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Designing a Retirement
Protection Framework
That is Right for Hong Kong

A

midst the ongoing debate on retirement protection, for which
the Government rolled out a Public Engagement Exercise in late
December 2015, it is important that the community should first
and foremost have a clear understanding and reach consensus on what
exactly retirement protection is intended to achieve.
The Government has suggested two different directions that
retirement protection could take in the consultation document; these
are universal coverage (or “regardless of rich or poor”) or a meanstested approach. In doing so, the Government has indicated that it is in
favour of the latter.
The Government’s position on this very important issue is
understandable. As with other places around the world, Hong Kong’s
population is aging. Furthermore, we should not be so naive to assume
that just because we have sizeable reserves today, that there will be
sufficient government income and reserves to fund public spending on
an indefinite basis.
To borrow a disclaimer from the financial industry, “past
performance is no guarantee of future results.” According to
government estimates, the higher cost option of providing retirement
protection for all would mean a structural deficit by 2023-24 and
burning through our reserves by 2033-34. On the other hand, the more
targeted approach of supporting only those in need would still imply
an additional demand on expenditure, although to a lesser degree.
Ultimately, the notion of retirement protection will need to be
financed whether in the form of higher or new taxes. At this point of
the debate, it is perhaps useful to bear in mind that public support for a
policy is often not synonymous with a willingness to pay for it.
The Chamber supports the means-tested approach, but we are
disappointed to note that the Government has elected to place the
issue of MPF offsetting under the umbrella of this public engagement
exercise on retirement protection. While we agree that the former is
part and parcel of retirement protection, we do not think the current
approach does justice to the issue, which warrants a separate and
standalone consultation. As explained in the Chamber CEO’s message
in the last edition of The Bulletin, simply dealing with the offsetting
mechanism is to oversimplify the issue and to ignore other important
elements that should be reviewed in their totality if any meaningful
change were to be considered.
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Planning for
Hong Kong’s Prosperity

I

n his 2016 Policy Address presented to the Legislative Council last month,
the Chief Executive focused on economic development and improving
livelihoods. Initiatives proposed included establishing a Belt & Road Steering
Committee and Office, and the development of Hong Kong as a smart city,
with the goal of creating business opportunities, as well as making our home a
better, more efficient city.
Given the weak economic growth over the past three years and uncertain
outlook in 2016, the Government needs to stimulate growth and development.
The National 13th Five-Year Plan and the implementation of the Belt & Road
initiative will hopefully give the economy a welcome boost. The proposed
establishment of the Belt & Road office and the steering committee chaired by
the Chief Executive will help businesses tap into opportunities created by the
national strategy. As the preparatory work involves a myriad of issues, I hope
the Government will start the initiatives as soon as possible.
Hong Kong should capitalize on our "One Country, Two Systems" advantage,
as well as our expertise in the financial and legal sectors to reinforce our role as
a "super-connector." I am happy that the report emphasizes the importance of
the financial services industry, and that Hong Kong will seek a seat on the Asian
Infrastructure Investment Bank (AIIB). I hope the Government will lobby the
AIIB to establish an asset management and corporate treasury center in Hong
Kong to tie in with the development of the Belt & Road initiative.
The CE also emphasized the importance of nurturing start-ups, as well as
giving innovation and technology a boost under the "smart city" vision. We
believe these plans will provide an important framework for the private sector
to draw upon when formulating their own strategies.
While the Policy Address stressed the Government's determination to
ensure a sufficient supply of land, it didn't offer many solutions on solving
the serious labour shortage that many sectors are suffering from, in particular
the construction, healthcare and logistics sectors. The report only stated that a
review on the Supplementary Labour Scheme will be carried out.
The Policy Address also does not offer much help for SMEs, so I hope to
see more short- and medium-term measures on boosting the economy in the
upcoming Budget.
Unfortunately, with the current political climate, we cannot expect plans
to expedite labour importation or supplying land for housing to make quick
progress in LegCo. Political parties and interest groups need to start acting
in the best interest of the public, instead of just opposing for the sake of
opposing.

Onward and Upward!

I

t is probably not a widely known fact that the Chamber has been at
our current address for only three decades, when we moved from
Swire House to United Centre’s twenty-second floor in August
1984. That might not seem much of a big deal, but it marked a
major milestone, because for the first time in its 123-year history, the
Chamber finally owned its own headquarters.
The move was in response to our growing membership and need
to provide more business services for members. Our headquarters has
served members well over the years, but with a broadening of the range
in and an increase in the volume of Chamber activities in recent years,
it became very obvious that we had outgrown our current facilities.
The General Committee decided that in order to maintain a standard
of service that members have come to expect of us, the Chamber
should ‘expand.’
Up until the middle of last year, our usage of the twenty-second floor
was limited to more or less three-quarters of the floor space available.
But in June, we resumed the entire floor and commenced work in
earnest to transform the Chamber’s headquarters. On 22 January 2016,
another major milestone was etched into the Chamber’s history on
the twenty-second floor as after six months of extensive renovations
our more user-friendly, spacious, ergonomically designed, and more
importantly, warm and welcoming headquarters was officially unveiled
to members. As the dust has literally begun to settle with the recent
completion of renovations, I believe we have managed to accomplish
what we set out to achieve.
It is very satisfying to watch members’ reactions when they are
visiting us for the first time after the makeover. Many gush over the
wider and brighter reception area. Some simply do not recognise the
Chamber when the lift doors open! Besides creating more room, this
undertaking has also offered us the opportunity to walk the talk as a
green organisation. Examples include optimising the use of natural
light and recourse to lighter coloured fixtures and materials to reduce
power consumption, as well as the installation of high-efficiency
facilities.
We look forward to serving members better in the year ahead. We
hope that with the latest improvements in hardware, we are better
equipped to enhance the delivery of products and services for the
benefit of the membership as a whole. Expect a busier and more
productive Chamber in the months to come. To quote Buzz Lightyear,
“To infinity and beyond!”

A Brand New Look

T

he Chamber’s headquarters on the 22/F of United
Centre welcomed in the
new year with a brand new
look. After six months of extensive
renovations, the new office officially opened on 22 January with a
housewarming party for members,
guests and friends of the Chamber.
Financial Secretary John Tsang and
Chairman YK Pang officially opened
the new head office by connecting

a giant USB device to represent the
role that the Chamber plays in connecting people, businesses and the
Government.
“We are not going to do the traditional ribbon cutting to open our
new office, as we are much more
innovative than that,” Pang told over
250 members and guests at the open
house. “But one thing that has not
changed in the past 155 years is that
we still help people connect.”

After viewing the Chamber’s History Wall, the Financial Secretary
said he was very impressed with the
role that the Chamber has played
in Hong Kong’s development. “The
Government likes to work with
the Chamber; sometimes we agree,
other times we agree to disagree, but
we always remain friends and always
have the best interests of Hong
Kong at heart.”

A new welcoming, cosy office
for members
The Chamber owns the 22/F of
United Centre, and decided to give
the entire floor a complete renovation starting in June 2015. The total
floor area of 17,400 sq. ft. now comprises the Chamber secretariat, a
new Certification Office, three theatres, a new boardroom, three meeting rooms, VIP room, breakout area,
history wall, and a large, welcoming
reception area.

“Although we are the oldest business organization in Hong Kong, we
don’t have to look like it, as we are
also the most dynamic and active,”
explained Chamber CEO Shirley
Yuen, who spearheaded the renovation project. “We wanted to use
bright but warm colour tones to
convey a welcoming and cosy feeling
that reflects the Chamber’s professionalism and hospitality.”
The design also incorporates
green elements, such as optimizing

Do you know?
The Chamber moved from Swire House to
United Centre’s twenty-second floor in August
1984. The Chamber’s headquarters has operated out of the 22/F ever since. The secretariat
office used to occupy about three-quarters of the
floor space available, and provided office space
to the Hong Kong Article Numbering Association,
which was born in the Chamber when barcodes
were introduced to Hong Kong in 1989. HKANA
was outgrowing it office so moved to new premises in 2004. Part of the office was rented out to
provide income for the Chamber, but with the
increasing range and number of Chamber activities, the General Committee decided last year to
expand and upgrade HKGCC’s headquarters.
To enhance our service and image, we
resumed the entire floor and commenced renovation work in June 2015 in stages to transform
the Chamber’s headquarters. The renovations
were completed in January 2016.

the use of natural light and recourse
to environmentally friendly materials, fixtures and facilities. With the
opening of the new headquarters,
the Chamber is confident its new
office will give members and visitors
a welcoming, highly professional
feel and experience.
More spaces for members
The new headquarters is not just
for the Chamber secretariat. The
new breakout area and meeting

rooms were included specifically
for members to use. For example,
the open breakout area provides
members with a perfect place for
informal meetings with their business partners. More privacy can be
had in soundproof meeting rooms,
which members can rent for an
hour or two for just a few hundred
dollars.
The new headquarters is also
home to a new Certification Office
that provides a full range of busi-

ness documentation services,
including Certificate of Origin
(CO), Certification of Documents,
ATA Carnet, Consulate Endorsement Facilitation (CEF), and Trade
Declarations. The ATA Carnet service will only be available at this
new branch.
Fully-equipped facilities
To provide members with a premium space for holding business
events, our fully refurbished meet-

ing facilities offer a choice of multipurpose venues, equipped with the
latest audio/visual equipment to
ensure events are flawless. The new
theatre has removable walls which
can transform three rooms into
one huge function room capable of
accommodating up to 200 people.
Corporate members interested in
renting the facilities can get a 30%
discount off standard rental rates.
Full details and rates can be found
at www.chamber.org.hk/rental

Welcome to
Our New
Headquarters

History Wall
The opening of the Chamber’s new headquarters
marks a new milestone in our 155-year history, but
this was just one of many major achievements that
the Chamber has accomplished over the years.
While we embrace the future and development,
we are also proud of our history. To share our story
with members and visitors, a History Wall was incorporated as a key feature in the design of the new
headquarters. There are too many milestones to
include all on the wall, so we have selected a few
major events in the Chamber’s 155-year history to
share with members.

China’s 2015 Growth Matched
Expectations; What to Expect Next?

2

015 was a remarkable year for China, in a sense
that it has seen many of its major indicators
fall short of targets laid out in the year (see
Table 1). However, the combination of lower-thanexpected inflation, robust growth of the tertiary sector, and improved trade surplus has helped stabilize
the economy and kept its headline growth rate intact.
There is almost a consensus that 2016 will continue to
be challenging, but a more proactive approach of fiscal spending and the effects of expansionary monetary
measures should help stabilize the Chinese economy.
Rising importance of the tertiary sector
China’s economy experienced real GDP growth of
6.9%YoY in 2015, with the help of a rather modest
inflation during the year (i.e. CPI averaged 1.4%YoY,
the lowest level since 2009).
The robust growth momentum of the tertiary sector continued to inject fuel into the economy. Helped
by the development of the financial and other services sector, the tertiary industry grew 11.7%YoY, and
compensated for the weak primary (+4.3%YoY) and
secondary (0.9%YoY) momentum. As a whole, the
tertiary industry now represents some 50.5% of the
Chinese economy (48.1% in 2014), as compared to the
secondary (40.5% of GDP in 2015 vs. 42.7% in 2014)
Table 1

Government targets and final outcomes of selected economic indicators
2015 target (YoY)

2015 actual (YoY)

GDP

around 7%

6.9%

CPI

3%

1.4%

M2 growth

around 12%

13.3%

Fixed asset investment (FAI)

15%

10 %

Retail sales

13%

10.7%

Source: National Bureau of Statistics

and primary (9 % of GDP in 2015 vs. 9.2% in 2014)
sectors.
The weak dynamics of the secondary industry – as
suggested by a meagre 0.2%YoY growth in the third
and fourth quarters respectively (see Chart 1) – are
expected to continue, and the manufacturing sector
may see added pressure in the near term (e.g. the official Manufacturing PMI has recorded below-50 readings for five consecutive months). With the secondary
industry employing some 230 million people in the
country, softer growth of the second could lead to a
less active job market. Nevertheless, as China continues its steady transformation away from the labourintensive manufacturing growth model, more would
be done to nurture the potential of the services sector
as the source of demand for human capital.
Scale matters
Even though the 6.9%YoY growth is notably lower
that the double-digit growth rates over the past decade, and the slowest pace in 25 years, China still generated over US$700b worth of additional economic output during the year – which is similar to the scale of
the Turkish economy (i.e. US$722b and the 18th largest economy in the world). According the IMF’s World
Economic Outlook database released in October 2015,
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the Chinese economy was estimated to represent 15.5%
of the world’s GDP – second only to the U.S. (24.4%)
– and the share was up from the 13.4% a year ago (see
Chart 2).
At the same time, China’s international trade activities declined during 2015 – exports and imports
declined 2.6%YoY and 14.4%YoY, respectively, in USD
term. However, the country has become an increasingly
important exporter. According to WTO’s data, China’s

exports represented 14.6% of global exports during the
first 10 months of 2015, compared to 12.3% in 2014.
These trends suggested that China’s global presence has
continued to expand in 2015, despite various underlying concerns.
Conclusion
The moderating trends of economic growth will
likely not reverse in the near-term, but the low inflationary environment will function as a cushion to the easing
engines of growth.
In order to keep the business environment accommodative, the government will likely adopt a more active
expansionary fiscal policy stance and monetary policies
will continue to stay loose. At the Annual Central Economic Work Conference, which ended on 21 December
2015, policymakers advocated supply-side reform to
tackle overcapacity issues. If they are successfully carried out, profitability of industries might recover in
these sectors along with investment confidence. With
these policy tools, and the healthy pickup in household
income, China is on track to achieve a 6.5%YoY growth
rate in 2016, on the back of rising importance of consumption.

© Fintasti

|
que

.com
Dreamstime
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INSPIRED

Scan here for
more details!

Oﬀers in Summer 2016

A cruise isn’t good enough unless we come back new!

7Days Mediterranean

7Days Greece & Turkey

Barcelona, Spain | Cartagena, Spain | Gibraltar, Great Britain |
Marseille (Provence), France | Genoa, Italy (for Milan) |
Florence/Pisa (Livorno), Italy | Rome (Civitavecchia), Italy
up to 33%Oﬀ
HKD11,692up
25Jun2016 | Royal Princess

Rome (Civitavecchia), Italy | Naples, Italy (for Capri & Pompeii) |
Crete (Heraklion), Greece | Kusadasi, Turkey (for Ephesus) |
Istanbul, Turkey | Mykonos, Greece | Athens (Piraeus), Greece
up to 30%Oﬀ
HKD11,302up
20Aug2016 | Royal Princess

Guest Capacity: 3,560 | Tonnage: 141,000

Guest Capacity: 3,560 | Tonnage: 141,000

HKD7,792up

Specialr Oﬀer
fo

HKGCC
Members

HKD7,792up

7Days Spain & Portugal

12Days British Isles (with Kirkwall)

London (Southampton), England | Vigo, Spain
(for Santiago de Compostela) | Lisbon, Portugal | La Rochelle, France |
Guernsey (St. Peter Port), England | London (Southampton), England
up to 30%Oﬀ
16Apr2016 | Emerald Princess
HKD10,289up

London (Southampton), England | Guernsey (St. Peter Port),
England | Cork, Ireland (Cobh - For Blarney Castle) |
Dublin, Ireland | Belfast, Northern Ireland |
Glasgow (Greenock), Scotland | Orkney Islands
(Kirkwall), Scotland | Inverness/Loch Ness (Invergordon),
Scotland | Edinburgh (South Queensferry), Scotland | Paris/
Normandy (Le Havre), France | London (Southampton), England
up to 29%Oﬀ
7Jul2016 | Caribbean Princess
HKD18,713up

Guest Capacity: 3,092 | Tonnage: 113,561

HKD7,013up

7Days Norwegian Fjords
London (Southampton), England | Stavanger, Norway |
Olden, Norway | Skjolden/Sognefjord, Norway |
Bergen, Norway | London (Southampton), England
28May2016 | Emerald Princess
Guest Capacity: 3,092 | Tonnage: 113,561

up to 38%Oﬀ

HKD12,629up

HKD7,793up

Guest Capacity: 3,142 | Tonnage: 112,894

HKD13,253up

請即讚好公主郵輪
FACEBOOK 專頁
以獲得更多資訊及優惠!

Please note that prices are listed per person, non-air cruise-only and based on double occupancy. Fares EXCLUDE Taxes, Fees & Port Expenses.
Terms & Conditions applied. Princess Cruises reserves the right to add, edit, modify, delete any contents without giving any prior notice.

The Road to a Moderately Prosperous
Structural slowdown will be inevitable, but reforms will lay the foundation
for a sustainable future, writes Banny Lam

T

he year 2015 was marked by
global volatility and a slowdown in economic activities
in the Mainland, whose major indicators are showing unmistakable
signs of moderation. Weaker interest in investment and consumption,
the two key drivers of the economy,
were the main culprits behind the
weakened growth.
Entering 2016, proactive economic programmes to support
domestic demand and the commencement of the 13th Five-year
Plan (FYP) to transform China into
a “moderately prosperous society”
will be key in reviving growth. For
2016, we expect China’s economic
growth to slow to 6.8% to reflect the
impact of structural reforms and

monetary normalization in the U.S.
In our view, a hard landing of the
Chinese economy is highly unlikely.
Policy outlook for 2016
China’s challenge in 2016 will
be maintaining a healthy credit
growth while accelerating economic
restructuring and sustaining its
GDP growth to between 6.5% and
7%. With inflation remaining subdued, the People’s Bank of China
(PBOC) is likely to escalate credit
loosening to stabilize the economy.
Liquidity management will continue to be a priority for monetary
policy in 2016. Considering the further rate hike in the U.S. in 2016,
we believe international capital will
continue to exit China. PBOC will

continue to accommodate capital
demand and manage temporary
liquidity fluctuations in the banking
system on a discretionary basis via
monetary tools.
Fiscal policy in 2016 should serve
the purpose of buffering against the
decelerating economy in China. In
general, fiscal spending on infrastructure is crucial to maintaining
China’s overall growth in 2016 amid
slowdowns in real estate, manufacturing, and other key sectors. Infrastructure investment in highways
and high-speed railway construction, electricity grid upgrades, and
resource development in central and
western China will be supported.
Special attention will be given
to large-scale investment projects.

Society
To spur growth, the government
has launched the “New Silk Road”
initiative and set up new free-trade
zones (FTZ). We believe the “New
Silk Road” project will stimulate
services export and help absorb part
of the domestic production capacity
in the industrial sector by boosting
overseas demand, while the FTZ
project will introduce new investment opportunities to domestic and
foreign investors.
The exchange rate mechanism
will undergo major changes to
facilitate the internationalization of
RMB. In developing a more flexible
exchange rate system, we believe
RMB may experience a few shortterm fluctuations but drastic depreciation is highly unlikely, especially

since China is holding the largest amount of foreign reserves in
the world. The inclusion of RMB
into the SDR basket will grant the
RMB international reserve currency status and trigger rebalancing
of foreign reserves as central banks
worldwide increase their holdings
of RMB assets. The move will help
propel the RMB’s internationalization and the two-way floating flexibility.
China’s economic themes in 2016
For 2016, higher growth will be
seen in investment and consumption. The rationale is that projects
approved in 2015 will commence and
relevant funding will be utilized during the period. Meanwhile, fiscal poli-

cies will focus on selected infrastructure projects designed to enhance the
income and welfare of rural households, which include water irrigation,
agriculture, advanced equipment
manufacturing, etc. Given the slow
economic growth expected in the first
half of 2016, general fiscal policies will
be employed to drive consumption.
Services consumption, which entails a
higher margin than that of the physical goods, will be promoted. More
importantly, wage growth will support consumption.
We anticipate China’s fixed asset
investment (FAI) growth to accelerate slightly in 2016F (10.2% YoY) in
view of (1) the large-scale government projects; (2) government-led
investment in emerging industries

outlined in the 13th FYP; (3) further monetary loosening in 2016
through potential cuts of reserve
requirement ratio and interest rates.
To combat worsening external
trade, China will facilitate industry
upgrades to stabilize export growth.
This can be achieved by shifting its
focus to manufacturing high-end,
value-added products to improve
profitability. The Chinese economy will also gradually shift from
the consumption of goods to services. In terms of nominal GDP, we
believe growth in China’s services
sector will outperform the manufacturing sector by 3-4% in 2016F.

Services trade will be one of the
focus points. China’s services trade
amounted to US$ 562.9 billion in
2014, some 55.3% higher than that
of 2010 (US$ 362.4 billion in 2010).
The figure is expected to double that
of 2010 to exceed US$ 650 billion
for 2016F. China will accelerate the
development of services by facilitating next-generation information
technology, high-end equipment
manufacturing, new materials and
alternative energy.
Major reforms in China’s financial sector will accelerate in 2016. For
equities, the approval-based stock
issuance system will be replaced by

registration-based one; the delisting regime will also be bettered. For
bonds, the new guidelines will allow
for the issuance of a wider and more
diversified array of bonds to meet
different investment needs and regulations for the market will become
increasingly defined. The futures
market will also diversify with the
inclusion of the resource commodity futures, while approval for private
equity issuance will be loosened and
capital raised through private equity
will be encouraged to fund small
enterprises.
Over the past few months, China’s property market has shown

some strength despite of the economic slowdown. Surging housing
prices and increasing sales indicate
the effectiveness of policies such as
the relaxation of home purchase
restrictions starting from 2H14,
monetary easing through rate cuts
and RRR cuts, and lower down-payment requirements. In general, sales
volumes will go up steadily amid
increases in mortgage availability
and improved buyer’s sentiment. In
our view, China’s property market
will turn stable with a modest sales
growth in 2016.
The information sector is considered by the government as a

new growth driver. Information
consumption can serve to invigorate domestic demand, spur new
growth in the economy and facilitate upgrades in the services industry. We expect the sector to expand
by over 20% in the next three years,
with China becoming one of the
world’s largest consumers in information-related products such as
e-commerce, cloud computing, and
fourth-generation telecom services.
The consumer sector will see
plenty of new opportunities. The
“Broadband China” initiative will
enable network operators to reach
more consumers, including those

in remote areas. As more consumers
shift to internet and mobile devices
and upgrade to more advanced systems, demand for high-capacity networks will rise. Network operators
will also generate higher revenue
from data services. This initiative
to boost information consumption
will benefit content and online service providers creating apps, games,
and other services to the everexpanding digital consumer market.
The government will also ratchet up
the integration of telecommunications, internet, and broadcasting
networks into one complete system
covering the entire nation.

China will accelerate the development of services
by facilitating next-generation information
technology, high-end equipment manufacturing,
new materials and alternative energy.

Common Reporting Standards

F

eeling frustrated and swamped by all the seemingly endless tax related questions as part of the
Know Your Client (KYC) and Anti-Money Laundering (AML) procedures from financial institutions
(FIs) when opening an account nowadays? You are not
alone. Worse still, there may be more to come in the
near future.
Ever since the coming into force of the U.S. Foreign
Account Tax Compliance Act (FATCA) in July 2014,
non-U.S. FIs, typically banks, custodial institutions,
certain insurance companies and professionally man-

Simply put, CRS would enable
governments around the world to
identify offshore accounts/investments
held by their tax residents, thereby
increasing tax transparency and
combating tax evasion.

aged investment funds would have to comply with the
FATCA rules, which in essence, are aimed at to enhancing their due diligence procedures in order to identify
those of their customers that are U.S. persons and if so,
report such U.S. account holders to the U.S. Internal
Revenue Service (IRS).
From this perspective, FATCA is effectively a tool
with which the U.S. government combats U.S. tax evasion by its citizens/residents with the help of overseas
governments and FIs, whereby over 100 jurisdictions
around the world have signed or agreed in substance

an intergovernmental agreement (IGA) with the U.S. to
implement FATCA locally.1
For instance, Hong Kong has signed a Model 2 IGA
with the U.S. and China has agreed in substance a Model
1 IGA with the U.S. Non-compliant FIs would generally face a 30% U.S. withholding taxes on certain U.S.
sourced payments made to them and local penalties
where applicable. That is why many banks have been
asking you questions like “Are you a U.S. citizen or resident?” when you open an account with them. If you
are unwilling to provide declaration as to your FATCA
status (e.g. whether you are a U.S. person or not), the
FI may likely refuse to open an account for you. It is
also not uncommon to see certain FIs turning down a
customer that declares to be a U.S. person in order to
reduce its administrative burden (say, reporting obligations imposed under FATCA). Based on information from the IRS website2, over 178,000 FIs around the
world have registered with the IRS for FATCA purposes
and the first FATCA reporting by these FIs with respect
to their reportable U.S. account holders was already
completed in 2015.
If you think FATCA is bad enough, think twice. Under
FATCA, FIs are required to identify customers that are
U.S. persons based on the regulations or IGAs. However, with the upcoming Common Reporting Standard
(CRS), or Automatic Exchange of Financial Account
Information in Tax Matters (AEOI)3 promulgated by the
Organization for Economic Co-operation and Development (OECD), FIs will be required to identify customers
who are tax residents in multiple jurisdictions. There are
already 96 jurisdictions that have committed to implement CRS locally4, including Hong Kong. CRS is generally developed based on the Model 1 IGA for FATCA but
on a wider scale, thus it is sometimes referred to as the
global FATCA or “GATCA.”
CRS aims to provide a framework to facilitate the
exchange of tax information between jurisdictions in a
cross-border and standardized manner. Simply put, CRS
would enable governments around the world to identify
offshore accounts/investments held by their tax residents, thereby increasing tax transparency and combat-
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ing tax evasion. To do so, FIs in jurisdictions that have
committed to implement CRS would need to identify the tax residency of its account holders (i.e., not
merely identify U.S. account holders). If the account
holders are tax residents in reportable jurisdictions
under local CRS law, the FI is required to report the
account holders’ information (e.g. name, address, tax
residency, taxpayer identification number, account
balance, etc.) to the local tax authority. The local tax
authority will then exchange the account holders’
information with the jurisdictions with which it has
signed the relevant exchange agreements5.
Accordingly, FIs would be required to enhance its
account due diligence and reporting procedures for
purposes of CRS, on top of the FATCA requirements.
So, be prepared when you open accounts with FIs in
the future, you would likely be asked the following on
top of FATCA requirements:
• Country of Residence for Tax Purposes
•Taxpayer Identification Number
While the above questions seem relatively straight
forward, it could become complicated for both the
FIs and its customers under certain circumstances.
First, there is no universal definition for the term
“Tax Residency” and the definition varies considerably from jurisdiction to jurisdiction. Second,
the rules for determining “Tax Residency” for an

individual (e.g. based on domicile, place of abode,
number of days spent in a jurisdiction, etc.) and an
entity (e.g. based on place of formation, place of
management and control, etc.) are different. Third,
a customer may have dual or even multiple Tax Residencies and the rules in income tax treaties between
jurisdictions would have to be taken into account
where relevant.
Generally, FIs can rely on self-certification of tax
residency provided by their customers and should not
provide advice to the customers in determining tax
residency. However, the practical application is often
another story, thus exposing both the FI and the customer to noncompliance exposure. The local government and/or the OECD is expected to release more
guidance in this regard. Apparently, with CRS in place
and with governments tightening measures around
tax evasion, taxpayers around the world would need
to take tax compliance and the related reporting
requirements seriously.
CRS in Hong Kong
As mentioned above, Hong Kong has committed
to implement CRS starting 2017 and is required to
establish the proper legal framework for local implementation6 based on the OECD consolidated Standard7. Given many of the CRS requirements are similar

to the FATCA Model 1 IGA, HK as a Model 2 IGA
jurisdiction will inevitably face more challenges
in CRS implementation than its Model 1 IGA
counterparts.
As a matter of fact, Hong Kong
Government has conducted
AEOI consultation8 exercise
(back in June 2015) and
issued its response9 to
the consultation in
October, based on
which it will refine
the
legislative
proposals for the
implementation
of AEOI in Hong
Kong. Assuming
the passage of the
relevant legislation
by the Legislative
Council would happen in 2016, CRS will
become effective in Hong
Kong starting 2017 and
the first CRS reporting
will begin in 2018.
Hong Kong’s FATCA,
CRS, as well as AML controls
over tax evasion10, all signified
the Hong Kong Government’s
commitment to enhancing tax transparency and maintaining Hong Kong’s eminent position as an international financial center and not being
labelled as a non-cooperative tax jurisdiction in the
international community. For more information on
FATCA as compared to CRS in Hong Kong, please visit
the link11 below for our detailed analysis.

1
2
3
4
5
6

Jurisdictions that have signed IGAs: https://www.treasury.gov/resource-center/tax-policy/treaties/Pages/FATCA-Archive.aspx
https://apps.irs.gov/app/fatcaFfiList/flu.jsf
The terms “AEOI” and “CRS” are used interchangeably in this article.
http://www.oecd.org/tax/automatic-exchange/commitment-and-monitoring-process/AEOI-commitments.pdf
The competent authority agreement.
This generally means translating the Standard into local law (i.e., the Inland Revenue Ordinance will need to be amended), issuing local guidance notes to provide
details for implementation, signing CAAs with partner jurisdictions based on existing tax treaties or information exchange agreements as well as developing the
mechanical infrastructure for information exchange.
7 http://www.oecd.org/tax/automatic-exchange/common-reporting-standard/common-reporting-standard-and-related-commentaries/#d.en.345314
8 http://www.fstb.gov.hk/tb/en/docs/AEOI-ConsultationPaper-e.pdf
9 http://www.fstb.gov.hk/tb/en/docs/consolidated-response.pdf
10 http://www.hkma.gov.hk/media/eng/doc/key-information/guidelines-and-circular/2015/20150331e1a1.pdf
11 http://www2.deloitte.com/content/dam/Deloitte/cn/Documents/tax/tax-newsflash/deloitte-cn-tax-taxnewsflash-en-151105.pdf

Planning for Retirement

R

etirement protection is close to everyone’s heart.
Whether you are young or old, an employee or
employer, people naturally want to enjoy their
retirement, and the subject of retirement protection for
retirees in Hong Kong has been widely debated since the
early 1990s.
Our population is aging rapidly. Consequently,
the impact of a retirement protection system on public finances and utilization of resources is immense.
In 2014-15, expenditure on the elderly accounted for
roughly 20% of the Government’s total recurrent spending. So devising a retirement protection system that is
comprehensive, adequate, sustainable and affordable is
no simple feat.
There are various forms of assistance and retirement protection in Hong Kong: Government assistance,
privately-managed mandatory occupational or private
contributory pension plans, voluntary contributions or
savings to occupational or private pension plans, and
public services, family support and personal assets.
The Government recently released a consultation document entitled “Retirement Protection Forging Ahead,”
which presents two options (i.e. the “regardless of rich or
poor” option and the “those with financial needs” option)
for discussions and comments (see next page).
Apart from considering which one of the options
should be adopted to provide better protection for the
elderly, the consultation paper also brings out another
contentious issue on the offsetting arrangement of the
2014

2064

Elderly
15.4%
(aged 65 or above) (or 1.07 million)

35.9%
(or 2.58 million)

Younger people
(aged 15 to 64)

73.0%
(or 5.04 million)

54.6%
(or 3.92 million)

Labour force

3.6 million

3.11 million

Dependency ratio

371 children/elderly
per 1000 working
age people

831 children/elderly
per 1000 working
age people

Ma n d a tor y
Provident
Fund
(MPF)
Scheme.
Currently, the Mandatory Provident Fund
Schemes Ordinance states
that an employer may use the
accrued benefits derived from
the contributions he made for an
employee to a Mandatory Provident Fund scheme to offset the
severance payment or long service
payment payable to the employee under the Employment Ordinance.
Before the MPF started, about one-third of the workforce had some form of retirement protection, and the
long service payment was used to help workers in their
retirement. Now, around 85% of workers are covered
either by MPF schemes, statutory pensions or provident
fund schemes.
The MPF system was introduced in December 2000.
Between July 2001 and December 2014, companies’
MPF contributions used to offset severance and long
service payments exceeded HK$25 billion. Since 2009,
this amount has exceeded HK$2 billion annually and
the figure rose to HK$3 billion in 2014. Such huge sums

ing an annuity scheme or issuing more retail bonds with
a longer term to maturity, to help ensure better living
for the elderly, have been floated. Another option is, as
more elderly people own their properties, consideration
should be given to helping them release the value of
their properties to increase retirement income.
In the consultation document, the Government is
inviting views on four key areas:
 Considering the limited resources and the need to
address the issue of elderly poverty, which principle
should we adopt, the “regardless of rich or poor” or
“those with financial needs?” What are the justifications? Are you willing to pay the additional taxes to
pay for the “regardless of rich or poor” approach?
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of money
clearly indicate that abolishing the offsetting
mechanism would have
a dramatic financial impact
on businesses, particularly
SMEs.
The consultation paper
suggested that the community
should conduct thorough and
in-depth discussions on the impact of the offsetting
arrangement on employers and employees as well as the
role of the Government to find a way forward that is
acceptable to all. The community should also consider
ways to rationalize the relationship between severance
payment / long service payment and the MPF system.
The Government also welcomes suggestions on measures which can be adopted to reduce the impact of any
changes on the business sector (especially SMEs) and
the labour market.
The paper also mentioned other possible policy
means to further encourage voluntary savings to complement the MPF scheme, which does not cover the
non-working population. The possibility of introduc-

 The consultation paper has identified the following
four groups of people which deserve further attention, but are there other groups which need our further attention?
• The poor elderly people who are receiving assistance such as the Old Age Living Allowance and
still claim to have financial needs;
• Low-income workers, especially those who do not
make MPF employee contributions because of
their low income and those who are affected by the
“offsetting” arrangement;
• The non-working population; and
• Elderly people who are “asset-rich, income-poor.”
 Ways to enhancing the existing pillars, including:
• Social security
• Mandatory provident fund scheme
• Voluntary savings
• Public services
• Self-owned properties
• Family support
 Proposals to step up promotion and publicity to
increase public understanding and acceptance of the
MPF system, to increase awareness and importance
of retirement planning and early savings.
The full consultation document is available from the
Government’s website at: www.rp.gov.hk. Chamber
members could send their views to the Chamber Secretariat by the end of March for including in the Chamber
submission. Alternatively, views could be sent directly
to the Government on or before 21 June 2016 at email:
views@rp.gov.hk or to the Labour and Welfare Bureau.

Exquisite Paper Art
Takon gives traditional paper cut-out art a touch of
innovation. Leveraging the “Made in Hong Kong” stamp,
it hopes to share its paper art with the world,
writes staff reporter Milly Lo

P

eople who say young Hongkongers are not as
entrepreneurial as older generations have obviously never met Jerry Lee (right) and Joe Wong
(left). The two buddies decided to set up their own
business one year after graduating from university, and
named their new venture Takon Product Development
Limited in 2011.
They planned to sow their ideas and talents into
their own brand POSTalk. While they had an abundance of enthusiasm and ideas, like so many start-ups,
they lacked capital and business savvy. Initially, they
worked as graphic designers and applied for subsidies
to save enough capital to get their dream off the ground.
Despite limited resources and manpower, they managed to produce some cool paper cut-out pop-up cards,
which they tried to sell to boutiques and bookstores
going from door to door.
The turning point for their business came when they
participated in a tradeshow. Their products were spotted
by HKTDC management, who invited them to display
and sell the products in the HKTDC’s Design Gallery.
Lee said being given a platform to showcase and sell
their designs enabled them to attract buyers from Mainland China, Taiwan and Japan.
“Our brand name, ‘POSTalk,’ is composed of ‘POST’
and ‘TALK,’ which allows people to share messages by
posting our pop-up greeting cards around the world,”
he added.
Exquisite and Innovative Paper Art
Although based on traditional Chinese paper crafts,
which tend to be red and feature lucky words or festivals, Wong said their designs have reinterpreted this traditional paper art form using modern technology, ideas
and local culture.
“We grew up in Hong Kong and think there are lots of
daily elements that although common to us, are viewed

as special in the eyes of others,” he said. “For example,
we have produced a series of colourful pop-up greeting cards celebrating traditional Hong Kong elements
and culture, such as the “Hong Kong Bamboo Theatre,”
“Roast Goose” and “Door Gods.”
Diversifying Innovation
Lee believes that the only way
to keep the business growing is
to keep innovating and creating new products. So apart
from its initial line, Lee and
Wong experimented
with various papers
and material to
come up with
“Light Model.”
“While popup cards emphasize details of
the craft, ‘Light
Model’ helps to
magnify all these
details,” said Wong.
The idea is simple,
but effective. A micro
USB light module is
placed inside a paper
model to project
shadows which dance
on the walls. The project further inspired
them to work on
installation designs
measuring up to
three meters.

“We think these will appeal to people holding exhibitions, or even as large art installation pieces in homes,”
said Wong.
Tailor Made Gifts
Many companies struggle to find unique yet affordable
gifts to give their clients and visitors, so the two entrepreneurs started offering tailor-made designs for corporations. They design and produce the gifts according to
individuals’ needs to produce unique paper art gifts.
“It might be easy to just print a corporate logo on a
memory stick or on a cup as a gift, but it doesn’t reflect
the respect you have for your clients or how much
you appreciate them. I believe people are always more
touched when they receive our tailor made gifts, rather
than some mass-produced premium item,” Lee said.
Made in Hong Kong
While many products that we buy are produced or
assembled in Mainland factories, Lee and Wong insist
on doing the final assembly in Hong Kong to make it
a proud “Made in Hong Kong” brand. They collaborate
with local work shelters and employ workers with disabilities to produce its range of products.
“The idea to cooperate with work shelters is to contribute to Hong Kong’s manufacturing legacy, and also
give the opportunity to people who may be physically or
mentally challenged in some way to use their abilities to
earn a living,” Wong said.
Training workers with disabilities can sometimes take
longer than factory workers, but Lee and Wong said it is
heart-warming to see the sense of pride on the faces of
the shelter workers’ faces when they do the job well. More
importantly, Wong added, “I want to prove that people
with disabilities are perfectly able to make high quality
premium gifts that can be sold internationally.”

Bringing Hugs to Everybody

G

enerations of Hongkongers have experienced
the warmth of Chicks innerwear since it was
launched in 1953 by Chun Au Knitting Factory. Known for its quality fabrics and practical designs,
Chicks has long represented durability and comfort,
and also holds a soft spot in the hearts of most Hongkongers.
The brand has been around for over six decades, and
has turned to innovation to satisfy changing consumer
demands over the years. Tam Kin-tung, Executive Director of Chun Au Knitting Factory Ltd, took over the family
business 40 years ago. One of his goals was to enhance
Chicks’ brand image and expand its product range to
include inner and outer wear for adults and children.
Shared value
For a brand to survive through the years, Tam
believes it must have a vision. “We set a core value that
shapes the foundations of our company culture, guiding
ourselves in every decision we make,” he told members
at the Chamber’s Entrepreneur Series on 15 January.
“For years we have lived up to our motto ‘Bringing Hugs
to Everybody,’ which means that we are committed to
bringing the best to the family. We promise quality,
functional and innovative garments. Whatever we do, it
is always with this goal in mind,” he said.
Besides instilling its core values in employees, he also
encourages suppliers, business partners and even customers to follow such philosophy. “We carefully select
suppliers and partners who identify with our values.
As our products are basically people’s second skin, we
make sure our materials are up to the highest standards
and environmentally friendly. Up to now, 95% of our
raw materials have passed the Oeko-Tex standard that

certifies our clothes are free from harmful substances,”
he explained.
“This is important for most of our customers who
are mothers buying for their family members. We let
them know that we bring the best to every family as we
would for our own, so as customers share such aspirations, they stay loyal to our brand,” he added.
Product evolution
Chicks became famous for its knitted innerwear,
which provided enduring quality, innovative comfort
and timeless style. But Tam knew that for the company
to grow, it needed to diversify and expand its base.
“In the 1980s, we introduced a new type of wool that
was machine washable, anti-shrink and moth resistant.
That was the point where we started to evolve from traditional woollen innerwear,” Tam said.
In the 1990s, Chicks ventured into thermal wear by
launching the J-fit Warmer Collection that provided
heat retention and sweat-wicking properties.
“Consumers have shifted their preference from very
basic inner-wear to wearing it as fashionable outerwear.
Our latest Techwool thermal range satisfies these customers’ changing preferences,” he added.
Into the noughties
Tam said his company’s products have traditionally been associated with winter – as they keep people
warm – but he thinks Chicks also has a lot of potential
to expand its summer line which provides great comfort
in even hot and humid weather.
“The ratio of winter to summer apparel is 7:3 now, so
we will work towards a better balance between the two
in the future,” he said.

We promise quality, functional and innovative garments.
Whatever we do, it is always with this goal in mind.

Chicks used to be sold in busy areas like Mongkok
and Causeway Bay, but today it is sold in over 40 outlets around Hong Kong, with retail outlets in residential
areas like Lok Fu, Kowloon Bay, Tuen Mun and Tai Po
being especially busy. To expand sales, Tam said he plans
to open an online shop in mid-2016.
The brand is also a hit in the Mainland, where Chicks
currently operates about 10 outlets in Guangdong Province. “We also use Tmall as a platform to reach out to
Mainland customers. The next target is to make our
products available all over the world,” he added.

Trade Show Faux Pas
Having the wrong, uninterested, or unprepared staff manning your
booth can do more harm than good, by Susan A Friedmann

A

re you aware that there are prospects walking
the trade show floor who might be afraid to
walk into specific exhibits? It happens more frequently than you would imagine. In reality, it may be
going on at the display right next to yours. Prospects
who are fearful might blame it on some previous experience, when they might have been ‘strong-armed’ into
making a purchasing decision.
How can this happen? Just what possible way could there
be to bully visitors into buying something unwillingly?
The simple truth is that not all the ‘people pleasers’
at a trade show are booth staff. Quite a few are wandering the aisle, as visitors. Whenever these kinds of people come across an excessively, unrelenting salesperson,
they can be bullied into a sale. That’s certainly not the
method you want to advocate to do business.
Alternatively, you want educate your booth staff to
use a needs-focused strategy. By simply engaging prospects in a dialogue, questioning and hearing rather
than blabbing, and seriously focusing on resolving the
attendee’s concerns, you are a great deal more likely to
make a sale whenever the attendee is satisfied.
The key to this is five questions, the Familiar Five that
really should be a part of virtually every sales discussion:

What
Precisely what does the prospect need to have?
Do they really have complications with their current
providers? Could they be trying to make do with an item
that doesn’t specifically meet their wants? Conceivably
the item runs properly, but it’s too costly. You need this
answer before you start working on various other things.

Trade Show Handouts: Don't Waste Your Money?

examining her tote bags full of goodies. Right now, her
first thoughts might go something like this:
“Wow, they love handing out pens and pencils.
Maybe my new hires can use those mouse pads. How
about the tote bags? They might come in handy for
groceries, or for my assistant. And I can give the hi-tech
novelties to my kids.”
Suddenly, she spots a small booklet entitled “27
Ways to Be A More Discerning Buyer,” which appears
packed full of interesting information. She slips it into
her handbag to look at on the bus home. Out of all the
giveaways she walked away with, this booklet proved
to be the only thing of value to her.
Informational products, such as booklets, special
reports, checklists, tip sheets, audio or video recordings,
have a way of doing something more powerful and
valuable than any other items.
Let’s take a quick look at five ways they help you

H

ave you ever found yourself struggling to find the
right trade show giveaways? Shopping for trade
show giveaways can be an overwhelming task. The
catalogs jammed packed with everything from pens,
pencils, and mouse pads, to coffee mugs, baseball caps
and more, can make your head spin! When your boss
and sales reps chime in with their bright ideas for novel
giveaways, you’re in mega information overload. With
all this information, how do you choose the right
giveaway that leaves a lasting impression with a
powerful marketing message?
It’s time to consider what happens when the trade
show is over. Imagine an attendee who’s a buyer for a
large chain of clothing stores, and she’s just spent three
days at a show. Dazzled by the whole experience, and
tired from the journey, she is sitting in her office

Why
Why would your company be the perfect one to
match the prospects’ needs? When they point out persistent technical problems, do you really offer 24/7 help?
Assuming they need to have a size 4 widget, does your
small business produce them?
Who
Partnerships are the answer to business. At the same
time, our mobile society has changed the world, and
rapid staff turnover is definitely a reality of life. Two
companies might have had – or come close to a business
connection in the past, only to have things not work out
they way they wanted. Yet this point might be completely
unknown to your booth team. Provide your staff with a
bit of corporate history, together with selling facts that

reflect how items have developed in the meanwhile.
When
Whenever your exhibit team expresses anything,
prospects want to find out they are able to count on that
as fact. Clients prefer to know you’ve got a background,
and that you’ll maintain it once they do business with
you. Feel free to use solid illustrations: While you might
well be introducing new and creative products, let them
know that you are still able to deliver parts, and service
for previously produced products.
How
The way your small business conducts itself is becoming a lot more important to several of today’s buyers.
Consumers want to avoid being tainted by association
with any shady organizations. If an attendee refers to
a pre-existing damaging newsmaker, suppress the urge
to be protective. Alternatively, respond with a comment
that presents your company’s strength and leadership.
“We know that those types of things happen within
stand head and shoulders above your competition:
Builds credibility
They build credibility because information wins the
day. It’s that simple. When you provide your audience
with information they can use, they view you as
knowledgeable.
Viewed as a thought leader
When you’re viewed as knowledgeable, customers
and prospects often translate this into expertise,
mastery or thought leadership in your industry.
Sends a positive message
As a thought leader, informational products send the
message that you are interested in pursuing a real
relationship with your customers. You understand their
problems and challenges. You can offer them solutions.

our market, but we’ve found the more effective method
certainly is the straight and narrow. That way we can
remain focused on our customer and their needs.”
Undoubtedly, it’s a challenge to adjust to doing this
into the thirty seconds you’ve got to spend with the typical visitor. The temptation could be to talk a lot quicker,
trying to cram in as much information as you possibly
can. But don’t. Your work is to get them chatting. Once
a prospect begins talking, they are far more likely to
invest additional time at your booth, and definitely less
inclined to be frightened away.
Written by Susan A. Friedmann, CSP, The Tradeshow
Coach, Lake Placid, NY, internationally recognized
trade show training expert working with companies
to increase their profitability at trade shows. Best
selling author of “Riches in Niches: How to Make
it BIG in a small Market” and “Meeting & Event
Planning for Dummies.” www.thetradeshowcoach.com
& www.richesinniches.com

Compare that to a coffee mug. The customer is more
likely to think about having their morning caffeine fix
before they ever think about you!
More bang for your buck
You get more for your money when you choose
informational products. You can create your own
content, and then have the license to do what you
want with them.
Use existing informational products
On the other hand, there are many informational
products available where you can easily get permission
to simply personalize it with your logo, website, and
contact information.
Pens run out of ink, coffee cups can be dropped and
broken, but informational products are remembered,
valued, and most importantly, can trigger buying activity.

Major Exhibitions in Hong Kong in 2016

Year of
the Fire
Monkey:
Challenges
Ahead
Be prepared to embrace
challenges in the coming year

A

fter an unstable Year of the Goat, both socially and
economically, the Year of the Monkey will continue to bring huge ups and downs in 2016. The
last monkey year was 2004, when Hong Kong was hit by
a major outbreak of H5N1 bird flu. The Iraq War continued to rage on, costing many precious lives not only
in the war, but also in terror attacks such as the Beslan
School Siege and the Russian aircraft bombings. In the
previous monkey year, in 1992, the Bosnian War broke
out. The Vietnamese refugee crisis worsened in Hong
Kong and the Government had to begin repatriation.
But 2004 was not all doom and gloom. For 2004 as a
whole, Hong Kong’s GDP grew by a remarkable 8.1% in
real terms, coming from a V-shaped recovery after the
lingering negative impact of the SARS outbreak finally
dissipated.
For 2016, the dominant element changes from water
to fire, which tends to bring instability and conflict.
However, it also creates energy for development. While
war, disease and refugee problems may strike again in
the fire monkey year, the world economy may benefit
from the fire element as it forges growth. Following is a
roundup of what Chinese astronomers forecast for the
Year of the Monkey.

Business Outlook
Hong Kong’s economy can hopefully improve, as
this year favours the development of metal-related and
water-related industries, which include Hong Kong’s
pillar industries — banking and insurance (metalrelated), as well as logistics and shipping (water-related).
But fire-related industries, such as telecommunications,
and wood-related industries like fashion and publications, may face more challenges this year.
On the world economy, the lucky star Yi Bai is shining on the West, so this could be the year that Western
Europe’s economy bounces back. The U.S. economy will
also improve in the year because another lucky star, Jiu
Zi, is shining on the Northwest. China and Asian countries, in particular South Korea and Japan, will enjoy stable economic development thanks to the star of wealth
Qi Chi shining on the Northeast.
However, due to the influence of the stars of sickness
Er Hei and Wu Huang shining on the Southwest and
Northeast, countries in those areas, such as Brazil, Chile,
China and Japan, may suffer public health issues.
Be a Smart Monkey
As Monkeys are lively, cunning and good at playing
tricks, they like to think they can outsmart conmen.
However, this year they need to be careful they do not
become victims of scams or corruption. Think twice
before investing and do not believe in hearsay or monkeys may fall into a trap. As the real estate and stock
markets may have huge fluctuations in 2016, monkeys
would be wise to take a more conservative approach to
investing this year.
Lucky Dragons, Rabbits and Goats
Dragons, rabbits and goats will receive help from
powerful figures in the coming year, as they are either in
hidden union with the presiding god or blessed by the
powerful star of relationships Hong Luan. Nonetheless,
they should continue to work hard towards their goal
and not expect things to be handed to them on a plate.
Monkeys, tigers, snakes and pigs disagree with the
presiding god this year, which means they are more likely
to the target of rumourmongers, unexpected changes,
or even shed blood. To offset bad luck, they should visit
a temple and worship the presiding god if it does not
go against their religious beliefs. Placing dragon-shaped
decorations in the southeast direction of their home can
also enhance their overall luck.

M

onkeys are offending the presiding god this year.
Influences from the two inauspicious stars Jian
Feng and Fu Shi mean you may easily suffer metal cuts
or encounter road accidents. Donate blood or visit the
dentist to have your teeth cleaned to pre-empt serious
injuries. You should also watch out for the gossip star
Zhi Bei, which indicates some people may stab you in
the back. Try to avoid arguments with colleagues.

Commercial samples
Jewelry, spectacles,
apparels, watches,
leather goods, etc.

Professional equipment
Press, cine, sound and
TV broadcasting equipment,
musical instruments, machinery,
electrical equipment, etc.
EXPO

Goods for trade fairs & exhibitions
All kinds of products, equipment,
antiques, art, paintings,
display booths, etc.

Enquiry
Email
Website

Members
Enjoy
Discount

: 2398 6036 or 2398 6011
: carnet@chamber.org.hk
: http://cert.chamber.org.hk/atacarnet

Pairing Fine Wines with Italian Delicacies
Mistral showcases the best of
Italian dishes and wines to elevate
diners' taste buds to a new level,
reports staff writer Elmo Wong

M

any restaurants now offer
wine pairing options with
their menus, which is helping
to drive a new appreciation for both food
and wine. The right choice of wine can
bring out the flavours of ingredients and
elevate dishes to a new level.
At Mistral, in the basement of InterContinental Grand Stanford Hong Kong,
diners can choose from a wide selection
of quality wines to bring out the best of
its distinctively Italian dishes. The restaurant is also a member of the "Buon
Ricordo" Italian Restaurant Association,
one of the first and few non-European
members of the elite association, which
brings together restaurants that provide
true Italian cuisine and fine wines.

Feng Yueju, Chairman, Federation of Industry and Commerce of Shaanxi
Province, led a delegation to visit the Chamber on 11 January, where he was
greeted by Chamber Chairman YK Pang, who discussed ideas for
strengthening cooperation between Hong Kong and Shaanxi.

Horace Mak, General Manager,
Deep Blue eCom Cross Border
Trade (Shanghai) Co Ltd, spoke
at the Chamber’s roundtable
luncheon entitled “Opportunities
in China’s Online Retail Market”
on 8 January.

Raymond Tam, Secretary for Constitutional and Mainland Affairs, briefed
China Committee members at their meeting on 8 January about the
Government’s strategies on enhancing Hong Kong’s involvement in the
Belt and Road Initiatives and National 13th Five-Year Plan.

Chamber Chairman YK Pang was an officiating
guest at a seminar on the “Belt and Road Initiative”
on 15 January. The event was organized by the
Commercial Office of Economic Affairs
Department, Liaison Office of The Central People’s
Government in HKSAR and Wen Wei Po.

At a joint meeting on upgrading and transforming Hong Kong enterprises
operating in Dongguan, Roy Chuk, China Business Officer, represented the
Chamber at the meeting. Participants of local major chambers exchanged views
with local government officials on ways to enhance the operating environment in
the prefecture.

Eric Fok, Vice Chairman, China Committee, represented the Chamber at a
meeting with Guangdong Governor Zhu Xiaodan, together with
representatives from other major Hong Kong chambers, in Guangzhou on
7 January. He reflected the challenges members’ faced in doing business
in Guangdong, and shared his views on boosting cooperation between
the province and Hong Kong.

HKGCC co-organized a seminar titled “Processing Trade between Guangxi
Zhuang Autonomous Region and Hong Kong.” Chamber Deputy CEO (Policy and
Business Development) Watson Chan attended the seminar and exchanged
views with Zhang Xiaoqin, Vice President, Guangxi Zhuang Autonomous Region,
about future cooperation between Hong Kong and Guangxi.

Americas Committee

Professor Robert Lawson, Jerome M Fullinwider Endowed Centennial Chair
in Economic Freedom, The Fraser Institute, Canada, called on the Chamber
on 12 January, where he was welcomed by the Chamber’s Senior Economist
Rocky Tung. The Fraser Institute is a renowned Canadian think tank with
high global standing. It is well known for its annual Economic Freedom of
the World Report which ranks the countries of the world according to their
degree of economic freedom. Hong Kong has been ranked first in terms of
economic freedom for years. Professor Lawson is co-author of the report.

Dr Michael Stoica, Professor of
Management and Marketing, School
of Business, Washburn University,
called on the Chamber on 8 January in
preparation for a May tour to Mainland
China and Hong Kong by a group of
business students. He will lead the
delegation as part of the university’s
international business programme, and
wanted to explore how the Chamber
could help students gain exposure or
meet with local businesses. Americas
Committee Chairman Thomas Wong
welcomed the visitor and proposed
a wide range of initiatives on how the
Chamber could help.

Digital, Information &
Telecommunications
Committee

Exploring HK-Illinois Opportunities
Matt Gambs, Chairman of the Board, Illinois Chamber of Commerce
Springfield, Illinois; and Senior Vice President Business Development,
Wintrust Financial Corporation, USA called on the Chamber on 21 January.
The Chamber’s Deputy CEO (Policy & Business Development) Watson Chan
and Senior Economist Rocky Tung welcomed the visitor. Illinois Chamber
of Commerce is the largest business advocacy organisation in the state,
representing 1,600 organisations.

Daryl Choy, Director of
Wisdomboom Limited, spoke at a
Chamber roundtable luncheon on
14 January about how businesses
can enhance the effectiveness
of online marketing strategies
for reaching out to prospective
customers in Mainland China via
WeChat.

Asia & Africa Committee

Abdulla Ahmad Al Saleh, Under Secretary of Foreign Trade and Industry,
Ministry of Economy, UAE, visited the Chamber on 21 January to deepen
his understanding of business and policy development in Hong Kong.
Chairman of the Asia & Africa Committee Andrew Wells and members
welcomed the visitor and shared their experiences of doing business and
investing in the UAE.

HKGCC CEO Shirley Yuen and Asia &
Africa Committee Chairman Andrew
Wells attended a luncheon with Akio
Miyajima, Special Advisor to the
Governor on International Affairs,
Tokyo Metropolitan Government, on 8
January. Both sides discussed the pros
and cons of investing in Japan and
exchanged views on the Hong Kong
businesses’ concerns and difficulties
encountered when investing in Tokyo.

Consul General of Iran Mehdi Fakheri
hosted a working lunch on 12 January
for Asia & Africa Committee Chairman
Andrew Wells, Vice Chairman Neville
Shroff, and Assistant Director for PR
and Programs Malcolm Ainsworth, to
discuss the committee’s upcoming
visit to Iran on 2 April. He suggested
organizations and sectors that Hong
Kong business might be interested
in visiting in Tehran and Mashhad.
Members wishing to receive more
information on the mission can find
details on the Chamber’s website or
email malcolm@chamber.org.hk

LegCo Visit
About 20 HKGCC members visited the Legislative Council Complex,
arranged by HKGCC’s LegCo Representative Jeffrey Lam Kin-fung, on
8 December and 8 January respectively. They visited the major facilities
in the LegCo complex, including the main chamber where laws are
debated and bills are approved. Members also learned more about the
development of the Legislative Council’s history. The visit was capped off
with a fabulous luncheon and chat with Jeffrey at the Legislative Council.

K C Leung, immediate past Chairman
of the Industry & Technology
Committee, attended the Project
Management Committee meeting
of the HKSAR Cleaner Production
Partnership Scheme to endorse
funding applications.

Paul Chan, Secretary for Development
and Chairman of the Lantau
Development Advisory Committee
(LanDAC), updated members at a
closed-door meeting on 11 January on
a recent LanDAC report regarding the
strategic positioning and development
of Lantau Island.
Twenty members of the Industry &
Technology Committee visited CLP’s
Green Plus Experience Centre on 18
January to learn more about the latest
energy-efficient technologies and
solutions for offices and retail outlets.

Europe Committee

Eberhard Brodhage, General Manager of Commerzbank AG, Hong Kong
Branch, and Vice Chairman of the Chamber’s Europe Committee, gave a
presentation at the committee’s meeting on 12 January about Germany’s
economic environment, and investment opportunities in the country. He
explained that with the weak euro, the country’s second- and third-tier cities
offer a lot of attractive opportunities for Hong Kong businesses and investors.

Economiesuisse, Switzerland
Monika Ruhl, Director of Economisuisse, Switzerland, and Frank Eggmann,
Trade Commissioner for Switzerland in Hong Kong & Macao, called on the
Chamber on 4 January, where they were welcomed by Europe Committee
Vice Chairman Jennifer Chan and members. Economiesuisse is an umbrella
organization representing a total of 100,000 Swiss companies from all sectors,
including trade and industry associations, cantonal chambers of commerce
and individual companies. Ruhl was interested in learning about economic
developments in Hong Kong and the Mainland, as she is seeking exploring
opportunities for strengthening investment and business ties with Switzerland
and Asia through Hong Kong.

Pre-IBC Meeting

Representatives from the international chambers convened on 7 January
to consider issues for proposal to the agenda of the next meeting of
the International Business Committee on 22 January. The issue of the
Government’s public engagement exercise on retirement protection was
discussed, among other things. The representatives, who were the inaugural
users of the newly refurbished Chamber Boardroom, were very impressed by
the Chamber’s new look.

Yvette Chan, Tax Principal with KPMG China, gave an overview of
new administrative measures on granting tax treaty benefits to nonresident taxpayers under ‘Announcement 60’ issued by the China
State Administration of Taxation. At the roundtable luncheon on 18
January, she also spoke on practical considerations and actions
that businesses would have to observe to align
with the new system.

William Wong, SME Committee
Chairman, and Chamber representative
on the Intellectual Property Right
Inspection Task Force for HKTDC
Hong Kong Toys & Games Fair
2016 and HKTDC Hong Kong Baby
Products Fair 2016, carried out an
inspection of the fairs with other task
force members on 10 January.

Women Executives Club
The Women Summit Organizing Committee
met on 15 January to discuss the theme of the
summit this year and potential speakers.

Service Brand Awards
Thinex Shek, Assistant Director for Policy &
Business Development, attended a judging
panel meeting on 5 January and interviewed 20
applicants for the 2015 Hong Kong Top Service
Brand Awards.

Over 180 members from the YEC and the HKICPA Young Members
Committee participated in a sake networking event on 14 January, with the
support of JETRO and SOGO. Members learned about the different kinds
and flavours of sake that are produced all across Japan.

The Chamber gave Oxfam a cheque for HK$244,000. Two Chamber YEC
teams successfully completed Oxfam Trailwalker in November last year, and
successfully raised almost a quarter of a million dollars in donations. The
Chamber and teams would like to sincerely thank all those who made donations
to support the two teams. Chamber CEO Shirley Yuen, and YEC Chairman
Oscar Chow presented the cheque to Brenda Wong, Acting Director of
Fundraising and Communications, Oxfam, on 14 January.

Business-Schools Partnership Programme
Twenty-seven students from Pui Ching
Middle School visited CLP’s Nuclear
Resources Centre in Kowloon Bay on
8 January. Students learned about
the operations of a nuclear power
plant in an interactive presentation,
which highlighted the extensive safety
measures that are applied to prevent
possible accidents.

Thirty five students from seven local secondary schools have been selected to serve as
Chamber Student Ambassadors this year. They will engage in various Chamber activities and
business events throughout the year to enhance their understanding about the corporate
world, and issues impacting companies in Hong Kong and the region. Students got the year
off to a flying start with small groups of ambassadors attending various Chamber events,
including the Joint Business Community Luncheon on 27 January, at which Chief Executive
Leung Chun-ying spoke on the key initiatives of his latest Policy Address.

WeChat – More Than
Just a Messaging App

M

essaging apps are now
part of our lives, and while
some have been more
successful than others, one app that
stands out in the crowded marketplace in the Mainland is WeChat,
which is far more than just a messaging app.
Tech savvy Mainlanders use it to
order a taxi, as an e-wallet, or even
an online shopping platform. This
jack-of-all-trades platform combines
functions that users want into one
app. Users can link their credit cards
or bank accounts to WeChat, subscribe to magazines, shop online, and
even pay their public utility bills.
“Companies could also make
use of WeChat to attract followers,
engage them to become prospective
customers, enrich their shopping

experience, tout more business and
lure instant purchases and payments
in one app,” said Daryl Choy, Director of WisdomBoom at a Chamber
roundtable luncheon on 14 January.
Two key features of WeChat are
‘key opinion leaders’ (KOLs) and ‘red
packets’ (HungBao), which companies can use to promote brand awareness and engage their customers.
KOLs are influential bloggers
who talk about certain brands,
products or services on their blogs.
“Using KOLs is an effective way
to advertise, because KOLs are a
trusted source of knowledge and
advice for their followers. They can
conduct soft-selling in the form
of writing a product review or by
offering discounts to incentivize
prospective customers,” he said.

However, hiring a famous KOL
in China is pricey, costing anywhere between RMB 5,000 to RMB
500,000 per article, depending on
the number of average viewers and
followers, position of messages, time
of message delivery, and amount of
promotional content covered in the
message, Choy added.
WeChat HungBao was originally
designed for users to send and receive
virtual lucky money to and from their
family members, friends, and colleagues. “It can also be turned into
a brilliant marketing platform for
companies to promote brand awareness. Companies can send a WeChat
HungBao based on a fixed amount
of money randomly to a group of
people. This mechanism creates a lot
of excitement as people do not know

how much they will receive from a
HungBao. For example, say a user sent
RMB 10 to a group of five people. One
might end up with RMB 5, while the
other four would get only tiny amount.
Letting the app pick a windfall winner
and a slew of losers creates excitement
which encourages more spending. For
companies, it was a relatively costeffective gimmick,” he said.
In order to make it possible to
send or receive virtual lucky money
via HungBao, users have to link up
their bank accounts or credit cards
to WeChat. This brings in new customers, because the next time a user
is considering making a purchase,
they would not be deterred by having to input all their bank account/
credit card information; they could
just make the purchase.

Social Sustainability
of Hong Kong
as a Tourist Destination

H

ong Kong’s tourism and
retail sectors have benefitted from a constant
and rapid growth in visitor arrivals from the Mainland in recent
years. According to the Hong Kong
Tourism Board, Mainland visitors
to Hong Kong accounted for more
than 77.7% of total tourist arrivals
in 2014.
Despite the economic benefits
brought by visitors from the Mainland, the resulting congestion in some
popular tourist spots has created tension and even conflicts with small
groups of individuals. However, such
behaviour has raised serious concerns
about Hong Kong’s image as a hospitable city for tourists.

Speaking at a Chamber’s luncheon on 6 January, Professor Qiu
Hanqin from the School of Hotel
and Tourism Management, Hong
Kong Polytechnic University, told
members that while Mainland tourists do contribute to the local economy, both the pros and cons need
to be considered. These include rising consumer and property prices,
cultural conflicts between tourists
and locals, excessive use of public
resources, and disruption to local
residents’ way of life.
Professor Qiu, supported by the
Central Policy Unit, conducted a
survey on the social sustainability of
Hong Kong as a tourist destination
in 18 districts in Hong Kong. Out

of the 1,839 respondents, 73.5%
supported levying a tax on visitors,
with 25.2% of them believing that
the reasonable amount should be
HK$41-50 per person per day.
Qiu said collecting taxes from
visitors is something worth considering from a researcher’s perspective, as the Government can use
the money to improve facilities and
services. However, due to the complexity of the issue, it would require
a long time to conduct a study into
its feasibility and impact.
The survey also asked what kind
of tourism Hong Kong should give
priority to promoting. The majority of respondents favoured the
development of cultural attractions

(24.3%) and natural attractions
(22.8%), followed by man-made
attractions such as theme parks
(17.6%), historical attractions (17%)
and shopping facilities (16.5%).
“The positive effects of the tourism industry were easily visible when
numbers started picking up, and that
can continue to be the case if we
manage it,” said Qiu.
Even though we can enhance our
services and make sure tourists feel
welcome, she believes the Government also has a role to play in making
sure Hong Kong residents are happy.
“As they are the ones walking into
your shop and working at the frontline facing the tourists, if they do not
see tourism as a positive phenome-

non which is good for our economy
and community, they show it on
their face and this may drive tourists away,” she said.
To achieve healthy and sustainable tourism growth, Qiu said
the findings of the survey should help policymakers evaluate the
current situation from
a demand/supply point
of view, as well as from the
view of the community.

Capitalizing On
China’s Online
Market through
Cross Border Trade

A

s the world’s second largest economy, China’s
demand for imported products is projected to
continue growing. This increasing demand is
clearly seen in consumer purchases made online.
According to China E-Commerce Research Center
(CECRC), the number of people buying foreign products via overseas online shopping sites on the Mainland is expected to rise from 18 million in 2014 to 35.6
million by 2018, with their expenditure soaring from
RMB150 billion to RMB1,000 billion1.
Despite the strong growth, only an estimated 40% of
foreign products are represented in China. The percentage
drops significantly for foreign products that are directly
represented by businesses themselves. The lack of representation is mainly due to stringent and time-consuming
import requirements, high customs and tax fees, and
unreliable and expensive importing logistics. This results
in a high-risk business venture for foreign companies that
often elect not to participate in the China market, leaving
the growing consumer demand often unmet.
CBT: A new import channel
To address this issue, China has opened a new import
channel called “Cross Border Trade” or CBT. The CBT
channel, only available in select cities approved by the
Central Government, showcases a streamlined import
process and a single import tax known as the “Luggage
and Postage Tax” (LPT) paid by end consumers at the
point-of-purchase to replace customs duties and taxes
normally paid upfront by enterprises.
In 2015, China established 10 CBT pilot areas located
in free trade zone in Shanghai, Chongqing, Hangzhou,
Ningbo, Zhengzhou, Guangzhou, Shenzhen, Fuzhou,
Pingtan and Tianjin. The combination of ever increasing consumer demand for high quality foreign products
and new import channels has prompted many enterprises to shift their China growth strategies towards
Cross Border Trade.
Through the CBT channel, enterprises are able to
draw on customs’ supervision, inspection, quarantine,

as well as cross-border payment advantages in starting
their cross-border trade businesses in the approved CBT
cities. As mentioned, imported goods are also entitled to
personal luggage and postage tax treatment and respective incentives.
Certain products, such as imported foods and cosmetics, are no longer required to ship with a new
product label that translates the product information
into Chinese. At present, goods imported into China
under “normal trade” are subject to import tariffs and
a 17% Value-Added Tax (VAT) that businesses must pay
upfront. However, through the CBT channel, crossborder trade operators in pilot bonded areas may utilize
“CBT bonded warehouses,” where merchandise sourced
from foreign countries in bulk are physically stored,
to eliminate the VAT and any upfront business levied
import tariffs.
Once consumers have purchased products online,
e-commerce operators will then complete customs
clearance procedures and make a customs declaration
for the corresponding goods to be imported as “crossborder trade,” thereby imposing a personal luggage and
postage tax paid by the consumer. After the transactions
have been verified by China Customs, courier companies deliver the merchandise to the end consumer.
Since the import procedures are streamlined and the

overall import and supply chain costs are lowered, companies are able to bring a greater variety of products to
the China market. All these advantages offer additional
business opportunities to Hong Kong and global companies that wish to capitalize on the CBT import channel to enter the Mainland market.
Companies looking to expand their business through
CBT may partner with e-commerce companies which
streamline the entire import process, shortening what
traditionally takes 39 days to allow foreign products to
enter China upon arriving at the port to only 12 days.

A

Sake Networking

round 200 members attended
a joint HKGCC and HKICPA
Sake Networking evening on
14 January. Members had the chance
to learn about 25 different types of
sake, the rice used, how they should
be consumed and stored, etc. from
sake expert Ayuchi Momose. Representatives from four sake breweries in Kyoto, Kagawa, Nara and
Nagano were also at the event to
introduce their breweries’ history
and sake products. All members
received a sake glass as a souvenir,
while 10 lucky members won various
prizes, from bottles of sake to canned
abalone, courtesy of the sponsors
including Diamond Restaurant, Hop

Hing Loong Co., Ltd., Jebsen Beverage Co., Ltd., and Kung Kai Hong
& Co. The event was supported by
JETRO and SOGO.
At the event, the Chamber gave
a cheque to Brenda Wong, Acting
Director of Fundraising and Communications, Oxfam, for HK$244,000.
Two Chamber YEC teams successfully completed Oxfam Trailwalker in
November last year, and raised almost
a quarter of a million dollars in donations. The Chamber and teams would
like to sincerely thank all those who
made donations to support the two
teams. Chamber CEO Shirley Yuen,
and YEC Chairman Oscar Chow presented the cheque.
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