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The series of workshops in this bookle
are offered at very special discounte(
rates as a value-added service under t
Campaign. The objectives of thes
workshops are to assist companies i
equipping thdr newly recruited trainees
with the appropriate skills, knowledge and
attitudes required in the workplace, and
to assist managers/supervisor ir
becoming good mentors. Companies the
have recently recruited trainees, or are
planning todo sg should definitely join
the workshops dfered exclusively under the Gaduate Trainee Campaig.
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We would lke to thank our partners ér supporting the Geduate Trainee
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To faciitate day-to-day communiation in Englsh with clients and mwlleagues, appopriate pronunciation is
fundamertally important. Ths 10-sessbn course s designed for you to grasp the baic demerts d Englsh phondics
in pronouncing English words properly. After this course, you will find yourself more confident in speaking |[Englisl|
and achieve great improvement in pronouncing words, even for native English speakers to catch your words|better
Content:
1. Speech Organs 4. Clusters
2. Production of Speech Sounds 5. Speech Practices
3. IPA: \bwels and Corsonants
Instructor: Connie Ng (BA, PDip TESOL)
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Presentation Skills
This workshop & designed for those who ag required to presert on a egular bais, ether internally or b dients. The aimfcthe
progamme § o develop a higly mnfident and engging ndural dyle d preserting nformative or pesuasive presertations.
Objectives: Content:
@ Winning trust & confidence of the audience by 8 Underlying principles of spoken communicatian

adopting a conversational style 8 Scripts, notes, bullet-points
@ Creating impact, clarity & hooking the audiences’ § Content & structure

interest at the outset 8§ PowerPoint uses & abuses
@ Understanding audience needs & expectations 8 Speaking unprepared

and structuring the presentation to meet them 8 Handling Q&A
@ Using creative visuals for impact & reinforcement
@ Handling difficult questions & objections with

confidence and credibility
Instructor: Eric SampsofEnglish session)

Tony Ngo (Cantonese sssbn)
Date: Time: Language: Fee: Event code:
21 July 2009 0900-1200 Cantonese HK$400 for mem. / HK$500 for non-mem. T90721KF1
18 August 2009 0900-1200 Cantonese HK$400 for mem. / HK$500 for non-mem. T90818KF1
* up to 20 participants per session
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Clarity, Brevity & Impact
This practical programme is to help you communicate with greater clarity, brevity and personal impact whenever you speal
Objectives: Content:
@ Speaking with greater confidence & composure in 8 Effective ddivery o ideas durhg a medéing or

meetings & presentations presentation

How to use notes & prompts so that they are not The elevator pitch — how to construct a pithy,

high obvious to your listeners impact message at short notice

1%} 8

@ How to prepare & structure much more focused § Generating dialogue when you speak — balanc
& persuasive ideas - quickly listening & talking

@ Controlling your pace of delivery & eye contact to 8 Assessing different personality styles & adapti
create greater impact & authority your message to them

@ How to adapt your message appropriately when

speaking to different personality styles

Instructor: David Keattch

Date: Time: Language: Fee: Event code:

22 July 2009 1445-1745 English HK$300 for mem. / HK$400 for non-mem. T90722KF
* up to 40 participants Rescheduled from 15 July to 22 J
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Ever wondered how to hold a glas, efoy the @ckail snack and male engaging small &lk all & the same time?
This workshop giwes participats the onfidence and sklls to thrive a formal social geents, wheher as hog or
guest. Dress and executive imag ar examined and assessd with a brigf overview and reminder given o
appropriate dress br bushess ad bushess/iocial ocesions.

ining events
cial & business settings

At the end of this workshop, the participants will: _
0C

o\gb@

erall image & self-esteem

@ Have greater confidence when presenting themselves at
@ Gain confidence in building relationships with clj &V

@ Cultivate a sense of etiquette to further enPh\ﬁ 0

Content:

8 Networking: Preparation; entering a rgn; remembering names; making small talk with strangers; gettir
best bushess eault from cocktail / networking ocesions; bllowing up

8 Dress & «ecutive imag: Advice on appopriate dress br bushess brmal & busness @sual. The Color Quiz

8 Practical knowledge necessary for hosting client lunches or dinners

Instructor: Suanne Watkinson
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Introduction to NLP

Neuro Linguistic Programming could help you to work well with others and develop yourselves. Do you W
improve your communiation and interpersonal skis? ¥ur power of communiation @ntribute directly to your
ability to do a better job!

Content:
@ What is NLP?
@ Knowing how to communicate through understanding the Human Communication Model
@ Gdting o Know Yoursdf & Otheis much moe than before
@ Improving Yur way of Communietion
8 To buid a dimate o trust & rapport
8 Align your actions with your outcome
8 See things in different perspectives

Instructor: Marissa $ang

Date: Time: Language: Fee: Event code:
23 July 2009 0930-1130 Cantonese HK$300 for mem. / HK$400 for non-mem. T90723KF1

* up to 40 participants
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Influencing & Negotiation

Successful people know how to influence others. Be they politicians, business directors, advertising exe
or football mahagers. Thg know wha it takes to persuade othels to support them and to adopt their ideas. This
workshop examines how they do it. Participants will test internationally recognised strategies and technig
within the context of their own environment.

Objectives: Content:
@ Accderate the pocess d achieving a ‘Tusted Advisor’ 8 Quantifying “Tud’ so & to initiate individual
status actions to develop better relationships
@ Develop relationship strategies for specific targets 8 Identifying& analysing strategies to influence
@ Increase pesonal pavers d persuasion “across-the- the thinking & behaviour of others
table” 8 Applynhg pesuasive drategies & techniques

face-to-face

Instructor: Mark Loasby

Date: Time: Language: Fee: Event code:
23 July 2009 1430-1730 English HK$300 for mem. / HK$400 for non-mem. T90723KF2

* up to 40 participants
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Communication Styles

The personality of an individual will have a direct bearing on how that person communicates. A lack of unders
and poor flexibility can lead to a serious breakdown in communication. The aim of this workshop is to e
how and why this happens and to suggest what can be done to address this.

Objectives:

@ ldentify the personal styles of each particip&nto highlight potential communication barriers

@ Examine the impact of these differences in a working situaida suggest how they can be overcome
@ Practice echniques o deal with stuations whee misundeistanding ha occured

Content:

Interpersonal Styles:

8 The impact of different personal styles on communication

Team Communiation: The impact dbworking in a group

8 Managing information, establishing & retaining what is needed

8 Group communication, listening skills, chairing skills

8 Speaking the same language, establishing common meaning

Recovery:

8 How to get back on tack when ommuniation ha bioken dovn, or 5 n danger of doing so

Instructor: Eric Sampson

Date: Time: Language: Fee: Event code:
25 August 2009 0900-1200 English HK$400 for mem. / HK$500 for non-mem. T90825KF1

* up to 20 participants
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Organizational Success I: Getting Ready for the Job!

Content:

@ Understanding the industry vs the organization

@ Knowing the current economy & the market trend

@ What are your values? What gives your energy?

Secrets in creating an inspirational workplace for yourself
How to increase your Naural Rower!

How postive are you? Tips in being posiive!

Getting to know your limitations that are holding you back from doing an even better job
Install good daily habits - could you be able to find them out?
Differentiate yoursdf - sklls/competencies sssessmern

Perfect the present & upgrade your computer

Thanks God - | love my job!

(SENENEO ISR

Instructor: Marissa $ang

Date: Time: Language: Fee: Event code:
25 August 2009 1430-1630 Cantonese HK$400 for mem. / HK$500 for non-mem. T90825KF2

* up to 20 participants
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Organizational Success Il: Empower Yourself to Perform Efficiently!

Content:

@ Be a Smart & Better employee to your organisation

@ Self awareness - Discover your unique talent

@ Geting o the hert of the organization - Be a pssbnate emplgee!
@ Take a Pwer Nap - Siand think!

@ Build Powerful relationships with your colleagues and bosses
@ Learn to hear

@ Communicate with Power, Grace & Style

@ Are you creating your imag & per the oganizational branding?

@ Toss put To-Do Lst

@ Be responsible & know how to become indispensable!

Instructor: Marissa $ang

Date: Time: Language: Fee: Event code:
27 August 2009 0930-1130 Cantonese HK$400 for mem. / HK$500 for non-mem. T90827KF

* up to 20 participants
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About the Instructors

David brings to our clients a wide range of communications experience in a multi-cultural
environment. Ower the pat ten years, Daiid has povided advice and waching & the
highest levels to many of the leading financial and business institutions in the|Asia
Pacific region.

David’s skils & a mach ae based upon a mlitary career with the Briish Army that
encompassal a bioad range of command and daff appontments. In 1992 he s the
principal author & the Mozambique Race Pla and was the seror Briish negtiator at
the successul Mozambique Race tlks n Fome. In ecognition o this he vas avarded
the OBE in 1993. Having achieved his military ambition of commanding his Regimgnt he
decided to explore new challen@s utiizing hs skils & a1 instructor and wmmuniator.

David KeattchoBE David’s recert clients ndude: ABN ANRQ Barlays Captial, BAX Global, Biish Ameri@an

Tobacm, Ctigroup, Cliford Chaace, CLP d@wver, Cedit Susse, Czenove, Deacons,
Ddoittes, Deusche Bak, Bolution Watterson, Fnancial Times, Frth Invesment,
Freshfields Bruckhaus Deringer, HSBC, ICAC, Hong Kong Jockey Club, Hong Kong|Monet
Authority, ING JPMogan, Merrill Lynch, Miciosdt,

Morgan Sanley, MTR Newtonian Capial Managemert, Paul Hatings Jaofsky and Walker,
Royal Bank of Scotland, Sailfunds, Securities and Futures Commission, Simnjons ¢
Simmons, Societe Generale, Standard Chartered Bank, Law Society of Hong Kong, Hon
Kong Police, Hong Kong Securities Institute, UBS.... and many others.
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Shce 1996, Mark hebeen héping ndividuals &ad corporations throughout Asia ad
Australia to achieve success through greater communication. He specialises in designing
and facilitating workshops that directly meet the objectives of those attending| fhis

sessions.

Some of the skills learnt on Mark’s programmes have included practising presentatons,
rehearsing for specific sales pitches or roadshows, addressing large conferencesjkaving
compelling voicemails, running interactive workshops, speaking to the media, building
trusted relationships with dients, aad increasing the dfectiveness d teams.

Mark Loasb
y Mark has worked with a wide range o clients, ncduding some dthe lageg financial,

legal and bushess hgtitutions in the region, & well as hidh technology @ompanies and
Government departmerts. He ha also &clitated semnars for the various Chambex o
Commerce in Hong Kong.

Based in Hong kKng shce 1984, Mark was formally a international school pricipal and
has a Maters degee n EHucational Manhagemert. In 2004, ér the third time, he heded
the team tha was \oted the best training provider in Hong kKng.
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Connie, educated in America, is a professional English trainer specialized in tailor-making
English training programs for many prestigious corporations in Hong Kong. Also, shje is a
certified teacher and oral examination interlocutor of tRaty and Guilds (Hong Kong
Region) Englsh examination boad and has actively promoted the HK Workplace Engéh
Berchmark Scheme sawell as the KK Gaoernmental Coninuing Elucation Fundng
Scheme.

Besides, $1e ha succesdully instructed her sudents dong well in some major public
English examinations in Hong Kong. Most important, her proven abilities and innovative
teaching deas always hdp ESL tudents found learning Engbh much esier.

Connie Ng
BA, PDip TESOL




Tony Ngo

Eric Sampson

Tony has over 28 years d bushess perierce n general managemert, sales, business
development and marleting working n the lage fag moving ®nsumer goods segernt
in Geater Chna and throughout South B Asia.

Tony has expertise n new product ntroduction and development, brand managemernt

- including extension strategies and execution, marketing, sales and distributipn,
organization, key account development, and merchandising programme strategies/and
implementation.

Fluent in Englsh, Catonese and Mandarin, Tony’s liely, enegetic and erthusiastic
personalty males him a néaural-born trainer who @mmuniates dfectively and has a
passobn to share his learning experiences with others. Hs speialties include
presentation and communication skills, sales skills, team building, strategic planning
and execution.
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Eric was born, mised and educated in Hong ling bdore migmting to New Zealand in

1979. He returned in 1994 after a banking career spanning nearly 14 years with|the
Commecial Bak o Audralia and Wespac Baking Corpoation, working n the retail,
commercial and corporate banking sectors.

His unique backgrund, a Euasian with a Hong Kng upbrihging, gsrong Catonese
languag sklls but wih a Western backgound, @mbined with his overseas work
experience and international outlook allow Eric to seamlessly cross cultural, language
and ethnic boundaries and communicate and work effectively across the full spectium
of countries, nationalities and professions.

A full-time Consultant with Connect, Eric specializes in communication, presentation
and negptiation sklls training. An éective team leader and team bulder, he ha
trained and motivated sales and marleting teams h areas sich a&; bulding relationships

for success, superior selling skills, overcoming objections and closing the sale,
communicating with your clients and delivering excellent customer service.

Recent clients include: ABN Amro, Barclays Capital Asia, BT Radianz, BritChanj Honc
Kong, Canossa Hospal, Caeer Times, Ciigroup, CLP &ver, Cedit Susse, CSlHong

Kong Jocky Club, Hongdtig Managemert Assocition, JP Magan, KPMGMerrill Lynch,

Morgan Stanley, MTR, Orrick Coudert, PricewaterhouseCoopers, Royal Bank of Scatland,
Star TV Goup, Simmos & Simmoas, Sandard Charered Bank, Walt Dsney (Asia Bcffic)

and Wing Hong (Holdings). Charity Organization work (pro bono) includes: Animals
Asia Foundation, Orbis Hong Kong, and the SPCA.

Eric coached the winning team of the Hong Kong Marketing Awards for Best Presentation
and Best Marketing Initiative 2008 organized by the Hong Kong Management Associdtion.



Marissa ang

Suanne Watkinson

An Inspirational Executive/Life Coach, the Principal Consultant and Director of M
Corsultants ltd, Marssa ha worked up © Director’s level with over twenty some gars o

Dsaic

in-depth corporate experience in senior executives level and well versed in the full

spectrum o strategic huma resources managemert in many big orporations sich &
Hutchison Group, HSBC, Agriculture Bank of China, National Australian Bank,
Andersen and KPMG etc.. With her diversified background and intensive trai
experierces, $1e has pesonally deeloped and ddivered numeious siccesul courses/

seminars particularly on leadership training and people management techniques to
SME wvners, Seror Executives, HR pactitioners, managemert executives and assstants
etc. For the past twelve years, $1e focuses moe on &ecutive maching and consultative

training which include Executive Coaching to Chairmen, CEOs, government officials

Arthur
Ihing

CEOs,

senior

executives, strategic HR management and training, leadership training and development;

outplacement/career transition management and psychosomatic healing etc.

Module | aad Module Il Cerficates n Heaaling Tauma ad Rain Managemernt with Somaic
Experiencing by Raja Selvam, PhD. and Dr. Maggie Phillips, Ph.D. from USA
Certificate “Coaching at Identity Level - Developing the Impact of Presencej” by Robert B.
Deboih Baon Dits

Certfied “Train-the Tainers” Pogram d Neumo-Lhguitic Pogramming by Dr A Cheung ad
Suzi Smith of USA

Certified Master Practitioner of The International NLP Academy by Dr. A. Cheung and Suz
A member of IAC (International Association of Coaches)

A member of ICC (International Coaching Committee)

An Interndional Roognised Certfied Pactitioner d Neuo-Lngustic Pogramming by Ted Jams,
M.S., Ph.D. and Adriana James, M.A., Ph.D. in Sydney of Australia

An Irternational certfied Coach bNLP § Ted Jams, M.S., Pi. in S/dney o Audralia

A Pactitioner in Time Lhe Theapy Taining by Ted Jams in Sydney o Audralia

A Hypno-theapist certification by Ted Jame d Sydney, Audralia from Uniersity of NSV

Program of Brazil

Certficate in “Money & You” program

Series d Coachig training fom LIM (Ledership in Internaional Mahagement) by Ernie Tirner
of USA

A full member of Institution of Human Resources Management

MBA degree in American University of London with outstanding award.
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Suanne wes born ad raised in Asia. Hera&ly @areer for over twenty years waes spenin
the hotel, hosptality and lesure indudry in Audralia, Bermuda, the Midle Eag and

Dilts &

Smith

An International Certified Coach by Joseph O'Connor of International Coaching Certifigation

Asia. In the mid-‘80’s she managed her first private membership club, the Dubai Country

Club n the Unted Aab Emiates. Fom 1989 — 1995t was the Genaal Manager o the
Ladies’ Recreation Clubm Hong Kng. She then @ant on to manage the Bnglin Clubm
Singapore.

In 1998 Suamne took up full time uniersity sudies n the UK She otained her Masters
in International Hotel Management, followed by an MBA from Cranfield Universi
School of Management. She also earned her postgraduate diploma in marketing
the UK Chartered Institute of Marketing.

Suanne returned home b Hong Kng n early 2000. Herdtus sice ha been on hiping
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Connect’s clients to develop their businesses through enhanced communication gkills,

consultative selling and relationship marketing. With her strong background in pe
management and food and beverage she regularly provides coaching in netwo
skills and dining etiquette.

Recent clients include: ABN Amro, Barclays Capital, Baring Asset Management
HSBC Prate Banking, Hong kng Tade Developmernt Courcil, JP Mogan, Merrill Lynch,
Morgan Stanley, MTR Corporation, Standard Chartered Bank and UBS.

Within the business community Suzanne is actively involved in several chambe
commerce and sis on a number bcharty committees. Kiown as an ernthusiastic

Dple
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|HSBC

rs of

‘matchmaker’ both in a business and social capacity, her role of bringing togetherj and

‘connecting’ training solutions to clients’ needs within Connect is all the m
appropriate.
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Training \enue: 22~ United Cenre, 95 Queesway, Hong kKng
Enquiry: Wanda Chiu(( 2823 128@6 2527 9843 wanda@chambenorg.hk)

(g Clarity, Brevity & Impact (English) T90722KF HK$300@Mem./HK$400@Non-Mem.
(g Presentation Skills (Cantonese) T90721KF1 HK$400@Mem./HK$500@Non-Mem.
(g Introduction to NLP (Cantonese) T90723KF1 HK$300@Mem./HK$400@Non-Mem.
g Influencing & Negotiation (English) T90723KF2 HK$300@Mem./HK$400@Non-Mem.
August

(g Presentation Skills (Cantonese) T90818KF1 HK$400@Mem./HK$500@Non-Mem.
0 Communication Styles (English) T90825KF1 HK$400@Mem./HK$500@Non-Mem.
(g Organizational Success I: Getting Ready for the Job! (CantoneseJ90825KF2 HK$400@Mem./HK$500@Non-Mem.
(g Omanizational Succss Il: Empaver Yoursdf to Rerform Hiciently! (Cantonese) T90827KF  HK$400@Mem./HK$500@Non-Mem.
g Membership no. g Non-member Contact Person:

Company:

Td: Fax: Email:

Address:

Name of attendee: Position:

Payment by Cheque: HK$ (payable toThe Hong Kong General Chamber of Commgrce

Plesse write down event code at the back d the cheuge ad send ly mai to \Wanda Chiu, HKGCC22F United Certre, 95 Queeaway, HK.

Payment by Credit Cardf] Visa Card ( MasterCard  AmEx Expiry Date: (mmyyy
TotalHK

CardNo.: ﬁqa ¥ )
Stghature:

Name of Cardholder:

Terms and Condiions:

- All booking forms received ar€ONFIRMEDBookings.

- Payments are non-transferable and non-refundable unless event is cancelled by HKGCC. Substitution will be accepted.

- Payment can be refunded if cancellation is submitted in writing at Ie8&VEN (&yorking days prior to the event date, and the
refund amount is subject to a 5% or HK$30 handling charge, whichever is higher.

- Cancellation with less tharsEVEN (7yvorking days' notice is not entitled to any refund.

Strategic PartnerdEBg{k{4E:

Communication skills training specialists




