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Looking for critical
business information?

We have the information you’re looking for.

Records Management is much more
than storing cartons and records. It's
about reducing the risk of misplacing
critical information. We can protect
your business information and help you
access your records quickly and easily.
With Crown, you will always have the
information you are looking for.

> Storage of Cartons, Files, Documents &
Electronic Media

» Cataloging, Indexing & File Insertion
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» Scanning, Imaging, Data Extraction,
Cataloging, Indexing, Data Storage &
Hosting, from RMhost

» Escrow Services

» Secure & Confidential Waste Destruction

» Consultancy & Benchmarking

» Web-Based Access via RMinfo

X

CROWN &7

RECORDS MANAGEMENT

Crown Records Management

Crown Worldwide Building,

9-11Yuen On Street, Siu Lek Yuen, Shatin, N.T., Hong Kong
Tel: +852 2636 8388 Fax: +852 2637 1677

The Information You’re Looking For. crownrms.com/hongkong
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Anthony Wu is
Chairman of the
Hong Kong
General Chamber
of Commerce.
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Honing Hong Kong’s Competitiveness

By Anthony Wu 0 0O [

s the Chief Executive is putting together his

201072011 policy plan, we have submitted

our views — earlier than usual — to stimulate
thoughts on changes that will produce long-lasting
benefits for the economy.

First and foremost, we ask that the government
not lower its guard in view of ongoing
uncertainties in the global economy, and the
fragile recovery. More than ever, the government
should avoid adding unnecessary regulatory
cost to businesses, and consider alternatives for
long-term support for SMEs’ financing. The SME
Special Loan Guarantee Scheme has provided
much needed relief during the crisis, but it will
expire by the end of the year and there will not
be another extension. A longer-term solution
for broad-based credit support is needed. To this
end, there should be a vigorous examination
of possible options, such as different ways to
introduce more flexibility and improvements to
some of the long-standing schemes.

We stress that Hong Kong should further
improve its attractiveness as a place to do
business. We once again remind the Chief
Executive of his pledge to bring profits tax
down to 15% when circumstances permit. The
increase in fiscal reserves by an additional $151
billion from the end of 2007 through the last
fiscal year suggests that there is room for the
government to act. We further suggest that a Tax
Policy Office independent of the Inland Revenue
Department should be established, with a view
to deliver strategic, game-changing fiscal policies
aimed strategically at supporting Hong Kong’s
competitiveness.

Improving the environment is a crucial task
for Hong Kong to remain an attractive place in
which to live and do business. Tackling roadside
pollution with a firm hand is an urgent task.

The government should hasten the search for an
effective way to incentivise a speedy phasing out
of old and polluting vehicles, and introduce low
emissions vehicles in congested urban corridors.
The need to conserve the marine ecological
environment should not be overlooked. Last but
not least, we urge that the Policy Address should
include a clear carbon emissions reduction target

2 JULY 2010 TheBulletinO0 OO0

for Hong Kong at least in line with the national
pledge, preferably with sectoral targets, and work
on a roadmap to achieve such targets.

All three priorities discussed above are
intertwined with pressing problems we are
facing, but the solutions for which will have far
reaching benefits for our competitiveness. We
urge the government to lose no time in acting on
them. ¥R
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Single most important factors in next purchase decision — Hong Kong
gbooooooooobooooooooooooa

Look and feel of device
0oooo

Brand of handset
oooo

Contents / apps
oo/oooo

Input method
ooo

Interface / Operating system
oo/oooo

Model of handset
0ooo

Brand of network
oDooo

Accessories

The look and feel of the device is critical, with Contents and Apps also important for a fifth of consumers

Smartphones to Dominate Hong Kong Mobile Market
000000000000000

Hong Kong consumers are at the forefront of global smartphone usage. Almost
half (48%) of respondents in Hong Kong own a smartphone, more than double the
global rate of 23%.

Shifting consumer motives

The importance of owning a smartphone is changing how users choose their
mobile phones, according to the TNS Global Telecoms Insights. Smartphone users
are increasingly accessing features such as pull email (32%), push email (25%),
mobile internet (52%), and Microsoft Office (28%) applications over last year.

For their next purchase, look and feel is the predominant deciding factor for 32%
of Hong Kong consumers purchasing a mobile device, followed by brand for 19%.
Similarly, 19% of consumers say content and application will be equally important,
surpassing the global percentage of 14%.
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ONE COMPANY.
ONE CURRENCY.
ONE INVOICE.

ONE LESS THING
TO WORRY ABOUT.

With DHL IMPORT EXPRESS WORLDWIDE, it's simple.
Importing usually means lots of regulations, middlemen, paperwork and so many other details.
Why not rely on DHL IMPORT EXPRESS WORLDWIDE to handle your imports? One company door-to-door.
One competitive price. One invoice in one currency. That means fast delivery without excuses, hidden costs
or worry wrinkles. Sign up on www.choose.dhl.com/hongkong to start saving today.

GET AT LEAST 10% OFF YOUR IMPORTS, PLUS OTHER SPECIAL OFFERS TODAY!

Open an account with DHL for great savings on your imports and other special offers from now till
31 August 2010. Simply sign up on www.choose.dhl.com/hongkong today.

y— ) 7/ 4

EXCELLENCE. SIMPLY DELIVERED. =4 A A G —
LXPRESS

This offer is only applicable to brand new customers who successfully open accounts in DHL. Terms & Conditions for the offer can be found on www.choose.dhl.com/hongkong
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Social Networking
0000

In this new world of content and
applications, social networking is king. In
Hong Kong, 30% of mobile users regularly
check and update their social networks,
compared to 12% globally. Another 24% do
blogging on their phones, a big jump from
6% in 2009. Facebook is used most by
Hong Kong consumers at 17%, followed by
Yahoo (14%) and Google (14%). Indeed,
Facebook is more popular among Hong
Kong females at 20% than males at 15%, and
for the younger cohort (16-30 years) at 27%.
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Retail Sales Rocket
oooooooo

The value of total retail sales in April 2010,
provisionally estimated at $25.1 billion,
increased by 15.6% over a year earlier,
according to figures released by Census and
Statistics Department on June 1.

After netting out the effect of price
changes over the same period, the volume
of total retail sales increased by 12.4% in
April 2010 when compared with a year
earlier. The relevant components of the
Consumer Price Index are used as deflators.

Taking the first four months of 2010
together, total retail sales increased by
18.0% in value or 15.0% in volume over the
same period a year earlier.
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Wine Sales
Flourish
oooo

Pop the cork! Hong
Kong’s demand for wine
remained strong in 2009
despite the turbulent
economic climate. Over
10 million bottles of
wine were sold in 2009,
16% growth in volume
compared to 2008,
making wine one of the
fastest growing beverage
categories in Hong Kong,
according to figures
released by The Nielsen
Company.

The growth was driven
predominantly by red
wine, which grew by 16%
in volume over 2008.
Among which, red wine
from Australia and the
USA continued to be dominant tipple. White wine ranked second in the market
by growing at 12% over 2008, with the most popular and fast growing products
coming from New Zealand and Chile. Apart from still wines, sparkling wines
also sustained their popularity by growing at 7%.

gboooobooooobooboboobozeocoiooboooooooooooobooOon
gbooobooooboobogloeooboboOoOobDOOzoo8d00O16%0 00000000
ooooooooooo
oooboboooooooooooozeesidn1ewooooooooooooon
gobooooooooooooooobooooozeostobR2uooooooooooog
go0o00oO0000D0OO0O0000O0ODO0000D0O0O0000DO0O0O00000007%0

Average price per bottle index vs, 2007
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Meet quality suppliers
at AsiaWorld-Expo, Hong Kong!

global%sour.ces
¢ B Electronics &

October 12-15, 2010

Attend one of the world's biggest shows for China electronics’
Computer peripherals ® Computer terminals ® Networking products ® Consumer electronics & accessories

Components e Electronic components @ In-car electronics ® GPS e Telecom & wireless products, and more ...
Te China Sourcing Fair
7 globalzsources Find new security products at Asia’s targeted show!  co-located with:
Secunty CCTV & digital il oA - oH ) global»sources
PTOdUCtS & digital surveillance ® Access controls ® Alarms ® Home security Electronics &
China Sourcing Fair Components
Korea Sourcing Fair
October 20-23, 2010
globalzsources Find quality gifts & premiums from Greater China & Asia/
GIﬂ:S & General gifts ® Stationery & paper ® Christmas & seasonal products ® Photo frames e Electronic
Pl‘emlumS premiums, watches & clocks ® Promotional keychains, badges & pins, and more ...

China Sourcing Fair

global~sources
Home Products
China Sourcing Fair

global~sources

Home Products
India Sourcing Fair

- globalzsources

Baby&Children’s
Products
China Sourcing Fair

Source creative products from China & Asian suppliers!

Kitchenware & tableware ® Wine & bar accessories ® Glassware ® Ceramics & porcelain ® Bathroom
accessories ® Home décor ® Home textiles ® Garden & outdoor ® Sports & leisure, and more....

See exotic Indian products at this unique sourcing fair!

Metalware ® Glassware ® Kitchenware ¢ Home décor e Coir products ® Steel & plastics
® Home textiles ® Arts & crafts e Leather products ® Furniture

Meet export-ready suppliers of baby & kid's products!

Garments ¢ Bedding e Safety products ® Care & bath products e Travel products ® Footwear
e Fashion accessories ® Bags ® Toys, games & puzzles, and more ...

global%.sources
Fashion
Accessories

China Sourcing Fair

global~sources
Garments &
Textiles
China Sourcing Fair
'.\x global~sources
Garments &
Accessories

India Sourcing Fair

_ global~zsources

>4 Underwear &
Swimwear

China Sourcing Fair

October 27-30, 2010

Source trendy fashion accessories at this specialized show!

Casual & fashion handbags ® Evening bags ® Hats & caps ® Sunglasses ® Fashion jewelry e
Knitted accessories ® Fashion belts ® Casual & fashion footwear, and more ...

Get the best deals on garments & textiles from China/

Ready-to-wear garments ® Outerwear ® Sweaters & knitwear ® Bridal wear e Fabrics & textiles
e Fibers & yarns ® Trimming materials & accessories

Expand product variety with exotic Indian designs!

Casual & fashion handbags ® Leather bags ® Hair accessories ® Fashion jewelry ® Travel
bags & luggage ® Men & women's apparel ® Garment trimming supplies, and more ...

See attractive designs at Asia’s unique targeted trade event!

Underwear ® Swimwear, beachwear & accessories ® Sleepwear ® Fabrics, lace & trimmings

EXFRESS  For more details about the Fairs and to register:

REGISTER . . .
onive X Www.chinasourcingfair.com/cudb
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Jeffrey Lam is the
Chamber’s Legco
Representative.
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J00000O0ooon
SMEs Need Long-term Finance Options

By Jeffrey Lam O 0 O

t the height of the financial crisis, many

large, medium and small enterprises faced

unprecedented challenges and plunging
revenues. The impact is reflected in total tax
added to the Inland Revenue Department’s (IRD)
coffers for 2009-2010, which totaled $179.1
billion, down $12.4 billion, or 6%, from the
previous financial year.

Revenue from profits tax is more telling, down
26% to $76.6 billion. In reply to my question in a
meeting of the Legislative Council, the Financial
Services and the Treasury Bureau revealed that the
top-10 profits taxpayers paid $11.07 billion, which
is 43.8% less than the previous year. This shows
large enterprises have been badly hit by the crisis.
As for holding-over of provisional profits tax, the
IRD processed around 7,100 applications, with
$12.1 billion provisional profits tax being held
over. On overdue profits tax, there were around
5,000 cases involving $5.9 billion.

To help ease companies’ cash flow problems,
the government responded by introducing a
Special Loan Guarantee Scheme (SpGS). However,
there are still unresolved debt issues in Europe and
the United States. Given the global uncertainties
ahead, Hong Kong companies still need capital
to consolidate their business to ensure a speedy
recovery. The Financial Secretary announced
earlier that the SpGS would be extended until
December this year, but stressed that this would
be the final extension.

Measures such as extending the SpGS to
December, rates concessions, and the waiving
of business registration fees are, in my opinion,
merely short-term solutions. For long-term
support, the SME Loan Guarantee Scheme should
be improved by being more flexible to facilitate
financing needs of SMEs. Tax policy is another
area that needs examining. Section 39E of the
Inland Revenue Ordinance has to be reviewed as
soon as possible. In line with the national strategy
of industrial upgrading and restructuring,

Hong Kong enterprises originally engaged in
“contract processing” switched to “import
processing.” However, the IRD does not accept
claims on depreciation of machinery or facilities.
I hope the government will review the ordinance

8 JULY 2010 The Bulletin 0 O OO

with the Joint Liaison Committee on Taxation to
eradicate obstacles to the growth of trade between
Hong Kong and Mainland and service industries.

I hope that the government will seriously
consider these measures to support business,
because when companies are free from tax
worries, they can focus on their business, which
also protects their employees’ livelihood. &
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Jeffrey-Lam

wwwjeffreykflam.com -



Hong Kong Export Credit
N\ § Insurance Corporation

S UGGHMERRRBE

BEEREBREERS  EAERSAEEFHEA300ET
Wholly owned by the Government of HKSAR with
statutory maximum liability at $30 billion

R P B M JERL Pz

Credit Risks Protection

HEESME

Useful Trade Finance Collateral

EC))

BEREE

Buyer risks

WESENEEER
Bankruptcy or insolvency
HBREMR

Payment default

BEXREBIREE

Refusal to take delivery or goods

261 2% [ B

Country risks

BESMERG AL - EVWER
AO S AOEBEHRBUE « TEEERE
HME S BF ~ Fdp  REIRK
Including blockage or delay in foreign
exchange remittance, import ban,
cancellation of import licence, payment
moratorium, war, revolution, riot or
natural disaster

ZEM&

Major benefits include

RERIRE

Insurance protection
ERHERER

Credit assessment and monitoring
B H ORI EER

Useful collateral for export financing

" IBBHARR A SRR £

Assisting in solving payment problems

=S Uink 2732 9988

24/NB5 48 E 35 4R — WWW ec-link.com.hk

Online insurance 24 hours a day
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Alex Fong is CEO
of the Hong Kong
General Chamber
of Commerce.
gooboooooo
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J00000000CEPAIOOOOO
Agreements Open Business Opportunities

By Alex Fong

ith the Mainland’s growing economic

might, Hong Kong’s role as an

international financial centre has
become increasingly important. The signing
of Supplement VII to CEPA at the end of May
opened new opportunities in the areas of
finance, healthcare, tourism and education.
Just the month before, the implementation of
the Framework Agreement on Hong Kong/
Guangdong Co-operation expedited cooperation
between Guangdong and Hong Kong in the
financial, manufacturing, services, infrastructure
construction and environmental protection
sectors.

The framework emphasizes Hong Kong taking
the lead as a financial centre, supported by PRD
cities. Supplement VII further liberalizes the
banking and securities industries for early and
pilot implementation in Guangdong Province.
Both agreements will strengthen cooperation in
financial services.

Your Chamber has been advocating that
Hong Kong should be developed into a wealth
management centre. We lobbied for Hong Kong
to become a RMB offshore centre, for the issuing
of RMB-denominated investment products,
and for facilitating the listing of Mainland
enterprises in Hong Kong. With the launch of
ETE, cooperation between stock exchanges in
Hong Kong and Shenzhen will also be further
strengthened.

Environmental protection is also an industry
that we cannot afford to ignore. The framework
agreement calls for the development of a circular
economy and environmental protection industry,
an electric vehicle industry, as well as greater use
and research into clean and renewable energy. It
also emphasizes the expansion of the “Cleaner
Production Partnership Program” to support
enterprises save energy and reduce emissions,
which also present new opportunities to the
business community.

Hong Kong is an important bridgehead for
funneling foreign investment into the Mainland,
and for Chinese businesses to go international.
However, some Hong Kong enterprises may
not clearly understand the Mainland market

10 JULY 2010 TheBulletin OO 00

enough to be able to seize these opportunities. To
capitalize on the framework agreement and CEPA,
we have set up a “PRD & CEPA Enquiry Hotline”
to provide relevant business information and

help answer members’ questions. All members are
encouraged to make use of this special service, on
2823-1268, where our China analyst will be happy
to talk with you. &
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Widening Wall Street

Dow Jones and The Wall Street Journal are looking to use technology to expand their foothold in Asia
0000000000000000000000000000

redictions that the Internet will

make newspapers and magazines

go the way of the dinosaurs are
greatly overblown, says the CEO of one
of the world’s most influential media
groups.

“I personally feel paper will continue
to exist for many many more years,”
says Leslie Hinton, CEO of Dow Jones
& Company, and Publisher of The Wall
Street Journal. “However, what has hap-
pened with some newspapers is that they
have started to fulfil their own prophecy
that print is doomed.”

Rather than fearing technology, the
WYJ is embracing it to expand its read-
ership and revenue stream.

Speaking at the Chamber’s 150th
Anniversary  Distinguished  Speak-
ers Series luncheon on June 11, he
explained that the company is also
putting the finishing touches to its
video news service.

“So besides being able to take short-
hand at 120 words per minute, journal-
ists also need to be able to edit video
footage and look good on camera,” he
quipped.

He also brushed aside suggestions
that free online content, and social
media sites will put journalists out of
business.

“There is an infinite amount of infor-
mation available, so much so that we are

We are in a situation where we are drowning in information,

but actually relatively starved of understanding.

When Apple launched its new iPad,
Hinton said his paper was given five
weeks to develop an application that
would allow the WS]J to be on the device
when it launched. He made sure it was.
That pledge resulted in over 700,000
iPad users subscribing to read the iPad
version of the newspaper.

“For us, we want to keep as many
people on many as many platforms as
possible, so when there is a migration —
when a measureable number of people
will want to read it on that platform —
we will be able to serve them,” he said.
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in a situation where we are drowning
in information, but actually relatively
starved of understanding,” he said. “I
believe that great brands and great jour-
nalists will thrive in this environment by
being the people that provide the under-
standing when the amount of media is
no longer measurable.”

China market

Dow Jones has been trying to carve a
niche for itself in the Mainland market
with the establishment of the Dow Jones
China Index, and Chinese WSJ online.

“Our endeavour is to inform a grow-
ing business class about what is going
on in business in China and the rest of
the world,” he said.

Hinton believes the China market
has massive potential, as the business
elite and more educated people are des-
perate for the latest business news.

The group is also expanding around
the region to provide “local” business
intelligence, particularly in Korea, Indo-
nesia and India, and has 2,200 journal-
ists in 80 locations.

But it is the China market which
has the biggest share, as it is expand-
ing through digital platforms, as well as
providing syndicate services.

“Dow Jones always considers part-
nerships with local companies. We do
so in Japan already,” he said. “In China,
we have partnerships with CaiJing and
Xinhua to bring mobile news to users,
so the principle is to look for opportu-
nities to cooperate.”

Google’s departure from the Chinese
market in April over its refusal to cen-
sor searches raised questions about the
flow of information in the Mainland.
But Hinton said he isn’t overly con-
cerned about the incident, and stressed
that the Dow Jones is looking for busi-
ness opportunities in China for local
people to see what is going on outside
China.

He said the company will continue
to maintain good relations with local
governments, and keep its focus on
providing business news.

“We have no plans to go into mass-
circulation in China and will continue
to do so,” he said. &
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Leslie Hinton, CEO of Dow Jones &
Company, and Publisher of The Wall
Street Journal, is seeking to serve
China’s growing business elite.
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HONG KONG : (852) 2585 9188
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CRASH

COFACE FACTORING SERVICES
TURN YOUR TRADE RECEIVABLES INTO CASH

WEBSITE : WWW.COFACE.COM.HK | E-MAIL : COFACE@COFACE.COM.HK

Coface’s mission is to facilitate global business-to-
business trade. Coface is a subsidiary of Natixis and
it has a direct presence in 67 countries.

Money Lenders Licence No. 367,/2009

= 5

coface?

YOUR TRADE RISKS, UNDER CONTROL.
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Chamber CEO Alex Fong (left) and Vice Chairman
YK Pang (right), present Leslie Hinton with a small
memento to thank him for his talk.
0000000000000000000000 Les Hinton
00000000000000

Members can watch this luncheon at iBulletin
ooooooooooooooooon
www.chamber.org.hk/bulletin



Intellectual Property Department
The Government of the Hong Kong
Special Administrative Region

Hong Kong’s Amended copyrlght Law

The new provisions of the respective Copyright (Amendment) Ordinances
2007 and 2009 concerning the “copying and distribution offence” will

come into force on 16 July 2010.

According to the new provisions, an organisation together with its directors/
partners/persons responsible for its internal management may be held criminally
liable if the following activities frequently or regularly take place in the course of or
for the purpose of the organisation’s trade or business: -

» without authorisation of the copyright owner of a copyright work subsisting
in a book (including comic book), newspaper, magazine or periodical in a
printed form (“printed work”);

» to make for distribution or to distribute infringing copies of such printed
work in excess of the prescribed numeric limits; and

» which results in financial loss to the copyright owner.

To prevent copyright piracy and possible legal liability, every organisation should act
now to strengthen its corporate governance and accountability.

To help organisations better understand the copying and distribution offence, formulate
good business practices for proper management of copyright assets and guard against
inadvertent piracy, the Government has published the following supplementary
information available at www.copyright.gov.hk/update for reference: -

» “Guidance Note on Prevention of End-User Piracy in Business” (Revised

Edition 2010); and

» frequently asked questions (FAQs) about the offence and other issues on

copyright protection under the recently amended Copyright Ordinance.
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Second Half Demand

HRERNRERE

When employers switch hiring into high gear we can expect trade to do the same, writes David O’Rear

gboboboboooooboobooboboboboooooo

s the economic horrors of the past three years erupted,

governments around the world reacted with unprece-

ented fiscal stimulus packages and monetary easing com-

mitment. For the most part, those efforts have run their course,
and should expire in the near term. Are we ready for that?

U.S. Unemployment Rate
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At first blush, the data look good. Over the past two years,
inventories were drawn down at a pace never before seen, and
are now being rebuilt. Global import demand rose 24.2% in the
first quarter of 2010, as compared to a year earlier. Impressive
as that may be, it isn’t good enough to overcome the record-
breaking collapse in trade. Just to return import demand to
where it was two years earlier, the growth rate would have had
to be over 42%.

Where’s the hold up? Asia, which accounted for 31% of global
imports in January-March 2010, provided nearly half (49%) of
the rise in demand over Q-1 2009. North America pretty much
pulled its own weight, taking 17.2% of total imports, and thereby
contributing 15.6% to the overall global growth.

Europe, on the other hand, is still wary. Although the con-
tinent comprises fully 40% of global demand for imports, its
share of the year-on-year rise was just 28.3%.

The third graph shows the close correlation between Hong
Kong’s employment and trade. With a few months lag, the
number of jobs rises and falls with the change in trade (both lines
are based on a year-on-year three month moving average). That
makes sense, as employers are loathe to lay off good workers at
the first sign of a slowdown, but also cautious when rehiring in
the face of what may not prove to be a robust recovery.

In the U.S., employment most closely correlates with con-
sumption or, inversely, savings. What tends to have the largest
impact is less the level of unemployment as its duration. The
first two graphs illustrate just how shaky the economic recovery
in the U.S. is likely to be. First, we see that the current cycle’s
unemployment rate is far higher than the average level over the
eight previous employment cycles. The latest figures are set at
zero months, with history stretching back 18 months to the left
and the normal pattern of recovery on the right. Over the pre-
vious 15 months, unemployment has averaged 2-1/2 percent-
age points higher than usual.

The second graph shows the duration of unemployment, along
the same 24-month time frame as the previous one. Those who
were laid off in this latest slump remained unemployed for an aver-
age of 10 weeks longer than was the experience previously. This is
where the real changes in American buying habits will be felt. ¥
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David O'Rear is the Chamber’s Chief Economist. He can be reached at david@chamber.org.hk
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Employer’s

Seasons Greetings

hen’s your busy season? If you're like the HKSAR

Government, the first quarter is a rush of revenues
and spending, as tax bills are mailed out and departments
anticipate the end of the fiscal year.

The seasonality factor, as its name implies, is a statistical
adjustment made to smooth out unique factors that occur
during the year.

For retailers, December and January holidays are the
busiest times of the year, with May the slowest month for
expensive watches, jewellery and other gift items. Back it
up a step, and we find trade tends to be heaviest in the
August-October period, and lightest in February when the
holidays are over and the Lunar New Year may shorten
work hours.

Curiously, employment — which we might expect to rise
and fall with the demand of retailers and traders - is

extremely consistent throughout the year. While the
government may take in four times as much money in
January as it does in August, and inflation averages more
than twice as high in January as in September, there is
less than a 2% difference in the number of jobs month to
month, throughout the year.

Seasonality shows up in quarter-to-quarter (seasonally
adjusted and annualized) real GDP growth data and in
three-month running average employment figures. But,
when the variations are as large as they are here in Hong
Kong, getting the overall variables slotted into the right
boxes makes modelling a small, open economy
something of a challenge.

Much easier to just find a good proxy, such as U.S.
-China trade, and admit that it is far better at predicting
what’s going to happen in the SAR than any crystal ball.

The BulletinO0 O 00O JULY 2010 17
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Hong Kong: Employment and Trade

Year-on-Year Three Month Moving Average
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By Subir Mehra 00 O

he Asian economy has picked up

speed this year. Intra-regional

trade is growing strongly, with
Mainland China firmly at the centre.
Earlier this year, the Mainland entered
into a free trade agreement with six
ASEAN countries, creating the world’s
largest free trade area, covering almost
1.9 billion people and a trade relation-
ship worth US$213 billion last year.

It is not surprising that any devel-
opments regarding the renminbi
(RMB) makes headlines around the
world: how China does business with
its trading partners has an increasing
impact on the world economy and on
individual businesses.

The launch of the pilot RMB trade
settlement scheme last year by the
Mainland financial authorities was a
very positive development. The scheme
allows RMB to be used by designated
enterprises in certain regions in Main-
land China, including Shanghai and
some cities in Guangdong Province,
and their trading partners in Hong
Kong, Macau and member countries
of the ASEAN. The number of Main-
land businesses eligible to participate
has been increasing in recent months.

Recently, there has been further
relaxation on restrictions on RMB
business in Hong Kong. Since February
this year, it has also been possible for
companies in Hong Kong to make and
receive payments in RMB with third
parties for trade purposes. This means
companies can transact with businesses
in markets other than Mainland China
in RMB to reduce the foreign currency

RMB Trade Settlement Makes
000000000 O0O0O0On

exchange risk. Before,a Hong Kong com-
pany would have to convert U.S. dollars
collected from their foreign buyers into
RMB to pay their Mainland suppliers,
incurring extra transaction costs and
foreign exchange risk. Now, a company
can transact in RMB with their foreign
buyers and reduce exposure to foreign
exchange volatility.

Also, RMB lending in Hong Kong is
no longer restricted to trade finance but
extended to other types of lending, such
as term loans, project finance and RMB
credit cards. That is good news for serv-
ice trade companies — transactions are
not restricted to mercantile trade but is
also extended to services.

These measures are widely interpreted
as the first steps towards eventual RMB
internationalisation, but even in the
short-term, settling trades in RMB can
provide a number of benefits to busi-
nesses on both sides of the transaction:

Tax rebates — Payments for Mainland
exports settled in RMB are eligible for
export tax rebates equivalent to about 6%
of a company’s total exports. Unlike trades
in foreign currencies, RMB-denominated
trade transactions are exempt from verifi-
cation by the State Administration of For-
eign Exchange (SAFE) when Mainland
companies apply for export tax rebates.
This will simplify and shorten the rebate
process, significantly strengthening com-
panies’ short-term liquidity.

Reduced transaction costs — A major
Thailand-based supplier of medical
equipment says it saved between 5-7%

in transaction costs by switching
from U.S. dollars to RMB to pay its
Mainland supplier. Further, given the
present low interest rates for borrow-
ing in HKD and USD, it may not be
as attractive for customers to borrow
in RMB. But, in the longer run, when
interest rates normalise, we expect
more businesses to borrow RMB for
trade settlement to save on foreign
exchange costs.

Capital preservation — For now, RMB
trade settlement is one of the few ways
for corporates to accumulate RMB
outside China. In light of the current
weakness of the U.S. dollar — to which
the Hong Kong dollar is pegged — cor-
porates receiving RMB can hold the
currency if they anticipate currency
appreciation. At the same time, eligi-
ble enterprises on the Mainland are
allowed to keep their renminbi rev- ‘
enue overseas. This gives them more
flexibility to manage capital flows.

Alternative investment tools — Under
the RMB trade settlement pilot
scheme, companies can use their
RMB trade income to purchase
bonds issued in Hong Ko
Amidst the current low
interest rate environment,
RMB bonds provide business
with an option to diversify
their investments and tap
into the growth

in the Mainland. ¥&
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Subir Mehra is Chief Operating Officer for HSBC Commercial Banking Asia-Pacific.
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Good Business Sense in Asia
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“PRD & CEPA Enquiry Hotline” to provide relevant business information and help answer members’ questions. Call 2823-1268, where our China analyst,
Mayee Lang will be happy to talk with you.
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The Certification Division of The Hong Kong

5%@&@5 == General Chamber of Commerce has seven

a branches near MTR stations throughout Hong

Kong. We process several hundred thousand
of trade documents a year, serving thousands
of traders in Hong Kong as well as those in the

@&T&E@@@Eg Mainland. Our website “webco.hk” has the

highest transaction volume in Hong Kong for

% @ applying certificates of origin.
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(=S IR We now offer this network of offices and quality

customer base to help you promote your business
through the following services.
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samples, discount coupons, gifts, etc
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What Does the CEO
Really Want From His Team?

CEOU00O0Ouoooooooo?

Creativity — not operational effectiveness, or influence or even dedication - is seen as the most important
leadership competency for the successful enterprise of the future, writes Vincent Wong
00000000000000000000000000000000000000000000000

he answer to that question holds

important consequences — not

only for a company’s manage-
ment but also its customers and share-
holders. The qualities that the chief
executive values most in his or her
people set a standard that affects every-
thing from product development and
sales to the long-term success of the
enterprise.

There is compelling new evidence
that CEOs’ priorities in this area are
changing in important ways. According
to a new survey of 1,500 chief execu-
tives conducted by IBM’s Institute for
Business Value, CEOs identify “creativ-
ity” as the most important leadership
competency for the successful enter-

Enter creativity

Until now, creativity has generally
been viewed as the fuel for the engines
of research or product development —
but not the essential leadership asset
that must permeate the enterprise.

So, what’s going on? Clearly, much has
happened in the past two years to shake
the historical assumptions of the women
and men who are in charge. Beside the
global recession, the first decade of this
century brought new awareness of the
issues around global climate change, and
the interplay between natural events and
our supply chains for materials, food, or

ity, business leaders around the world
are declaring that success requires
new thinking and continuous innova-
tion at all levels of the organization. As
they step back and reassess, CEOs have
seized upon creativity as the necessary
element for enterprises that must rein-
vent their customer relationships and
drive greater operational dexterity. In
face-to-face interviews with our con-
sultants, they said that creative leaders
do the following points.

— Disrupt the status quo. Every com-
pany has legacy products that are both
cash (and sacred) cows. Often, the

Until now, creativity has generally been viewed as the fuel for

prise of the future.

Creativity — not operational effec-
tiveness, or influence or even dedica-
tion. Coming out of the worst economic

the engines of research or product development - but not the
essential leadership asset that must permeate the enterprise.

downturn in their professional life-
times — when management discipline
and rigor ruled the day — that’s a fairly
remarkable shift in attitude. But it’s
also entirely consistent with this study’s
other major finding: that global com-
plexity is the foremost issue confront-
ing these CEOs and their enterprises. It
is accelerating. And they see a large gap
between the level of complexity com-
ing at them, and their confidence that
their enterprises are equipped to deal
with it.

even talent. In short, CEOs have experi-
enced the realities of global integration —
a world that is massively interconnected
economically, socially and politically
— and operating as a system of systems.
So what does that look like at the level
of customer relationships? For too many
enterprises, that their customers are
increasingly connected, but not to them.

Against that backdrop of intercon-
nection, interdependency and complex-

requirement to perpetuate the success
of these products restricts innova-
tion within the enterprise, creating a
window for competitors to bring for-
ward new innovation. But in an envi-
ronment in which CEOs tell us fully
one-fifth of their revenues will have to
come from new sources, they recognize
the requirement to break with existing
assumptions, methods and best prac-
tices.

Vincent Wong is Partner and Hong Kong Practice Head, Global Business Services, IBM China/Hong Kong Limited.
0000BMOOODOOOOOO0OO00O00O00O000
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— Disrupt existing business models.
CEOs who select creativity as a leading
competency are far more likely to pur-
sue innovation through business model
change. And again, consistent with their
view of accelerating complexity, they
are breaking with traditional strategy
planning cycles in favour of continuous,
rapid-fire shifts and adjustments to their
business models.

— Disrupt organizational paralysis. Crea-
tive leaders fight the institutional urge to
wait for completeness, clarity and stability

cPurpose

,

" ®sults-otiented

before making decisions. The ability to do
this is found at the intersection of deeply
held values, vision and conviction — com-
bined with tools like analytics applied to
the historic explosion of information to
drive decision-making that is faster, more
precise and even more predictable.

Taken together, these recommenda-
tions describe a shift toward corporate
cultures that are far more transparent and
entrepreneurial; cultures imbued with
the belief that complexity is an opportu-
nity rather than a threat; that risk is to be

)

{

.f’

.."'

managed, not avoided; and that leaders
will be rewarded based on their ability
to build creative enterprises with fluid —
rather than absolute — business models.
Something significant is afoot in the
corporate world. CEOs are signalling a
new direction in response to powerful
external pressures and the opportunities
that accompany them. And they are tell-
ing us that a world of increasing com-
plexity will give rise to a new generation
of leaders that make creativity the path
forward for successful enterprises. ¥
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HKGC&

Hong Kong General Chamber of Commerce

HiB A E =1861

Make your
functiona

|deal for

« Seminars
» Meetings
« Workshops
« Exhibitions

- Sales Presentations
« Press Conferences
« In-House Training
« Sales Presentations

More information
www.chamber.org.hk
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in Admiralty.
Located above Admiralty MTR Station,

the Hong Kong General Chamber of
Commerce offers a choice of four

to ensure your event gets the attention

Four fully-equipped, multi-purpose
function rooms conveniently located

multi-purpose suites capable of seating
up to 110 people. It's the perfect location

it deserves — and with prices starting at
$300 per hour, it's outstanding value too.

Our Address / Contact

The Hong Kong General
Chamber of Commerce

22/F United Centre,
95 Queensway, Hong Kong

Tel: (852) 2823-1273 / 2529-9229
Fax: (852) 2527-9843
Email: chamber@chamber.org.hk
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Hong Kong General Chamber of Commerce
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The Chamber’s Training Services is committed to provide quality and practical

workshops for the benefit of members and their staff to enhance competitiveness in

this knowledge based economy. We offer topics ranging from communication styles to

customer orientation to leadership challenges, combined with our full fledged training

facilities; you will definitely find value in attending our intriguing workshops. Tailor-made

in-house training services are also available to cater for the specific training needs of

your company. Call us at 2823 1280 to find out more!

July:

21% Persuasive Report & Proposal Writing
21% Coaching for Effective Management
2¥0poooooooooo

22" Developing Managers

2200000 - 00000000
2200000 - 00000000000

August:

2" Pronunciation in Action
18" 00000000

27" Influencing & Persuasion
27" Consultative Selling

BOC HKGCC TRAINING FUND
GET UP TO HK$600 REBATE! KK

September:

9" Be the Sales Winner! "=

13" Mandarin Dialogue for English Speaking
Executives (Beginners I)

14™ Mandarin Dialogue for English Speaking
Executives (Beginners ll)

16" Better Business Writing

October:

19" Negotiate for Value "=

19" Presentation Skills: Creating Personal Impact

21* Strategic Credit Management

21% Professional Assistant to Top Management

21% Employee Performance Management & Appraisal
Interview Techniques

22¥0000000o0ood
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In an age when everyone wants to experience “new” tastes, traditional
dishes continue to give people something new to talk about
OO0O0O00Antipasto0 000 0000Pastald 000 Tratorial 0000000000000
00000000000000000000000000000000000000000

gooooooooooo

ByGerryMaO OO

talian cuisine, for me, is a fusion of dishes from
around the country. The long, boot-shaped pe-
ninsula’s climate means that food differs greatly
from north to south, with each region — even town
— boasting its own specialties.
Many Italian restaurants in Hong Kong offer
a wide range of dishes to cater to all tastes. They
are usually a mixture of Trattoria (informal Ital-
ian restaurant) and Pizzeria (pizza house) serving
well-known Italian favourites. The Ristorante, on
the other hand, is usually a fine dining restaurant
where prices tend to be on the high side.
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A good combination of the three is Osteria,
located in the Holiday Inn Golden Mile. The first
time that I tried this restaurant, I wanted to order
AOP (spaghetti aglio olio e peperoncino) to test
the quality of its dishes. But with so many special
dishes on the menu, like gnocchi (potato dump-
lings), octopus salad and the very traditional Si-
cilian deep-fried beef and cheese rice ball, I de-
cided to be adventurous.

To start, we ordered lobster linguini with cau-
liflower & muggine, and clams linguini with a
slightly spicy tomato sauce as our primi piatto
(pasta course), and the old fashioned brick roast-
ed baby rooster as a main course.

When the waiter learned that I was interested
in old fashioned cuisine, he suggested that I try
the “Today’s Special,” which on the day that we
visited was sea bass baked in a good old fashioned
salt crust.

For the antipasto (starter), the restaurant offers
a wide selection of salads and appetizers at their
buffet bar, which we decided to try. Among the 20-
plus selections, I chose a little Parma ham, grilled
eggplant, Italian cucumber and assorted peppers,
with some ready-mixed rocket and Romaine let-
tuce. You could say these were nothing out of the
ordinary, but all were extraordinarily fresh. Even
the honeydew melon that goes with the Parma
ham was running with juice and flavour. The

Michele Camolei, Osteria’s Head Chef

Michele hails from Tuscany, Italy, and has
worked with Two-Star Michelin Chef Claudio
Sadler in the renowned Ristorante Sadler in

Tokyo. He also helped the Restaurant Sant
Pau in Tokyo earn its two Michelin Stars.
OO00OO0OTuscanyd OOOOOOOOOOOOO
0 O Ristorante Sadlerd O 0 O O Claudio Sadler(
00000000 Restaurant Sant Paul 0 0O 0O 0O
ooooo
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Gerry Ma is former guest host of the radio chat show, “Gourmet,” and a judge for Hong Kong’s “Best of the Best Culinary Awards.” !!
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Roast baby rooster cooked
“brick” style with potato
gratin and baked pumpkin.
0oooooooooo

0ooooooo
(HK$240)

Osteria

Mezzanine Floor,
Holiday Inn Golden Mile,
50 Nathan Road,

Tsim Sha Tsui
goooooseoogon
gopoooo

2315 1010

Frittata was my favourite, which is like an Italian
homemade quiche. Although we could have eas-
ily eaten our fill from the antipasto bar, we saved
room for our main courses.

Interestingly, the restaurant divided the two
pasta dishes on to specially partitioned plates so
that we could share the dishes without having to
divide them ourselves.

For the lobster linguini with cauliflower &
muggine, as soon as you taste it, you know that
the pasta is freshly made. At HK$195, I thought
the dish was excellent value for money, because
it generally costs at least HK$250 in hotel restau-
rants, where the pasta is not always homemade.

Next came the main courses. First was the
baked sea bass in a salt crust. The waiter care-
fully removed the bones and served the fillets,
which were nice and juicy. The roasted rooster
was also very juicy, with a crispy skin. I loved the
accompanying potato gratin and baked pumpkin
— so much so that I wanted to pinch some of my
friends’ servings.

To round off the meal, I ordered the very tradi-
tional Sicilian dessert cassata, which was a perfect
ending to the meal.

The following week, I took my family to Os-
teria and they were also delighted by the food.
My eldest son’s favourite, lasagna Bolognese, was

baked in a clay pot. The lasagna was hot from the
first to the last bite, and the creamy cheese ran
across my palate. My youngest son ordered the
homemade pizza which was also terrific — a very
crispy, authentic Napoli style pizza.

“Osteria,” which means “tavern” in Italian, is
a meeting place for family and friends to share
a meal in a relaxed atmosphere. It is an ordinary
Trattoria, but combines some extraordinary ideas
and dishes from the Ristorante, and I wouldn’t be
at all surprised if Chef Michele designed a fine
dining menu. &
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Slightly spicy clam linguini
m ato sauce.
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Liguria-style octopus'Sgié
green beans, potatdEs|a
ooooooo (HK$160)

Sea bass baked in
a traditional salt crust.
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Tomato, Parma ham, mozzarella
and rocket pizza.
poooooooooo (HK$160)
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A recent survey shows that most students suffer from poor quality sleep,

which negatively affects their studies

obooooboooooboooobooooobooOooboooo

ood quality sleep is essential for

us to comprehend, analyse, and

absorb enormous amounts of
information during our daily work, yet
many people commonly endure sleep
problems. A recent survey of 1,462 uni-
versity students showed that 71% suffer
from poor sleep.

Sleep hygiene — a term used to de-
scribe a collection of behaviours related
to the promotion of good sleep — was
lacking among most of those surveyed.
Most students with bad sleep habits also
have poor awareness of how to promote
good quality sleep.

The survey, conducted by the Hong

Kong Medical Journal, found that many
university students suffer from a subop-
timal level of overall sleep quality. Over
half of the respondents could be classi-
fied as poor sleepers. Previous studies on
students claimed that poor sleep quality
is associated with significant psycholog-
ical distress, depression, confusion, and
generally lower life satisfaction.

Problems associated with poor sleep
can result in excessive daytime sleepi-
ness include recall, logic, and learning.
Insufficient sleep — less than six hours
per night — can lead to a 50% reduction
in T cells, which may compromise the
immune system.

ng a Good Night’s Sleep

Most respondents failed to recognise
that taking a nap during the day and the
use of sleep medications may be disrup-
tive to sleep. Notably, daytime napping
can be associated with prolonged in-
somnia.

Many students are aware that coffee
contains caffeine. However, over half
did not know that drinks such as choc-
olate milk, honey green tea, lemon tea,
or tonic vitaminised drink also contain
considerable amounts of caffeine. Many
students drank coffee to improve alert-
ness, took naps to compensate for lost
sleep, and drank alcohol to promote
sleepiness. &

* Missing data in one student

* Correct hygiene knowledge

Sleep hygiene knowledge among university students

No. (%)
Correct Wrong
1. Take a nap during daytime 116 (29) 284 (71)
2. Smoke within 4 hours of bedtime 310(78) 90 (23)
3. Use sleep medications (prescription or over-the-counter) 185 (46) 215 (54)
4. Drink beer (or other drinks with alcohol) within 4 hours of bedtime 205 (51) 195 (49)
5. Eat heavy night snack before bedtime 227 (57) 173 (43)
6. Drink beverages containing caffeine after 2pm 303 (76) 97 (24)
7. Drinking a glass of milk before bedtime 262 (66) 138 (35)
8. Perform active exercise within 2 hours of bedtime 185 (46) 215 (54)
9. Go to bed hungry 329(82) 71(18)
10. Go to bed thirsty 336 (84) 63 (16)
11. Engage in demandingly high levels of concentration 125 (31) 275 (69)
or emotionally upsetting activities close to bedtime
12. Use the bed for things other than sleep 159 (40) 241 (60)
13. Maintain a comfortable temperature during sleep* 362 (91) 38(10)
14. Perform relaxing exercise before bedtime* 336 (84) 64 (16)
15. Sleep approximately the same length of time each night* 337(84) 63 (16)
16. Go to bed at the same time each day* 346 (87) 54(1
17. Wake up at similar time each day* 334(84) 66(1
Mean % of students giving correct answers 68
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Replacing white rice with brown rice or other whole
grains may reduce diabetes risk
goobooooOoOoooOooobOooOoobOoooooo

Researchers from the Harvard School of Public
Health have found that eating five or more

servings of white rice per week was associated
with an increased risk of type 2 diabetes. In

contrast, eating two or more servings of brown
rice per week was associated with a lower risk
of the disease. The researchers estimated that
replacing 50 grams of white rice (just one third of a
typical daily serving) with the same amount of brown
rice would lower risk of type 2 diabetes by 16%. The
same replacement with other whole grains, such as whole
wheat and barley, was associated with a 36% reduced risk.
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Investing in Art

Interest in Hong Kong art is on the rise, writes Connie Lam

ooooooobooobooooDoo

nterest in contemporary art — crea-
tions post World War II — has grown
rapidly in the past few years. In the
middle of the last century, contempo-
rary art collectors were mainly archi-
tects with some art background. Since
the turn of the millennium, people
working in the finance industry, as well
as young people, have become regular

Records prices for work by contemporary
Chinese artists have contribute to the blooming
Asian art market.
000000000000000000
0000000000000

visitors to galleries, which reflect the
rising popularity of art as an invest-
ment in Hong Kong.

Records prices for work by contem-
porary Chinese artists have contributed
to the blooming Asian art market, which
has also proven itself to be a good invest-
ment. For example, Asia Pension Trust
and The Art Trading Fund invest in a
bracket of artworks for making absolute
returns through long-term holding and
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short-term trading according to market
conditions.

Such art fund culture has been devel-
oping in Asia, especially China. For in-
stance, Zendai Art Supermarket is pro-
moting art collecting, and the Chinese
Contemporary Art Fund of the China
Merchants Bank allows clients to borrow
works before making a purchase. These

represent two opposite development
trends in the art market.

Hong Kong’s tax system and infrastruc-
ture support art trading, but due to a lack
of mainstream interest in art, Hong Kong
art has been neglected. However, interest in
Chinese contemporary art has stimulated
interest in Hong Kong works, particularly
pieces produced between 1900-1950.

More local young artists are repre-
sented by Hong Kong and American gal-
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leries, such as Wilson Shieh and Chow
Chun-fai. Chow’s works portray Hong
Kong scenes and Hong Kong’s dialogue
in films. Shieh’s modern “Belle Painting”
combines Hong Kong architecture and
oriental females in the style of Gongbi.

Sculptures by Kevin Fung and Kacey
Wong, and the photographs of Stanley
Wong and So Hing-keung, while very
different in style, all reflect Hong Kong
life in visually stimulating ways. ¥
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There’s More to Life Than the Corner Office

hen youre working in

the fast lane, it’s easy to
keep your eye trained on per-
sonal performance, profitable
deals, and every rung of the
corporate ladder.

But what happens when
your climb to success leads to
a dead end? When the coveted
office with the prime view and
corporate board access not only
overpowers everything else that’s
meaningful-but sabotages your
ability to target new opportunities?

There’s More to Life Than the
Corner Office tells the story of Patrick
Mitchell, a young, up-and-coming
dealmaker with energy and ideas to
burn. Patrick is powered by his desire
to stake a claim in his own corner office,
until a fateful encounter with business
icon Al Crafton changes his life.

With a remarkable blend of intelli-
gence, creativity, and patience, the older
executive walks him through a set of les-
sons that forces Patrick to examine his
life, his failing marriage, and his career
choices-and to see new paths to true ful-
fillment and unique business prospects.
There’s More to Life Than the Corner
Office will show you how to:

B Get back in the driver’s seat: Don’t let
the status quo direct your career path-
only you can tap into the opportuni-
ties that can lead to real growth

W Beware of target fixation: When all
your energy is focused on one goal,
you can lose sight of obstacles that
can sabotage your success

B Embrace every opportunity: A bal-
anced, well-rounded life leads to a
more objective world view, which can
show you new avenues of productiv-
ity you'd otherwise miss
Packed with insightful wisdom and

solid methodologies, There’s More to Life
Than the Corner Office will help you plot
your own path to spiritual, physical, men-
tal, and career success. Because when you
begin the quest for true fulfillment, you'll
be primed to make the most of every mo-
ment, every encounter, and every oppor-
tunity that comes your way. ¥
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Congratulations to the winners of
Getting China and India Right

Christopher Hui
James Gagnone
Peter Wong
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The net generation has
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Facebook or MySpace. They're

the first generation to have liter-

ally grown up digital — and they’re

part of a global cultural phenomenon
that’s here to stay.

A fascinating inside look at the Net
Generation, Grown Up Digitalis inspired
by a US$4 million private research study.
New York Times bestselling author Don
Tapscott has surveyed more than 11,000
young people. Instead of a bunch of
spoiled “screenagers” with short atten-
tion spans and zero social skills, he dis-
covered a remarkably bright community
which has developed revolutionary new
ways of thinking, interacting, working,
and socializing.

Grown Up Digital reveals:

B How the brain of the Net Generation
processes information

B Seven ways to attract and engage
young talent in the workforce

B Seven guidelines for educators
to tap the Net Gen potential
B Parenting 2.0: There’s no place like
the new home
B Citizen Net: How young people and the
Internet are transforming democracy
Today’s young people are using
technology in ways you could never
imagine. Instead of passively watch-
ing television, the “Net Geners” are ac-
tively participating in the distribution
of entertainment and information. For
the first time in history, youth are the
authorities on something really impor-
tant. And they’re changing every aspect
of our society-from the workplace to
the marketplace, from the classroom to
the living room, from the voting booth
to the Oval Office. R
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The Bulletin is giving away three copies of this month’s featured books. The contest is open to HKGCC members only,

| and limited to one entry per person. Entries will be randomly drawn from the hat and winners will be announced in the |
next issue of The Bulletin. Deadline for entries is July 24.

| Simply complete the entry form and send it to: The Hong Kong General Chamber of Commerce, 22/F, United Centre, |
95 Queensway, Admiralty, Hong Kong.

| 0000000000000 00000000000000000000000000000000000000O0000000n |

| 00000000000 702400 |

00000000000000000(@O00000009500000220)0

| Name HKGCC Membership No. |
00 3 ooon:
Company

| oooo |
E-mail Telephone
0o : oo:

| Book Title |
oooo (English / Chinese [0 /0)

L (Winners will be notified by e-mail and be required to pick up their book at HKGCC's head office 0 O O O OO 000000000000 000000) N
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Briefing Meeting on R&D Cash Rebate Scheme
gobooooboooboa

The Innovation and Technology Commission has launched a $200 million “R&D Cash
Rebate Scheme.” Enterprises conducting applied R&D projects with the support of the
Innovation and Technology Fund or in partnership with local designated research
institutions can enjoy a cash rebate equivalent to 10% of their investments. Davey
Chung, Assistant Commissioner for Innovation and Technology, elaborated at the
Chamber’s June 11 seminar on the details and mechanism of the scheme.
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Americas

Prof Cynthia Lee,
Professor of International
Management and
Organizational Behaviour,
College of Business
Administration of
Northeastern University,
paid a courtesy call to the
Chamber on June 7
and was greeted by
Erica Ng, Director,
Program Development
and Chamber Services.
Prof Lee was looking for
more opportunities to
give students from Boston
more China and Asia
experience in their career
development.
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China

Tong Zhang, Director,
Zhuhai Investment
Promotion Centers Chief
of Department for Policy
and Information, Zhuhai
Bureau of Investment
Promotion, led a delegation
to visit the Chamber on
May 28 to solicit support
for the Zhuhai Investment
Promotion Seminar, which
will be held in June in
Hong Kong. Kit Li, Business
Connect and Chamber
Services Manager, received
the delegation.

Gu Jie, Deputy Director
General, Investment
Promotion Agency,

Ministry of Commerce,
led a delegation to visit
the Chamber on June 1
to seek support for the
14th Xiamen Investment
Expo, which will be held
in Xiamen in September.
Dr Irene Lau, Business
Development & Chamber
Services Chief Consultant,
received the delegation.
Liu Da Wei, Vice-
minister, United Front
Work Department
Provincial Committee,
led a delegation to visit
the Chamber on June 15
to promote developments
in Liaoning. Dr Irene Lau
welcomed the visitors.

Europe

Helga Ellul, President,
Malta Chamber of
Commerce, Enterprise
and Industry, visited
the Chamber on May
17 and met with CEO
Alex Fong. Mrs Ellul
was looking to enhance
cooperation between the
two chambers to create
more opportunities for
their respective members in
Europe and China.

Ovidiu L.
Silaghi, Senior
Vice-President,
Romanian Hong
Kong Bilateral
Chamber of Commerce
and Industry, led a
delegation to the Chamber
on May 31 and met
with Erica Ng, Director,
Program Development and
Chamber Services. Both
sides discussed developing
closer bilateral working
relations.

AndreasGuth,Chairman,
Dreyfusbank in Switzerland,
paid a courtesy call on the
Chamber on June 2, where
Serge G. Fafalen, Europe
Committee Chairman,
gave him a comprehensive
briefing on Hong Kong’s
financial industry.

Cav Mario Boselli,
President, National
Chamber for Italian
Fashion, visited the
Chamber on June 2 and
met with Erica Ng, who
shared her insights on
bringing new designer
brands from Italy to the
Asian market, Hong
Kong and, in particular,
Mainland China.

Jan Eder, CEO, Berlin
Chamber of Commerce
and Industry, met with
Alex Fong on June 2 to
learn about the business
environment in Hong Kong




and to discuss opportunities
for bilateral cooperation.

Environment and
Sustainability

The Chamber co-hosted
the ‘Sustainable Business
for Our Future Conference’
organized by the Council for
Sustainable Development
on May 20 to engage
the business, social and
environmental sectors in
discussing the promotion
of sustainable business
opportunities.

The Hong Kong
Business Coalition on
the Environment (BCE),
of which the Chamber
is the secretariat, met
the Secretary for the
Environment on May 25
to discuss various
environmental issues
and initiatives, covering
climate change, green
transport, waste treatment,
and the Eco Expo. The
Secretary urged the business
community to support
the government’s green
policies and programmes,
particularly the Green
Hong Kong — Carbon
Audit Campaign. The BCE
also submitted a letter to
support the bill to prohibit
idling engines.

Dr Glenn Frommer
was elected Chairman
of the Environment and
Sustainability Committee at
its meeting on June 14. Teresa
Au, Cary Chan and Dr Jeanne
Ng were elected as Vice
Chairmen. At the meeting, Dr
Jeanne Ng, of CLP Holdings,
gave an overview on the latest
global climate negotiations.

Industry and SME
Edmond Yue was
re-elected Chairman of the

Industry and Technology
Committee at its meeting
on June 11, while K C
Leung and Nature Yang
were re-elected as Vice
Chairmen. At the meeting,
Assistant Commissioner
for Innovation and
Technology Davey Chung
briefed members on the
government’s $200 million
R&D Cash Rebate Scheme,
after which, the chairman
hosted a networking dinner
for committee members.
Francis Chan was
reelected Chairman of
the SME Committee at
its meeting on June 7,
while Dr Cliff Chan, KL
Tam and Norman Yeung
were reelected as Vice
Chairmen. The committee
also discussed the need
for bridging arrangements
when the SME Special Loan
Guarantee Scheme ends in
December.

Policy Development
The Chamber submitted
our views on May 20 to
the Financial Services and
the Treasury Bureau on the
proposals to establish an
Investor Education Council
and a Financial Dispute
Resolution Centre.
Gregory So, Under
Secretary for Commerce
and Economic
Development, met the
Chamber’s Expert Group
on Competition Policy on
May 31.

Service Industries
Leung Chun-
ying, Chairman
of the One
Country Two
Systems Research
Institute, kicked off the
Chamber’s “Meet the

The Chamber helped to co-organize and supported a number of

Mainland trade and investment promotions recently. These included:
ooooooocooooooOoooOoboooooooooo
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Dinner 2010

Opening Ceremony
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Cooperation Seminar

ooo

Wuhan Investment Promotion Seminar
GD-HK Cooperation Framework Seminar
Jilin Promotion Seminar & Dinner

Jiangxi Ganzhou Investment Promotion Seminar &

10000000000000000D0O

Jiangxi (Hong Kong) Investment Promotion Week

iiooboooooooooooboooo
BJ-HK Symposium — First Working Meeting

Tongli Investment Promotion Seminar & Dinner 2010
GD-HK Cooperation Framework Seminar

The 14th China International Fair for Investment & Trade
(CIFIT) & The 2nd World Investment Forum (Hong
Kong) 2010 Promotional Symposium & Luncheon
Juoooooooooooboob22000obobobooDbo

Nantong (Hong Kong) Investment Environment

goooooOoOo00—>o000o000b0o000o0o0ooooo

Connectors Series” on June
1 with a talk on the role of
think tanks in Hong Kong.
Roy Ng was reelected
Chairman of the Retail
and Tourism Committee,
while Michael Hobson and
Sylvia Chung were reelected
Vice Chairmen. At the
meeting, members discussed
government policies that are
affecting the retail sector.
Prof Louis -
Pauly, Director
of the Centre for
International
Studies of the
University of Toronto, spoke
at the Chamber’s June 9
roundtable luncheon on
“International Financial

Centres in Dynamic
Global Markets: Balancing
Stability and Innovation in
a Complex System.”

David Dodwell was
reelected Chairman of the
HKCSI Executive Committee
at its meeting on June 10.
At the meeting, members
explored possible topics for
conducting studies.

TC Chan was reelected
Chairman of the Financial
and Treasury Services
Committee on June 11,
while Alan Wong was
reelected Vice Chairman.
During the meeting, the
committee decided to elect
a second Vice Chairman,
Petrina Tam. &
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LOTUS RESOAT
relaxing, revaluation, mogvering

‘WANTED
Investor(s) for Health Center
‘outside Bucharest, Romania

Why Bucharest? ... easy accessible
location from all of over Europe, but also

because of the sedative bioclimatic

4. environment as well as the presence of
ﬁ,_- thermal waters,

Why a SPA? Because there Is no such a

facility in the area

The Idea of starting such a business has
the roots In the willing of the majority of
people 1o pay more attention to their

health.

The Center will be based on the thermal
waters qualities combined with the
wisdom of the Oriental healing theraples.

Contact;
Alice Mihut

Email: alice@sebastian,ro
Phone:; 0040723383888

Fax: 0040213503737
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The Bulletin is the monthly magazine of the
Hong Kong General Chamber of Commerce
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Mobile O : 9188 6157
E-mail0 O : jeremy@omjmedia.com
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Good Citizen Award Commends

40 Upstanding Citizens

orty citizens who helped the police

fight crime were commended at

the Good Citizen Award (GCA)
Presentation Ceremony on June 22.

The award, presented twice a year, is
organised by the Police Public Relations
Branch with sponsorship from the Hong
Kong General Chamber of Commerce
(HKGCC).

With the help of the awardees, more
than 30 people were arrested for a vari-
ety of offences, including manslaughter,
theft, burglary, robbery, indecent assault
and attempted obtaining property by
deception. Each GCA winner received a
certificate and a cheque of $2,000 at the
ceremony.

Three of the awardees, Chan Chun-
yin, Tam Shuk-yee and Chan Kai-lok,
helped the police arrest a man who mis-
led police officers.

Police handled a dispute case at Hart
Avenue, Tsim Sha Tsui last July. A man
involved in the case later lodged a com-

plaint of being assaulted by a police officer.
Chan and Tam, who passed by and wit-
nessed the whole incident, testified that
there was no body contact between the
complainant and the police officer. The
complainant was subsequently charged
with knowingly misleading a police
officer and jailed for two months.

Another good citizen, Lai Gee-kin, assist-
ed the police in the arrest of a man who
made and possessed child pornography.

During an on-line chat, Lai learnt
that a 13-year-old girl refused to pose
for nude photos as requested by a man
who recruited photo models on the
Internet. Later on, Lai found another
victim on the net and he accompanied
the two girls to report to the police. The
police subsequently arrested a man and
seized over 1,700 erotic photos involving
11 girls. The man, charged with making
child pornography, possession of child
pornography and indecent assault, was
jailed for 49 months.

.'i e— R - : —— -_-—-—_._.:_T
B Enme -0 i0m -

cood Cit:zen Award Prescatation Coremoay 2010 Puase *

NEAC| £ WEEE| CUd MEAE
) i 3. =

42 JULY 2010 TheBulletinO OO O

Speaking at the ceremony, Police
Director of Management Services, Tang
How-kong, praised the awardees for their
gallantry and thanked them for joining
hands with the police in the fight against
crime. He pointed out that public support
for the police was crucial to maintaining
a stable and harmonious society.

HKGCC’s CEO Alex Fong, and mem-
ber of the Fight Crime Committee, Wil-
fred Ng Sau-kei, also attended the cer-
emony.

Fong said that the Hong Kong Police
Force perform their duties impartially
and courageously, upholding the rule of
law and protecting every member of the
public. He believes that with the police-
community partnership, no one can get
away with committing crimes.

Before the award presentation, a new
TV Announcement in the Public Inter-
est (API) “Anti-Shop Theft” was pre-
miered to launch the Fight Crime Pub-
licity Campaign 2010-11. ¥
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Building Trust

China and the U.S. enjoy the largest commercial relationship that the world
has ever seen and will continue to grow through greater understanding
00000000000000000000000000000000000000000

iven the occasional alarmist

headlines on U.S.-China rela-

tions, you might be forgiven for
thinking that the wheels are coming off
a bus. But in his 10 months on the job as
U.S. Ambassador to the People’s Republic
of China, Jon Huntsman says there is a lot
less drama than bystanders speculate.

“There’s more respect. There’s a
greater sense of equality built into the
U.S.-China relationship and an ability
to communicate on even very, very sen-
sitive issues,” he said. “The relationship
just sort of, it goes. It has its ups and
downs to be sure, but the overall rela-
tionship is strong, stable and resilient.”

Speaking at the Chamber’s 150th
Anniversary Distinguished  Speakers
Series dinner on June 21, he admitted
that while there were areas of difference
in the Sino-U.S. relations, there are many
more areas of convergence.

“China is not only Beijing or Shang-
hai or the glittering Olympics or the
Expo. Neither is it the military grandi-
osity or the National Day Parade or the
pronouncements of the Party. Similarly,
America is not New York or Washington
or Hollywood. We may have different
languages and traditions, but we are both
people with dreams and aspirations and a
common shared humanity,” he said.

Likewise, he said both countries are
not seeking to impose their world views
on one another, and accept that it is okay
to disagree. Even with different notions
of governance and culture, he said the
U.S. is not out to remake China, and vice
versa, which is where mutual respect and
trust are so important.
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While hot button political issues
often grab the spotlight, Huntsman said
the foundation of the U.S.-China rela-
tionship is largely commerce and trade.
Trade has provided a foundation for
the relationship to build upon. Many
of the earliest deals that businesspeople
embark on are brokered based on trust.

To put the size and scope of bilateral
trade in perspective, President George
Bush wrote about his year in Beijing,
1974-1975,lamenting that bilateral trade
flows had gone that year from $1 billion
to $500 million. Today, it is the largest
commercial relationship the world has
ever seen — soon to be $400 billion.

Economists forecast that even with
the rise of China that nobody disputes,
America will remain the premier interna-
tional economy well into the second half
of the century. Huntsman said that with
the United States’ 3% growth on $15 tril-
lion, this roughly equates to China’s 9%
growth on a $5 trillion economy.

“Another point I’d like to share with
you is the sensitive area of the imbalance
in our trading relationship. I think we're
beginning to see this correct somewhat.
In the first quarter of 2010, U.S. exports
to China rose almost 50% from the year
before, while U.S. exports to the rest of
the world rose at less than half that rate,”
he said.

Since 2000 China has moved from
being the 11th largest export market for
U.S. companies to being now the third
largest export market for U.S. com-
panies, and in the future Huntsman
believes China will be investing more
than the $1.2 billion it has in non-finan-

cial instruments in the United States,
which signals a special kind of trust in
the U.S. market.

Despite this, he has concerns about
China's intervention in its economy and
to slow further market liberalization.
Among those concerns is the use of
export quotas and export duties, value-
added tax rebates to discourage exports
of particular products, and enforcement
of unique Chinese national standards,
government procurement practices,
and “Buy China” policies. Despite this,
he said when you narrow the scope of
problematic trade to a bottom line, it is
no more than 3% of total trade.

The way forward

Huntsman believes the long term
relationship between the United States
and China will be based upon invest-
ment in the next generation. Real trust
is earned through people to people
interaction. This means both sides must
understand each other better, by invest-
ing more in language study and pen-
etrating cultures.

“Finally, we must be realistic about
our expectations. It’s a relationship, to
be sure, that must be managed. And
in a way that minimizes the number
of grievances. It will never be a para-
dise nor a Cold War stare-down. But
probably something in between. Itis in
the interest of both countries to man-
age it with care. It took Nixon’s trust in
China’s reception to make his famous
trip here, and Mao’s trust in Nixon to
invite him and to engage with the out-
side world. While the moments ahead
will not necessarily be as dramatic as
that trip, they will require multiple,
continuous leaps of faith and a reser-
voir of trust from both sides,” he con-
cluded. &



Sino-U.S. relations has its ups and downs,
but Huntsman said the overall relationship
is strong, stable and resilient.
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Chamber Chairman Anthony Wu

(right) and CEO Alex Fong present
U.S. Ambassador to the People’s
Republic of China Jon Huntsman with
a memento of his visit to Hong Kong.
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Mongolia — The Saudi Arabia of Mining
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Land-locked Mongolia is set to become Asia's fastest growing economy for the next decade
00000000000000000000000

hat do you know about Mon-

golia's economy? What is the

country's capital? If you don't
know the answers to these questions,
then you should find out, because Mon-
golia is tipped to be the fastest growing
economy in Asia throughout the next
decade.

Between 2004 and ’08, its annual
GDP growth averaged 9% per annum.
Although hard hit by the 2009 financial
tsunami, Alisher Ali Djumanov, CEO of

Eurasia Capital, believes Mongolia is well
and truly on the path to recovery.
Speaking at the Chamber’s June 18
roundtable luncheon, he painted a very
bullish view of the latest developments and
opportunities arising in the country, which
will be driven by the resources sector.
“Massive investments in the resources
sector will be the main driver of economic
growth,” he said. “With the spill-over
effects, many other non-resource indus-
tries will also enjoy spectacular growth.”
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Facts about Asia’s landlocked giant:
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1.56 mn sg.km (15 times larger than South Korea and 50% of India)
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Population: 2.7 mn (lowest density in the world)

Graphic: Morten Lyhne, Elsebeth Nielsen
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The discovery of huge copper and
other resource deposits in the country are
attracting big players. But getting those
resources out of land-locked Mongolia
is just one of the challenges. Djumanov
points out that China, soon to be the
world’s most resource hungry economy,
is its largest neighbour, so it shouldnt
have to go far to find customers.

But with a chronic lack of roads,
and even housing, investors will need
to build up the infrastructure before it
can extract and export the deposits. Its
low population of just 2.7 million means
it will also have to import a lot of its
labour, in the same way that Dubai and
Saudi Arabia have had to do.

Rather than seeing these as negatives,
Djumanov said these present opportu-
nities for Hong Kong companies. How-
ever, a member of the audience pointed
out that industry watchers have been
talking about Mongolia's economy tak-
ing off for the past decade, and there are
no indications that this round of opti-
mism will be any different. ¥

Alisher Ali Djumanov
is bullish on
Mongolia's outlook.
Alisher Ali DjumanovO O
ooooo
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Despite opportunities, potential risks and concerns, inter alia, are:

_ W Legal uncertainties and weak corporate governance
- W Inflation, fragile banking system and Dutch dlsease
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Living in a RFID World

GORDON M. GRANT/NEWSDAY/MCT

ueuing at supermarket check-
outs could become a thing of
the past, thanks to the develop-
ment of new, printable, RFID tags.
Researchers at the Hong Kong R&D
Centre for Logistics and Supply Chain
Management Enabling Technologies
(LSCM) are developing transmitters that
can be invisibly embedded or incorpo-
rated in product packaging. Customers
could simply walk past a scanner on the
way out of the store, which would read
all items in the cart instantly, tot them
up and charge the customer’s account
while adjusting the store’s inventory.
The technology is based on a metal-
infused ink for ink-jet printers, which
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enables the RFID tags to be printed on
paper or plastic. Other researchers are
also working on nano-infused inks. The
process will also help to bring down the
cost of RFID tags, and make them easier
for producers to include on packaging,
which have been the sticking points pre-
venting the technology from really tak-
ing off.

Dr Terry Ye, Director of Research &
Technology Development at LSCM, said
printable RFID tags are a completely
new technology.

“Hong Kong is about two to three
years behind the U.S. in developing reg-
ular RFID tags, so there is no point in
us competing head to head on cheaper

tags,” he explained. “So at this labora-
tory, we are developing new technolo-
gies for tags, like printable tags, to fill
niche areas.”

Chamber visits LSCM

LSCM was established in April 2006
with funding from the Innovation and
Technology Commission, to provide a
one-stop shop for technology transfer.
To explore possible opportunities, the
Chamber organized a visit to its facilities
at Cyberport on June 24.

At the briefing meeting, Prof Tan
Chung-jen explained that companies can
approach LSCM with an idea or prob-
lem relating to logistics that they would



like the research-
ers to work on. He
explained compa-
nies pay a minimum
of between 10%-
15% of the project,
for which LSCM will
own the intellectual
property rights. If com-
panies pay 50% of the
J project, they will hold
¥ theIPR.
Besides RFID tags,
LSCM also develops
logistics management
systems, for everything
from transporting chilled

B Conduct industry-oriented
research

B Provide technology and market
intelligence

B Provide a platform for exchange
of IP and IT

B Promote technology
development and knowledge
transfer

® Promote IP commercialization

The LSCM R&D Centre is hosted by
the University of Hong Kong, the
Chinese University of Hong Kong,
and the Hong Kong University of
Science and Technology.

For more information, visit www.lscrm.hk

food, to library books, to document
management systems. For example, its
document management system is built
into an in-tray, so automatically tracks
who has which document — and for
how long!

Some of the technologies that the
center has developed are already in com-
mercial use, others in development.

For RFID tags to be used in everyday
life, there are several hurdles. First is the
issue of cost. Second is devices need to
get a bit smaller. Third, its range must
increase. Add to that the human factor,
and it is likely that we will need to toler-
ate queuing at understaffed supermar-
kets for a few more years to come. &
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Parents More Financially Savvy
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Believability of financial advice / information across channels
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dvice from parents tops advertisements and blogs

when Hong Kong consumers look for financial

information, according to a survey by Synovate of
almost 1,000 consumers.

I save but do I really know how to manage my money?

The survey found that three-quarters of the respondents
have a monthly saving habit, and 30% said they save money
solely for the sake of saving.

Close to half of the Generation X in Hong Kong believe
they have sufficient knowledge to manage their own finances,
the group with the most confidence in taking care of their
finances compared to the Post 80s and Baby Boomers groups.
Among the Post 80s segment particularly, 45% of people
aged 20 to 29 said they don’t know how to start to improve
their wealth level for the future.

Forty-four percent of the Post 80s group said they require
more investment and financial advice as they do not know
which products are suitable for them; 41% tried to search for
different investment / financial information, but said they
don’t quite understand it.

“The Post 80s group actively seeks investment and
financial advice. They would like to improve their wealth
but do not know how to start. This group of consumers
is receptive and open to ideas, showing opportunities for
diverse financial-related information channels,” says Ivy
Cheung, Executive Director of Synovate in Hong Kong.

Common across all age segments, the majority of people
(60% and above) in Hong Kong believe that property
purchase is a good investment.
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Channels of trusted financial information

The top three channels most Hong Kong consumers
believe in when seeking financial information and advice are
from parents/ family members (50%), friends / peers (36%),
and finance-related magazines and publications(31%).
Some 16% believe in advertisement and 11% in blogs when
they were asked if they trust and follow the investment/
financial advice from these channels.

“Compared to Generation X and Baby Boomers, people
of the Post 80s are more open-minded in considering
financial information provided from different sources,
though there is a gender difference seen in this aspect,”
says Cheung.

“Young single males are more receptive and curious
than females to different sources of financial information.
Compared to young single females, males believe more in
the information provided by their peers (51% male vs. 45%
female), staff from financial institutions (41% male vs.
349% female), the Internet (40% male vs. 21% female), and
advertisements (26% male vs. 16% female).”

“This is insightful for financial services companies
targeting this younger group. Information provided by
financial institutions’ staff, advertising, and the Internet
seem to be more effective for the Post 80s male and
can be geared toward them. At the same time, financial
institutions targeting these consumers should not rely on
direct communications only. Education through those
closest to them, such as family and peers, seems to be
the most effective in reaching the ears of this younger

» oI

segment.”
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