[image: image1.png]IABC/ HIK

B

&

B 5 ®



International Association of 

Business Communicators, Hong Kong Chapter
[image: image2.png]HKGC&

Hong Kong General Chamber of Commerce

ZFH 3B 452 g = 1861




[image: image3.jpg]HKGC&

Hong Kong General Chamber of Commerce

ZFH 3B 452 g == 1861



Event Code: S41112COQ

Friday, November 12, 2004, 9:00 a.m. – 6:00 p.m

Conference Room of HKGCC, 22/F, United Centre, 95 Queensway

Organized by International Association of Business Communicators / Hong Kong Chapter and 

Hong Kong General Chamber of Commerce
------------------------------------------------------REPLY SLIP--------------------------------------------------------------

The Communications Ecology: Seizing Opportunities in the Age of Chaos
Conference Secretariat c/o Chamber Services Ltd., 22/F, United Centre, 95 Queensway, HK

Attn: Ms. Sophia Lo
Phone: 2823 1266
Fax: 2527 0380

Email:csl@chamber.org.hk

Conference Fee: HK$1650 (Members) / HK$1880 (Non-members)

Name:
Title:

Company:
Email:

Address:

Tel:
Fax:

No. of Members:
No. of Non-members:

By Cheque – No.                   (payable to “Chamber Services Limited”)

Payment by Credit Cards:     Visa    /    Mastercard
Expiry Date:

Card No.:
Total HKD:

Name of Cardholder:
Signature:                   Date:

[For Office Use: Authorized Code:                                  Date:                    ]


No-shows will be charged and payments are non-refundable unless the event is cancelled by the organizer.

Booking will only be confirmed with payment, on a first-come-first served basis






In this environment of e age of chaos anddramatic socio-economic disruptions, how can the role of Ccorporate communications within organisations add value to business strategies? In this era of highly networked relations and information, what does it take to have communications heard and retained? 





Today, stand-alone communication strategies are ineffective. Increasingly corporate communicators must align messages about corporate values, products and services throughout a business’ value chain. The more networked we become the harder it is for Communication Strategies to hold strong! 





Given the diversity of communication channels and the cultural boundaries which exist within those channels, communicating uniformed messages across various territories has become an increasingly uphill battle.





Today, most businesses need to realize that stand-alone communication strategies are ineffective, as business success requires the alignment of Communications and Business Strategies as one.





Developing a winning strategy requires the understanding of the multiple stakeholders, the intricacies of corporate systems and an understanding of their roles within the intricacies of corporate systems those systems, in order to develop strategic plans and communications that achieve successful measurable results. 





Now more than ever, the role of Strategic strategic Communicators communications is vital in order to effectively generate market-wide changeinfluence. B by starting from the endgame they desire and implementing integrated approaches, corporate communicators and understanding the NEW role Communications are can play to facilitateing business success!





Distinctive Topics


New Business Challenges in the Age of Chaos


Seizing Opportunities of Business Success through Communication


Integrated Communications – Building an Effective Communications Model


Creating Value in Financial Communications 


Best Practices in Communication Project Planning – Internally and Externally


Corporate Affairs in the Communications Ecology


CSR: A Cost or Investment?


Motivating Internal Stakeholders for Business Success


Additional networking function is scheduled for after the conference








Coffee Breaks sponsored by Watson Wyatt Worldwide,  e (� HYPERLINK http://www.watsonwaytt.com ��www.watsonwaytt.com� ) 


Integrated Communications session sponsored by Mind Your Language™ (� HYPERLINK http://www.myl.com.hk ��www.myl.com.hk� )











ABOUT IABC/HK


IABC/HK is the local chapter of IABC, established in 1983.  It is the leading voice of the communication industry of Hong Kong with over 500 participants, practicing the disciplines of corporate and marketing communications, public relations, internal and external communications, media relations, community relations, public affairs, investor and government relations.
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Distinctive Topics





New Business Challenges in the Age of Chaos


Seizing Opportunities of Business Success through Communication


Integrated Communications – Building and Effective Communications Model


Recreating the Value of Financial Communications for Business Success


Best Practices in Communication Project Planning – Internally and Externally


Corporate Affairs in the Communications Ecology


CSR: A Cost or Investment?


Motivating Internal Stakeholders for Business Success


Additional networking function is available after the conference


 INFLUENTIAL SPEAKERS


Warren Bickford, Jeff Bullwinkel, Mary Covatta , Joseph Fong, Julie Freeman, Barbara Gibson, David Hall, Doris Ho, Karen Horn, David Kistle, Mary Lamb, Marina Leung, Gary Ng,  Liliana Ng, Markus





For A Detailed View OTo see the full f The Pprogramme,  Please please Visitvisit: Www.Iabchk.Com








Confirmed Speakers


( 	Warren Bickford, Vice President, Gryphon Reputation Management


(	Jeff Bullwinkel, Senior Corporate Attorney, Law and Corporate Affairs, Microsoft


(	Joseph Fong, General Manager, Government & Corporate Affairs, Asia & Japan Region Hewlett Packard


(	David Hall, Head of Public Affairs, Asia, HSBC


(	Doris Ho, Corporate & Regulatory Affairs Manager, Hong Kong & Macau, British American Tobacco


(	Barbara Gibson, Regional Director, IABC Europe & Middle East


(	Karen Horn, Cisco, Creator of My Communication


(	David Kistle, Worldwide Chairman, IABC


(	Julie Freeman, Worldwide President, IABC


(	Mary Lamb, Regional Director, Corporate Communications & Public Affairs – Asia Pacific, Motorola


(	Chuly Lee, Regional Director, Watson Wyatt


(	Marina Leung, Senior Director, Corporate Relations, McDonald’s


(	Helene Li, Communication Practice Leader, Greater China, Watson Wyatt


(	Gary Ng, Director of Investor Relations & Corporate Communications, Clear Media Limited


(	Liliana Ng, Regional Communications Manager, Asia, Dow Corning 


(	Markus Shaw, Chairman, WWF Hong Kong


(	





Shaw, Richard Welford, Deputy Director, Corporate 	Environmental Governance Programme, University of Hong Kong


(	, Mike Wong, Board Director, Investor Relations Association, Asia 





For detailed program Information, please visite � HYPERLINK http://www.iabc.com ��www.iabc.com� 





COMMUNICATIONS ECOLOGY:


Seizing Opportunities In in The the Age Of of Chaos





TO SEE THE FULL PROGRAMME, PLEASE VISIT:


www.iabchk.com
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