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AND CREATIVITY

am very happy that the Hong Keng Awards for Industries has once again turned out fo be a big success. In particular,

for the Innovation and Creativity calegory, we received 30 applications from a wide spectrum of industries, many
of them being truly exquisite examples in creativity and innovative business practices. | would like to congratulate the
six winners for their outstanding achievement in receiving this highly-acclaimed award.

In any knowledge-based economy, innovation and creativity are vital for susiainable success. This is clearly demonsirated
by the companies that took part in this contest - how vigilant they have been in upgrading the quality of their products
and services, in adopting new business concepts, and helping to enhance the competitiveness of Hong Kong.
Therefore, this accolade is not given lightly, as the winners - including both management and staff - are the living
proof of excellence in the exploitation of new ideas, incorporation of new technologies, and application of best
practice in their respective businesses. As such, they are a role model for Hong Kong industries, and represent a
continuation of the Hong Kong success stary.

Finally, | would like to thank all members of the Organising Committee and the Judging Panel for their outstanding
work, as it has not been an easy task 1o select the winners from a pool of high-quality companies.
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any congratulations to the winners of the "2005 Hong Kong Awards for Industries: Innovation and Creativity."
The award is not just a recognition for the winners, but also a showcase of the best practices of Hong Kong
enferprises driven by a strong culture of innovation.

With rapid changes in the operating environment, Hong Kong companies are reassessing and repositioning themselves
in order fo stay ahead in a competitive market that is everchanging. Our economic recovery in recent years has
opened up new and exciting opportunities, and it fakes fresh ideas and novel concepts fo generate new businesses.
| am delighted that many Award entrants have crealed new value for their businesses. The winners deserve praises
for their efforts and achievements, and their success will surely be an inspiration fo others.

The Chamber is proud to be invited once again to organise the Innovation and Creativity category of the renewed
award scheme, which combined the Hong Kong Awards for Indusiry and the Hong Kong Awards for Services to
become the most prestigious award in Hong Kong. Being the HKSAR's premier business association, we will continue
to play an active part in facilitating Hong Kong enterprises to develop and enhance their competitiveness.
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3D-GOLD
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3D-GOLD is the legendary jewellery brand name established by Hang Fung Gold Technology

Group. With its business strategy — Promoting Hong Kong Tourism, Enhancing Hong Kong

Economy, 3D-GOLD is renowned for its innovation and creativity in products and promotions.

Leveraging its solid foundation and advanced technology, 3D-GOLD is determined to company

development with an extensive retail network spanning across China, Hong Kong and Macau.
As a well-recognized brand name, 3D-GOLD
expands progressively into international
markes.
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www.hangfung.com

3D-GOLD's creativity is demonstrated by its continual innovation in marketing strategies, including the
most luxurious toilet in the world, golden diamonds chariot and golden sculpture for “notables”. It has
transformed traditional gold retailing with a new business concept. The Company’s Exhibition Hall has
become a tourism hot spot, atfracting huge crowds of visitors daily, particularly Mainland tourists. With
such innovation, the Company has built up a local brand name, creating a leading role in the marketplace.
It has made a significant contribution fo enhancing Hong Kong’s role as a tourism destination.
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GOODS OF DESIRE

G.O.D. Lid
£ DHEIRAE

G.O.D. is a lifestyle refailer selling a wide range of products from furniture, lighting to bedlinen
and fashion. The name G.O.D. is the phonetic sound of the Cantonese phrase "to live better",
it is also an acronym for its English name "Goods Of Desire". By exploring age-old Oriental
traditions and updating them with modern consumers in mind, G.O.D. demonstrates that

the techniques and wisdom of past generations in the east still has a place in the future.

The First G.O.D. store opened in October 1996 in Hong Kong. Now having 4 shops in total

with an area of over 40,000 square feet.
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COMMENTS BY THE JUDGING P

G.O.D. is not simply a furniture store. lis creativity is demonstrated by its meaningful name in colloquial
Cantonese, and a very memorable English name that has captured worldwide atfention. The Company
has offered a new lifestyle concept of “shopping as entertainment” to provide a modern retail experience,
including cafe and florist. It has built its strength upon an innovative retailing strategy, consisting of nof
just home products, but also fashion items and bags, presented in a museum-like setting. The Company
is able fo incorporate Hong Kong's heritage into product designs, making local brands into stylish items
with unique culture identity. G.O.D. helps promote Hong Kong as a design hub.
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Octopus Cards Limited
NEBFRERAF

Launched in 1997, Octopus’ Hong Kong system is the world’s leading and most extensive
smartcard payment system, with over 300 service providers across different businesses in Hong
Kong, including public transport, parking, retail, vending and kiosks, schools, leisure facilities
and access control for residential and commercial buildings. Both merchants and cardholders
embrace Octopus for its simplicity and
convenience. Today, 13 million Octopus cards
are in circulation and the system handles over
9.5 million transactions a day, with transactions
value exceeding HK$70 million. Octopus has
started to export its unique experience and
technology overseas in the past few years.
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www.octopuscards.com

Since its invention in the late 1990s, Octopus Card has been continuously expanding the service
coverage from fransport to a wide spectrum of service sectors. It has developed numerous innovative
breakthroughs over the past few years, and its multi-application development has provided convenience
to the public. The Octopus Card, enhanced by technology development, has changed consumer
behaviour and become a community asset, which is an essential part of our everyday life. It is also
one of the few local applications attracting international attention.
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Sports Physicians and sportsperformance are sister companies offering 'total support for sport'.
We brought together skilled people in Hong Kong to form a team unprecedented in the region.
We integrate both holistic and highly specialised professionals from the many diverse fields of
sports science, sports medicine and sports management:
Sports science, including physiology, biomechanics, psychology, nutrition and performance conditioning
Sports medicine including on-field emergency care, imaging, cardiology, pain management,
physiotherapy and sub-specialised orthopaedics
Sports management, including event management, logistical support, educational services and
sports consultancy.
"The sportsperformance athletics club" sponsors developing athletes.
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www.sportsmed.hk

27 COMMENTS BY THE JUDGING PANEL

Sports Physicians Limited integrates all aspects of sports medicine and science to create total support
for sports people, covering medical treatment, surgery, and sports performance enhancement. The
Company’s range of services, such as in-house Magnetic Resonance Imaging and sports consultancy,
meet the needs of both individual patients and corporate clients, and its sports education programme
for children also helps promote sports culture in Hong Kong. With such innovation of incorporating
highly specialised and cross-over services, the Company is able to enhance the performance of sports
and recreation activities, and attract Mainland and foreign patients.
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CLPPower
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CLP Power Hong Kong Limited
PEEHLARLI

CLP Power Hong Kong Limited (CLP Power) is wholly owned by Hong Kong listed CLP Holdings
Limited. For over a century, CLP Power has been the leading provider of electricity to the
people of Hong Kong.

Today, CLP Power is Hong Kong’s largest power utility and a vertically integrated power
business covering power generation, fransmission and distribution business. With an installed

generation capacity of 6,597.5 megawatts and a transmission and distribution network of

some 12,000 kilometres, CLP Power supplies electricity, backed by excellent customer services,
to over two million business and domestic customers in Kowloon, the New Territories and

most outlying islands.
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New Digital Noise (N.D.N) Lid

New Digital Noise is an innovative media advertising company that creates strategies with its
technology to enhance brand image and communications. Our passion is to produce high-
impact projects with lasting impressions.

We provide complete communication solutions covering three main areas: Digital Media, Loyalty
Solution and Wireless Network.

We are unique in marketing communications, user experience, and technology. With our team
of dedicated professionals, we thoroughly understand the importance of both the marketing
message and the medium it is delivered in. We innovate new ways by taking advantage of
technology and bringing advertising fo a new frontier.
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2005 Hong Kong Awards for Industries: Customer Service, Environmental Performance, Innovation and
Creativity, Productivity and Quality, and Technological Achievement Final Judging Panel
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Mr Ngai Wing-chit

Assistant Director-General of Trade and Industry,
Trade and Industry Department
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Mr Kevin Edmunds
Deputy Director, Business Environment Council
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Dr Lily Chiang
Deputy Chairman, Hong Kong General Chamber of Commerce
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Prof Poon Chung-kwong, GBS, JP

Chairman of the Final Judging Panel

President, The Hong Kong Polytechnic University
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Mr K.K. Yeung, JP

Executive Director, Hong Kong Productivity Council
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Ir S.W. Cheung

Vice President, Business Development & Technology Support
Division, Hong Kong Science and Technology Parks Corporation
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Ms Anita Bagaman
Executive Director, Hong Kong Retail Management Association
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2005 Hong Kong Awards for Industries: Innovation and Creativity Judging Panel
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Chairman &

Dr Lily Chiang

Deputy Chairman, Hong Kong General Chamber of Commerce
Founder, Eco-Tek Holdings Ltd
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Deputy Chairman BlXE

Mr Oscar Chow

Chairman of Industry & Technonlogy Committee,

Hong Kong General Chamber of Commerce
Executive Director, Chevalier International Holdings Ltd
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Members Bi&

Ms Mary Chow

Deputy Secretary for Commerce and Indusiry
Commerce, Industry and Techonology Bureau
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Mr Charles Mok
Director, Computancy Ltd
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Dr Stephen Ng
Project Director, Poon Kam Kai Institute oFManagemenr
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Mr Alan Yip
Director, Yip Design td
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Dr W.K. Chan
Senior Director, Business Policy,
Hong Kong General Chamber of Commerce
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Honorary Advisor SRR

Professor Clayton Christensen
Harvard Business School
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Dr Lily Chiang

Deputy Chairman, Hong Kong General Chamber of Commerce
Founder, Eco-Tek Holdings Ltd
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Dr Stephen Ng
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Marking Scheme

1. Creativity - Design, Development & Performance (30%)

Design of Products/Services

¢ Unique features of the innovative concept & creative ideas.
e Creativity in idea generation.

e Efficiency of prior research & development.

* Advantage over competitors.

Development

* Ability to develop new ideas into strategies & action.

¢ Use of technology, processes or ideas which are new to the company.
* Value creation for all key stakeholders.

* Potential for continual innovation.

Performance

* Significant improvements over present processes/procedures.

e Timely & efficient delivery of the new products/services.

* Ability fo deliver new ideas to clients.

* Relevance fo customer requirements.

* Capability of process management to ensure operational performance.

2. Corporate Policy & Planning (20%)

Corporate Leadership & Strategy

e Vision & values towards innovation.

e Ability fo understand the competitive environment so as to detach & reduce competitive threats.
 Ability to identify market requirements & customer expectations.

e Ability fo position company as innovative market leader or niche provider.

 Senior executives' involvement & leadership in creating & reinforcing value toward innovation.

Culture of Innovation

* Design of organisation & its management of operations to achieve company-wide customer focus & commitment to
innovation & creativity.

Effectiveness of communication & reinforcement of values of innovation.

¢ Rank & file participation in innovation.

Reward for innovation.

¢ Training & human resources development in innovation.

3. Commercial Results & Prospects (20%)

Commercial Achievements

 Ability to increase sales, income & market share.

o Costeffectiveness of investment versus return.

* Performance improvement & overcoming previous weaknesses in key business area.
* Enhancing company image & goodwill.

» Other quantitative benefits and/or qualitative achievements.

Business Prospects

* Financial prospects of innovation.

® Enhancing motivating & organisational dynamics in long-term.
» Capability to maintain sustainable business growth.

* Potential to diversify into other new business areas.

* Ability to maintain long-term competitiveness.



2005 Hong Kong Awards for Industries: Innovation and Creativity

Marking Scheme

4. Contribution to Hong Kong (20%)

Benefits to Consumers & Indusiry

e Providing practical benefits to customers.

* Raising the standard & excellence of the whole industry.
e Facilitating new economic acfivities.
L]

Heightening public awareness & recognition of the industry's contribution to the economy.

Social Contribution & Capa
e Creating high-value em
* Facilitating Hong | ark & ce their competitiveness.

g of Hong Kong's products/services overseas.

5. Bonus Score (10%)

The "WOW" Factor N
® The "extraordinary" natul » innovation & ci y which the judges find impressive.

About Zhu Bi

In 1989, a striking symbol was designed by Steiner & Co for the Hong
Kong Awards for Industry, expressed both in the award logo and in the
trophies conferred on winners. The concept for the symbol is the juxtaposition
of two precious elements, a pearl and a pierced jade amulet, to form a
design which has happy connotations in both Chinese and western contexts.
This symbol has been adopted by the Hong Kong Awards for Industries
to recognise the excellence of Hong Kong enterprises.

The pearl (Zhu f) is of particular significance to Hong Kong, an ancient
source of finest pearls in China, and traditionally known as the Pearl of
the Orient. The jade amulet (Bi %) represents the Heaven, according to
Eastern Han scholar Zheng Xuan (#%). The pierced disc resembles the
ancient calligraphic symbol for the sun, and on the Hong Kong Awards for Industries logo the amulet is decorated with
a stylished version of the traditional "grain" (3%) pattern. In Chinese, the two words together signify a perfect match.
In the western context, the two symbols together form the letter "Q" which is widely associated with the concept of quality.

BAREREE

#1989 » AEInaGt AR AETE L EEFREET T —BECEENRS - 0 "2k, 7 T8, SRkt
HMEHER A —EED EXHBAHEFREORETER - BREENRREMNBETEREENEE - &
ATEREEREEERR  REFBLRMOEHARM

"Ik, HEEARIAENESR  BATALNETREHES LIF2HRAMY » MEARERAZHKMESE -
REMBRMLRAR "2, 8 "X, o B2z BERORKBOPEELOER - HUEREEPH
TH. F MEAIHFEIRETRE - BLUEMA ", MUEKE - EFEEX L "HKEES ) 89
TRKRERNES ) - LAKBSKE  MEHSHARXFTE Q. » HEAKELE "&AE , (Quality)—3F -




HKGC&

Hong Kong General Chamber of Commerce
= 7B A = 1861




15 =

Acknowledgements

2005
BAEIBFRE

Hong Kong Awards for Industries

BE&EHME Platinum Sponsors

|

‘ANG BROTHERS KNITTING LIMITED
¥ o4 & 5 R w9

"
I

L

Hong Kong & & ¥ #%
Science & Technology Parks

PYGOLD
1 PEAK

L4 H ¥ AT
SHANGHAI COMMERCIAL BANK

HSBC <) e &=

©,

¥ 8 4 £5 (%)

BANK OF CHINA (HONG KONG)

& % 4 47

HANG SENG BANK

vtech

S EBIHRE Gold Sponsors

& BEARI®RIT

I/~

IDT International Limited

PN s 858 ER

Hong Kong Trade Development Council

J\

EREEERAT MANFIELD
SREBIHERE Silver Sponsors
@ Scoll i FONG/)
A/\ AML GRAUE PEET) S futunsong VAR LA L2 T
CLPPower G Fong's Industries Co., Ltd.
= JOHNSON = Maigt

7 - F 7 LU aiffo

=" freescale ¥ ELECTRIC nEws Do AT ansn
HAthZ Bh#HE Other Sponsors

(mm) & ]%\‘%'1* i Hﬁ HR ’A‘ n‘][ N ) %)oléﬂgh;;hrglosgleiu%
. > ERRY OLDINGS LIMITED ety €
Q) b



HKGCE&

Hong Kong General Chamber of Commerce

= B #8 = 1861

FHESEEL T AR PO
22/F United Centre, 95 Queensway, Hong Kong
wan Tel: (852) 25299229  {HIT Fax: (852) 2527 9843
HE# email : chamber@chamber.org.hk
A4k homepage : www.chamber.org.hk




