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Preparing for
New Legislation

T

he Competition Ordinance will come into effect in midDecember this year. This far-reaching law will affect just about
every Chamber member, and it is important that companies
prepare for its implementation. The consequences of not doing so
may be quite severe.
Under the new rules, a wide range of seemingly innocent activities
may lead to or comprise a breach of the law. A casual conversation
among former colleagues now working in competing firms can easily
drift into areas that will soon be off limits. Importantly, both staff and
their employers may be subject to penalties if a violation is proven,
which means we all need to be much better informed about the
difference between an idle remark and something much more serious.
Moreover, there is currently no plan for a grace period during
which violators may be let off lightly. Rather, many experts expect the
Competition Commission to seek to establish its presence by picking
a bit of low hanging fruit early on. That means companies must err
on the side of caution, and provide staff with sufficient training to
alert them when they are in danger of crossing the line into illegal
behaviour.
The law provides scant few exemptions or exclusions, which
may confuse some members who think there is a blanket provision
covering SMEs. Activities that would be illegal for larger companies,
such as some kinds of joint purchasing among SMEs, are indeed
allowed. However, the so-called hard core or anti-competitive
behaviour, such as pricing agreements, will be illegal regardless of the
size of the company.
Your Chamber is actively working to ensure that the way in
which the law is implemented is closely aligned with the intention to
enhance competition, as well as to punish bad behaviour. Members of
our expert working group have been presenting their views to senior
Commission members as well as learning more about the (rather
small) degree of flexibility that might be available. We will also be
organizing seminars to help members better understand the law, and
to assist them in bringing their staff up to speed.
Competition is at the heart of what we do in Hong Kong, and
while there are areas of the Ordinance that we might wish to be
different, we now have a law that must be obeyed. Let’s make sure we
are all in compliance, right from the start.
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Beware of Over Regulation

T

he new legislative session will start soon, and items up for discussion
include funding for the Innovation & Technology Bureau, and legislation
relating to businesses. However, when considering new legislative
measures that will impact the business environment in Hong Kong, the
Government needs to think twice before it acts.
The lingering financial gloom around the world has been worsened by the
growing expectations of an interest rate hike in the U.S. On top of this is the
recent decline in the number of tourists visiting Hong Kong, which is hurting
our tourism and retail industries. Therefore, additional regulations that impact
the business environment will only push up costs.
Various regulatory issues can have an adverse impact on the business
community, as they will hit SMEs strapped for resources as well as deter
investors. For example, standard working hours, the increase in the number of
statutory holidays, and the abolishment of the offsetting mechanism for the
MPF all could weaken Hong Kong’s business environment.
Around 98% of businesses in Hong Kong are SMEs, which make up
more than 60% of the private sector workforce. Faced with surging rents
and other costs, combined with economic uncertainty showing little sign of
improvement, introducing regulations that are not business friendly will add
to their costs. As businesses cannot increase prices to transfer the higher cost of
compliance to their customers, some companies may be forced to close down.
Hong Kong’s success is built on our flexibility and “can do” spirit. Over
regulation will hinder the flexibility of business operations. In the case of
the standard working hours, as Hong Kong is a service-oriented economy
with different trades operating under varied circumstances, it would be
inappropriate to take an across-the-board legislative approach. As such,
standard working hours fails to cater to businesses’ needs in different industries
and limits their flexibility. Consequently, this will have a significant impact on
the overall economy.
Indeed, demands by trade unions for new laws to address long working
hours and low wages are hard to comprehend, given Hong Kong is basically at
full employment and companies face acute labour shortages. A better solution
would be for the Government to relax the import of foreign labour to tackle
labour shortages and provide more retraining for local workers to upgrade
their skills and become more upwardly mobile.

Are We Losing Our
Appeal to Tourists?

H

ong Kong’s retail and tourism sectors contribute significantly to
our economy, accounting for 7.9% of our GDP and employing
some 12.9% of the working population. However, recent statistics
show these sectors are facing serious challenges. The value of retail sales
continued a five-month decline in July (-2.8%YoY), while the number of
tourists coming to Hong Kong in July dropped 8.4% compared the same
period in 2014.
Retailers and hotels are feeling the pinch. Occupancy rates fell to 85.6%
during the first eight months of 2015, down from 90.1% in the same
period last year.
Against this worrying backdrop, Hong Kong has to work harder to
attract more tourists. One key element in this is diffusing the negative
sentiment aimed at Mainland tourists, which doesn’t deter just Mainland
visitors, but also tourists from around the world.
More should also be done to enhance Hong Kong’s capacity to receive
tourists, and new tourist attractions should be developed. Alleviating the
pressure on popular tourist spots by providing more attractions is more
productive than limiting the number of Mainland visitors. We have not
opened any new major tourist attractions since Hong Kong Disneyland
10 years ago. Our neighbours on the other hand, including Singapore,
Malaysia, Korea and Macao, have been adding new attractions to woo
tourists. Even Shanghai will open its own Disneyland next year, which will
be three times bigger than ours, while Universal Studios will open a theme
park in Beijing in 2019.
Besides providing more attractions, we should also explore the
possibility of including more Mainland cities in the Individual Visit
Scheme. But to better gauge our attraction to tourists, and our capacity
to receive more, we need an accurate account of the number of tourists
coming. Currently, all visitors – even those just transiting – are included as
visitor arrivals.
The retail and tourism sectors are key pillars of our economy and we
cannot afford to let them diminish. We have to put our heads together to
come up with measures to inject new vitality into the sectors. If we do not,
we could see the downturn rippling out and hurting other sectors.
As part of this, the Chamber is organizing a tourism forum with the
China Tourism Academy on 14 October. We will examine the challenges
of regional competition, review our capacity to receive and serve visitors,
and explore future tourism markets. Local and international industry
practitioners, academics and relevant parties have been invited to
share their expertise and views at the forum. I hope you will join in the
discussion to help sustain our economic growth. Details can be found on
the Chamber’s website.
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Shifting to a
New Level

W

hen Paul Polman took up the position of
CEO of Unilever in January 2009, the whole
world was shivering from an economic blizzard brought about by the Financial Crisis. Being thrust
to the helm of one of the world’s largest consumer goods
companies at a time when most businesses were battening down the hatches was not a job for the faint hearted.
But Polman, well known for being courageous, is on
record for telling shareholders on his first day on the job
that they should not expect quarterly earnings reports.
Instead, he argued the case for why Unilever should
embark on a sustainable business model, sacrificing
short-term and short-sighted profit for long-term prosperity and a sustainable business plan.
Fast forward six years, and Unilever is now considered something of a beacon for other businesses to follow down the sustainable business path.
“For us, sustainability is integral to how we do business. With 7 billion people on our planet, the Earth’s
resources can be strained. This means sustainable
growth is the only acceptable model of growth for our
business,” he said referring to Unilever’s highly ambitious target of slashing its carbon footprint by half,
while doubling its size by 2020.

Speaking to a full-house at the Chamber’s Distinguished Speakers Series luncheon on 15 September,
he said businesses need to take the lead in shaping the
future landscape in which they will operate and their
customers live.
“Business is a good force. It was invented as a force
for good, to tackle problems that other people couldn’t
tackle, to improve the quality of lives that otherwise
wouldn’t be improved. And yet for some reason, over the
last few decades, too many of us in business have abdicated our responsibility. Business cannot be a bystander
in a system which gives them life in the first place,” he
said. “We all need to start rising to these challenges, otherwise we’re not going to solve them.”
Shifting business landscape
Polman said there are three major trends in the world
that are very clear: the shifting of global economic power
and gravity towards the East, the digitalization of the
economy, and the end of the era of overconsumption.
These changes are also changing the boundaries of
business. “The first one is the boundary of short-term
versus long-term vision. We need long-term plans, not
90-day plans,” he said.

No one can accuse Polman of lacking long-term
vision or courage to carry them out. When he laid out
his plans on his first day, stakeholders got the jitters and
the company’s stock slid 8% shortly afterwards. But
with his sights set firmly on the longer-term goal, the
company has never been in better shape.
Employees and customers are buying into his vision,
which makes it clear that sustainability does not have to
mean less profits or higher costs – quite the reverse.
“We must find a solution in the boundary of man
versus nature, because in the battle of man versus
nature, nature will always win,” he said. “As long as we
value a dead tree more than a tree that is alive, we are in
trouble. Which is why as long as we don’t put a price on
carbon, we will be in trouble.”

Business cannot be a
bystander in a system
which gives them life in
the first place.

Improving people’s lives
On any given day, around 2 billion people use Unilever products. Given such a scale, it is obvious that the
company can have a major impact on the environment
and people’s lives.
Improving the environment, lifting people out of
poverty and giving people a better life are things that
Polman said he believes all business owners want.
“I’ve never met a CEO who wants more unemployment or more pollution – at least I don’t meet them,”
he said adding that business people are fundamentally
good and want to help make the world a better place.
Yet we live in a world where the rich continue to get
richer and the poor get poorer.
“2015 is the first year where the top 1% of the population will have the same wealth as the bottom 50%.
That’s not a system that is good,” he said.

To better their lives, people are moving to cities. As
a result, urbanization is taking place at a phenomenal
pace. “Urbanization is going so fast that about every
eight to ten weeks we will need to build another New
York to satisfy the growth.”
The end of the era of abundance
Economic growth has lifted more people out of poverty in the last century than at any time in history, but it
has been done based on a model of consumption that is
not sustainable. This has come at a cost to nature and to
our environment, but also to ourselves.
“The cost of natural disasters in the last 10 years is
above any normal trend,” he said. “The UN estimates
that the cost of these natural disasters is over US$3.7
trillion dollars.”
We have to address climate change, and if governments and businesses do not, society is pushing for
change by digitization. Online business models are challenging how companies operate. From online shopping
malls to calling an online taxi, mobile technology is
reinventing how the economy and companies function.
Today, an estimated 80% of the world’s population
has a mobile phone. Around 40% of those are smart
phones. As a result, billions of people around the world
are connected, and consumers realize that they have the
power to connect and drive change.

Polman believes businesses can embrace or fear such
change. For Unilever, its most valued asset is its reputation.
“Society can see if you are a company that makes a
positive contribution or not. As you make these positive
contributions, increasingly you will be more accepted,
you will attract better people, and you will be more successful,” he said.
A better future?
Polman believes 2015 is a year full of opportunities
for businesses. With the UN sustainable development
goals and 2015 Paris Climate Conference (COP21) on
the horizon, he encouraged businesses to step up to
the challenge and take more responsibility in the fight
against poverty and climate change.
“You are lucky to be here in Hong Kong. This is where
it all happens. There is no place in the world where East
and West meets so clearly as in Hong Kong, and there
is no place that can play such a critical role in figuring

out how we are going to live in this world in a better and
more responsible way,” he said.
Polman believes that people have come to realize that
if we want to continue developing, we have to do it in a
sustainable way for ourselves and for our future generations. In closing, he read a quote from Nobel Peace Prize
2004 winner Wangari Maathai:
“In the course of history, there comes a time when
humanity is called upon to shift to a new level of consciousness, to reach a higher moral ground. A time
when we have to shed our fear and give hope to each
other. That time is now.”

When the Giant Slows

Meet the Chamber’s new Senior Economist Rocky Tung
Rocky Tung took up the position of HKGCC’s Senior Economist
on 11 September. Prior to joining the Chamber, Tung worked at
COFACE for 2 years as Asia-Pacific Economist covering
macroeconomic and sectoral development in the region, before
which he managed the Global Supply Chain research project at
Asia Global Institute (formerly Fung Global Institute).
He also worked as a macroeconomic and metals and mining
equity research analyst at China Construction Bank International
and as an investment strategist at Fubon Bank. Tung is a regular
speaker at conferences and seminars, and regularly shares his
views with international and local media. A doctoral candidate at
Northeastern University, a private, research university in Boston,
Tung graduated from the University of Hong Kong with a
master’s degree and a bachelor’s degree from the University of
Wisconsin-Madison, both in economics.

By Andrew Radcliffe, QC.

P

eople of the same trade seldom meet together,
even for merriment and diversion, but the conversation ends in a conspiracy against the public,
or in some contrivance to raise prices’
So said Adam Smith, the 18th century moral philosopher and author of the book “The Wealth of Nations” in
the tumultuous year, 1776.
Adam Smith was not the first, and has been far from
the last, to condemn cartel behaviour. The world’s developed economies are now largely united in legislating
against anti-competitive behaviour and will be joined
on 14 December 2015 by Hong Kong when the much
anticipated Competition Ordinance is set for substantial
implementation.
A wide range of penalties will be available to the
Competition Tribunal, the headline sanction for ‘serious
anti-competitive conduct’, such as price fixing and bid
rigging, being the ‘pecuniary penalty’ under section 93
where a business may be fined up to 10% of its Hong
Kong turnover for up to three years in which the contravention occurred, taking the highest three years for that
purpose. Additionally, a raft of ancillary, civil, penalties
is set out in Schedule 3 of the Ordinance, orders disqualifying from holding company directorships for up to 5
years may be made under section 101 and certain criminal offences carrying sentences of up to 2 years imprisonment have been created, essentially for impeding or
obstructing an investigation.
What there is not, however, is a substantive criminal
offence for cartel activity.

Is Hong Kong correct in taking this approach?
Legislative opinion in other countries is divided
and Hong Kong will not stand alone – in Asia Pacific,
India, Singapore and PR China, by way of example,
do not have criminal sanctions either, but these are in
a minority; Australia, Japan, Indonesia, Taiwan, South
Korea and Malaysia do, in the same way as some 20 out
of the 28 member states of the EU. Dwarfing all in their
active pursuit and regular criminal prosecutions is the
USA, however, where the DoJ website contains sobering details both of the number of criminal filings each

 In 2008, three directors pleaded guilty in the Marine
Hoses case – but in itself, this was a controversial coprosecution with the U.S. authorities where a plea
agreement had already been entered into in the USA
before the matter reached U.K. shores.
 In 2010, four British Airways executives were accused
of fixing the price of passenger fuel surcharges with a
competitor, Virgin Atlantic, where the case collapsed
before any evidence was heard.
 Finally, in relation to galvanised steel tanks, one
defendant pleaded guilty in 2014, but two others
were acquitted last June.
 No one has yet been convicted by a jury in the 12 years
in which the offence has been on the statute book.

year and the number of overseas nationals charged as
a result of the international reach, way beyond American borders, of the U.S. Sherman Act.
The U.K. criminalised individuals for dishonestly
agreeing to make or implement such ‘hard core’ cartel
arrangements through s.188 of its Enterprise Act 2002,
which came into force in June 2003, but its history of
prosecuting the offence has been neither happy nor
successful; indeed, in the entire 12 year period since
enactment, only three prosecutions have, as yet, been
brought

This appears to stand in stark contrast with the U.S.
experience where some 45 individuals were convicted
and imprisoned in 2012 and where a steady stream of
successful prosecutions has taken place since. However,
U.S. criminal justice is dominated by what we might
regard as sky high sentences for business crime which
may be dramatically tempered by entering their plea
agreement system – a concept that is simply not permitted in England or many other jurisdictions. Some 97%
of criminal cases are currently resolved in this manner
in the USA.
A knee jerk reaction that the blame for lack of U.K.
success in prosecuting cartelists may be laid at the
door of the U.K. Regulator/Prosecutor, the Office of
Fair Trading (‘OFT’), now the Competitions and Markets Authority (‘CMA’), is almost certainly unfair. The
OFT/CMA is plainly motivated and, equally plainly,
has recruited quality staff. Other jurisdictions have also
experienced similar problems, and although greater success may well be achieved in the future, one conclusion
might be that it is the offence itself, rather than anything
else, that has been the stumbling block.
The removal of the ingredient of dishonesty from
the U.K. offence for cartel behaviour carried out after
1st April 2014 may produce an effect, and improved evidence gathering techniques more probably will, but at
least some of the problems experienced in the past will
continue to remain. Indeed, it might be argued that if
the conduct complained of is not dishonest, is it necessary to criminalise it at all? Significant financial penalties and company director disqualification orders are
powerful deterrents in themselves.
A central feature of competition law in many jurisdictions is the leniency programme – Hong Kong will
incorporate this through section 80 of the Ordinance. In
the U.K., this is present both in civil enforcement proceedings and also in relation to criminal investigations

where the CMA is empowered to give an individual a ‘no
action’ letter, effectively granting immunity (subject to
conditions such as admitted participation in the offence
and an agreement to maintain complete cooperation in
the future)
It is if and when this happens that serious difficulties
in pursuing a prosecution may arise. Depending on the
particular facts, it is not inconceivable that the principal, or even the only truly probative evidence will come
from immunised witnesses.
To prosecute in such circumstances means that not
only does the prosecution have to start from a position
where its main evidence will come from those tainted by
the fact that they have already admitted criminal conduct,
but it will be asking a jury to convict those who deny the
offence largely or entirely on the evidence of those who
admit it – and who will not be punished for it.
And the difficulties do not end there; the proposed
whistleblowing company will be at risk of huge financial penalties if it does not get to the Regulator first and
secure its immunities – but did its employees actually
engage in illegal price fixing, for example, or something
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less than that which does not amount to a crime? Those
responsible will know, but the main board of directors
may well not.
Faced with the prospect of financial penalties and
extensive litigation, the temptation to rush to the Regulator before the other business under investigation
does, and do what it takes to gain the insurance policy
of immunity may be immense – but that brings with it
potentially significant pressure on the relevant employees to make admissions to cartel activity which may not
be warranted in the event. From the trial perspective, is
a jury even safe to accept at face value the admissions
the prosecution witnesses make against themselves? For
sure, the defence may well suggest it is not.
In such a topsy turvy world, this is a far from implausible situation which only adds to the difficulties in a
criminal prosecution.
But is such necessary? The Hong Kong legislative
approach is that it is not – that financial penalties and
the power to disqualify those who are shown to be unfit
to be concerned in a company’s management will suffice. With respect, there is much to be said for this.

A Flexible Way to Manage Finances

C

ash flow is vital for businesses to cover expenses
and support investment for growth, but cash
flow can be a challenge for many business owners, especially SMEs. Consequently, businesses are constantly looking for flexible financing options to maintain
financial stability and free up working capital. According to the CPA Australia Asia Pacific Small Business Survey 2014, some 78% of Hong Kong respondents stated
that they were likely to seek external financing to help
grow their business, for survival or to cover increasing
expenses.
Small business owners are increasingly turning to
corporate credit cards to ease their cash flow. This is
partly due to banks tightening loan applications but for
young businesses, securing loans without a well-established credit history is very difficult.
Manage payments
As a corporate credit card provides easy access to a
revolving line of credit with a set credit limit, businesses
often use it as a convenient way to pay for expenses.
Most corporate cards offer payment solutions to handle
spending on travel, entertainment, office supplies and
other regular expenses.
American Express International, for example, has
corporate cards and purchase cards for handling different kinds of spending. For complex travel and event
spending, it can set up centralized accounts to be used
with pre-set industries. A spokesman from the company
said it can also connect with clients’ travel management
companies to streamline the reconciliation process for
corporate travel expenses.
Cost savings
Other than being a financing source, corporate cards
also help businesses streamline processes and save costs.
Most companies recognize that the purchase-to-pay
process is costly and time consuming with steps from
request through authorization, ordering, invoice processing, and payment. According to the Hong Kong
SME Leading Business Index 2015, around 57% of
SMEs plan to invest in IT, with the most popular system being “Enterprise Resource Planning” (ERP) (53%),
which indicates that they wish to improve efficiency and
reduce costs.
In response to businesses’ needs, cards are designed
to simplify business-to-business transactions, particularly recurring costs, such as monthly orders of office

supplies from the same vendors. Corporate card programmes also help companies transition from paperbased payment to electronic payment, resulting in a
reduction of administrative and process costs.
Higher visibility
In addition to streamlining processes, business owners
always want a clear picture of how money is spent so that
they can have better control over expenses. Many banks
have improved their reporting technologies to provide
real-time access to key reports and data that integrate
with their clients’ internal systems. In addition, card issuers are helping companies by analyzing spending.
As payments need to be transparent, corporate cards
can help ensure employees are compliant with company
policy, whilst gaining better visibility and control of
expenses. Card issuers can analyze the spend information and leverage their payments expertise to help make
the card programme work as hard as it possibly can.
Payment terms
Corporate cards stand as an efficient payment and
finance control tool. But what happens when corporate card payments are delayed? Some card issuers allow
companies to set limits to control high-risk spending
and enforce expense policies tailored to companies’
needs. By coordinating billing, payment and reimbursement cycles, cash flow can be improved and the payment terms can be extended by up to 51 credit-free days.
Future trends
According to the 2014 American Express Business
Momentum survey, 84% of respondents said they are keen
to improve processing efficiency, in addition to reducing
process costs. However, supply chain management and
hedging continue to be the common cost management
solutions used by the respondents, which indicates there is
room for better use of corporate card solutions.
Another move for corporate card issuers is to go
mobile. With the development of mobile technology, it
is not hard to imagine that mobile payment processes
are likely be adopted in commercial cards in the future.
According to the American Express/CFO Research
Global Business and Spending Monitor 2015, Hong
Kong comes second internationally on spending on
mobile technology. With greater investment in mobile
technology, local CFOs can prepare for digitalization
and changing customers’ needs.

W

hen it comes to jewellery, gold, diamonds or
pearls usually spring to mind. One gemstone
that has been appreciated for its colour and
natural beauty since Neolithic times is amber, yet today,
few people appreciate it. Nancy Chui, however, is an
exception.
She launched her business Amberozia in 2011 to
re-introduce this elegant, long-forgotten gemstone to
Hong Kong and the world. Despite no prior experience
or knowledge about the jewellery business or amber, she
founded Amberozia with her Anglo-Polish friend Alicia
Kelly, both of whom love amber.
“I still feel mystical when I look back at how I got
here today by promoting amber to the world,” she said.
“Alicia and I visited an amber exhibition in Poland, and
I found it saddening that such a stunning gem was still
unfamiliar to the Asia market.”
At the time, the Polish government was planning
to promote amber internationally, and introduced
Nancy to Alicia as a local contact point in Poland and
Europe. The partnership went very smoothly, and soon
after Nancy was appointed ambassador to China by
the International Amber Association (IAA). With her
amber ambassador title, she began to focus her efforts
on developing the amber market in Hong Kong.
“Our customers are the “sophisticated masses” – people who have an appreciation for gemstones,” she said.
“Amberozia aims to provide customers with a diverse
choice of authentic amber products in different styles to
match their tastes.”
Amber’s window into the past
Amber, a form of a fossilized resin of ancient pine
trees, can have a history dating back 40 million years.
Amber got a boost in Jurassic Park, when a mosquito
trapped in Amber contained the blood of dinosaurs,
which was used to clone dinosaurs. It is obviously science fiction, but it does highlight the mystical appeal
of amber.

Like gold or diamonds, amber has an investment
value as it is a natural gem. Those with rare inclusions
such as insects or plants, or those with special patterns
or rare colours are sought-after collectors’ items.
Besides being turned into jewellery, a very avantgarde type of product is amber art. Amber was used as a
means of expression in art pieces and this is the most
high-end appreciation of amber. Although
few Chinese appreciate amber today,
ancient pieces of amber art are displayed in the Palace Museum in
Beijing.
From Amber to Amberozia
Amberozia has a small team. Alicia looks after the European market,
while Nancy looks after the Hong

Amber:
An Ancient
Gemstone

Kong and Asian market. Nancy said the company operates under three core values – passion, professionalism
and efficiency.
“We have three staff, and although they may not have
an extensive knowledge about amber, they have a passion for the appreciation of amber. This is how we can
deliver sincere customer services. We all learn knowledge
about amber on the job,” she said.
She is also working to promote amber through seminars, as well as engaging art and design students. “We
want our future designers to know and consider using
amber as their material for design. There are professional amber designers in Europe, but there are very few
in Hong Kong,” said Nancy.
In 2012, Amberozia organized the Baltic Amber Festival in Hong Kong. With fashion shows, exhibitions, lectures and workshops, the festival enabled the public to

learn about how amber’s is created, its scientific value as
well as appreciate this golden gemstone.
Future plans
Amberozia has opened retail stores in Hong Kong,
the first being a retail store at the Kai Tak Cruise Terminal in 2014, followed by an Amberozia concept store in
Causeway Bay.
“We are also preparing for a visit from our designer
partner Jacek Ostrowski, and will also exhibit at the
Hong Kong Jewellery Show, and Baltic Amber Festival
(HK) 2015 in November. At these events, we will present a collection of fine amber jewellery and exquisite
artwork that come with the ‘wow-factor.’ We are also in
discussions with the Government and official organizations to present in Hong Kong next year an amber exhibition under the theme: ‘East Meets West’.”

Company: Amberozia Ltd
HKGCC Membership No.: HKA0791
Established: 2011
Website: http://www.amberozia.com
Contact: (852) 2668 6196

Commercial samples
Jewelry, spectacles,
apparels, watches,
leather goods, etc.

Professional equipment
Press, cine, sound and
TV broadcasting equipment,
musical instruments, machinery,
electrical equipment, etc.
EXPO

Goods for trade fairs & exhibitions
All kinds of products, equipment,
antiques, art, paintings,
display booths, etc.

Enquiry
Email
Website

Members
Enjoy
Discount

: 2398 6036 or 2398 6011
: carnet@chamber.org.hk
: http://cert.chamber.org.hk/atacarnet

ENQUIRIES
Ms Sharon Chung
Tel: (852) 2823 1203
Email: membership@chamber.org.hk
DAIKYO ロゴマーク／フルカラータイプ
ポジティブ表示
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グループブランドカラー
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メインカラー／DAIKYO Sky Blue

サブカラー／DAIKYO Orange

Making Travel Dreams Come True

H

ongkongers are among the most well traveled
in the Asia-Pacific region. A MasterCard survey
conducted in November 2014, showed 80% of
respondents said they had travelled overseas within the
past 12 months.
Jason Wong, Director and General Manager of Hong
Thai Travel Services Ltd, got the travel bug as a child.
This is hardly surprising as his father, Jackie Wong,
founded the popular travel agency in 1966. Wong junior was eager to be well qualified to take over the family
business, so he pursued a degree in hotel and tourism
management. After graduating, he started working at
Hong Thai from the ground up, and worked his way
up to Director and General Manager in 2010. His shop
floor experience gave him more insights into the tourism industry, and in making the public’s travel dreams
come true.
“Tourism is an exciting industry and new things
come and go,” he told members at the Chamber’s Entrepreneur Series luncheon on 10 September.
Wong believes that innovation is crucial in meeting
the aspirations of today’s travel bugs. “With improved
rail and air connectivity, we are able to explore more
destinations and travel activities. And in this tech-

driven era, we need to embrace technology to reach out
to customers through online channels,” he said.
Making travel more fun
Hong Thai has built a strong foundation for quality
holidays, but with strong competition, and more travelers
booking directly online, finding new growth is challenging.
“Apart from exploring new destinations, we have
designed a wide range of tours and packages to suit
particular interests. Other than seasonal activities like
flower viewing or skiing, we try to add more fun to travel
by including activities such as cuisine tasting, cooking
classes, cultural exchanges, concerts, football matches
and overseas weddings. We also organized matchmaking
tours for different age groups. To add to the appeal, we
sometimes invite celebrities to be tour guides,” he said.
Wong is also putting substantial resources into
online marketing to keep connected with customers. He
explained: “We’ve been making use of the online platform to promote our brand and services. In addition to
creating our fanpage on social media, we are developing
our mobile app to ensure customers get our latest news.
To engage with our customers, we have also partnered
with bloggers and produce microfilms to do soft selling.”

Quality service
The internet is helping Hong Thai reach more customers, but it is also creating more competition, as more
people are booking their flights and hotels online. To
compete, Wong believes that Hong Thai’s advantage lies
in providing quality service and innovative packages.
“Tourism is a service-oriented industry. I believe with
our rich experience and our staff ’s good travel knowledge we can take good care of customers. I think this is
our competitive advantage,” he said.
Despite intense competition, he is confident that
Hong Thai still has room to grow. In 2013, the company expanded into the Mainland market under CEPA,
becoming the first Hong Kong travel agency to get the
National Tourism Bureau’s stamp of approval to organize outbound tours.
“We have set up two branches in Shenzhen now. I
think our quality service and experience in international
travel will win over Mainland travelers’ trust,” he said.
The big unknown
Although Wong is confident in his company’s products and services, he has to constantly contend with
external factors beyond his control. From a weak econ-

omy to travel alerts, the only way to deal with the big
unknown is flexibility.
“Our company was hit hard by SARS in 2003, as travel
almost stopped completely. To cope with this sudden halt,
we adjusted our focus by exploring local attractions and
organizing Hong Kong tours. We also partnered with a
TV station to shoot travel programmes for local sights,
which helped us through the hard times,” he explained.
New travel products
New facilities, such as the Kai Tak Cruise Terminal,
and an increase in the number of budget airlines flying to Hong Kong have created more opportunities for
travel agencies. Moreover, Wong is also looking into
capitalizing on new attractions around the world.
“Shanghai Disneyland is scheduled to open in 2016,
and the Olympics will be held in Brazil next year, so
these are two appealing destinations for Hong Kong,”
he said. “In the coming few years, the completion of the
Express Rail Link and the Hong Kong-Zhuhai-Macao
Bridge will also create more travel opportunities for
people looking for a few days’ break, while more exotic
destinations, like Bolivia and Cuba, will appeal to more
adventurous travel bugs.”

Luscious Layers of Luxury

B

orn in New York City, Lady M Confections was inspired by the
romance and elegance of Audrey Hepburn's movie "Breakfast at Tiffany's." The sophisticated cake boutique has been lauded for its perfect combinations of French tradition and Japanese sensibility, pairing classic
techniques and the very best ingredients to create amazing cakes. This summer, the world-famous cake shop opened its first outlet in the Greater China
Region in Hong Kong.
The interior of Lady M Hong Kong is based on New York's high-end Plaza
Food Hall, while its pastry chefs make cakes true to the original recipes every
morning. Lady M is owned and operated by Stephen Yeung and Tammy
Wu. Having lived in New York for some time, the couple decided to bring
an authentic New York luxury cake boutique experience to Hong Kong customers. With the quality cakes and beverages, hearty services, and thoughtful
packaging, the luxury bakery strives to give cake lovers an unforgettable experience that embodies elegance and thrives in the beauty of simplicity.

Gearing Up For Trailwalker

100 公里麥理浩徑
The 100km Maclehose Trail
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he Chamber’s two trailwalker
teams have been stepping up
the pace of training in recent
months, as the start of the Oxfam
Trailwalker 2015 draws near. The
two teams, formed by members of
the Chamber Young Executives Club
(YEC), are called “Mighty Titans!”
(#0590) & “Minions” (#0591).
They plan to complete the 100km
MacLehose Trail within 48 hours on
20-22 November 2015.
Since July, the teams have been
out in all kinds of weather, and even
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Map of Hong
Kong
completed their first overnight
hike
on 6 September, when they hiked
33.5km in 11 hours.
The two teams hope to raise as
much money as possible for Oxfam
and need your support. The teams
need supporting members to assist
in delivering food and supplies
along various checkpoints between
20-22 November. They also need
donations, so please pledge your
donation by completing the donation form. Your participation will
make all the difference!

YK Pang, Chamber Chairman, and Stephen Ng, Chamber Deputy
Chairman, represented the Chamber to attend a reception in
Celebration of the 66th National Day of The People’s Republic of China
organized by the Business and Industrial Community of Hong Kong, on
14 September. The Chamber was a co-organizer of the event.

Lu Xiaozhou, Vice President,
Guangdong Federation of Industry
and Commerce, led a 20-member
delegation comprised of
representatives from various
associations in Guangdong to study
Hong Kong’s business environment.
William Wong, SME Committee
Chairman, and Eric Fok, China
Committee Vice Chairman, met with
the visitors at a dinner hosted by Lu
Xiaozhou and shared their views.

Shi Jiping, Deputy Chairman, Administrative Commission of China (Tianjin)
Pilot Free Trade Zone, led a delegation to the Chamber on 18 August to
update members on the latest developments relating to Tianjin Pilot Free
Trade Zone. China Committee Chairman PC Yu and members welcomed the
visitors and exchanged views on future cooperation. At the meeting, Yu
extended the Chamber’s deepest condolences to all citizens affected by the
Tianjin accident.

Tianhe CBD organized a seminar to promote Liberalization of Trade in Services
within Guangdong, Hong Kong and Macao. Wendy Lo, China Business Senior
Manager, represented the Chamber at the seminar, which took place in Hong
Kong on 8 September.

A delegation from HKGCC attended 2015 Xiamen International Fair for
Investment and Trade (CIFIT), which took place on 7-8 September. This
year’s CIFIT attracted over 20 countries interested in the Silk Road
project, exhibitions, keynote forums, workshops and business
matching sessions. During the mission, members learned more about
new policies relating to China’s belt and road initiatives.

The recent depreciation of the RMB
versus the U.S. dollar has affected
global financial markets. Kelvin Lau,
Senior Economist, and Rose Kay,
Head of RMB Solutions, Hong Kong
and Taiwan of Standard Chartered
Bank, spoke at the Chamber’s
roundtable on 21 September about
a weaker renminbi as well as China’s
economic outlook.

Paul Pang, Vice President of IHS Chemical Great
China, spoke at the Chamber’s roundtable luncheon
on 9 September on the challenges and opportunities
of China’s energy and chemical industries.

Ma Xingrui, Secretary of Shenzhen Municipal Committee,
led a delegation to Hong Kong on 24 August to exchange
views with the local business community on Hong
Kong-Shenzhen economic cooperation. Chamber
Chairman YK Pang shared his views on fostering closer
economic cooperation between the two areas.

Li Shengrong, Vice Director General, Department of
Commerce of Shaanxi Province, led a seven-member
delegation to the Chamber on 25 August. PC Yu, China
Committee Chairman, welcomed the visitors, who sought
the Chamber’s support for the Shaanxi, Guangdong, Hong
Kong, & Macao Economic Cooperation Week, which will
take place in Hong Kong in November.

Dr Thomas Chan, Head of the China
Business Centre of the Hong Kong
Polytechnic University, spoke at the
Chamber’s 23 September roundtable
luncheon on the Mainland’s “Belt and
Road” initiative, which has attracted
worldwide attention.

Shandong Province hopes to work closely with Hong Kong businesses
to help expand its export of products and services globally. Xia Geng,
Deputy Governor of Shandong Province, hosted a high-level meeting
with representatives from major Chambers on 1 September to foster
cooperation between Shandong and Hong Kong in services industries.
Stephen Ng, Deputy Chairman, PC Yu, General Committee Member
and China Committee Chairman, and Petrina Tam, China Committee
Vice Chairman, attended the meeting.

Tang Jinjiang, Division Chief of Economic
Development Zone Administration
Division, Commerce Department of
Hebei Province, led a delegation
representing various Economic
Development Zones in Hebei to the
Chamber on 27 August. The visitors
introduced Hebei Province’s important
role in the Beijing-Tianjin-Hebei National
Development Plan and the advantages
of those zones . PC Yu, General
Committee Member and China
Committee Chairman, as well as
members, welcomed the group and
exchanged views for future cooperation.

Yang Wenming, Deputy Director,
Economic Affairs Department, Liaison
Office of the Central People’s
Government in the Hong Kong SAR,
hosted a meeting on 31 August to
discuss Hong Kong’s participation in
the Pan-Pearl River Delta
cooperation plan. Petrina Tam,
China Committee Vice Chairman,
represented the Chamber to attend
the meeting and shared her views on
trade facilitation in the region.

The Liaison Office of the Central
People’s Government in the Hong
Kong SAR invited Chamber
Chairman YK Pang to attend a
celebration ceremony marking the
70th Anniversary of Victory in World
War II in Beijing on 3 September.

Rediscovering Zhongshan

Z

hongzhan occupies a soft spot in many Hongkongers’ hearts. With its leafy boulevards and
laid-back atmosphere it attracts many people
from neighbouring cities, as well as Hong Kong, who
want to enjoy a weekend or even live there.
Its accessibility, just 90 minutes by ferry from Hong
Kong, is one of the reasons for its appeal. But with construction of the Shenzhen-Zhongshan Corridor linking
Shenzhen with Zhongshan expected to start at the end
of this year, it is expected to grow in popularity. Currently, the drive from Shenzhen to Zhongshan takes
around two hours, but once the bridge is completed, it
will take just 30 minutes.
To help members learn more about the latest developments in Zhongshan, the Chamber’s China Committee and Asia & Africa Committee co-organized a visit
to Zhongshan on 11-12 September. Led by the Chamber’s General Committee member Edmond Yue and
Asia & Africa Committee Chairman Andrew Wells, the
30-member delegation called on various government
departments and enterprises. Members also visited
downtown Zhongshan to get a feel for the place.
Zhongshan: A green, livable city
Yang Wenlong, Vice Mayor of Zhongshan, told members that the city is famous for being the birthplace of

Dr Sun Yat Sen, but in recent years it has earned a reputation for being a laidback tourist destination.
In 2014, Zhongshan’s GDP reached RMB 282.3 billion, one of Guangdong Province’s top performing cities.
With the opening of the Shenzhen-Zhongshan Corridor,
the Guangzhou-Zhuhai City Rail, the West Guangdong
Coastal Expressway and the Hong Kong-Zhuhai-Macao
Bridge in the pipeline, Zhongshan will become a “golden
corridor” linking Shenzhen, Hong Kong and other cities
in western Guangdong, he told members.
Yang pointed out that the city is proactively restructuring and upgrading its traditional industries, with
the aim of becoming an important base for advanced
manufacturing and modern services in the west Pearl
River Delta. Various projects have sprung up as a result,
such as the STARR Resort Residence, Xingzhong Mall,
e-park, as well as Tsui Hang New District.
With Hong Kong’s companies’ extensive experience in operating businesses globally, he hoped that
the Chamber’s international outlook will help Zhongshan attract foreign capital. Tsui Hang New District, for
example, will offer incentives to attract high-end European precision manufacturing companies to set up in
Zhongshan. Recently, Zhongshan City was authorized
by Boeing Company to run the only authorized training
programme in Asia.

Chinese medicine and leisure industries
During the two-day trip, members also met with
Cheng Guoshen, Director of the West District Office
of Zhongshan People’s Government, as well as leaders of various chambers in the Western District. He
explained that the district is planning to develop itself
into “Zhongshan’s Tsim Sha Tsui.”
In June this year, Gerardo Arteaga, Chairman of
International Association of Amusement Parks and
Attractions, visited sports equipment manufacturers

in the area, and was very upbeat about the potential
growth of the sector.
Given Zhongshan’s reputation for leisure, together
with its strong Chinese medicine sector, members suggested that Zhongshan can follow Thailand’s example in
becoming a centre for healthcare tourism.
The Chamber would like to offer a special thanks to
Lai Fung Holdings’ General Manager Lu Dianming, and
Chief Consultant Tang Jie for helping make the mission
such a success.

Inspiring Young Entrepreneurs
Young entrepreneurs from Guangzhou SMEs learn how innovative management helps
businesses transform and upgrade their operations, while preserving core values

T

hirty Guangzhou young
entrepreneurs attended a
five-day training workshop
organized by Chamber Services
Limited (a subsidiary of HKGCC)
and the Guangzhou Municipal Science and Technology Progress Fund
(GMSTPF) from 14 to 18 September 2015. Delegates were eager to
learn from experts about opportunities in global markets and the
latest management techniques. The
budding entrepreneurs also visited

local and multinational companies
operating in Hong Kong to get a
first-hand look at their operations.
Chamber Services Limited organizes quality training programmes for
businesses and government organizations on a wide range of topics,
including global business management, corporate social responsibility
and finance, among others, with the
aim to help corporate management
stay ahead in the ever-changing business landscape.

The Chamber would like to thank the
following corporations and members
for making the workshop such a success. They are, in alphabetical order:
CLP Power Hong Kong Limited
Hong Kong Disneyland
Hong Kong Stock Exchange
The Hong Kong Polytechnic University
IBM China/HK Ltd
SillyCube Technology Limited
Tom Lee Music Company Limited
Dr Chan Man Hung
Dr Ng Wai Kwan

Enoch Yuen, Assistant Director-General (Systems), Trade and Industry
Department, briefed members at the Americas Committee’s meeting
on 16 September about HKTDC’s recent business mission to Chile and
Mexico. He said there is a lot of interest among Hong Kong companies to
broaden trade and cooperation with the two countries, but distances are a
challenge.
At the same meeting, Vice Chairman Mario Artaza briefed members on his
recent trip to the Mainland as part of Chile Week in China 2015, which took
place in Beijing and Shanghai in late August. A high-level Chilean delegation
was led by former Chilean President Eduardo Frei and several key ministers
from Chile’s cabinet. The programme featured promotional events for
Chilean wine, food and the country’s tourist attractions, as well as meetings
in key areas such as infrastructure, energy, mining, and the agro-industry.
Artaza said there is a strong possibility that Hong Kong will be included in
Chile Week next year.

Investing in Tokyo Property
Phoenix Tsang, Senior Manager of Daikyo
Hongkong Limited, Akihiro Yasuoka,
Manager of Daikyo Hongkong Ltd, gave a
presentation at the committee’s meeting
on 17 September about opportunities in
Tokyo’s property market. They explained
that although the price of residential
properties in the capital increased by 25% in
the past three years, given the depreciation
of the yen, bargains are still to be had. The
property experts advised investors to buy
properties built after 1982, and within 10
minutes’ walk from a subway station to
maximize returns.
Americas Committee Chairman Thomas Wong, and Vice Chairman
Gary Ahuja, visited InvestHK’s office on 17 September to discuss
expanding cooperation between HKGCC and InvestHK. Dr Jimmy
Chiang, Associate Director-General for InvestHK, welcomed the visitors
and discussed opportunities for helping businesses connect and finding
potential partners.

Asia & Africa Committee

Asia & Africa Committee Chairman Andrew Wells hosted the committee’s cocktail
reception in Honour of Consuls General of Asian & African region and their
representatives on 7 September at Hong Kong Club. Over 130 people registered
for the event, and 24 Consuls General mingled with members.

Thirty-one members enjoyed a two-day trip to Zhongshan from 11-12
September, jointly organized by the Asia & Africa Committee and China
Committee. Led by General Committee leader Edmond Yue and Asia & Africa
Committee Chairman Andrew Wells, members learned about the economic,
business, history and tourism developments of the city. They also met with
government officials and visited some local points of interest.

Opportunities in West Africa
West Africa is the fastest growing region
in Africa, and is viewed as an increasingly
attractive destination for investors across
all economic sectors. With a population of
over 340 million and abundant resources, it
has enjoyed steady economic growth over
the past decade, averaging 6%, despite
economic malaise around the world. At
the Asia & Africa Committee’s roundtable
luncheon on 17 September, three experts on
the region shared their expertise and dispelled
outdated perceptions about doing business
and investing in West Africa: Marc Castagnet,
Director of International Communication
Services Ltd; Jean-Philippe Atse, Founder of
AfricAsia Professionals Network; and Catherine
Cole, Director, Typhoon Consulting Ltd.

Emil Yu, Chairman of the Industry & Technology Committee, chaired the
HKGCC Judging Panel and interviewed eight companies in the 2015 Hong
Kong Awards for Industries: Innovation and Creativity on 1 September.
Shortlisted entries were nominated to the Final Judging Panel for
consideration on 17 September.

Thirty members visited the Hong Kong
Applied Science and Technology
Research Institute (ASTRI) on 11
September to see its cutting-edge
R&D and technologies, including
cyber security & big data, video
analytics, smart-home and healthcare
technologies.

Andrew Radcliffe, QC, spoke on
the criminal aspects of competition
law at a seminar on 8 September
(see our special report for further
details). The Chamber intends
to organise further talks on this
important piece of legislation
to help business prepare for its
implementation on 14 December.

Town Hall Forum with Professor KC Chan
Secretary for Financial Services and the Treasury Professor K C Chan
spoke candidly at the Chamber’s Town Hall Forum Series on 1 September
about his bureau’s work in reinforcing Hong Kong’s role as an international
financial hub, as well as the development of Hong Kong’s offshore RMB
business. The Chamber regularly organizes such forums to give members
and ministers an opportunity to candidly exchange views. These meetings
are closed door and off the record. Our next one will be with Laura Cha
Shih May-lung, non-official member of the Executive Council,
on 16 October. Register via HKGCC mobile or our website.

Dr Leong Che-hung, Chairperson of the
Government Standard Working Hours
Committee, met with members of the
Joint Association Working Group on
Standard Working Hours on 18 August.
Members agreed that both employers
and employees supported employment
contracts clearly specifying terms relating
to working hours. The Government
is also exploring the possibility of
considering other suitable measures to
further protect grass-roots employees.

Michelle Leung, Executive Coach of COACH A, spoke
at a seminar on “Organizational Culture Change” on
9 September. She advised members to consider
coaching as a journey which successfully creates
cultural transformation within an organization.

Nilanjana Pal, Senior Advisor of CEB, spoke at a seminar
on 16 September on: “Successful Finance Transformation:
Doing Better with Less.” The
seminar addressed common
mistakes that finance teams
make when overly focused on
costs, but not on value delivered.

The committee presented a submission
in response to a public consultation
on the “Topside Development at Hong
Kong Boundary Crossing Facilities
(HKBCF) Island of Hong Kong-ZhuhaiMacao Bridge” to Government on 1
September. This consultation aims to
collect views on the initial development
concept and possible land uses for the
HKBCF Island.

Another submission was made on
9 September in response to the
“Proposed Security of Payment
Legislation for the Construction
Industry.” This legislation aims to
improve payment arrangements for
suppliers, contractors and consultants
down the contractual chain.

Small & Medium Enterprises
Committee
SME Committee Chairman William
Wong and Vice Chairman Norman
Yeung joined a one-day trip to
Qianhai, organised by the HKSAR
SME Committee on 7 September.
The visit aimed to update Hong Kong
businesses on new developments in
the area.
Margaret Leung was re-elected Chairman of WEC, while Suzie Wakai,
Jennifer Chan and Cindy Cheng were re-elected as Vice Chairmen at the
club’s meeting on 2 September. Members marked the occasion with a
networking dinner at Quemo in Wan Chai.

Networking
in Style

O

ver fifty members of the Chamber’s Women
Executives Club enjoyed an evening with fine
wine and fashion at Max Mara’s Central store
on 26 August. Members sipped wines from Rocca di
Frassinello, while Mikko Yao modeled Max Mara’s fall/
winter collection and shared some styling tips. To cap
off the event, 10 members each won a Max Mara scarf in
a lucky draw.

Shaping the Future
Technology has become so ubiquitous in our daily
lives that we hardly give it a second thought. But for
technology boffins developing cutting-edge applications
and products at the Hong Kong Applied Science and
Technology Research Institute (ASTRI), they live by
the lyrics of Bachman-Turner Overdrive: You ain’t seen
nothing yet.
Thirty members visited ASTRI on 11 September to look
for potential new technologies that they might be able
to integrate into commercial applications. Founded
by the HKSAR Government in 2000, the institute’s
mission is to enhance Hong Kong’s competitiveness
by conducting cutting-edge R&D for technology
transfers to industry. Its core R&D competences are in:
communications technologies, electronics components,
IC design, opto-electronics, security & data sciences, and
software & systems.
During the visit, ASTRI’s CEO Dr Frank Tong highlighted
ASTRI’s R&D achievements in cyber security, big
data, video analytics, smart-home, and healthcare
technologies.

Swapping Hong Kong for London

G

eneral Committee members, staff and old friends
bid farewell to the Chamber’s Chief Economist, David
O’Rear, at a farewell party on
11 September.
David joined the Chamber 13
years ago and besides serving as
the Chamber’s economist, he also
oversaw the Economic Policy, Legal
and Taxation committees. Over the
years, he provided members with

informed advice on the ups and
downs of the Hong Kong and global
economies, and initiated studies on
various economic and trade issues.
Chamber Chairman YK Pang,
Deputy Chairman Stephen Ng
and CEO Shirley Yuen attended
the reception and thanked him for
his valuable contributions to the
Chamber over the years, and wished
him all the best on the next chapter
of his life in London.

Building Connections

O

ver 130 members and 24 Consuls General from Asia, Africa
and the Middle East enjoyed a fantastic evening of networking at the Chamber’s cocktail reception on 7 September.
Asia & Africa Committee Chairman Andrew Wells welcomed members, before Chamber CEO Shirley Yuen proposed a toast to closer
trade and cultural ties. Three lucky members also won a Chamber
Powerbank in our lucky draw. The Chamber’s geographic committees regularly host high-level cocktail receptions with Consuls General from around the world, so keep an eye on HKGCC Mobile for
details of our next event. (www.chamber.org.hk/mobile)

Seizing Opportunities
in Colombia

W

ith its steadily growing
economy, abundance of
natural resources and talent, Colombia is one of Latin America’s best kept secrets that is bursting with opportunities.
The country’s economic performance has been better than most of
its peers in the region for a number
of years, Alejandro Roa (below),
Director of ProColombia in China
and Commercial Counsellor in the
Embassy of Colombia in Beijing,
told members at the Chamber’s
Country Briefing Series roundtable
luncheon on 16 September.
“Colombia’s GDP grew by an
average of 5% from January to September 2014, which was higher than
the Latin America’s average growth
of 1.3%. We are the fastest growing
economy in the region, and have a
great economic
performance
compared to
our peers,
he said.”

With rapid growth in trade in
recent years, China has become
Colombia’s second-biggest trading
partner after the U.S. According to
the Chinese Ministry of Commerce,
bilateral trade with China reached
US$15 billion in 2014, with a focus
on mining, telecommunications
and infrastructure.
“Our main trading partner is
still the United States, but China is
getting closer every year. We expect
China will become our leading trading partner,” Roa said.
In recent years, Colombia has
diversified its economy to be less
oil-dependent. “We have focused in
the last five years on the infrastructure sector with great success. Our
focus in the next three years will be
the manufacturing sector. We will
position ourselves as a springboard
for Chinese and Hong Kong companies to export to the rest of the continent because Colombia has free
trade agreements with all the countries in North, Central and South

America. So if you set up your plant
in Colombia, you can export to any
of these countries without import
tax,” he explained.
Colombia has an advantageous
geographical location, with ports
serving America, Europe and countries in the Pacific Basin. “Colombia
is the only country in South America with access to both the Atlantic
and the Pacific oceans,” Roa said.
In terms of the telecommunications and infrastructure sector,
Colombia has made important
efforts to develop its communications platform, positioning itself as
the best connected country in the

region with a safe and stable communication network.
Roa believes Colombia has huge
potential in food and agricultural exports. Its main agricultural
exports include coffee, flowers,
bananas, cocoa beans, palm oil and
a range of tropical fruits. In 2014,
Colombian agro-industrial products found customers in new destinations all over the world.
Its five major exported sectors
– fresh flowers, bananas, confectionery products, sugar and syrups,
as well as oils and fats – comprised
about 72% of its total agribusiness
exports in 2014.

“We hope to cultivate more land
to grow crops for export to China in
the future. According to study from
World Food Organization, Colombia has considerable potential to
expand its farmland, which will not
affect the eco-system,” he said.
Thanks to its tropical climate,
Colombia produces exotic fruits
year-round. “Yellow pitahaya is one
of our exotic fruits that is very good
for your health, especially for the
digestive system. We started exporting this to Hong Kong about three
years ago,” said Loganza Group’s
General Manager Angelica Villegas
Botero. She brought along some yel-

low pitahaya to the event for members to try.
She emphasized that Colombia
has a safe and profitable investment
environment. In May, Chinese Premier Li Keqiang visited Colombia –
one of the stops in his four-nation
tour of South America – to discuss
ways to boost trade and investment. Li is the highest-ranking
Chinese official to visit Colombia
since the two countries established
diplomatic ties in 1980. With China
looking to increase its presence in
the region, the number of opportunities for Hong Kong businesses
in the region is set to grow.

Unlocking West Africa’s
Opportunities
Sustained economic growth, political stability, abundant resources
and a growing sophisticated middle class are making West Africa
the investment destination of choice for many businesses,
writes staff reporter Deanna Kwok

Mid-Autumn
Happy Hour

O

ver 100 members enjoyed a relaxing evening of networking at the Chamber’s Happy Hour on 24 September, held at
Tiffany’s New York Bar. The evening was hosted by Stephen
Ng, Chamber Deputy Chairman, and Oscar Chow, General Committee member.
To celebrate the Mid-Autumn Festival, the Chamber held a lucky
draw, which gave members the chance to win a special tasting menu
designed by Buon Ricordo at Mistral, and other prizes sponsored by InterContinental Grand Stanford Hong Kong.
Don’t miss our next Happy Hour. Check the Chamber’s
app or website for details.

3D Printing Technology in Action

M

embers had the chance to
learn about the use of 3D
printing in the education, medical
service and construction sectors
during an exclusive visit to
Ricoh on 22 September.

Fred Chan, Senior Product Marketing Manager, said 3D printing
holds huge potential, but a lack of
designers with 3D printing skills is
hampering wider adoption of this
technology.
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