27 - 30

Oct 27 - 30
Oct 27 - 30
Oct 28 - 31
Oct 28 - 31
Oct
Oct
Oct
Oct

Oct
Oct
Nov 06 - 08
Nov 14 - 16
Nov
Nov
Dec 06 - 09

Dec 12 - 14
Dec 12 - 14
Dec 14 - 16
Dec 22 - 26
Dec 22 - 26
Dec

Dec

Food Expo 2007

International Conference & Exhibition of the Modernization of Chinese Medicine

& Health Products 2007
Hong Kong International Medical & Health Care Fair
48th Wedding Fashion Expo
7th Hong Kong Furniture & Homex 2007
Asian Aerospace International Expo and Congress
Hong Kong Watch & Clock Fair 2007
Asia's Fashion Jewellery & Accessories Fair — September
September Hong Kong Jewellery & Watch Fair

China Sourcing Fair: Fashion Accessories
electronicAsia 2007

Hong Kong Electronics Fair 2007 (Autumn Edition)
China Sourcing Fair: Gifts & Home Products

Hong Kong International Building Materials & Construction Equipment Fair 2007

Hong Kong International Furniture Fair 2007

Eco Expo Asia — International Trade Fair on Environmental Protection 2007
Hong Kong International Lighting Fair 2007

Hong Kong International Hardware & Home Improvement Fair 2007

15h Asian Gifts, Premium & Household Products Show 2007 (Mega Show Part 1)

16th Hong Kong International Toys & Gifts Show 2007 (Mega Show Part 1)

Interstoff Asia Autumn International Textile Show 2007

Fashion Access — Handbags, Travelware, Footwear, Leather Garments and
Fashion Accessories (an APLF Fair)

Mega Show Part 2

Source It —an ASEAN Event in Hong Kong

Hong Kong Optical Fair 2007

Cosmoprof Asia 2007

The Natural Health Fair 2007

Innovation & Design Expo 2007

The 15th Hong Kong International Jewelry Manufacturers Exhibition 2007

Innovation & Design Expo 2007

World SME Expo 2007

49th Christmas Wedding Expo

5th HK Mega Showcase 2007

5th Hong Kong Food Festival 2007

42nd Hong Kong Brands and Products Expo

2nd X'mas Reading Festival 2007

HKCEC
HKCEC

HKCEC
HKCEC
HKCEC
AsiaWorld-Expo
HKCEC
AsiaWorld-Expo
HKCEC
AsiaWorld-Expo
AsiaWorld-Expo
HKCEC

HKCEC
AsiaWorld-Expo
AsiaWorld-Expo

AsiaWorld-Expo
AsiaWorld-Expo
HKCEC
HKCEC
HKCEC
HKCEC
HKCEC
HKCEC

HKCEC
HKCEC
HKCEC
HKCEC
HKCEC
HKCEC
HKCEC

HKCEC
HKCEC
HKCEC
HKCEC
HKCEC
to be confirmed

HKCEC

Organizer
HKTDC
HKTDC

HKTDC & China Promotion Ltd
Hongkong-Asia Exhibition (Holdings) Ltd.
Hongkong-Asia Exhibition (Holdings) Ltd.
Reed Exhibitions Hong Kong

HKTDC & Others

CMP Asia Ltd

CMP Asia Ltd

Global Sources Exhibitions

HKTDC

MMI-Munich International Trade Fairs Pte Ltd
HKTDC

Global Sources Exhibitions

HKTDC

CIEC Exhibition Company (HK) Limited
HKTDC & Kenfair International Limited
HKTDC & Messe Frankfurt (HK) Ltd.
HKTDC

HKTDC

Kenfair International Limited

Kenfair International Limited

Messe Frankfurt (HK) Ltd.

Asia Pacific Leather Fair Ltd.

Kenfair International Limited
Messe Frankfurt (HK) Ltd.

HKTDC

Cosmoprof Asia Ltd.

Cosmoprof Asia Ltd.

HKTDC

Hong Kong Jewelry Manufacturers'
Association

HKJE

Hongkong-Asia Exhibition (Holdings) Ltd.
Hongkong-Asia Exhibition (Holdings) Ltd.
Hongkong-Asia Exhibition (Holdings) Ltd.
The Chinese Manufacturers' Association
of Hong Kong

Hongkong-Asia Exhibition (Holdings) Ltd.

Source: HKTDC. While every care has been taken compiling this list, members are advised to check with individual event organizers the details of each event.




B
Ten Traps: Avoid These Common |

By Susan Friedmann Failing to have a proper exhibit marketing plan.
Having both a strategic exhibit marketing and tactical
plan of action is a critical starting point. To make

The key to great exhibiting is marketing. But marketing trade shows a powerful dimension in you company's
is a very inexact science that leaves room for a overall marketing operation, there must be total alignment
multitude of errors to occur. The following are ten of the between the strategic marketing and your exhibit marketing
most common marketing mistakes exhibitors often plans. Trade shows should not be a stand-alone venture.

Know and understand exactly what you wish to achieve:
increasing market share with existirng users, introducing
new products and services into existing markets, or
introducing new or existing produgts and services into new
markets. This is the nucleus around which to build.

l’ .

make. Learn to avoid them and you will increase your
chances for a successful show.

Failing to follow up promptly. The key to your
trade show success is wrapped up in the lead
management process. Plan for follow-up before
the show. Show leads often take second place
to other management activities that occur after being out of the
office for several days. The longer leads are left unattended, the
colder and more mediocre they become. It is to your advantage
to develop an organized, systematic approach to follow-up.
Establish a lead handling system, set timelines for follow-up, use
a computerized database for tracking, makes sales representatives
accountable for leads given to them and measure your results.

Failing to realize that your people are your
marketing team. Your people are your ambassadors.
They represent everything your company stands for, so
choose them well. Brief them beforehand and make
sure that they know why you are exhibiting, what you are
exhibiting and what you expect from them. Exhibit staff training is
essential for a unified and professional image. Make sure they sell
instead of tell, don’t try to do too much, understand visitor needs,
don‘t spend more time than is necessary and know how to close
the interaction with a commitment to follow up. Avoid
overcrowding the booth with company representatives. Have strict
rules regarding employees visiting the show and insist staffers not
scheduled for booth duty stay away until their assigned time.

Failing to use the booth as an effective marketing tool.

On the show floor, your exhibit makes a strong statement Failing to differentiate. Too many

about who your company is, what you do and how you do exhibitors are happy to use the “me too”

it. The purpose of your exhibit is to attract visitors so that marketing approach. Examine their
you can achieve your marketing objectives. In addition to it being an marketing plans and you will find an
open, welcoming and friendly space, there needs to be a focal point underlying sameness about them. With shows that
and a strong key message that communicates a significant benefit to attract hundreds of exhibitors, there are very few
your prospect. Opt for large graphics rather than reams of copy. that seem to stand out from the crowd. Since
Pictures paint a thousand words, while very few exhibitors will take memorability is an integral part of a visitor's show
the time to read. Your presentations or demonstrations are a critical experience, you should be looking at what makes
part of your exhibit marketing. Create an experience that allows you different and why a prospect should buy from
visitors to use as many of their senses as possible. This will help you. This is of particular concern with generic

enhance memorability. products in your industry. Every aspect of your

exhibit marketing plan, including your promotions,
your booth and your people should be aimed at
making an impact and creating curiosity.




Exhibit Marketing Mistakes

Failing to have a well-defined

promotional plan. A significant part of

your marketing includes promotion —

pre-show, at-show and post-show. Most
exhibitors fail to have a plan that encompasses all
three areas. Budget is naturally going to play a major
role in deciding what and how much promotional
activity is possible. Developing a meaningful theme
or message that ties into your strategic marketing
plan will then help to guide promotional decisions.
Know whom you want to target and then consider
having different promotional programs aimed at the
different groups you are interested in attracting.
Include direct mail, broadcast faxes, advertising, PR,
sponsorship and the Internet as possible ways to
reach your target audience.

Failing to use direct mail effectively. Direct mail is still one

of the most popular promotional vehicles exhibitors use. From

postcards to multi-piece mailings, attendees are deluged with

invitations to visit booths. Many of the mailings come from
show management’s lists and as a result, everyone gets everything. To
target the people you want to visit your booth, use your own list of
customers and prospects — it's the best one available. Design a piece
that is totally benefit-oriented and makes an impact. Mail three pieces at
regular intervals prior to the show, starting aboutfour weeks out, to help
ensure your invitation is seen. When possible, use first-class mail. There’s
nothing worse than a mailing that arrives after the show is over.

Failing to give visitors an incentive to visit your booth.
Whatever promotional vehicles you use, make sure that
you give visitors a reason to come and visit you. With a
hall overflowing with fascinating products and services
combined with time constraints, people need an incentive to come
and visit your booth. First and foremost their primary interest is in
what's new! They are eager to learn about the latest technologies,
new applications, or anything that will help save them time and/or
money. Even if you don’t have a new product or service to introduce,
think about a new angle from which to promote your offerings.

Failing to have giveaways that work.
Tied into giving visitors an incentive to
visit your booth is the opportunity to
offer a premium item that will entice
them. Your giveaways should be designed to
increase your memorability and communicate,
motivate, promote or increase recognition of your

/4 % . RICK NE"SE/IN company. Developing a dynamite giveaway takes
\ ; \ / thought and creativity. Consider what your target
“w audience wants, what will help them do their job

better, what they can’t get elsewhere, what is
product or service related and what is
educational. Think about having different gifts for
different types of visitors. Use your Web site to
make an offer for visitors to collect important
information when they visit your booth.
Giveaways should be used as a reward or token
of appreciation for visitors participating in a
demonstration, presentation or contest, or as a
thank-you for qualifying information about
specific needs, etc.

Failing to use press relations effectively.

Public relations is one of the most cost-effective and

successful methods for generating large volumes of direct

inquiries and sales. Before the show, ask show management
for a comprehensive media list and find out which publications are
planning a special show edition. Send out newsworthy press releases
focusing on what's new about your product or service, or highlighting
a new application or market venture. Compile press kits for the press
office that include information about industry trends, statistics, new
technology or production information. Include good product photos
and key company contacts. Have staff members at the booth who are
specifically assigned to interact with the media.

Susan A. Friedmann, CSP, The Tradeshow Coach, is author of “Meeting & Event Planning for Dummies.” She also
works with companies to improve their meeting and event success through coaching, consulting and tradeshow
training. For a free copy of “10 Common Mistakes Exhibitors Make,” visit www.thetradeshowcoach.com
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Benin President Visits Chamber
Dr Boni Yayi (centre), President of Benin, led a delegation to Hong Kong and visited
the Chamber on November 6. Alex Fong, Chamber CEO, and K L Tam, Chairman of
the Asia/Africa Committee, received the presidential delegation and were briefed
on developments and business opportunities in the West African country.
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A six-member delegation
from Louisiana, USA,
visited the Chamber on
November 6. Chamber
CEO Alex Fong received
the visitors and briefed
them the role of HKGCC,
and the latest business and
economic environment in
Hong Kong.

Julian Villaroel, CEO,
Atlixco Group and
Megatop Group, and Jose
Antonio Fernandez, CEO,
FEMESA, Mexico, visited
the Chamber on
November 10 and met
with Chamber CEO Alex
Fong, who discussed ways
to strengthen bilateral
business relations between
Mexico and Hong Kong.

Dr Michael Yeoh, Chief
Executive Officer, Asian
Strategy and Leadership
Institute, Malaysia, called on
the Chamber on October 24
and was received by David
O’Rear, the Chamber’s
Chief Economist. During
the meeting, the two
exchanged views on the
latest economic
developments in the region.

Masamitsu Naito, Member
of the Diet and Democratic
Party, Japan, paid a courtesy
call on the Chamber on
November 3 to learn about
recent developments in
Hong Kong.

Ter Leong Yap, Vice
President, The Associated

Chinese Chambers of
Commerce and Industry of
Malaysia, called on the
Chamber on November 3
and was received by
Chamber Chief Economist
David O’Rear. During the
meeting, the two explored
opportunities for future
collaboration between the
two chambers.

A 35-member delegation
from the Iran Trade
Promotion Organization,
comprised of businesses
from the energy sector,
visited Hong Kong from
November 12-14. The
Chamber’s Chief
Economist David O’Rear
briefed the delegation on
Hong Kong’s economic
status and our role in

relation to China’s

economic development.

China

Hong Yuanshu, Vice
Director of Old Industrial
Base Revitalizing Office of
Heilongjiang Provincial
Government, called on the
Chamber on October 16.
Alex Fong, Chamber CEO,
chaired the meeting and
talked about upcoming
Heilongjiang events in early
November and possible
future cooperation between
Hong Kong and
Heilongjiang.

Liang Bo, the Deputy
Director-general of
Department of Foreign
Trade and Economic
Cooperation of Shandong
Province, called on the
Chamber on October 18 to
talk about mutual
cooperation on future

projects with the
Chamber.

Qi Jianmei,
Deputy
Bureau Chief
of Economic
Bureau United
Front Work Department of
the CPC Central
Committee, called on the
Chamber on October 25 to
meet with Chamber CEO
Alex Fong.

“2006 Nanjing-Hong Kong
Modern Service
Cooperation and
Development Promotional
Conference” took place in
Hong Kong on October 26.
Chamber CEO Alex Fong
represented HKGCC at the
event and delivered a
speech on enhancing



cooperation between

Hong Kong and Nanjing.

Raymond Zhu, Deputy
Director General,
Guangzhou Municipal
Board for International
Investment, visited the
Chamber on November
1 to seek the Chamber’s
cooperation for a
seminar on Cooperation
among Guangzhou,
Hong Kong, and Macau
in Developing Financial
Industry, which took
place in Hong Kong on
December 6.

Wang
Xiaoming,
the Vice
Director of

Shenyang
United Front, called on
the Chamber on
November 3. Stanley
Hui, HKGCC General
Committee member,
welcomed Ms Wang and
discussed key projects
underway in Shenyang
City, and areas of
mutual cooperation in
the future.

Dr WK Chan, Senior
Director, Business
Policy, HKGCC, is
leading a study team
from the Chamber’s
International Business
Division on the impact
of ASEAN+1 on Hong
Kong. The team
presented its initial
research to the China
Committee on
November 6.

On November 13 the
Greater Pearl River
Delta Business Council

presented a seminar on
“Guangdong’s economic
restructuring and
development of Western
Pear] River Delta —
Opportunities and
challenges for Hong
Kong.” The Chamber
was a co-organizer of
the event.

Alan Wong, HKGCC
China Committee
Chairman, and Alex Fong,
Chamber CEQ, attended a
working meeting about
the processing trade
policy hosted by HKTDC
to discuss the impact of
circular 139, circular 145
and circular 82.

| Zhang

| Jingchuan,

- Mayor of

> Heihe City,

A ¢ and Andrei I
Donets, Deputy Mayor of

Blagoveshchensk, called on
the Chamber on November
8 to talk about mutual
cooperation between the
two border cities.

Dr Lily Chiang, HKGCC
Deputy Chairman,
represented the Chamber
at a business seminar
with Wang Qi-shan,
Mayor of Beijing
Municipal People’s
Government, on
November 14. During the
seminar, Dr Chiang
shared her views with
participants about the
trade and economic
outlook for Beijing and
Hong Kong, and discussed
the business cooperation
opportunities for service
sectors under the 11th
Five-Year-Programme.
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A five-member delegation
from Lithuania visited the
Chamber on October 17
and were received by the
Chamber’s Europe
Committee Chairman
Michael Lintern-Smith.
The visitors were interested
in expanding bilateral
business relations between
Lithuania and Hong Kong.

A Polish business
delegation visited the
Chamber on October 23
for a business-matching
meeting with members.

A Hungarian delegation
comprised of government
officials and businessmen

visited the Chamber on
October 27 and met with
Chamber Europe

™ HK Institute
of Languages

Speak a foreign language with confidence!

English, French, Spanish, German,
Mandarin, Cantonese & Japanese

Committee Chairman
Michael Lintern-Smith.
During the meeting, the
visitors explored
opportunities for
strengthening bilateral
business relations between
Hungary and Hong Kong.

Joao Aguiar Machado,
Directorate General for
Trade, European
Commission, and Dr Peter
Schieder, Austrian
Member of Parliamentary
Assembly of the Council
of Europe, Austria, visited
the Chamber on
November 3 and met with
the Chamber’s Chief
Economist David O’Rear.
At the meeting, Mr
O’Rear briefed the visitors
on the role of the
Chamber and the latest
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« Private, small group and group classes
Dynamic team of qualified native teachers
Convenient location in the heart of Central
Lessons also available at your home/office
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& Continuing Education Fund {up to 80% of course fees reimbursed)
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Hong Kong Institute of Languages
Fax: (852) 2526 9098 -

Tel: (852) 2526 9100 -

:"“""' Visit owr new website at:
www.hklangeages.com

Email: corp@hklanguages.com
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Chamber CEO Alex Fong represented HKGCC at
the Daqing Investment and Economic Promotion
Symposium on November 7, and also signed an
MOU with Daging Government to expand

cooperation.

FRBRATTER1ATERRFFHFE 2006 KEFELK
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economic developments
in Hong Kong.

Environment

The Environmental
Protection Department is
organizing a Cleaner
Production Technical
Support Pilot Project for
Hong Kong factories in
the Pearl River Delta,
following the completion
of the Chamber’s Clean
Air Charter SME pilot
scheme. Through the
Chamber secretariat two
Chamber members have
signed up for EPD’s pilot
project.

An environmental expert
group on air pollution
coordinated by the
Chamber held its fifth
meeting on November 7
to discuss clean air
policies. On the same day,
the Chamber and
Business Coalition on the

Environment heard
consultant ERM, which the
Chamber has contracted,
discuss the findings of the
Clean Air Charter SME
pilot scheme, as well as
reviewed the draft Clean
Air Charter Business
Guidebook which the
Chamber has published.

Economic Summit
Following the Economic
Summit on China’s 11th
Five-Year Plan and the
Development of the
Hong Kong Economy, four
focus groups were formed
and the Chamber is
involved in the Focus
Group on Trade and
Business convened by Dr
Victor Fung.

Former Chamber
Chairman Anthony
Nightingale is convenor of
a subgroup under the focus
group on “CEPA and
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Related Matters.” The
Chamber’s Senior
Director for Business
Policy Dr WK Chan is a
member of the subgroup,
and presented a paper to
its members at a meeting
on 31 October.

Another subgroup on
“Brand-HK,” chaired by
Chamber General
Committee member
Allan Zeman, held two
meetings on November 3
and November 8
respectively. Dr Chan is
also a member of this
subgroup and presented
a paper at each of the

meetings.

Alexa Lam of the
Securities and Futures
Exchange was the key
speaker at a Financial
Services Committee
seminar on hedge funds
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on November 7. Speakers
examined the prospects
and opportunities of this
asset class and how Hong
Kong can become the
Asian financial centre for
hedge funds.

Microsoft Vice President
for F&A Claude
Changarnier shared his
experience at the Chamber’s
seminar on November 14
about using IT for
financial administration
and control.

On October 23, Chamber’s
Senior Manager for
Business Policy Charlotte
Chow attended the
launching ceremony of the
“Reward Scheme to
Combat Illegal Use of
Software in Business,”
organised by the
Intellectual Property
Department and Business
Software Alliance. &
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The Judging Panel for the Hong Kong Award for
Industries: Innovation and Creativity, for which the
Chamber is the leading organizer, met on November
14 to hear presentations by eight short-listed
companies. A list of four finalists was drawn up after
the meeting and will be submitted to the Awards’
Final Judging Panel for determination of awards in
December. The Chamber judging panel is chaired by
Deputy Chairman Dr Lily Chiang.
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“When countries start
fighting against trade and
investment, that is not
good for the peace and
stability of the world,”
warns Mr Sebban.

Sebban 4

WP HMRERE

2B RIBE

A weaker global economy, rising
unemployment, higher inflation, and
regional instability are a few of the side-
effects that countries will have to face if they
allow the WTO Doha Round to collapse,
warns the Secretary General of the
International Chamber of Commerce.

“If we have a failure, we will have less
economic growth, we will have less job
growth, and probably more inflation, because
companies will no longer be able to produce
goods in the cheapest and most efficient way,”
Guy Sebban told members at the Chamber’s
luncheon on November 3.

“Second, if the negotiations are not
successful, we will see, certainly, more and
more disputes. When countries start fighting
against trade and investment, that is not
good for the peace and stability of the world.”

Mr Sebban warned that countries cannot
afford the luxury of ignoring this geo-
political issue.

Strong economic growth in many countries
for the past five years has led to a deep sense
of apathy to see the Doha round concluded,
and indifference to its consequences.

WTO Director General Pascal Lamy, in a
speech before the International Trade
Committee of the European Parliament in
Brussels on October 17, 2006, warned the
failure of the trade talks would “not be a major
economic shock that would precipitate any
particular market crisis ... but rather as a slowly
developing disease that would progressively
sap the strength of the multilateral trading
system built up over the past 50 years,
damaging its economic lungs, its political
heart, and its systemic bone structure.”
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ona Fallure Threatens to

Undermine Global Economy
SR PR R AT 2K B

But how did we arrive at this predicament?
Mr Sebban said the Doha Round is far
different from anything that the WTO has
previously taken on in its scope, which
includes agriculture, non-agricultural market
access, services and rules. On top of that, the
number of WTO members involved in
negotiations has increased since it was
launched five years ago at Doha, Qatar. The
formula for deal-making is also more
volatile. Whereas three or four of the main
players would previously hammer out a deal
that everyone would agree on, each country
now wants its own say.

“With so many actors, each having a different
balance of interests, it is obvious that this
negotiation takes some time,” Mr Sebban said.

But as he pointed out, time is running out. In
July, Mr Lamy suspended discussions after a
marathon 14-hour negotiation session between
the big trading powers — America, the European
Union (EU), Japan, Australia, Brazil, and India —
failed to produce agreement on the contentious
issue of cutting agricultural protections.

Part of the problem is, as Mr Sebban puts it,
the actors in the play are playing to their
home audiences, and not always for the
global audience. Ministers prefer to avoid
upsetting their home constituencies for fear
of putting their head on the chopping block.
India, for example, fears upsetting
subsistence farmers, while French farmers
have proven they can be a force to be
reckoned with if they feel threatened.

Protectionist mentality in the U.S. will be
given more power when George Bush’s fast-

track trade authority expires in July next
year. Without it, any deal will have to go
through Congress where it will be picked
apart by special interests, he said.

Many people feel the Doha Round has
already collapsed, but Mr Sebban said he
believes it can still be salvaged if countries
have the will.

“What we have on the table is not very far off
what we have for a complete negotiation,” he
said. “If we combine what we have on the
table, with minimal fault from soft players, we
really can have an agreement in the coming
rounds. This period is critical, so I am calling
on everyone to help use this window of
opportunity to re-launch the machine.”

Failure to re-jumpstart the Doha vehicle,
besides the aforementioned, will also result
in the proliferation of regional trade
agreements (RTAs), which is something that
has already started.

These smaller agreements are a poor
substitute for global progress. While they
improve flows within the deal, they distort
markets by favouring certain countries
over others. Such deals also sap the will of
ministers and harm smaller, poorer
countries who, without economic muscle,
can never hope to win concessions from
the main players unless they are part of a
bigger consortium.

“I think regional trade agreements are a real
danger for our economy. Very few people are
really conscious of the drawbacks of such a
system,” Mr Sebban said. %<

Talking Trade

Number of
countries participating in
rounds of global trade talks
sponsored by the World
Trade Organization (WTO)
and its predecessor, the
General Agreement on
Tariffs and Trade (GATT):

1947 Geneva

1949 Annecy, France

H

1951 Torquay, U.K.

1956 Geneva

1960-61 Dillon round

1964-67 Kennedy round

1973-79 Tokyo round

1986-94 Uruguay round
2001-present Doha round
[

Source: World Trade Organization
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Regional Trade Agreements Gaining Momentum
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— Enhance strategic thinking capabilities.
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- Apply concepts and frameworks to participants’ own organisations and challenges.
— Networking with other senior executives. .
- Participating in global network through Oxford and HKU SPACE Alumni.
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Cheers Europe!

Twenty-four Consuls General and trade representatives

from 19 European countries mingled with Chamber

members at the Hong Kong Club on November 22

for the Europe Committee's annual cocktail

reception in honour of Consuls General from the

continent. Committee Chairman Michael Lintern-

Smith was the official host for the evening, and he

encouraged all members to take an active part in the committee and their
functions to grow their business with Europe. HKGCC members interested
in joining the Europe Committee can contact the secretariat at
chloe@chamber.org.hk ¥&
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Managing the Flows: A New Conceptual
Framework for Hong Kong’'s Competitiveness
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Hong Kong’s economy has always been built
around flows: flows through our port and
flows through our airport, including tourists,
particularly from China, flows through our
stock market and banking sector, flows of
talented people from China and the rest of the
world, information flows that have allowed
Hong Kong to become a management and
coordination center. It is these flows that have
built our economy and it is these flows that
sustain Hong Kong’s prosperit‘y.

When we deal with flows, for companies and
for cities, we have to deal with capacity,
constraints, frictions (by frictions I mean
impediments that slow down the flows), and
we need to deal with connectivity.

Today, we have to be more concerned about
capacity, constraints and frictions, and
connectivity perhaps than ever before. One
reason is that Hong Kong is neither the
source nor the destination of most of the
flows that it relies upon. This means that
Hong Kong is always going to face
competition. A second reason is that China’s
development has changed the nature of the
flows that Hong Kong relies upon.

The Changing Nature of Flows

Most of the flows that are important to
Hong Kong have their source or their
destination in the Chinese Mainland. The
vast majority of goods flow through Hong
Kong comes from or goes to the Chinese
Mainland. The majority of our human
resource inflows involve China as well. IPOs
by Mainland companies and associated funds

Dr Victor Fung, Convenor of the
Focus Group on Trade and Business
of the Economic Summit on China’s
11th Five-Year Plan and the
Development of Hong Kong, spoke
at a Chamber “Summit Leader
Series” luncheon last month about
Hong Kong's development and
competitiveness. Following is an
abridged version of that speech.
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flows have made Hong Kong a leading raiser
of equity capital and a leading financial
center. Hong Kong’s role as a coordination
and management center is closely linked to
the information flows between Hong Kong
and the Chinese Mainland.

China’s development also is changing the
nature of the connectivity that is important to
Hong Kong. It used to be that Hong Kong
could benefit from China’s economic
development by having good connectivity to
the manufacturing base of the Pearl River
Delta and to service sectors of the first tier
cities of Shanghai and Beijing. But high caliber
manufacturing operations are spreading into
other parts of China and the bulk of China’s
development in the next decade will take place
in the second tier cities.

If Hong Kong is going to be able to benefit
from the bulk of China’s economic
development in the future, it is going to have
much better connectivity to the vast majority
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of the 105 cities in China that have a
population greater than one million today.
This means pushing beyond the Pearl River
Delta to link with cities in the Pan-Pearl
River Delta with their more than 450 million
people and GDP approaching one trillion US
dollars. It means pushing beyond Shanghai
and Beijing to connect directly to the second
tier cities in the Yangtze River Delta and the
Bohai Region, which include many of the
most dynamic cities in China.

What This Means for Hong Kong
So what does a focus on the critical flows

mean for Hong Kong’s future?

The first conclusion is that Hong Kong needs
to have sufficient capacity to manage the
critical flows. Today, we are facing a number
of capacity constraints. One only has to read
the job listings in the newspapers to know
that we face severe capacity constraints in
highly skilled human resources. At Hong Kong
International Airport, stronger than expected

Hong Kong General Chamber of « ammere !
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growth on the Chinese Mainland, a rapidly
expanding proportion of transfer passengers
and higher transshipment volumes have created
capacity constraints well ahead of schedule.

The second conclusion is that we need to
reduce the frictions and constraints associated
with these critical flows. CEPA is a good start
in reducing the frictions for Hong Kong
companies doing business in the Mainland.
We need to reduce the constraints and
frictions associated with human resources,
particularly with respect to talented people
from the Chinese Mainland. We also need to
deal with pollution that is reducing the quality
of life and are making Hong Kong less
attractive for mobile professionals.

The third conclusion is that capacity is not
enough. We have to have sufficient
connectivity to the right places to ensure that
we are plugged into the sources and
destinations of the critical flows. This means
extending our connectivity to the rest of the



62| In Review F@E R | The Bulletin L} ] DEC 2006

world, but it also means dramatically
expanding our connectivity to cities in the
Pear] River Delta and in the rest of the Chinese
Mainland. The vast majority of the trips
between Hong Kong and the Pearl River Delta
are to the eastern portion of the Delta. That is
why we need to move forward with the Hong
Kong-Zhuhai-Macau bridge. It is also why we
need to think about linking our road systems
and our rail systems to those of the Mainland.
This will expand the “Magic Three Hour
Zone,” the area that can be reached by land
from Hong Kong in three hours.

The fourth conclusion is that information
flows about developments and plans in the
Mainland are of critical importance to

Hong Kong’s future. This is a part of
information flow and our knowledge base in
Hong Kong. The latest Five-Year Programs of
China, Guangdong, and major cities in China
reflect a new stage in China’s development in
terms of economic diversification,
innovation-based business, regional
development, and concern about
sustainability. The more Hong Kong and
Hong Kong-based businesspeople know
about these plans, the better able we will be
to grasp new opportunities associated with
China’s development. If we wish to improve
connectivity with Chinese Mainland, we need
to work with the Central Government,
Guangdong, Shenzhen, and other cities in
China. We need to know how better
connectivity fits into their plans and can help
them reach their goals. We need to work with
them to ensure that the roads and railway
lines link up and so planes that take off have
places to land.

-\

Y = =
Summit Leader Series

Conclusion

Improving our ability to manage these flows
will require sustained effort over time. They
also require immediate attention. Increasing
our capacity, reducing constraints and
frictions, and improving our connectivity all
take a long time. As we have seen, steps to
better integrate our land transportation
network with that of the PRD through the
Western link, the Hong Kong-Zhuhai-Macau
bridge across the Pearl River Delta, and new
rail lines, have long lead times. New policies
on education and training and on
improving human resource flows will take
time to have a major impact. Ensuring the
right balance in our financial regulatory
structures and further building our
capabilities to manage fund flows is an
ongoing effort. Ensuring that Hong Kong
and Hong Kong-based business people have
the best information available on policies,
plans, and developments in the PRD, in
Guangdong, and in China as a whole

requires sustained investment and attention.

In some cases, what this means is that
decisions that we make, or fail to make, in
the months and years ahead, could influence
our competitiveness for years to come. In
other cases, it is more a matter of many
smaller decisions that we must make over
time. [ would suggest that if we focus on the
importance of flows of goods, flows of
human resources, flows of funds, and flows
of information, then we are more likely to
make the right decisions. ¥&

To read the full speech or watch a video of the
talk, visit iBulletin at www.chamber.org.hk/bulletin
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The Concept Plan

Study Area Boundary FE&E
Proposed North Hong Kong Island Line SiMeyitig ®8

Proposed Shatin to Central Link #Me5>BEPRER

Hong Kong Academy of Performing Arts Extension
Landscape deck to HKCEC West

Street market with outdoor performance area
Golden Bauhinia Plaza (multi-purpose perform-
ance area)

Helipad

Pier Plaza
Ornamental ponds with fountain show
Amphitheatre with fountain show
Waterfront alfresco dining

. Sculpture walk

. Wan Chai ferry pier

. Landscape deck to waterfront and ferry pier

. Reprovisioned indoor games hall and training pool

. Reprovisioned Wan Chai North PT!

. Coach parking, reprovisioned salt water pumping
station and Wan Chai East Sewage Screening
Plant extension

o Recreation Precinet
ic * and TelsGelEal landng area

arbour Education Centre

 WaterSportsConte

Heritage Precinct

19. Causeway Bay typhoon shelter retained

20. Noonday Gun retained

21. Boardwalk promenade

22. Landscape deck (extending from Victoria Park)
23. Reprovisioned floating Tin Hau Temple

Leisure and Recreation Precinct

24. Waterfront Park
25. Landscaped deck over Trunk Road portal

What do you think of the Concept Plan? Do you have any other
suggestions for further harbour-front improvement?
EHRVESWMEHESR ? THBUERARE
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Debates about harbour reclamation, the
Central-Wan Chai trunk road, Kai Tak, and
the lack of a master plan for the harbour
continued to rage at the sixth in the series of
Chamber roundtable luncheons on October 31.

Leung Kong Yui, Chairman of the Sub-
committee on Wan Chai Development Phase
IT Review (WDII) of the Harbour-front
Enhancement Committee, presented an
overview on the concept and work plans of the
Realization Stage of WDII, while Roger Nissim
from Sun Hung Kai Properties Ltd, and
commentator at the luncheon, provided some
thought-provoking views on the plans.

Mr Nissim said he feels that the argument for
the need to build a trunk road has still not
been proven.

“Until such time that all the cross harbour
tunnels are priced the same, or there has
been some proper attempt at electronic road
pricing, I am not totally convinced that there
is a need to build this Central to Wan Chai
bypass,” he told members.

“Look at other examples. In London, they
introduced a congestion charge of £5,
which reduced traffic by 20% immediately.
The traffic has increased again, so they
have increased the charge from £5 to £8.
One of the other huge benefits is that
pollution has also dropped in London.
There is a very simple correlation: the
more roads you build, the more traffic
there is and the more pollution is produced.
So do we actually want to plough more traffic
into or around Central?”
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T Can you suggest an overall identity to describe the
_) whale of the new waterfront?
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Victoria Park

Do you think the proposals will make the harbour-front
vibrant and attractive?
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He is also unconvinced about the need to build
waterfront amenities. At previous harbour-front
roundtables, planners suggested building
“ground-scrapers” (mini-skyscrapers), shopping
malls, and boutiques, among other ideas, along
the waterfront “for visitors to enjoy.”

The fact that there are already too many
shopping malls in Hong Kong, and that fact
that the harbour itself is the main attraction
seems to be lost on the planners. The public
simply wants access to the harbour-front, and

| to walk along the coastline to enjoy the view.
No shopping or entertainment centers, or new

‘ tourist attractions, just a nice green park
where people can meet and relax.

“Access is the key feature to the waterfront.
Once you have access, you don’t need too

TR R BB E
24. FRAR
25 EHBEAODLNERTE

“... the more traffic there is, the
more pollution is produced. So do
we actually want to plough more
traffic into or around Central? asks
Mr Nissim.”

Nissim 2 HHBEE | [ BRAZ @ B
A% BENSRAES - BARTAR
SHR-BRABHEN? ]

many things. Once you get there it serves its
own purpose,” he said.

He cited the Mid-levels escalator as a classic
example of how the private businesses will

jump in to supply the supporting services if
there is demand once the government puts in
the infrastructure.

“There was no planning that Soho would
happen. It was a spontaneous reaction by the
private sector,” he explained. “If the
government did the same along the whole
harbour-front, in providing good access,
there would be a similarly spontaneous
reaction by the private sector to provide
restaurants, cafes, outdoor music, and
everything else that we think will work

) Wl

very nicely” ¥
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Every time I throw something in the bin, I
always ask myself “Why can't this be recycled
into something else? Why isn’t there a system
in place that can process discarded plastics,
glass, clothes or whatever into useful
products? Why does it have to go in a
landfill? Perhaps there is a business
opportunity waiting for me somewhere there
if I ever figure out an answer, but in the
meantime, it seems that the government has
similar questions that it is trying to answer
with the establishment of EcoPark.”

Phase 1 of the 20-hectare site to provide long-
term leasing opportunities to Hong Kong’s
recycling industry officially opens at the end
of December. To find out what the project is
all about, the Chamber organized a visit to
the park on November 10.

Chen Che-kong, Principal Environmental
Protection Officer for the Environmental
Protection Department’s Waste Management
Policy Division, explained that the park is a

pilot project in the government’s efforts to

deal with our rapidly filling landfills.

Hong Kong produces a staggering 9,380
tonnes of municipal solid waste (MSW)
every day, and the amount has been
growing by an average of 3% every year, he
said. With the opening of the park, he
hopes to reduce MSW by 1% per annum,
and by 10% by 2014.

Hong Kong now recovers about 43% of
MSW, and Mr Chen said the goal is to reduce
the remaining 57% dumped in landfills to
25%. To achieve this, the government is
chewing over plans to introduce an incentive
scheme to encourage people to produce less
rubbish, similar to the construction waste
charges, or introduce a scheme similar to
Taiwan where people have to separate their
recyclables for collection.

Besides encouraging more recycling, Mr Chen
also hopes that the park will stimulate



companies to produce products from the

recycled materials. Some 40% of waste
recovered in Hong Kong is sorted and
exported mainly to China, because Hong Kong
cannot produce enough recyclable raw
materials to make it economically viable to set
up a processing plant here to convert the
materials into products.

This is one challenge that operators within
the park will need to figure out, because part
of the criteria for winninga plot in the park
is that waste being recycled should be turned
into useful products.

Mr Chen said the EcoPark is setting an
example by using as many recyclable
products as possible in the construction of
the park as well as environmentally friendly
features, like photovoltaic panels, sun pipes
and recycled glass paving blocks. %

For more details on EcoPark, visit the park’s Web site,

http.//www.epd.gov.hk/epd/ecopark/index.html
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Lately, | have been spoilt for
choice with more and more
renowned restaurants opening in
Hong Kong, such as the Michelin
3-star “Pierre” (Pierre Gagnaire),
“Amber” in the Landmark
Mandarin Oriental, and “Caprice”
in the Four Seasons. My
increasingly frequent business
trips have also let me experience
more wonderful dishes from
around the world than perhaps |
should be eating. But | recently,
rediscovered an “old friend” who,
1 guess, first kindled my passion
for fine dining.

Good Eatin

Gerry Ma
RN [R&] RIF - SEETEN
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i QERZE=EN Pierre
(Pierre Gagnaire) » & i ST ##)
Amber R IUFEER Caprice & ' §
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Dry Prawn Madras (HK$163)

Diced potatoes and peas are fried in a homemade
curry powder and left to stand for three hours
before being baked with butter and the main
ingredient (chicken, prawns, beef, lamb). Served
with popadoms and condiments, naan and rice.
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Last month, when I was walking up to Tsimshatsui, and with so many new
Wyndham Street in Central, a saw a familiar restaurants popping up around town, [ hadn’t
red sign which took me back to when I was a visited this old friend in many years.

boy. Jimmy’s Kitchen was the first fine dining

restaurant that I ever tried when my parents So I decided call on this “old gentleman” last
took me there for a special treat. It has month, and found that the restaurant has
occupied a soft spot in my heart ever since. recently been renovated. I was interested to see

Even when I used to work in Central, T used to  how it looked, and hoped that the place that I
eat there regularly, but since my office moved  first tried three decades ago hadn’t changed
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Rediscovering an ‘Old Friend’

BHEXR

By Gerry Ma H##&

too much. The main entrance, hidden in a
commercial building of Wyndham Street,
hasn’t changed. Its dark wooden doors greet
visitors as they have always done, and the
menu is just the same as I remember it. They
still serve my favourite dry prawn Madras, and
Chicken Kiev.

The interior is slightly brighter than it used to
be, but it still has the air of a classic British club.
The bar has been enlarged, and the biggest
change is the addition of a modern wine
cabinet and an area which can be cordoned off
for private parties. Everything else looked pretty
much the way I remembered it.

As I sat down and looked around, the waiter
put a little glass bowl of pickled onions on
the table. This really cheered me up, because
Jimmy’s Kitchen has been carrying on this
traditional since 1928.

I ordered my long-missed dry curry chicken
and Caesar salad without even thinking, and
my friend ordered onion soup and chicken
Kiev with rice. In fact, we know the menu so
well at Jimmy’s Kitchen that we can order any

dish they serve without even looking at it.

7-peppered NY Cut Sirloin
(HK$230)

Angus sirloin that has hung for 21
to 28 days is marinated with black
and white pepper, green, red,
Sichuan and Ancho chillies and
Spanish sweet paprika.

RRMHASFARLRB 21T 28E
LR - aEMRE - A WIEH - =
ABIRHL (Ancho Chilli) ERFELEF 3%}
(Spanish sweet paprika) A% ©

One of their house specialities is the homemade
curry, which really gets your appetite going.
Curries are served with a condiment platter of
Indian appetizers, such as fried onions,
shredded coconut, peanuts, raisins, chutney
and mango paste with popadoms. They also
bake an Indian naan which goes beautifully
with the curry. Other than chicken curry, you
can also choose lamb, prawn or vegetable. I like
to have a fresh Caesar salad before a curry.

Jimmy’s Kitchen’s onion soup is also famous.
The soup base is made from a beef stock that
has been simmering for over two hours, and
then baked with cheese and fried onions.
When [ was a boy, I would always order
Jimmy’s Chicken Kiev with rice. Even when I
worked in Central, I would try to have this
comfort dish at least once a week. The secret
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(HK$163)
Well matched with sauerkraut and new potatoes.

RREFERG - BEEBRRE -

(HK$161)
This popular 18th century French dish became the
favourite of a Russian queen.

BAR+ N \HEnz@ERN - ERE@ARSERS| AKERY
SERT N \tRPH-URELZ2NEERA -

Jimmy’s Kitchen first opened in 1928 and is celebrating its 78th
anniversary this year with a slight renovation. The restaurant was
originally in Wanchai, and moved to Central in 1936, and then to its
present location in 1975. It was one of the very few fine dining
restaurants where you could eat European cuisine in the early years of
Hong Kong, therefore it is an important chapter in the history of Hong
Kong's restaurant scene. It used to be “the” place where businessmen
would meet or treat their clients, and has a lot of loyal patrons - like

myself — who came with their parents and who now bring their children.

Jimmy’s Kitchen £ 1928 £ ZE UK & BISEBBANE TS ET - BEBRUINE
- 1936 £ EPEFRE 21975 FBEZHUZES © Jimmy’s Kitchen £ & B
BEELEEREZNNE  RREFAETELHREBNZENSHERBZ—  H
EREEABEEACHBENEEMS - ENEA  REHERSEAE  EZH
WERE  MUTHEE RNARZAEEAE - 00 M KEHLE R LR
ME BRRRERESRACEBRBEFNEE - 10 REM/DZRRMAELERTT—
% BEBBSGHRIZER2EEVNER  BEEENEESBR—BRRE Jmmy's
Kitchen B9 E1& °

FARXKBEBFRIER  RAZATR—EREZNAIER
MeRMEEREARE L+ BBIER Jimmy's Kitchen 220
— AR - WEEPRITIENRER - SEHEE—
RHEEERE - T TMERR/IEIREBNE SR
AR ERAKRBIES B EEENEIE
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SMERE - TRIASHSERMATYE - RER L
BT FERET BEANOEEREIBRE -

to the extremely creamy and smooth sauce that
other restaurants can’t match lies in using milk
instead of cream to make the dish.

As a fine dining restaurant, Jimmy’s Kitchen
has kept its patrons and reputation due to its
consistent quality and attentive customer
service. During the ’60s, the restaurant served
a number of Hollywood stars and
international celebrities including William
Holden, Cary Grant, Jacqueline Kennedy, and
Pele, among others, and some of the older
staff can tell you interesting stories about
when they served these stars.

Many of those celebrities were interested not
in the fine European dishes, but Chinese
specialties, so don’t be surprised when you
see Jimmy’s Kitchen also offers popular local
dishes such as “Singapore-style fried rice
noodles” and “sweet and sour pork!” These,
like all dishes on the menu, are “comfort
food” that many patrons have been enjoying
at Jimmy’s Kitchen for decades. &
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M T ANE R R ERIBIE/ G BB ORK -
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FREMBE - ARG EEINREE - NEE (K50
- Made with beef stock, cheese,
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Pate Maison (HK$78)
BERBEEACRERT - EABLTAERE T Aigey  Adelicate specialty made with

chicken liver, artichoke and onions.
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Celebrating Our 145% Anniversary
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Chamber Committees REEZLEg
General Committee BEg
Mr David Eldon XB2tE
Chamber Council BEe
Mr David Eldon X2t %E
Americas Committee FMEER
Mr Steve Wong BIESELE
Asia/Africa Committee DM /EMEES
MrK L Tam BRI
China Committee tPEEES
Mr Alan Wong ERRHSEE
CSI — Executive Committee EAREERSE —HTEES
Mr Nicholas Brooke SRR E
CSI-Financial Services Committee E#REEHE — SRBKEZES
Mr Adrian Li FRIBESE
CSI-Travel / Tourism Committee EERGERS — kKEFES
Mr Michael Hobson BEHMAE
Digital, Information and i BAREREES®
Telecommunications Committee RBXGEE
Mr Stephen Ng
Economic Policy Committee WEBRTER®
Dr Marshall Byres B&ZEL
Environment Committee RELE®
Dr Gail Kendall EfEv gL
Europe Committee BOMZ 8
Mr Michael Lintern-Smith LEXEE
Industry & Technology Committee IEREEZE®
Dr Cliff C K Chan MRIEEIEL
Legal Committee EREE®
Mr Kenneth Ng AR EE
Manpower Committee ANZEEE
Mr Steve Tait BIKFSLEE
Membership Committee SE8HRTES
Dr Lily Chiang FEEFIE L
Real Estate & Infrastructure Committee WERREZEZES®
Mr Kyran Sze WRRIELE
Retail and Distribution Committee TERDBLZESR
Dr Aron Harilela I=F 37
Shipping & Transport Committee MEREEZESR
Mr Sean Kelly o=
Small & Medium Enterprises Committee PRI ETER
Mr Gerry Ma BEREE
Taxation Committee BBEEES®
Mrs Moi Ying Rule Bty

Committee
Meetings

7 DEC
DIT Committee Meeting

14 DEC
Economic Policy
Committee Meeting

9 JAN
Chairman’s Committee Meeting

11 JAN

General Committee Meeting

2 FEB
Chairman’s Committee Meeting

12 FEB
General Committee Meeting

Chamber Special Groups
mEesE)d

-Cooperation Committee
BAE—AIKBEEZESR
Dr Lily Chiang
FEFAIEL
Women Executives Club
St
Ms Sylvia Chung
BEHL L

Russian Interest Group
/48
My Peter Gordon
X&EE

HKT
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5 Events

Training

11 DEC

Training: How to handle IRD’s
enquiry or investigation?
(Cantonese)

BIRE - M REHBNERFAE?
(BFE)

12 DEC

Training: Problem Solving &
Decision Making Workshop
(Cantonese)

12 DEC
Training: Telephone English Workshop
(Cantonese)

12 DEC
Training: Service Excellence for
Everyone! (Cantonese)

14 DEC
Training: Effective Time
Management (Cantonese)

14 DEC
Training: Consultative Selling Skills
(Cantonese)

8-15 JAN 2007

Training: Important Changes and
Impacts of UCP600 (Cantonese)
HEHIFRIZ - UCPB00 #TiRE R RAFZE
(ER )

12 JAN
Training: Presentation Skills:
Creating Personal Impact (English)

16 JAN

Supervisory Management Series
Module I — “Your Rols as
Supervisor/ Team Head/ Manager?”
(Cantonese)

16 JAN
Training: Professional Assistant to
Top Management (Cantonese)

16 JAN
Training: Customer Service on the
Telephone (Cantonese)

18 JAN

Supervisory Management Series
Module IT — “How to present
yourself successfully in a meeting or
making speech?” (Cantonese)

18 JAN

Training: 3Q Team Management
(Cantonese)

1EIRE - 3Q BER (BRA)

22 JAN

Employment related legal issues
encountered by foreign owned
enterprises in Mainland China
(Cantonese/Putonghua)
SVELREEAME BRI S EEREE
(ERE/ EiEiA)

Seminars

13 DEC
FE€ - Six Sigma (NFEEE) WA AR
EEMWE? (BFA)

Conferences

14 DEC

The 13th Annual Hong Kong
Business Summit — “Seeing into
2007: Moving into the Second
Decade”

Networking Functions

14 DEC
Chamber’s Christmas Cocktail
(Members only)

9 MAR 2007
HKGCC Spring Dinner
TR EERETEHE

Online Bits
48 _t #r %0

www.chamber.org.hk/bulletin

Can Wealth Surpass Three
Generations?

“Wealth cannot be passed on to the
third generation” goes an old
Chinese saying, but Professor Joseph
Fan, School of Accountancy of The
Chinese University of Hong Kong,
has conducted a detailed study to
find out if there is any truth to the
ancient adage.

His findings are surprising. “A
substantial decline in financial
performance is recorded in the
succession process, regardless of
whether it is succeeded by an heir or
outside professional,” he said at the
release of the findings. “Hong Kong
family owned companies have
recorded an average of 80% decline
in stock return performance net of
overall market performance, over an
eight-year period prior to succession

completion.” More>> at iBulletin
ETB=K?
BEas: [ETB=K-| BEPXARR
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RESFNBET  BERITHTFHNIIR
NER A TR - HEIBRRD IR
AIGEVEIR - BENFIRE R T #FBIE
TRBINNFRA - JIRELTISEE - &
BT TR 80% ° |

FEHRN GIBAT) B8R



MMEBLORAMNBREFTPBIFTEX"?

Good business risk or risky business?

XBEEBK (D&B) B165FEEFEEERDMER - HEBB20BR
BB ATV HE S8R (D&B Financial Stress Score™) »
RIMRHEZBHNRIIER -

MASERBBEBOES - BAMELEFERE - LLETRERE
BIREEXZEMRETZE - SIREEESE - BERF !

EH BB K o T # D&B Financial Stress Score™
enquiry.hk@dnb.com (852) 2516-1301 www.dnb.com/hk
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R R (EE)R1981 ER I - BAREREH - Decide with Confidence

‘ " Risk Management Solutions Sales & Marketing Solutions Strategic Learning Solutions
Enterprise Compliance Solutions Hoover's
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