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Chamber Grows from
Strength to Strength

A

year ago, I had the honour of being elected as the 87th Chairman of the
Chamber. I took up this position with humility and learned a lot from my
predecessors as well as fellow members. A new dimension was added to my
business life. My new task was to act not primarily in the interest of one company
and its shareholders, but that of the business sector and the community at large.
With guidance and support from the General Committee and various
committees, valued members and the able Secretariat, for which I am deeply
indebted, I hope I have not failed your expectations. I have truly cherished the
experience and the opportunity to learn.
The Chamber continued to grow from strength to strength during this past
year. The amazing Secretariat helped us to continue growing our membership.
With support from members, we organized 15% more events than a year earlier,
and saw a similar increase in the number of members participating.
More importantly, input from committees and members have enabled the
Chamber to respond promptly and substantively to issues concerning the
business community as well as Government consultations. This has further
consolidated the Chamber’s position as the “Voice of Business.”
We will not let up on this front. The Chamber is prepared to go all out,
together with other business chambers if necessary, to champion the case for
business on a host of issues pivotal to Hong Kong’s competitiveness. They include
abolition of the offsetting mechanism for MPF, Standard Working Hours and
retirement protection, to mention but a few. We need members to stand up
squarely together with your Chamber.
Creating new business opportunities by helping members meet potential
business contacts and partners is another important mission of the Chamber.
To this end, we have welcomed delegations from Mainland China and around
the world. We have also launched our Belt and Road series of events with
roundtables, visits and seminars to enhance members’ understanding of the
potential of this far-reaching initiative.
On the political front, a new Legislative Council was installed following
an election in September last year which introduced a large number of new
members. Your Chamber leadership promptly conducted a round of meetings
with different factions in LegCo. We put across our views on issues of concern to
our members and hopefully opened channels of dialogue with LegCo members
regardless of their political inclinations.
An election of representatives of the Chamber’s members on the Election
Committee (EC) took place in December, followed by the EC electing Hong
Kong’s fourth Chief Executive (CE) in March. The Chamber’s EC representatives
met with all CE candidates during their campaign. Many of us came away deeply
impressed with CE-Elect Carrie Lam’s ability to lead Hong Kong over the next
five years, as we mark the 20th anniversary of Hong Kong’s return to the Mainland
this year.
After 20 years of political bickering, we look forward to reconciliation. In
particular, we look forward to building consensus to help Hong Kong’s economy
make up on lost ground and quickly catch up to competitors. In this fiercely
competitive environment, standing still is by default suicide.
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New Government Should
Listen to the Voices of
the Business Community

N

ow that the election for the Chief Executive is behind us, various sectors
of the community are now anxious about who will make up the new
governing team. After being elected, Carrie Lam made it clear that she
would recruit extensively for competent candidates, resolve dissent within society
and improve the relationship between the Administration and the Legislative
Council. She also indicated that she would be open to a wider scope of opinions
when drawing up a blueprint for Hong Kong’s long-term development.
I hope the new Administration will be composed of talent widely accepted
by the community and pay heed to the voices of the business sector by making
economic development its top priority. With the advantage of having Mainland
China as its hinterland, Hong Kong should seize the tremendous opportunities
presented by the Belt and Road initiative and the development of the Greater Bay
Area to strengthen mutual cooperation and complement each other’s strengths.
The new Administration has to gauge market needs and enhance Hong Kong’s
competitiveness.
Meanwhile, I also look forward to the new Administration implementing
the two-tier profits tax system, which the Chamber has been lobbying to the
Government for years and Lam also put it in her election manifesto. This will
facilitate SMEs to better expand their business and boost employment.
In addition, the abolition of the MPF offsetting mechanism will seriously affect
businesses’ liquidity and financing. As such, the Government should address
opposition from businesses on the abolition of the offsetting arrangement.
The government should also come up with a proposal that facilitates mutual
acceptance by both employers and employees.
Globally, rising protectionism in the U.S., Brexit and political tensions
in the Middle East and North Korea have added to the uncertainties in the
world economy. Hong Kong needs talented officials well-trained in economic,
finance and trade affairs to fulfill finance and monetary positions and tackle all
challenges. To maintain and promote investors’ confidence, the new cabinet needs
to thoroughly understand the economic landscape and decide on contingency
measures in advance to prepare for future changes resulting from global volatility.
Due to constant political disputes and other issues, the economic development
of Hong Kong has come to a standstill. Now that the election is over, I sincerely
hope that members of the community would put aside their differences and
support the Government in developing our economy for the good of society as
a whole. The new Administration should also continue to improve Hong Kong’s
business environment by allocating appropriate resources for creating more
development opportunities, which will ultimately allow everyone to share the
fruits of economic growth.

Regulating Smartly

R

emember Milton Friedman? He once famously said: “If you want to
see capitalism in action, go to Hong Kong.” According to Friedman,
Hong Kong embodied what was possible under a free market
economic system with minimal intervention. Hong Kong’s achievements
were indeed the envy of and a source of wonder for many. We continue to
rank highly in the international competitiveness stakes but lately, have been
clinging to such honours by the skin of our teeth.
The reason Hong Kong is struggling to keep its mantle as a poster
child for limited government intervention and free markets is the gradual
chipping away at the very institutions that form the foundation on which our
success and comparative advantage have been built. Slowly but surely, the
Government has embarked on a pattern of introducing new laws in the name
of justice and morality.
Lest this be misconstrued as a case of business crying wolf, the Chamber
has always maintained that it does not oppose legislation per se. We do
however take issue with bad laws – laws that are poorly thought through and
without due regard to the unintended consequences that are often manifested
as increased costs to businesses and ultimately consumers. SMEs invariably
bear the brunt of these in the form of a higher compliance burden, but it is
not often understood that there are indirect ramifications such as the denial
of critical services – opening of bank accounts being a more obvious and
recent example.
For many years now, the Chamber has been beating the drum about
the need for the Government to make regulatory impact assessment (RIA)
an integral part of its law-making and review process. This can either take
the form of a full cost benefit analysis where consideration is given to
monetizing all possible tangible and intangible costs and benefits, or a cost
effect evaluation where there is a set objective and the costs associated with
attaining this objective are appraised.
To its credit, the Government has always recognized the importance of
business facilitation as a means of maintaining Hong Kong’s status as a
preferred business destination. However, its approach has mostly been confined
to tinkering around the margins, which fall short of the measures in the U.K.
where a fully-fledged RIA system has been up and running since 2010.
The stakes are very high when viewed in the context of the savings that
could be achieved by streamlining legislation and reducing compliance
costs to business and the general community. In the U.K, gains in efficiency
attributable to the removal or improvement of legislation are estimated
to be around £2.2 billion per year. This is money not spent on generating
economic activity and therefore contributes little to, or even reduces,
productivity. Imagine the boost to GDP if even a portion of these savings
were invested into the economy.
The U.K.’s experience in implementing RIA provides an encouraging
reference and useful benchmark for Hong Kong. It is time for us to make a
conscious effort to ensure that legislation, whether new or existing, is justified
by subjecting these to a systemic, detailed and rigorous vetting process.

The New
Internet+ Era

More businesses and
consumers are embracing
the online world of
consumerism

H

ong Kong is one of the
world’s most tech-savvy
and connected populations on the planet. We purportedly are so addicted to technology that
we spend an average of 11 hours a day looking
at a screen. Whether in a meeting, walking on the
street, and even having dinner with friends or family,
we cannot help ourselves from “phubbing,” a new word
coined to describe the habit of ignoring someone in
favour of a mobile phone.
Given our love of being connected, coupled with
our love of shopping, Hong Kong has been relatively
slow to embrace e-commerce compared to our regional
and global peers. This can be partly explained by the
city’s high population density and easily accessible
shopping malls. However, this is starting to change, particularly among the younger generation.
“It is no surprise that consumers find it convenient enough to just visit stores. But online shopping –
including cross-border online shopping – has enjoyed
much greater popularity in recent years,” said Chief
Executive C Y Leung, at the Internet Economy Summit 2017 Chambers Forum “Forging Ahead with Doing
Business Online” on April 11. “And that makes perfect
sense. After all, Hong Kong has everything in place for
embracing e-commerce.”

that there is still enormous room for growth. Some
1.7 million people aged 15 and over said they had
made purchases online, which is just over a quarter of
the population in that age group. And they are
spending significant amounts of money. A
survey by the Consumer Council released
in November 2016 showed local online
shoppers are spending an average of
US$1,955 per year, with the 25-34-yearold segment being the most predominant
online shoppers.

Winning more customers
Scaling an online business somehow remains a challenge even for seasoned e-commerce experts. Finding
the right balance of what people want to buy online
tends to be more of an art than a science.
Genevieve Chow, Chow Sang Sang’s General Manager for Omni- channel Development, said the jewellery retailer set up an e-shop in 2000, when e-commerce
had not even kicked off yet. Last year, the company’s
e-commerce turnover reached $900 million. That may
not sound much when you are selling high-end jewellery, but a key factor in having an online presence is that
“e-business brings more traffic to our physical stores,”
she said.
Few doubt that e-commerce will continue to thrive
for many years to come as it makes shopping easier than
ever, whether you are buying a diamond ring or new sofa.
Chamber CEO Shirley Yuen said at the summit that:
“Online shopping brings a new user experience to consumers and makes our life more convenient. We can
search online for clothing, food, housing and transportation. Today, we order from Taobao, get a special deal
from Groupon, buy tickets from Ctrip, book a hotel
directly from Airbnb, order a car from Uber.”
Having the world’s shops, products and services at our
fingertips is further driving the need for greater connec-

tivity. Even luxury brands, who felt their customers were
as interested in the experience of shopping in their stores
as the products themselves, are starting to come around.
Another reason some brands were reluctant to develop
their online operations is that it has taken a long time
for them to shake off the idea of the web as a discount
emporium ruled by parallel traders and counterfeiters.
But as we get more used to being able to order what
we want whenever we want, businesses, products, and
support services will increasingly need to be seamlessly
connected, said Alex Yung, Corporate Vice President
and Managing Director of the Amazon Web Services
Greater China.
The Internet+ evolution will increasingly center
around the applications of cloud, IoT, Big Data and AI
developments. He also strongly believes that innovation
is the key to success. Quoting Amazon CEO Jeff Bezos,
he said: “I think frugality drives innovation, just like
other constraints. One of the only ways to get out of a
tight box is to invent your way out.”
In the age of the internet, Yung said your competitor
is no longer your only worry. “You are competing with
time – how can you make lead time shorter? We are recognized as the most innovative company in the industry.
We keep transforming to meet market needs and opportunities, which is why at Amazon we have a lot of new
crazy ideas,” he added.
There is not a lot that Amazon does not sell, but it is
not simply the choice of products that makes people buy
online. According to the Consumer Council’s survey, only
9% of Hongkongers surveyed said they bought online
because they couldn’t get what they wanted through
other channels. Lower prices (29%) and greater convenience (36%) were the main reasons people cited for shopping online. But it was recommendations from friends

and relations (43%) that was the key driving factor in
persuading the uninitiated to take the plunge online.
Many traditional stores in Hong Kong have established online purchasing platforms, such as Wing On
and Watsons, as Hong Kong is a small place where “shopping in a physical store is so convenient that consumers need to ‘look and feel’ before buying,” said HKTV’s
Wong. “Some people say they don’t need e-commerce
in Hong Kong because they can buy anything within
walking distance. And when they buy things, they have
to touch it.”
However, knowing your customer in an online world
is becoming increasingly difficult. “Last week I sold 200
sofas. I don’t understand why. I have to feel and try a
sofa before buying it. So, I have to admit that I really
don’t know our customers,” Wong added. “Why would
they buy things like that online?”
While businesses are looking more seriously at online
retailing as a way to reduce high rents and other overheads, Wong has opened small concept stores in North

Point and South Horizons, because he believes the
online and offline boundary will become two sides of
the same coin.
“We opened small concept stores in North Point half
a year ago and in South Horizons two to three months
ago. This is an experiment to find out the most applicable O2O retail model in Hong Kong. The stores are
overcrowded. We display 300 different types of drinks
for one week, then 100 types of wines in another week,
etc. I just want to tell people that everything is available
in our company. The stores are a billboard and transactions take place online, either by mobile or PC. After we
opened the store in South Horizons, our online business
grew six times. This is incredible,” he said.
Building confidence and markets
Most surveys find that people say they don’t shop
online due to worries about personal data leakage, followed by lack of confidence in product quality. Wong’s
steady growth may partly be a result of increasing consumers’ confidence as well as word-of-mouth recommendations from people who visited his concept stores.
Although many new payment systems are being rolled
out, the mentality of cash on delivery for many businesses and consumers persists, said Joseph Chan, CEO of
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AsiaPay. To instill more confidence in online payments
and ecommerce, many governments are approaching the
banking sector to develop fin-tech solutions.
Will Leung (right), Co-founder, Overseas, QFPay,
echoed his views, adding that for B2B, the traditional payment business model continues
to dominate. However, Mainland consumers are getting increasingly quite comfortable
with using their mobile wallets to pay for goods
online.
One platform that depends a lot on wordof-mouth recommendations among peers
is Facebook. It is also often a first stepping
stone for start-ups to launch and promote
their new online business. However, most
of these SMEs are focused solely on their
domestic market.
Nicole Chou, Head of e-Commerce,
Greater China of Facebook, also speaking
at the summit, said in today’s connected
world of global consumers, less than 25%
of traditional SMEs sell goods across borders, so Facebook could help SMEs to tailor
their markets and customer segments, and
expand internationally.

“In Hong Kong, 67% of Facebook customers have
connected to at least one business in a foreign country,
with Taiwan, the United States, the United Kingdom,
Japan and Singapore being the top five countries respectively. With global internet trends, competition these
days is not just about relying on price, but competing on knowledge, and how you can reach out to
potential consumers,” Chou said.
We are living in a connected world. It is hard
to imagine that only 10 years ago the smartphone didn’t exist, but now it is an indispensable part of our daily lives and work.
“Two-thirds of the world’s population have a mobile phone, and onethird of those have access to the internet, so consumers’ purchasing power
is really global if you know how to tap
those markets,” she said.
HKTV’s Ricky Wong concluded
the session with some sound advice:
“I’d like to persuade some of you to
throw away old ways of thinking, forget what you’ve learned in the past, and
move into a new era and way of doing
business.”

The “Forging Ahead with Doing Business Online” session was co-organized
by HKGCC, together with the Chinese General Chamber of Commerce,
Chinese Manufacturers’ Association of Hong Kong, Federation of Hong Kong
Industries, Hong Kong Electronic Industries Association, and Hong Kong
Young Industrialists Council, to provide a platform to discuss and exchange
views on the latest developments and future trends in e-commerce.
The summit looked at the use of digital marketing strategies and social
media to engage customers and help SMEs expand businesses online and
overseas, as well as how traditional businesses can transform. More than
600 businesspeople attended the event.

May Day Is Coming

T

he departure of the U.K. from the European Union
is now set to be no later than April 2019 as U.K.
Prime Minister Theresa May has triggered Article
50 – which states the right for members to quit the E.U.
unilaterally as well as the procedure for doing so.
Regional political uncertainties pose major challenge
Forecasting developments with the E.U. and British
economies has become extremely tricky as there are lots
of moving parts inside and outside the U.K. Nevertheless, it is safe to say that the Brexit process will be challenging, complicated and lengthy.
First and foremost, as stated in Article 50, the U.K.
will have to negotiate and conclude an agreement with
the E.U. over the next two years to enable its withdrawal,
whilst also trying to establish a framework for the U.K.’s
future relationship with the E.U. Given that any deal
between the E.U. and Britain will have to be approved
by a “qualified majority” of E.U. member states which
might run the risk of being vetoed by the European Parliament, the two-year timeframe is already quite tight
for the sheer complexity of the issues involved.
And that is even before taking into consideration
regional political uncertainties.
For instance, the outcome of the 11-candidate French
presidential election on 23 April, which was held after
this magazine went to print, will have different implications on the political landscape in Europe. Even if either

one of the leading candidates, Emmanuel Macron or
Francois Fillon, wins the election, a new government
will unlikely be formed before July.
Similarly, in September, federal elections will be held
in Germany to elect members of the Bundestag, the
constitutional and legislative body at the federal level in
Germany. Polling results suggest a showdown between
Chancellor Merkel and her key challenger from the
Social Democrats (see Table 1). While the result appears
to be binary, it could lead to some distinct changes with
the U.K.-E.U. negotiations as the Social Democrats have
reportedly insisted on “introducing proposals from
Germany” on the post-Brexit future of the E.U., while
Chancellor Merkel supports sticking to the statements
that have already been made.1
In addition, the elections in Italy in February 2018
could also hinder the negotiation process.
Therefore, with these key E.U. member states facing potential leadership changes, we suspect the current administrations of these countries may not want
to commit to the negotiations about the future relations
between the E.U. and the U.K.
What to expect from the U.K.?
In addition to the risks stated above, the U.K.’s General
Election in June could add uncertainties to the outlook. It
is also noteworthy that the position of the British leaders
is not crystal clear as well, and we also should not write
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off the risks of a meltdown in the negotiations if the stakeholders involved do not manage expectations properly.
In January, Prime Minister May suggested that “while
I am sure a positive agreement can be reached – I am
equally clear that no deal for Britain is better than a bad
deal for Britain.” 2 Such a statement was supported by
52% of 1,032 respondents surveyed by Ipsos MORI in
March (see Chart 1).3 This, in our view, suggests that a
no-deal scenario could in fact materialise.
While this is not the base-case scenario given that it
would cause substantial turbulence in the financial markets and the global economy, the possibility should not
be ruled out. In fact, we suspect pressing concerns will
build up as the deadline of April 2019 approaches.
In any event, as reflected in her letter to the president
of the European Council invoking Article 50, May did
show her willingness to “agree the terms of our future
partnership alongside those of our withdrawal from the
E.U.”4 That is why she urged “sincere cooperation” and
acknowledged that “cherry-picking” deals would not be
an option.
Looking ahead
To say the least, institutional and political uncertainties brought on by Brexit will have widespread macro-

and socio-economic implications on the British and
European economies. Trade between Britain and the
E.U. economies accounted for over 52% of the aggregate
two-way trade flows, suggesting that any meltdown in
negotiations would have serious consequences on the
economies (see Chart 2). Failure to conclude mutually
beneficial deals would lead to rising global risk aversion, which may in turn bring severe macroeconomic
repercussions channelled through the financial system,
as well as international trade and investment activities.
As always, the clock is ticking and the deadline is
quickly approaching. Seeing that there may be little
progress in negotiations with its neighbours in the near
term, the U.K. will likely engage in trade and investment
negotiations with the rest of the world so as to diversify
its economy from being too reliant on the E.U. members. The two largest economies, namely the U.S. and
Mainland China, will obviously be the key targets.

1 Spiegel (March 2017) German Campaign Turning into a Debate Over
Europe.
2 Telegraph (January 2017) Brexit: Theresa May tells EU that ‘no deal is better than a bad deal for Britain’.
3 Ipsos MORI March 2017 Political Monitor.
4 Prime Minister’s letter to European Council President Donald Tusk

The Future of Malaysia’s
Investment Environment

T

he recent reform of the Malaysian Companies
Act means Malaysia is now equipped to attract
and encourage new investment, whether it be
local or overseas.
The new Act, apart from allowing the setting up a
company in Malaysia to be simpler and more expeditious, also permits businesses to be set up with a single
shareholder and a single director.
Despite the new Act coming into effect in Malaysia
later than neighbouring Singapore, Malaysia is still filled
with business opportunities.
Malaysia’s partners in the Middle East as well as
its long established partner, the People’s Republic of
China, have stepped in with significant investment,
especially in the oil and gas industry and infrastructure.
The country’s moderate and multilingual
education system is one of the most attractive
elements for business investment as it helps
ensure the supply of a quality workforce. The
multicultural education system has been bolstered with the newly built Xiamen University which is near to Kuala Lumpur International Airport.
Malaysia has yet to set any preference
or enact restrictions or barriers to anyone who wishes to make use of its unexplored opportunities. However, exploiting these business opportunities does
come with a price slightly higher than
Singapore in terms of tax. The level
of tax is expected to be gradually
lowered to enable Malaysia to stay
competitive with her neighbours.
One of the interesting opportunities in Malaysia is that it has
a reputation as a moderate Muslim country and exports a lot of
halal goods, certified by its relevant authorities, which facilitates wider global business
opportunities.

Recently, billions of foreign dollars have been invested
in Malaysia, especially in the central and southern parts
of Peninsular Malaysia where a proposal has been made
to extend a new port in Malacca and the development of
a forest city in the very south is in progress.
Think of whatever business you want to do and you
can do it in Malaysia.
The view of the author may not be exhaustive in
whole or in part and any reliance shall firstly be
consulted by the members of T. H. Kuan & Co.
at www.thkuan-aica.com.

I General
Forms of Investment vehicle
Rep Office
Branch
Limited Company
II Taxation of companies
Resident
Definition Resident
Income Tax on Corporates
Group Taxation

Incentives
Losses
Tax Base
Capital Gains

Dividends
Non-Resident
Permanent Establishment
Branches
Tax Base
Capital Gains on shares
in a resident company
Non-Resident
Dividends
Technical fee and installation fee
for services performed in Malaysia
and rent of moveable property
Service Portion of Contract Payments
Interest
Royalties

II Taxation of Companies (Cont'd)
Anti-Avoidance
Thin Capitalisation

Currently the implementation of the Thin Capitalisation Rules has been deferred to the
end of December 2017 and will be effective from 1 January 2018.

Controlled Foreign Companies

There are no specific controlled foreign companies' rules in Malaysia.

Transfer Pricing

Malaysia applies strict Transfer Pricing rules. In general, all transactions must meet the arm's length
requirement. Documentation of price calculations is required.

Value Added Tax
System

The sale of goods and services rendered are subjected to Goods And Services Tax (GST)
which is similar to VAT. Input tax can be offset against output tax.

Tax Rate

6%.

Registration Requirements

Registration is mandatory if the annual taxable turnover is more than RM500,000.
However, voluntary registration is available but subject to approval. The GST return is filed
in a fixed periodic basis of monthly or quarterly period.

III Taxation of Individuals
Resident
Definition Resident

An individual who is in Malaysia for a period or periods amounting to one hundred and
eighty-two days (182) or more in a calendar year will be regarded as a tax resident.

Income Tax Rates

The gradual scheduler tax rates is applied, starting from 0% (on the first RM5,000) to a
maximum of 28% on chargeable income exceeding RM1,000,001.

Tax Base

Territorial basis where taxes will be levied on all gains or profits accrued in or derived from
carrying out a business in the territory of Malaysia, including the seabed.

Tax Collection

The employer is required to withhold monthly tax deduction from their employees'
remuneration and paid to tax authority.

Capital Gains

Capital gains are applicable only for the disposal of real property or on the sale of shares
in a Real Property Company. The gain is subject to a minimum tax rate of 0% with the
highest tax rate of 30% depending on the length of holding period.

Non-Resident
Income Tax Rate

At flat rate of 28%.

Tax Base

Territorial basis where taxes will be levied on all gains or profits accrued in or derived from
carrying out a business in the territory of Malaysia, including the seabed.

Withholding Tax
Dividends

Tax exempt.

Interest

15%

Royalties

10%

Tax administration
Tax Year

Calendar year.

Preparation of Tax Returns

Tax return is required to be submitted not later than 30 April (without business income)
and 30 June (with business income) in the following calendar year.

Tax Assessments

Self-assessment system.

Statute of Limitation

5 years and in cases of tax evasion, there is no time limit.

IV Other Taxes
Real Property

Depending on the holding period and the tax rate applicable is between 0% and 30%.

V Social Securities
Contribution Requirements

Each and every employer is required to contribute for social security for every wage pay
employee under the prescribe regulation.

Rate

Maximum of RM88.80 for employee and employer contribution and only applicable to
Malaysia citizen only.

Embracing Entrepreneurship

“F

amilies are the driving force of many companies in the world. Family businesses contribute
more than 70% to the world’s GDP, accounting
for over one-third of Fortune 500 companies,” said Aron
Harilela, the second-generation leader of a Hong Kongbased global hotelier at the Entrepreneur Series luncheon
on 29 March.
As the Chairman and CEO of Hari Harilela Ltd,
Harilela oversees a hotel empire spanning across Asia,
Europe, Canada and the U.S.
“The Chinese have a saying that ‘wealth cannot be
passed on to the third generation.’ It basically means that
the first generation creates the wealth, the second generation maintains it, and the third generation loses it. So my
task is not only to maintain my family business, but also
to create a platform for the third generation to sustain
the business,” he said.
Entrepreneurship stemmed from honesty
Harilela said the story of his father, who went from tailoring to real estate to the hotel industry, is all about entrepreneurship. His father Hari Harilela moved to Hong Kong
from his native India in the 1930s at the age of 10. Life was
not easy and the Harilela brothers had to hawk daily essentials outside the British army barracks to make a living.
“The British army had no money. They took my
father to the warehouse and asked him to take whatever
he wanted in return for the stuff he supplied them. My
father only took some scotch and cigarettes. The British
were very surprised that he took so little. Impressed by
my father’s honesty, the army gave him a bigger contract
to make their uniforms,” Harilela said.
In the late 1960s, his father ran a tailoring shop on the
ground floor of the Imperial Hotel. The hotel owner later
defaulted on his loan. His father wanted to save his business so he decided to buy the hotel. That was how the
family entered into the hotel industry.
“Later in 1967, my father and a group of shareholders
bought the plot of land where the Holiday Inn Golden
Mile now stands. He met Holiday Inn founder Kemmons
Wilson in the U.S. and signed a deal to bring the brand to
Asia,” said Harilela.

Yet, at the time, it seemed like a mistake for his father
to make this bold decision because of the serious riots
taking place in Hong Kong at that time. The shareholders in Harilela’s father’s business were uncertain about
the future and wanted to quit. But his father believed that
diversifying his business was the right thing to do. He
sold the Imperial Hotel and other assets to buy out the
investors and fund the construction of the Holiday Inn
Golden Mile.
Despite a bumpy start, the hotel proved to be a success. As a result, the family continued to invest in hotels
and now owns 19 hotels across the globe.
Challenge yourself
Harilela joined the company’s London office in 1994.
Since then he has committed to reinventing the business.
“Throughout the years I had lots of opportunities to
innovate the hotel industry and I kept challenging myself
all the time. You have to believe in what you see even
when you face criticism,” he said.
“I made my first hotel acquisition in 1997. It was
a small hotel in London. That was a good time to go
into the U.K. as the pound was weak. A few years after I
bought the hotel, I decided to do a big renovation because
I thought the hotel was not maximizing its potential. The
whole first floor was just offices without revenue-generating spaces,” said Harilela.
“I faced a lot of opposition from my company. They
said the renovation would cost half as much as what
we had spent on the acquisition. But I thought London
was burgeoning and the market had changed. I strongly
believed we could make our way by maximizing the capital value of the property. I did some research and thought
the idea would work and eventually we went ahead. The
hotel is now called The Hari and we are doing incredibly
well,” he continued.
It can be hard to make decisions when you hold views
that often differ from others. Harilela thinks that entrepreneurs may have good business ideas, but they must
rely on data to convince others. When you see the potential in something, you still have to show people the reasons behind your idea.

His idea to give the Holiday Inn Golden Mile Hotel
a facelift faced strong opposition. “I had seen Canton
Road overtaking Nathan Road in terms of shopping.
More two-storey shops with big signs were being opened
on Canton Road. In the face of this trend, I proposed
decreasing the size of our restaurants and expanding
retail space in our hotel,” said Harilela.
“I was challenged by questions like how much rent
could we get, and how we could generate profits given
the money we had to spend. So I talked to estate agents
and asked them how much could the rents be increased to
back up my proposal. There was no precedent on Nathan
Road. But when we did that, we did a great job. It took six
to seven months to complete the renovation but we made
all the money back in nine months,” said Harilela.
Creating the family’s own brand
Tasked to take the company to the next level, Harilela
has always been seeking to change. “For 40 years we have
built or bought hotels and given them to a third party
for management. I thought it was time to change the
business model by creating our own brand. We named
our brand ‘The Hari’ and launched our first hotel in

2016. The second one will be in Hong Kong, and it will
open in 2019,” he said.
“More people are travelling and this creates more
niches in the hotel market. With our own brand, I want
to offer a different hotel experience to customers. I think
travellers would rather go outside and explore the city
than stay in a five-star fancy hotel. So people don’t need
the space anymore and we will create smaller rooms in our
new hotel. We will increase the technology as people work
in public places more than they previously did,” he added.
Nurturing entrepreneurship
Harilela thinks that Hong Kong is dynamic, multicultural and international, which makes it a good place
to start a business.
He hopes Hong Kong can keep up its “can do” spirit
and also do more to nurture start-ups. “Hong Kong is a
bit too regulated for start-ups. The availability of funds
from individual companies is also not adequate. I think
our strict education system is not good for nurturing
creativity. So I am trying to convince the Government to
create a small mock campus for employers and employees to exchange creative ideas,” he explained.

Going Green with Packaging
Vegware aims to help cut waste with its range of recyclable plant-based food packaging,
reports the Chamber’s staff writer Elaine Chan

“F

ood waste is the largest source of municipal
solid waste in Hong Kong, as it accounts for
approximately 40% of the total. Even worse
is this waste cannot be recycled when it is mixed with
plastic packaging,” said Ceicy Wong, General Manager
of Vegware Hong Kong.
The compostable food packaging organization offers a
potential solution for this problem – low-carbon, plantbased and plastic-free disposable packaging that can be
recycled together with food waste. The company, which
was founded in the U.K. in 2006, offers more than 250
products from cutlery to tableware and takeaway packaging, but is always working on expanding its lineup. It ventured into the Hong Kong market in 2015, and the Vegware team has been developing food packaging products
that are tailor-made for Asian food. “We take our clients’
needs seriously, and we are always trying to find the best
solution to serve their needs,” said Wong.
She recalled a bride-to-be client who wanted to give
away 200 free lunch boxes to the homeless in Hong
Kong. The charitable act was made even more
meaningful by choosing to use compostable
lunch box packaging.
In addition, Wong stresses the importance of
the quality of Vegware’s products: “Consistent

service is key to customer loyalty. They will come back
when they trust they will have a consistent experience
each and every time they patronize your business. Bit
by bit, we have earned the trust of many customers and
become a well-known brand in our industry.”
While recycling tends to get more attention in the
F&B sector in Hong Kong, package innovation also
plays a key role in the ongoing green trend. As an industry pioneer that is experienced in sustainable food
packaging solutions, Vegware aims not only to provide
plastic-free packaging products, but help their clients to
create carbon-conscious brands through eco-responsible packaging.
“We have been chosen by countless restaurants, coffee houses, educational institutions and event organizers. Our plastic-free products present opportunities for
them to address present-day environmental concerns
with a stylish, functional, economic and sustainable
solution,” she said.
Increasing the awareness
Given that all their certified compostable catering disposables are the result of extensive research and
thorough study, Wong strives to spread the philosophy behind Vegware via different channels. One of the
most important ways is the use of social media. “It is
the quickest way for our messages to get through to our
customers in such a fast-paced city,” said Wong.
Apart from promoting their products online, Vegware has proactively engaged with many schools. The
company has teamed up with institutions such as the
University of Hong Kong, Baptist University and several
international schools to call on Hong Kong society to get
more involved in food recycling and composting.
“Food waste recycling is the first step to zero waste.
I believe that the more knowledge consumers are given
about the true environmental responsibility of various
pack types, the better purchasing decisions they will be
able to make,” said Wong.
Compared with other parts of the world where Vegware has introduced their green products, plant-based
materials are still relatively new to the Asian market. Acknowledging the need to promote sustainable
packaging in Hong Kong, Vegware is working towards

attracting more locally-based clients. “Local businesses
such as cha chaan tengs (tea restaurants) which have
always used traditional packaging might not be aware
of the idea of sustainability packaging, so it is important
that we invest more time to explain to them that such a
practical sustainable solution is available when it comes
to food service packaging,” she said.
“I am a Hongkonger and I care deeply for our city.
Everyone can do their part in protecting the environment with a sustainable lifestyle. Through our products,
we hope to inspire our customers so that a small step in
the right direction can end up benefiting our environment greatly,” Wong concluded.

A

s the “Godfather of Lan Kwai
Fong” and a pioneer of trying new things, Dr Allan
Zeman has built a business kingdom in Hong Kong and expanded
it across Asia, from Macao to Mainland China and Thailand.
Zeman started his entrepreneurial
career at the tender age of 10, when
he traded clothing between Hong
Kong and Canada. Sure enough,
Zeman made his first million at the
age of 19 by importing to and selling
in Canada women’s sweatshirts manufactured in Hong Kong. After being
lured by the great potential here, he
decided to relocate to Hong Kong,
where he has lived since.
In the early 1980s, when Zeman
was still in the fashion trading
industry in Hong Kong, he realized
there was a lack of Western restaurants where he could bring his business partners to. He decided to open
his first resto-bar, California, in Lan
Kwai Fong, which was just a narrow
street back then. California became
a roaring success, which led him to
buy more properties in the neighbourhood, resulting in Lan Kwai

Fong as we know it today – one of
the most popular tourist, entertainment & lifestyle spots in Hong Kong.
Apart from property development
and hotel management, Lan Kwai
Fong Group is also involved in various other businesses including movie
production & distribution, lifestyle
private equity investment, innovative technology, themed attractions,
and digital entertainment platform
LKFtv, which all form an all-inclusive
ecosystem of connectivity.
In order to maintain its competitiveness, Lan Kwai Fong Group
joined the Chamber family in 2003.
“It’s imperative for us to stay connected and informed on the latest
developments and opportunities
across a wide range of industries.
There’s no doubt that HKGCC, a
well-established association with
strong networks in the business community, is one of the best platforms
for that in Hong Kong,” said Zeman.
Zeman has also been a member
of the Chamber’s General Committee since 2005.
Besides business, Zeman contributes much of his time to public
service in Hong Kong. In 2001, he
was appointed a Justice of the Peace,
and in 2004, was awarded the Gold
Bauhinia Star by the Chief Executive of Hong Kong. Seven years later
in 2011, he was awarded the Grand
Bauhinia Medal, the highest award
in Hong Kong honors system, for
his significant contributions to the
well-being of the city. “I just love
the people, culture and opportunities here in Hong Kong,” concluded
Zeman.

EXPO

T

o respond to the rapidly
changing social and economic
development of Hong Kong
in the 1950s, Hong Kong University
(HKU) launched the Department
of Extra-Mural Studies (DEMS) in
1957 to offer pioneering courses.
DEMS then became an independent school within the university in 1992 and changed its name
to HKU School of Professional
and Continuing Education (HKU
SPACE). In 2000, they established
the city’s first community college to
provide award-bearing programmes
leading to sub-degree awards.
Having been with HKU since
1990, Dr John Cribbin, a career university administrator, helped launch
HKU SPACE by producing the
Working Party Report. As the Deputy Director (Academic Services) of
HKU SPACE now, his major duties
include corporate governance as
the company secretary supporting
the Board of Directors and its committees; the servicing of the school’s

boards, committees and academic
units; and overseeing the school’s
Registry Affairs and Quality Assurance teams. Dr Cribbin is also part of
the school’s senior management as a
member of the Directorate team and
is responsible for the internal application of the Hong Kong Government’s Qualifications Framework.
“As the university’s extension
arm to the community, it seemed

appropriate to also be a part of
the business community to better
understand their needs and, hopefully to help to meet them, particularly for training,” said Dr Cribbin,
who joined the Chamber in 2003.
Hence, he also serves on the Chamber’s Manpower Committee. In
addition, as HKU SPACE is a selffinanced entity, it is important for
them to operate in an efficient and
business-like manner, so the seminars and events that the Chamber
runs are of interest to Dr Cribbin
as well.
Apart from his university work,
Dr Cribbin is the Chairman of the
Hong Kong Cricket Association and
represents cricket on the Sports Federation and Olympic Council Committee. He also represents Hong
Kong on the Asian Cricket Council where he has just completed
his term as Vice-President, and the
International Cricket Council where
he serves on a number of their committees.

Cutting Edge Peruvian-Japanese Fusion
The Chamber’s staff writer Elaine Chan enjoys the bold flavours
of one of the world’s most exciting fusion cuisines at El Mercado

E

l Mercado, Hong Kong's much lauded Nikkei restaurant, lets
diners sample the unique fusion of Peruvian and Japanese
cuisine (Nikkei) in a laidback ambiance. The restaurant features bold and vibrant dishes that scream diversity and deliciousness. While the ever-evolving nature of hybrid cuisines makes them
exciting, one thing that remains unchanged at El Mercado is the
culinary team's enthusiasm in experimenting with fresh, memorable
ingredients in new ways. Ease yourself into an adventurous, culinary
mood in the restaurant's intimate yet relaxed setting, and be ready to
open your mind to something unexpected.

Special offer exclusively for HKGCC members
Enjoy a free glass of Pisco Sour with your meal at
El Mercado for a party of two to six upon presentation
of your HKGCC membership card, either physical
card or ecard on our app.

Moving Along with Belt & Road

T

he Silk Route once stretched across the entire
Asian continent centuries ago but was resurrected
after Chinese President Xi Jinping’s state visits to
Southeast Asia in 2013. The modern-day Silk Route,
which is part of the Belt and Road (B&R) initiative, is
redefining economic activities in the greater Asian continent, with its need for economic cooperation and promotion of trade in emerging markets.
Composed of the Silk Road Economic Belt (SREB)
and the Maritime Silk Road (MSR), the initiative
is expected to become an express lane to facilitate
increased trust among neighbour countries and integrate economic collaboration.
Developments are taking place fast. Shaanxi Province, a strategically indispensable area for trade pro-

ber of projects including the 420-kilometre China-Laos
railway and a US$1.4 billion reclamation project for
Colombo Port City, Sri Lanka.
Yet despite all the positive results and effort put into
the initiative, some critics still question the intentions
behind B&R. Many people believe that this framework
is nothing more than a political gimmick by the Chinese
government and a geopolitical manoeuvre – yet these
accusations are not consistent with the latest news in
some of the B&R countries.
Simply put, B&R is not a political tool but a platform
to attract countries to join and gain. The long-term goal
is to achieve more trade flows, more connectivity, and
cultural exchanges.
In April 2017, the London-Yiwu Express train left for

As a financial megacity situated at the center of international shipping
routes, and partially independent of the Mainland under the
“One Nation, Two Systems” arrangement, Hong Kong can utilize its
unique strategic qualities as a fast track for Mainland China to explore
trading opportunities and facilitate RMB internationalization.

motions and cultural exchanges, has taken the lead by
implementing preferential tariff measures for trading
items originally made in or exported to B&R countries.
At the same time, funding has been swiftly and generously put in place. In 2014, Mainland China poured
US$40 billion into the Silk Road Fund in hopes of
investing in B&R projects, and the following year, provided another US$40 billion in founding capital to the
Asian Infrastructure Investment Bank (AIIB) to support
infrastructure projects. In the four years from the planning stage to now, Mainland China has started a num-

Mainland China carrying 30 containers filled with U.K.made products. This provides a middle ground between
costly air freight and time-consuming sea transportation. The London-Yiwu rail trade will help the U.K.
expand its foreign trade network and will ultimately
come in handy when Brexit becomes effective within the
upcoming two years.
While B&R smoothens bilateral trading cooperation,
it is also changing the political landscape in Asia. This
April, India offered another attractive financing package
to Bangladesh, a US$5 billion low-interest loan allow-
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ance specifically for national defence and key infrastructure projects. India has actually been investing in the
infrastructure sector for decades but has significantly
upgraded its competitiveness following China’s B&R
announcement. Since then, the country has participated
in 17 infrastructure projects including airport and highway construction. The B&R initiative has pushed India
to assert its determination to compete with regional
superpowers and to have a major defining say in the
current economic situation in Asia.
Most importantly, B&R’s core aim is not as an infrastructure program, nor is it an investment portfolio.
Although currently at a very preliminary stage, B&R also
aims to export Chinese artworks and literature overseas. Since Book of Silk Road Project’s launch in 2014,
the organization has entered several inter-translation
arrangements with B&R countries including Sri Lanka.
These agreements, plus the rising export of classic Chinese literature to over 190 countries, will noticeably
increase the presence of Chinese culture in B&R countries and raise cultural exchanges in Asia to a higher and
more engaging level.
Bearing this in mind, Hong Kong sits on a prime spot
along the Maritime Silk Road and can act as a “super
connector.” As a financial megacity situated at the center
of international shipping routes, and partially independent of the Mainland under the “One Nation, Two
Systems” arrangement, Hong Kong can utilize its unique
strategic qualities as a fast track for Mainland China to

explore trading opportunities and facilitate RMB internationalization. Ranked no.1 as the freest economy in
the world for 22 consecutive years, Hong Kong has accumulated significant experience in capital markets and
can serve as a textbook tutorial for mainlanders along
the B&R development path. And lastly, not to be overlooked: the unique east-meets-west cultural environment the city has successfully sustained in the past two
decades that will be used as a successful city governance
example when integrating Chinese culture with B&R
countries in the future.
From a long-term perspective, the outlook is bright
for B&R trade. The healthcare sector has an optimistic growth outlook due to increasing hospital capacity.
The energy sector will likely see significant ramp-ups in
national power demand. However, more recent potential can be identified specifically in the railway industry. The trans-Europe rail networks, planned to connect Mainland China to Western Europe, will dramatically reduce the transportation time between Mainland
China and European consumer markets. From a more
macroeconomic perspective, market expectations will
see M&A infrastructure construction rebound in the
near future. While the rate of increase will be limited
and subject to the outcome of the Communist Party
19th Congress later this year, maturing and consolidation of the Chinese economy should help B&R markets
continue to offer riskier but more attractive returns with
higher potential for organic growth.

Chamber Chairman Stephen Ng attended a luncheon with Wen Guohui,
Mayor of Guangzhou, and representatives from other major local
chambers in Hong Kong on 22 March to exchange insights on the Greater
Bay Area and closer cooperation between Guangzhou and Hong Kong.
Wen previously led an official delegation to Hong Kong in March.
Chamber General Committee member Edmond Yue and China
Committee members attended a spring dinner organized by
the Hong Kong Chamber of Commerce, Qianhai in Shenzhen
on 22 March to further strengthen relations between Hong
Kong and Qianhai business communities.

Dr Xu Chenggang, Professor of Economics, Cheung
Kong Graduate School of Business (CKGSB), shared
his insights about the Mainland’s Two Sessions with
members on 22 March, less than a week after their
conclusion. He shed light on the key economic challenges
and reforms needed in the Mainland, against the
backdrop of its recent political and social development.

Zhao Bingbing, Deputy Director General of
Liaoning Foreign Affairs Office, called on the
Chamber on 27 March to discuss expanding
cooperation. Wendy Lo, Senior Manager, China
Business, received Zhao and the delegation.

Chamber General Committee members PC Yu
and Edmond Yue, CEO Shirley Yuen, and China
Committee members attended an Annual Spring
Dinner in Hong Kong on 23 March organized by
the Government of Guangdong Province, fostering
the relationship between the Chamber and the
Guangdong Government.

Jackit Wong, Economist from Coface, Asia Pacific Region, shed light
on the risks and opportunities in Mainland China in 2017, as well as
for the U.S. and the Eurozone, at a roundtable luncheon
on 23 March. She said that despite the moderate
growth of the Mainland’s economy in 2016, people
should remain cautious on the macroeconomic outlook
of the Mainland.

The China Committee held a meeting
on 31 March at Hunan Sunshine
Holding Ltd. Liu Shenghui, Managing
Director of Hunan Sunshine Holding
Ltd, and Zheng Zhe, Director, Division
of Taiwan, Hong Kong & Macao Affairs,
Department of Commerce of Hunan
Province, briefed members about
Hunan’s economy and investments
made by Hunan’s enterprises in Hong
Kong and overseas.

China Committee Vice Chairman Eric
Fok attended a meeting chaired by
the Economic Affairs Department,
Liaison Office of the Central People’s
Government in the HKSAR on 28
March to exchange thoughts on the
development of the Greater Bay Area.

David Ip, General Manager, QS Search Limited, shared some insights on
recent consumption trends in the Mainland, potential opportunities and
digital marketing strategies during a roundtable luncheon on 27 March.
He said that the key to success in the Mainland market often depends on
in-depth understanding of customers by leveraging big data. He also shed
light on how enterprises could leverage insights from big data analytics and
enhance competitiveness in the Mainland market.

Li Qinghong, Party Member of Jiangxi Development and
Reform Commission and Director of Jiangxi Government
Project Approval Centre, visited the Chamber on
28 March to promote the forthcoming investment
symposium in Hong Kong. China Committee Vice
Chairman David Hsu received Li and his delegation.

Chen Hong Liang, Vice Chairman of China Council
for the Promotion of International Trade Hainan SubCouncil, called on the Chamber on 31 March. General
Committee member Edmond Yue welcomed Chen, who
introduced the latest developments in Hainan and invited
the Chamber to support their investment promotion
activities in Hainan in June.

Americas Committee
Linking with Miami
HKGCC CEO Shirley Yuen and
Hernando Gomez, representing the
Greater Miami Chamber of Commerce
(GMCC), signed a Memorandum of
Understanding on 21 April to establish
a relationship between their respective
business communities of Hong Kong
and Miami. The GMCC delegation
explained to Chamber members that
downtown Miami is swiftly developing
into a global city center with
tremendous enhancements in
infrastructure, facilities and cultural
development. There are also projects in
the pipeline aimed at strategically
developing downtown Miami into a
super-connector between the city’s
downtown area and its emerging
northern parts, such as the Smart
Infrastructure Plan with several Rapid
Transit Corridors.

Building HKGCC-Myanmar Chamber Ties
Over 120 members attended the HKGCC-Myanmar networking cocktail
reception to welcome a visiting business delegation from Myanmar on 30
March. The 21-member delegation comprised high-level businesspeople
and officials from the Union of Myanmar Federation of Chamber of
Commerce and Industry (UMFCCI), the country’s largest business body with
over 20 regional organizations and 30,000 members.
Led by Myo Thet, UMFCCI Vice President, and Than Aung Kyaw, Deputy
Director General, Department of Investment and Company Administration,
Myanmar Investment Commission, the delegation was in Hong Kong on a
five-day fact-finding mission.

Colombia Looking for Future Opportunities
Oscar Orlando Rueda Garcia, Ambassador of Colombia in China, visited
the Chamber on 31 March, accompanied by the Consul of Colombia in
Hong Kong, Diana Catalina Dávila Suárez. They said that they were eager
to know more about Hong Kong’s business environment, especially on
how companies can enter the Mainland market through Hong Kong. Both
sides discussed the possibility of organizing a webinar in future so that
Colombian businessmen could learn more about Hong Kong and to
foster bilateral trading. Ambassador Garcia also mentioned that there will
be a Colombian delegation visiting Hong Kong in May which will visit the
Chamber.

Welcoming New South African Consul General
The new South African Consul General Madoda Ntshinga, along with Political
Consul Leon Naidoo, paid his first visit to the Chamber on 18 April. They
were welcomed by Andrew Wells, Chairman, Asia & Africa Committee;
Malcolm Ainsworth, Director of PR & Programs, and Hilton Yip, Assistant
Manager. They discussed recent developments in Hong Kong and South
Africa, and boosting the awareness of South African products and
opportunities in Hong Kong.

Indonesia Consuls Natan Kambuno and Erwin
Muhammad Akbar visited the Chamber on 24
March for a working meeting with Chamber CEO
Shirley Yuen and Malcolm Ainsworth, Director of
PR & Programs. They discussed the visit of
Indonesia’s President Joko Widodo on 1 May, and
the signing of an MOU with the Indonesian
Chamber of Commerce and Industry.

Digital, Information & Telecommunications Committee

“Chambers Forum: Forging Ahead with Doing Business Online,” part
of five thematic events at the Internet Economy Summit, was held on
11 April and attracted more than 600 attendees. The Forum featured
prominent speakers and honourable guests, including CY Leung,
Chief Executive, HKSAR, and Allen Yeung, Government Chief
Information Officer. Three panel discussion sessions focused on
business transformation with innovation, development of e-payment,
and new online business models.

Charles d’Haussy, Head of
FinTech of InvestHK, briefed
members on the work of
InvestHK’s FinTech Office to
facilitate the growth of the FinTech
eco-system in Hong Kong at the
Chamber FinTech Working Group
meeting held on 5 April.

May Wong, General Manager (Business Development) of the Hong Kong
Housing Society, spoke about the application of innovation and technology
to the services and facilities in the Tanner Hill Project to provide quality
retirement living at the committee meeting on 29 March.

Environment & Sustainability Committee
WC Mok, Assistant Director of the Environmental Protection Department,
presented the latest status of the Air Quality Objectives Review at the committee
meeting on 23 March.

Europe Committee

Jordi Baiget Cantons, Minister of Business and Knowledge, Government
of Catalonia; Núria Betriu i Sánchez, Director General of Industry and CEO
of the Agency for Business Competitiveness (ACCIÓ); Peter Yeung, Head
of ICT & GreenTech Cluster of Hong Kong Science and Technology Parks
Corporation; and Ken Chou, Group Commercial Director of Hutchison
Ports; spoke about how start-ups and corporations could benefit from
Catalonia’s investment incentives at a roundtable luncheon on 30 March.
The Spanish region, including its capital Barcelona, is widely known as a
hub for technology and industry 4.0.

Building Ties with European Union
Carmen Cano De Lasala, Head of European Union Office to Hong Kong
and Macao, briefed members at a committee meeting on
20 April about the Brexit timeline and how the E.U. acts
as a major point of investment and economic force, as
well as the economic outlook for E.U. member states.

HKCSI Executive Committee
Stephen Olson, Research Fellow of Hinrich Foundation, briefed members
on the impact of the new U.S. Administration’s policies and initiatives on the
global economy at the HKCSI-Executive Committee meeting
on 26 April. He shared a few scenarios about how Trump’s
trade policy stance might evolve and prospects for the U.S.
trade relations with other countries.

Industry & Technology Committee
Professor Lap-Chee Tsui, President and Founding Member of the Academy
of Sciences of Hong Kong, shared his insights on how to develop Hong
Kong into a regional hub for innovation and
technology on 6 April.

Legal Committee
The launch meeting of an Ad Hoc
Working Group on Regulatory Impact
Assessment was held on 5 April. The
Working Group was established as a
joint undertaking between the Legal
and Economic Policy Committees with
the objective of formulating concrete
proposals to the Government on
improving its approach to lawmaking.

Seven Manpower Committee members
attended a consultation session on
the draft “Specification of Competency
Standards,” organized by the Human
Resource Management Cross-Industry
Training Advisory Committee on 11 April.
Participants provided suggestions on
the draft and the implementation of the
Qualification Framework for the human
resources management community.
Carrie Yau, Executive Director of the Vocational Training Council (VTC),
discussed with members at the Manpower Committee meeting on 20 April
about the vocational and professional education and training programmes
offered by the VTC. Dr Yau also introduced VTC’s strategic plan to cope with
the tight labour market conditions in Hong Kong.

SME Committee
Kelvin Chua, Senior Executive Advisor of CEB, spoke at
a Chamber roundtable luncheon on 24 April. He shared
with members some emerging trends in the areas of
recruiting, learning and engagement. He also discussed
some successful cases of companies using technology
to improve human resources and organizational
effectiveness.

To learn more about services and
support provided to SMEs from
different organizations, the SME
Committee held its meeting on 24
March at Hong Kong Productivity
Council (HKPC). Raymond Leung,
Assistant Manager, Marketing
Communication, Corporate
Communication and Marketing
Division, delivered a briefing about
the services provided by HKPC’s
SME One, including funding schemes
and consultation services for SMEs.

Real Estate & Infrastructure Committee

Thomas Ho, Chief Executive of Gammon Construction Ltd, introduced his
company’s initiatives in applying innovation and technology in the construction
industry at the Committee meeting on 30 March. He also highlighted the
challenges faced by the construction industry and how innovation and
technology could alleviate the challenges.

Retail & Tourism Committee
Aaron Liu, Deputy Commissioner for Tourism, and Anthony Lau, Hong
Kong Tourism Board’s Executive Director, spoke at a Chamber roundtable
luncheon on 19 April about the policies to sustain the balanced and healthy
development of tourism in Hong Kong and HKTB’s
2017 programmes on 19 April. The audience also
exchanged views with the speakers on the Hong
Kong tourism sector’s prospects.

Taxation Committee

The Taxation Committee met on
7 April to discuss
recommendations for the
proposed Tax Policy Unit and
the policy priorities for inclusion
in the Chamber’s submission to
the upcoming Administration.
Members also received the
latest legislative updates on the
proposed regulatory regime for
combating money laundering
and terrorist financing, the
implementation of automatic
exchange of information, as well
as the dedicated tax regime for
enhancing the aircraft leasing
industry in Hong Kong.

Starry Lee
The Hon Starry Lee, Member of
the Legislative Council, spoke at
the Chamber’s Town Hall Forum
on 27 March about the political
landscape in Hong Kong, the
future direction of her party, the
Democratic Alliance for the
Betterment and Progress of Hong
Kong, as well as how to nurture
young talent.
Over 20 WEC members met the Dutch designer-entrepreneur, Bianca Blom,
on 11 April to learn about how she created her brand – LINJA “The Little
Black Dress” of high heels. During the event, members had an exclusive
fitting session with the stylish yet comfortable 10 cm black high heels, and
browsed elegant cocktail dresses and Chinese qipao at the No. 8 Boutique
located at Western Market.

WEC Vice Chairmen May Lam and Carol Wing represented the Chamber
Women Executives Club at a dinner hosted by Madam Yin Xiaojing, Deputy
Minister for Liaison Office of the Central Government in the HKSAR, on 20 April.

Mentors and mentees of the
WEC Mentorship Programme
met on 12 April for a cozy Happy
Hour to get to know each other
in a casual setting.

Young Executives Club

YEC held a Network & Learn event on Getting 100,000 followers –
Blogging for Professionals featuring Professor Eric Sim, a popular
blogger with 500,000 followers on Linkedin and chief trainer of Institute
of Life (IoL), on 6 April at the Chamber. Sim shared his success
story and revealed some secret strategies on how to gain more blog
followers. Members were able to gain insightful ideas in enhancing and
building their own blogs.

The YEC organized a Dining Etiquette workshop at La
Parole, a social enterprise located in Sheung Wan, on
6 April. Sixteen members enjoyed lunch with Bernice
Lee, an etiquette consultant, and learnt about the finer
points of business and dining etiquette.

Several Young Executives Club representatives attended
the joint Chamber Young Executives luncheon at the
Chinese General Chamber of Commerce on 28 March
where the Hon Nicholas Yang, Secretary for Innovation
and Technology, introduced the Hong Kong/Shenzhen
Innovation & Technology Park project at the Lok Ma
Chau Loop and its prospective opportunities for both
Hong Kong and the Mainland.

The Young Executives Club and the Young Executive
Committee of AustCham jointly organized the first YEC
Network & Learn event: Technology & Green
Sustainability on 30 March, at the HK Innovation Lab
sponsored by the Commonwealth Bank of Australia.
Around 50 members from both associations attended
the event and learned from Sankar Villupuram, JOS
Head of Business Development & IoT, about his
company’s CityTree concept. Members also were able to
explore the Innovation Lab.

Indonesia
I

Wooing Investors

ndonesian President Joko Widodo
urged Hong Kong entrepreneurs
to consider investing in the country as it looks to raise its economic
development, in line with its standing as the world’s fourth largest
country.
Speaking to the Hong Kong business community at a forum supported by the Chamber on 1 May,
he said major reforms in the country are making it easier than ever to
do business there. As a result, Indonesia jumped 15 places in the past
year in the World Bank’s Ease of
Doing Business rankings.
“In the latest rakings, due to
the reforms we have implemented,
Indonesia jumped 15 places in one

year,” he said. “We now rank 91 in
the world, but we are not satisfied
with that, our target is to be among
the top 40.”
The former businessman said
around 3,000 regulations have been
removed. Less red tape also encouraged businesses in the country to
come forward during a tax amnesty,
resulting in US$300 billion in
previously undeclared assets being
disclosed.
While the country is eager to woo
investors, the result of the gubernatorial election in Jakarta on April 19
has raised fears that radical Islam
hardliners in the country will whip
up anti-Chinese sentiment. However, Widodo believes people want

Paving the Way for Closer Cooperation

D

uring the conference, Chamber Chairman Stephen Ng signed a
Memorandum of Understanding (MOU) with Rosan Perkasa
Roeslani, Chairman, Indonesian Chamber of Commerce and Industry
(KADIN), to further expand cooperation between Hong Kong and
Indonesia's business communities. Ng said many HKGCC members have
been investing in Indonesia for decades, and he hoped the signing of
the MOU will further reinforce the Chamber’s relations with the country.

to better their livelihoods and so far
his policies seem to be meeting with
approval. In a recent survey, 75% of
Indonesians feel the country’s policies are on track.
Investments as part of the Belt
& Road initiative will also keep the
country’s development on track.
The President said thousands of
kilometres of roads and railway
lines will be laid to improve transportation in the country, along with
building new airports and upgrading existing facilities. Sea ports and
shipping services in Indonesia also
need to be upgraded and opened
to competition. At the moment,
only Indonesian registered ships
are allowed in Indonesian waters,
resulting in sea cargo charges being
approximately 30-40% higher than
other countries in the region.
Chief Executive CY Leung also
highlighted the importance of Hong
Kong businesses in the Belt & Road
initiative, and how Indonesia can
benefit from our role as a financial hub and gateway to the greater
PRD delta. He said that the country’s Belt and Road Initiative would
bring about enormous develop-

ment potential for Hong Kong and
ASEAN countries such as Indonesia.
Leung added that the establishment of the Hong Kong Economic
and Trade Office in Jakarta will
help develop trade and investment
between the two places. Hong Kong
is Indonesia’s 14th largest export
partner, while Indonesia is Hong
Kong’s 20th largest import market.
Doing business in Indonesia,
even for seasoned businesspeople,
can be a challenge, as a member of
the audience pointed out. Enggartiasto Lukita, Minister of Trade, also
speaking at the conference, said key
economic packages have been rolled
out to encourage foreign direct
investment.
“These include simplification of
rules and procedures on trade and
investment; speeding up processing
time; incentives for investment and
industry; financing for SMEs; provision of energy; improvement of
the negative list of investment; and
simplification of visa procedures,”
he said.
The country has undergone over
two years of prudent fiscal measures
and this was starting to pay off with

Moody’s having raised their outlook for Indonesia’s rating earlier
this year, said Thomas Lembong,
Chairman of Indonesia Investment
Coordinating Board (BKPM), who
spoke on a panel with Minister
Lukita.
Before the event, Lembong
held a one-on-one meeting with
Chamber Chairman Stephen Ng to
discuss economic and investment
developments in Indonesia.
Tourism development
Tourism is a major source of
investment in Indonesia as well as
a major employer. It is also driv-

ing infrastructure development to
open up many parts of the country. “As a result, our tourism sector
is booming. For example, last year,
two airlines launched direct flights
from Mainland China to Manado
[a pristine island paradise in North
Sulawesi Province], increasing
Mainland tourist arrivals from
12,000 per year to 12,000 per
month,” said President Widodo.
He added that with Hong Kong’s
expertise in serving tourists and in
real estate, there is huge potential to
develop hotels and resorts in Indonesia to serve both international
and domestic tourists.

N
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Welcome to the Chamber Family!

N

early 100 executives from a diverse range of business
sectors attended a special orientation reception for new
Chamber members on 28 March. Chamber Deputy Chairman
Aron Harilela and CEO Shirley Yuen welcomed the new faces
and described the services and benefits available to members.
Attendees were able to meet fellow members and committee
leaders while making new contacts.

What Does the Future Hold for
Hong Kong’s Tourism Industry?

T

he Government’s 2017/2018
Budget earlier this year
included an additional funding of $243 million to facilitate the
balanced and sustainable growth of
Hong Kong tourism industry. As a
result, the tourism authorities are
set to put this amount to use with
several different initiatives.
To enhance the attractiveness of
Hong Kong to more tourists, $12
million will be used to diversify
tourism attractions, such as holding events with local characteristics
and $5 million for green tourism,
said Aaron Liu, Deputy Commissioner for Tourism, at the Cham-

ber’s roundtable luncheon held on
19 April.
The authorities also plan a new
initiative to attract high-spending
overnight visitors via cruise tourism and meetings, incentive, conferencing and exhibitions (MICE).
Liu said that the growth of transit
passengers has increased 20% from
2012 while $12 million will be spent
to establish a new pilot scheme to
attract transit passengers to stay in
Hong Kong longer.
Liu also said that $27 million will
be used to provide more funding
for the training of tourism industry
workers.

Hong Kong’s tourism industry is
facing challenges, not least an unstable global economy, competition
from nearby regions such as Taiwan
and Japan, and changes in Mainland
policies, which allow more Chinese tourists to travel aboard, said
Anthony Lau, Executive Director,
Hong Kong Tourism Board (HKTB).
To cope with these challenges,
HKTB aims to differentiate Hong
Kong by focusing on local characteristics and promoting unique
experiences. HKTB is also using
online platforms and social media
to promote Hong Kong and its
new branding campaign with vid-
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eos has had over 500 million views,
said Lau.
In addition, Lau told the audience
to pay attention to new HKTB projects, such as the “Old Town Central”
development plan, a new summer
party in Central, and the My Hong
Kong Guide mobile app that offers
e-coupons to overseas tourists.
Members suggested that Hong
Kong’s tourism sector should cooperate more with other regions, such as
Guangdong Province. Both speakers
agreed and stressed that all sectors in
Hong Kong should work together to
enhance Hong Kong’s attractiveness
as a world-class destination.

Hong Kong’s tourism industry is facing challenges, not
least an unstable global economy, competition from
nearby regions such as Taiwan and Japan, and changes
in Mainland policies, which allow more Chinese tourists
to travel aboard, said Anthony Lau, Executive Director,
Hong Kong Tourism Board.

Building Connections with Myanmar

O

ver 120 members attended the HKGCC-Myanmar networking cocktail reception to welcome
a visiting business delegation from Myanmar
on 30 March. The 21-member delegation comprised
high-level businesspeople and officials from the Union
of Myanmar Federation of Chamber of Commerce
and Industry (UMFCCI), the country’s largest business
body with over 20 regional organizations and 30,000
members.
Asia & Africa Committee Chairman Andrew Wells
thanked the UMFCCI delegation, as well as the Consul
General of Myanmar, Zaw Zaw Soe, for attending and
highlighted the emergence of Myanmar as an attractive
country for investment. CEO Shirley Yuen seconded his
sentiments and proposed a toast to strengthening relations between Hong Kong and Myanmar. The reception
was held in cooperation with HKMCC.
Led by Myo Thet, UMFCCI Vice President, and Than
Aung Kyaw, Deputy Director General, Department of
Investment and Company Administration, Myanmar
Investment Commission, the delegation was in Hong
Kong on a five-day fact-finding mission.

Catalonia

Moving Forward
Southern European powerhouse aims to diversify and drive economic
growth through foreign investment, start-ups and Industry 4.0

“M

ainland China and
Hong Kong have
ranked among the
top 10 investors in Catalonia in the
last five years. Some 91% of Hong
Kong foreign direct investment
(FDI) projects and 55% of Mainland China FDI projects in Spain
have been in Catalonia,” said Núria
Betriu i Sánchez, Director General of
Industry and CEO of the Agency for
Business Competitiveness (ACCIÓ).
This is not surprising, because
Catalonia has a diversified economy
built on R&D, Internet of Things
(IoT) and Information and Communication Technology (ICT) business ecosystems. In addition, Catalo-

nia possesses several key advantages
including a strategic geographical
location, a strong logistics industry,
and top-level infrastructure, as well
as a supportive culture and ecosystem for innovation and technology,
she told members at the Chamber’s
seminar co-organized with Catalonia
Investment & Trade on 30 March.
Jordi Baiget Cantons, Minister
of Business and Knowledge of the
Catalonia Government, also speaking at the seminar, explained that
Barcelona is one of the few cities
in Southern Europe that possesses
multimodal transportation including port, airport, road and railway,
which is a key attraction for investors.

From January 2011 to June 2016,
Catalonia attracted 51% of investment projects in Spain from the
Asia-Pacific region. Over 6,400 foreign companies are based in Catalonia, including Lenovo and China
Construction Bank. In 2015, Catalonia attracted a whopping 71%
of all international venture capital
invested in Spain, said Sánchez.
Catalonia is home to the Barcelona Supercomputing Center and
Eurecat Technology Centre of Catalonia, which engage in cutting-edge
research. Having both the hardware
and software is also one of the reasons that Barcelona attracts so many
ICT companies and start-ups.
“Catalonia prefers to drive Industry 4.0,” said Sánchez. She added
that Catalonia has a solid industrial
base and powerful ICT ecosystem so
it has the perfect mix to become a
driver of Industry 4.0.

Catalonia’s technological and industrial strengths have attracted interest and investment from Hong Kong.
“In 2006, we acquired a 70%
interest in TERCAT, a five-berth
container terminal in Barcelona and
invested 600 million euros to build
a start-of-the-art facility in Barcelona terminal – BEST,” said Ken
Chou, Group Commercial Director
of Hutchison Ports. Boasting the
highest productivity of all terminal facilities operated by Hutchison
Ports, BEST is the company’s first
semi-automated container terminal.
He hailed this as an example of
successful cooperation between Catalonia and Hong Kong, with support
from the Barcelona Port Authority
and Government Authorities.
Another successful cooperation
between the two places is in R&D.
Hong Kong Applied Science
and Technology Research Institute

(ASTRI), located at the Science
Park, has signed a collaboration
agreement with the research organization of Barcelona Tecnologic de
Telecomunicacions de Catalunya
(CTTC), to carry out R&D in the
Science Park.
Peter Yeung, Head of ICT &
GreenTech Cluster of Hong Kong

Science and Technology Parks Corporation (HKSTP), said at the event,
“We connect the resources of both
HKSTP and the Catalonia region
and we work closely with ACCIÓ.”
HKSTP aims to provide knowhow
through technology, applications
and solutions to companies who
wish to implement Industry 4.0.

Developing Our Innovation
and Technology Sectors

I

nnovation and technology are
drivers for economic growth and
the key to enhancing the competitiveness of our industries. However,
questions have been asked about
whether Hong Kong is capable of
developing itself into a regional hub
for innovation and technology and
does it present a favourable environment for nurturing scientists to
carry out R&D?
Professor Lap-Chee Tsui, Founding President of the Academy of Sciences of Hong Kong (ASHK), tackled these questions and others while
sharing his insights with members
on 6 April.
“For Hong Kong to be more competitive, the universities and industries need to be linked together,” said
Professor Tsui. “Innovation with
technology will make us go further.
The Hong Kong Science Park has
identified three technology platforms, namely Smart City, Healthy
Ageing and Robotics, to inject new
energy into the city’s economy.”
Speaking about the Lok Ma Chau
Loop, Professor Tsui said that the
piece of land offered a great opportunity for economic development,
but the availability of a talent workforce presented a challenge.
“About 55,000 jobs will be created
when the loop is developed. With
around 5,000 STEM students graduating each year, it will take us more
than 10 years to fill up the vacancies,
not to mention a large portion of
graduates will be absorbed by other
industries,” said Tsui.

The Hong Kong Science Park has identified
three technology platforms, namely Smart
City, Healthy Ageing and Robotics, to inject
new energy into the city’s economy.

He also believed that Hong Kong
should invest in enhancing top-end
research capabilities and nurturing
talent and technology start-ups to
fully utilize the Loop.
The ASHK aims to promote the
development and advancement of
science and technology in Hong
Kong, and to raise the city’s
profile as a centre of scientific
excellence.

HKGCC Team Wins Tennis Competition
Congratulations to members of the Chamber’s tennis teams who
played brilliantly to win the 25th Dr Henry Fok Corporate Patron League
2017 tennis league on 23 April. After three days of intense heats, the
HKGCC team won the final. Well done guys, we are so proud of you all!
On the HKGCC team were: Edmond Yue, Tai Chan, Thomas Lee,
Mikael Pare, Bryant Shu and Richard Tao. On the HKGCC-YEC team
were: Oscar Chow, H Livar Afshin, Nicolas Bouvier, Gary Hui, May Lam
and Marco Sze.

Meeting the Dutch Entrepreneur
Behind the Perfect Heels

W

omen Executives Club
members met Dutch
designer-entrepreneur,
Bianca Blom at No. 8 Boutique
in Sheung Wan’s Western Market
on 11 April. WEC Chairman, Jennifer Chan, introduced Blom, who
followed her passion to start her
entrepreneurial journey by creating
LINJA – “The Little Black Dress” of
high heels.
“Like every woman, I never
found the ultimate high heels and
was always in a love-hate relationship with high heels. This is why I
wanted to create LINJA – it means
soft, gentle and strikingly beautiful in Old High German,” said
Blom. After making numerous
adjustments and prototypes with
an Italian shoemaker, Blom finally
launched LINJA. Not surprisingly,
her shoes immediately found favor

with women across Europe and the
United States.
Excited about the introduction of
her line in Hong Kong for the first
time, Blom shared some stories and

invited members to try out LINJA’s
10 cm high heels. WEC members
also enjoyed trying on Chinese
qipao and elegant cocktail dresses
available at No.8 Boutique.

Hong Kong’s First Quality
Retirement Housing Project

L

ed by Eric Chin, Chairman of
the Digital, Information and
Telecommunications Committee, members visited The Tanner Hill, Hong Kong’s first nonsubsidized rental housing project for
senior citizens aged 60 or above, on
21 April. The Tanner Hill has been
well-received by many people and to
date, has an occupancy rate of 74%.
Members met with May Wong,
General Manager for Business
Development, who introduced

the use of cutting-edge technology in in-room services. All flats
are equipped with an emergency
call response system, entrance door
tracking sensors and no-motion
response detection system, as well as
a thermometer, sphygmomanometer and diabetic equipment to measure body temperature and blood
pressure, and test blood sugar of
tenants. This data will be collected
and monitored by a team of medical professionals to provide regular

consultation to tenants. Members
also got a tour of the project’s show
flats and facilities.
Consisting of 588 units in three
towers, The Tanner Hill has brand
new facilities including a club house
with a library, gym, indoor-heated
swimming pool, and a mahjong
room. It also has two clinics, one Chinese and one family; a day care and
cognitive training centre; and a rehabilitation centre to offer specialty and
geriatric services for residents.

Business-School Partnership Programme
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