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Now 50 Properties in 22 Countries Around the World




Unit Growth - Worldwide
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Singularly Focused

Premier Luxury Brand

Global Presence

* People Culture
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| eople Culture Drives Everything That We Do \

* Vendor Focus
- Common Commitment to Quality
- Fair Pricing
- Win / Win

 Employee Focus
- Common Values
- Employer of Choice
- Hiring, Training and Retaining the Best
- Balance of Expectations

 Customer Focus
- Evolving Service
- Responsive Service
- Warm Service
- Exact Service
| - Appropriate Service
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